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“ME TE MIRET” REALIZUAN
13 MILIONE EURO XHIRO
DHE FITUAN 1.3 MILIONE EURO

Té nderuar lexues!

Ja ku vjen edhe edicioni i 21-té i Botimit
Kombétar “Biznesi Shqiptar: Mé t€ mirét 2024”.
Cdo edicion i 1i éshté njé pérforcim edhe mé i madh
i tradités q€ ka krijuar tashmé ky botim unik né
median shqiptare. Njé tradité qé ka nisur né vitin
2003 e q¢ ka vazhduar pér 21 vite me radhé. Mé njé
historik prej 30 vitesh, biznesi shqiptar paragitet sot
i strukturuar, i konsoliduar dhe me konkurrencé té
forté né ¢do sektor. Gara qé nis mé 1 janar t€ ¢do
viti ka sigurisht fituesit e saj, ata q€ kané realizuar
performancé té miré, gjykuar nga volumi i aktivitetit,
nga pérfitueshméria, nga sasia e investimeve té
realizuara, nga natyra e aktivitetit, nga impakti social
dhe ekonomik, etj. Pikétisht biznese dhe biznesmené
t€ tillé jané né fokusin e botimit ton€. Pra ata qé
prodhojné sukses real. Sepse né t€ vérteté suksesin e
éndérrojné té gjithé, por jo shumé prej tyre vrapojné,
punojné dhe e sigurojné até. E pra, népérmijet kétyre
personazheve, ne déshirojmé té tregojmé ményrén se
si arrihet suksesi. Ky ka qené motivi kryesor e nisjes
sé kétij botimi, ky ka qené qéllimi kryesor i vazhdimit
ndér vite € tij. Fakti ¢ jetégjatésia e botimit rritet, veg
sa konfirmon ¢do vit se ai ka gené, éshté dhe besoj
se edhe né t€ ardhmen, do jeté i mirépritur.

Nga ana tjetér “Biznesi Shqiptar: Mé t€ Mirét”
ka arritur té krijojé njé model mendimi, perceptimi,
arsyetimi dhe gjykimi karshi biznesmenéve shqiptaré.
Ata nuk jané ashtu sikurse i paraqget politika pér
qéllime t€ pérfitimeve t€ castit. Nuk jané sikundér
i “vizatojné” negativisht persona t€ tjeré publiké,
por jané motor zhvillimi pér vendin. Jané themeli
1 kétij sistemi qé bazohet né iniciativén e liré. Jané
persona qé guxuan qé né fillimet e sistemit kapitalist
dhe béné diferencimin e tyre né saje té punés dhe té
pérpjekjeve té tyre madhéshtore, pér té mbérritur tek
ky status qé kané sot.

Té 200 kompanité mé té médha t€ Shqipérisé
pér vitin 2023 (ky vit mertet né shqyrtim dhe analizg)
mundén t€ sigurojné njé total xhiroje prej rreth 13
miliardé eurosh. Njé shifér pak a shumé e njéjté
me até t€ njé viti mé paré. Kurse 200 kompanité
mé t€ suksesshme t€ Shqipérisé siguruan njé fitim

“THE BEST” GENERATED ATURNOVER
OF 13 MILLION EUROS AND EARNED
1.3 MILLION EUROS IN PROFIT

Dear readers,

Here comes the 21st edition of the National
Publication “Albanian Business: The Best 2024.”
Each new edition further reinforces the tradition
that this unique publication has established in
Albanian media. A tradition that began in 2003
and has continued for 21 consecutive years. With
a 30-year history, Albanian business today appears
structured, consolidated, and highly competitive
in every sector. The race that begins on January
Ist of each year inevitably has its winners—those
who have delivered strong performance, judged
by activity volume, profitability, the level of
investments made, the nature of the business, its
social and economic impact, and mote. These are
precisely the businesses and entrepreneurs that are
the focus of our publication—those who create
real success. Because, in reality, everyone dreams
of success, but not many run, work, and secure
it. Through these individuals, we aim to showcase
how success is achieved. This has been the primary
motivation behind starting this publication and
remains its core purpose over the years. The fact
that its longevity continues to grow each year only
confirms that it has been, is, and T believe will
continue to be, well-received in the future.

On the other hand, “Albanian Business: The
Best” has managed to shape a model of thought,
petception, reasoning, and judgment about Albanian
entreprencurs. They are not as portrayed by
politics for short-term gain, nor are they negatively
“painted” by other public figures. They are, instead,
a driving force for the country’s development. They
are the foundation of this system, which is based
on free initiative. These are people who dared at the
beginning of the capitalist system and distinguished
themselves through their immense work and efforts
to reach the status they hold today.

The 200 largest companies in Albania for the
year 2023 (the year under review and analysis)
managed to generate a total turnover of around 13
billion euros—a figure more or less the same as the
ptrevious year. Meanwhile, the 200 most successful




total prej 1.3 milioné euro. Nga analiza e té dhénave
ekonomiko-financiare té kompanive mé t€ médha e
mé fitimprurése né vend duket se viti 2023 ka qené
vecanérisht 1 miré pér bankat, t¢ cilat ia dolén t&
sigurojné fitime né shifra mbresélénése. Po ashtu,
i mbaré ka qené viti 2023 edhe pér kompanité
qé merren me prodhim té energjisé elektrike, pra
pér hidrocentralet private né vend. Masivizimi i
déshirés pér t€ investuar né drejtim t€ ngritjes sé
hidrocentraleve private duket se ka qené i justifikuar,
pérderisa shumé prej tyre jané shpérblyer népérmjet
fitimeve té médha té siguruara. Pérmirésim kané
njohur, krahasuar me njé vit mé paré, edhe kompanité
e karburanteve, té cilat népérmjet kétij pérmirésimi
tregojné edhe efektin dérrmues qé ka pasur né
veprimtariné e tyre ish-Bordi i Transparencés, i ngritur
nga qeveria me géllim t€ kontrollit té ¢mimeve dhe
mbrojtjes s¢ konsumatorit nga abuzimi me ¢mimet,
por qé né té vérteté, ky bord abuzoi me bizneset e
karburanteve.

Edhe kompanité qé operojné me fonde publike,
sikurse jané ato té punimeve né infrastrukturé, kané
pasur performanca t€ mira, e po késhtu edhe mjaft
kompani ndértimi apo prodhimi materialesh ndértimi.

Sigurisht, ne do t€ ishim té lumtur, nése do té
fillonim & konkretizonim njé pjesé té vizionit toné
e qé lidhet edhe me integtimin e biznesit t& Kosovés
né kété botim, por ky objektiv nuk éshté béré ende i
mundshém. Kjo pér arsyen e thjeshté se institucionet
¢ Kosovés jané disi hermetike né sigurimin e
transparencés pér biznesin kosovar, ¢ka neve do
t€ mund t€ na krijonte mundésiné pér té analizuar,
arsyetuar e gjykuar sic duhet e né ményré profesionale.

U pérpogém sivjet edhe té sjellim risi né botim,
duke identifikuar personazhe realisht té suksesshme
né biznes nga shqiptarét q¢ kané emigruar népér boté,
por pér arsye t€ disa véshtirésive kjo detyré mbetet
t€ realizohet né Botimin e ardhshém. Né kété Botim
gjenden edhe té dhéna rreth performanceés sé biznesit
né vende kryesore t€ Ballkanit si Sllovenia, Serbia,
Kroacia, Bosnja dhe Hercegovina, etj.

Si gjithmoné, njé falenderim té pérzemért té
gjithé atyre q¢ ndihmuan dhe kontribuan pér kété
Botim.

Shpétim Luku
Drejtor
Qendra Shqiptare pér Gazetari Investiguese

companies in Albania secured a total profit of 1.3
million euros. From the analysis of the financial and
economic data of the largest and most profitable
companies in the country, it seems that 2023 was
particularly favorable for banks, which achieved
impressive profits. Likewise, 2023 was a good year
for companies involved in electricity production,
namely private hydropower plants in the country.
The growing desire to invest in the establishment
of private hydropower plants seems to have been
justified, as many of them were rewarded with
significant profits. Fuel companies have also seen
improvements compatred to the previous year, and
these improvements reflect the crushing effect
the former Transparency Board, established by
the government to control prices and protect
consumers from price gouging, had on their
operations. In reality, this board abused the fuel
businesses instead.

Companies operating with public funds,
such as those involved in infrastructure projects,
also performed well, as did many construction
companies or manufacturers of construction
materials.

Of course, we would be happy to start realizing
part of our vision that involves integrating Kosovo’s
business community into this publication, but this
goal has not yet been achieved. This is simply
because Kosovo’s institutions are somewhat opaque
when it comes to providing transparency about
Kosovat businesses, which would allow us the
opportunity to analyze, reason, and judge them as
needed in a professional manner.

This year, we also tried to bring new features to
the publication by identifying genuinely successful
business figures from the Albanian diaspora
wotldwide. However, due to certain difficulties, this
task remains to be accomplished in the next edition.

This edition also includes data on business
performance in key Balkan countries such as
Slovenia, Serbia, Croatia, Bosnia and Herzegovina,
and others.

As always, a heartfelt thank you to all those who
have helped and contributed to this publication.

Shpétim Luku
Director
Albanian Center for Investigative Journalism
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L. Nikolin Jaka
Kryetar i Dhomés sé Tregtisé dhe Industrisé,
Tirané

I lindur me 17 maj 1972 né Mirdité. Ka
mbaruar studimet ¢ larta néUniversitetin e Tiranés
né fakultetin juridik. Pas diplomimit si jurist ka
ushtruar detyra t€ réndésishme né administratén
shtetérore. Gjaté karrierés sé tij profesionale ka
kryer njé séré kualifikimesh jashté vendit.

Qé nga viti 2009 dhe né vazhdim, ushtron
funksionin e Kryetarit t¢ Dhomés sé Tregtisé dhe
Industrisé-Tirané

M. Nikolin Jaka
Head of Chamber of Commerce and Industry,
Tirana, Albania

Born on May 17, 1972 in Mirdita. He
graduated from the University of Tirana with
a degree in law. After graduating as a lawyer
he has carried important duties in the state
administration. During his professional career he
has completed a number of qualifications abroad.

From 2009 onwatds, he exercises the function
of President of the Chamber of Commerce and
Industry in Tirana.




Prot. Dr Dhori Kule
Dekan i Fakultetit té Ekonomisé

I Diplomuar né Fakultetin ¢ Ekonomisé té
Universitetit t€ Tiranés, Prof. Dr Dhoti Kule
numéron né pérvoijén e tij profesionale rreth 18
viet si pedagog i Fakultetit t¢ Ekonomisé. Né
vitin 1997 éshté zgjedhur né detyrén e Dekanit
té Fakultetit t&€ Ekonomisé. Kurse né vitin 2007 u
zgjodh Rektor i Universitetit té Tiranés. Z. Kule ka
njohur gjaté veprimtarisé sé tij edhe disa detyra t€
tjera t€ réndésishme, si ai i Késhilltarit té Jashtém
i Komisionit t¢ Ekonomisé, né Kuvendin e
Shqipérisé, Anétar i Késhillit mbikqyrés t€ Bankés
sé Shqipérisé, Kryetar i Unionit té Ekonomistéve
etj. Eshté njékohésisht edhe Kryetar i Késhillit
Mbikqyrés né Institutin e Statistikave dhe Kryetar
i Komisionit t¢ Ekonomisé né Késhillin Bashkiak
té Tiranés. Ka kryer njé séré specializimesh
jashté shtetit, si dhe ka realizuar njé numér té
konsiderueshém artikujsh shkencor, studimesh
dhe pjesémarrjesh népér konferenca shkencore
brenda dhe jashté vendit.

Prot. Dr. Dhori Kule
Dean of the Faculty of Economics

Graduated in Economy Faculty, Tirana
University, Prof Dr Dhori Kule is a pedagogue
for 18 years in the Faculty of Economy. From
2007 he is elected the dean of the Faculty
of Economy. Actually hi is Rector of Tirana
University.

He has had some other positions such as:
The Advisor on Economy Commission in
Albanian Assembly, Member of Supervising
Council of Albanian Bank, The chairman of
Economist Union etc. He is the Chairman of
Supervising Council in Statistic Institution and
Chairman of Economy Commission in Tirana
Municipality Council.

He has been involved in a seties of trainings
abroad and has accomplished considerable
scientific and searching articles and has
participated in scientific conferences inside and
outside out country.




Shpétim Luku
Drejtor i Qendrés Shqiptare pér
(azetari Investiguese

Shpétim Luku éshté diplomuar né Fakultetin
¢ Ekonomisé. Ka punuar si gazetar profesionist
1 ekonomisé dhe biznesit né gazetat kryesore té
vendit si “Rilindja Demokratike”, “Koha Joné”,
“Shekulli”, “Dita” si dhe né revistén “Spektér”.

Ka themeluar né partneritet me kompaniné
“Riviera” té parén revisté té makinave, té
titulluar “Auto Albania”. Eshté autor i librit té
botuar né vitin 2004 me titull “Korrupsioni i
paralajméruar”.

Gjaté veprimtarisé sé tij deri mé tani,
Shpétim Luku, ka botuar mbi 4000 artikuj,
kryesisht, né fushén e ekonomisé. Eshté
themelues dhe Drejtor Ekzekutiv i “Qendra
Shqiptare pér Gazetari Investiguese”, institucion
ky gé boton prej 17 vitesh Botimin Kombétar
“Biznesi Shqiptar: M€ té mirét e vitit”

Shpétim Luku
Chief Director of “ Albanian Center
of Investigative Journalism”

Shpétim Luku is graduated from Faculty
of Economics. He has worked as professional
journalist of economy and business at the main
local newspaper such as “Rilindja Demokratike”,
“Koha Joné”, “Shekulli”, “Dita” and “Spektér”
magazine. He has established in partnership with
“Riviera” company the very first car magazine
entitled “Auto Albania”.

He is the author of the “The predicted
corruption” published in 2004. Mr Shpetim
Luku during all these years up to now has
published more than 4000 articles mainly in the
field of economy.

He is the establisher and Chief Director of
“ Albanian Center of Investigative Journalism”
an institution that publish since 17 years The
National Edition of “Albanian Business: The
Best of year”
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Dr. Zet Pregi
Drejtor Ekzekutiv i Qendrés Shqiptare
pér Kérkime Ekonomike

Me mé shumé se 25 vite pune si studiues né
fushén e kérkimeve social-ckonomike, ideimin dhe
drejtimin e kryerjes sé studimeve, pérgatitje raportesh,
prezantime publike, hartim vrojtimesh kombétare,
mbledhje t€ dhénash, interpretime dhe analiza. Dr.
Preci ka keyer njé séré detyrash publike si, Ministér
i Ekonomisé dhe Privatizimit (1999); Késhilltar
Ekonomik 1 Presidentit t€ Republikés (2002-2004);
Kryetar 1 paré i Autoritetit té¢ Konkurrencés (2004-
2005); detyra pérfagésuese né nivele té ndryshme né
komunitetin e biznesit dhe shoqériné civile, me aftési
té mira komunikuese, koordinuese dhe drejtuese
ndérmijet agjencive t€ ndryshme dhe institucioneve
publike, duke kontribuar me shérbime relevante
konsulence kryesisht pér institucionet financiare
ndérkombétare, sistemin e Organizatés s¢ Kombeve
té Bashkuara dhe komunitetin e biznesit; ndértim
kapacitetesh dhe shérbime menaxheriale, me njohuri
t€ pérparuara mbi rajonin dhe né vecanti pér Kosovén.
Ka kryer njé séré kualifikimesh brenda dhe jashté
vendit, éshté autor i njé numri t€ madh artikujsh
publicistiké dhe studimeve t€ ndryshme, si dhe ka
marté pjesé né shumé konferenca shkencore brenda
dhe jashté vendit. Aktualisht éshté edhe Kryeredaktor
i “Revistés Shgiptare Social Ekonomike” (ish-
Ekonomia dhe Tranzicioni), anétar i Késhillit té
Mbikéqyrjes té Shogérisé Publike t€ Prodhimit t&
Energjisé (KESH), pérfagésues i shoqérisé civile né
Késhillin Kombétar t€ Barazisé Gjinore si dhe anétar
i Komisionit t¢ Ndihmés Shtetérore. (E-mail: zef.

preci@gmail.com)

Dr. Zet Preci
The Executive Director of the Albanian Center for Economic
Research

Dr. Preci has more than 25 years of working
expetience as a senior researcher in socio-economic
research, designing and conducting of research
studies, drafting of reports, delivering of public
presentations, survey design at national level, data
interpretation and analysis. He holds high profile
public positions such as, the Minister of Economy
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EKONOMIA SHQIPTARE
NE VITIN 2023

iti 2023 ishte njé vit tjetér sfidues pér

ckonominé shqjiptare. Rritja ¢ ndjeshme

e ¢mimeve né ambientin vendas dhe
t€ huaj gjaté dy viteve t€ fundit, rritja e kostove
té financimit, si dhe tensioni gjeopolitik, kané
gené faktoré pengues pér rritjen ekonomike dhe
kané testuar qéndrueshmériné ekonomike dhe
financiare t€ t€ gjitha vendeve t€ globit.

Megjithaté, edhe né kété kontekst jo té
favorshém, ecutia e ekonomisé shqiptare ka gené
pozitive. Véllimi i aktivitetit ekonomik ka shénuar
tritje dhe, sé bashku me t€, jané rritur punésimi e
pagat. Njékohésisht, bilancet financiare té bizneseve
dhe familjeve kané shénuar pérmirésim, borxhi
publik dhe ai i huaj kané shénuar rénie, ndérsa
treguesit kryesoré té shéndetit t€ sektorit bankar —
likuiditeti, kapitalizimi dhe pérfitueshméria — kané
shénuar pérmirésim.

Paralelisht me to, inflacioni i ¢mimeve té
konsumit shénoi njé rénie t€ ndjeshme gjaté
vitit, duke lehtésuar ndikimin negativ té tij né
buxhetet familjare dhe duke reduktuar pasiguriné
pér bizneset.

Aktiviteti ekonomik né vend u rrit me 3.44%
né vitin 2023, duke mundésuar rritje t€ punésimit
e t€ pagave dhe rénien né minimumet historike t€
normés s¢ papunésisé. Paralelisht me to, treguesit
kryesoré té stabilitetit ckonomik e financiar
té vendit: borxhi privat, borxhi publik dhe ai i

huaj, shénuan rénie t€ ndjeshme dhe mbeten nén

THE ALBANIAN ECONOMY
IN 2023

he year 2023 was another challenging

year for the Albanian economy. The

significant increase in prices both
domestically and internationally over the past
two years, the rise in financing costs, and
geopolitical tensions have been inhibiting
factors for economic growth and have tested the
economic and financial resilience of countries
around the world.

Despite this unfavorable context, the
performance of the Albanian economy was
positive. Economic activity increased, leading to
growth in employment and wages. At the same
time, the financial balances of businesses and
households improved, public and foreign debt
decteased, while key indicators of the banking
sector’s health—liquidity, capitalization, and
profitability—showed improvement.

Inflation in consumer prices saw a significant
decrease during the year, easing its negative
impact on household budgets and reducing
uncertainty for businesses. Economic activity in
the country grew by 3.44% in 2023, allowing for
increases in employment and wages, and bringing
the unemployment rate to historical lows.
Concurrently, key indicators of the country’s
economic and financial stability—private
debt, public debt, and foreign debt—showed a
notable decrease and remained under control.
Economic growth was primarily supported by




@ dhéna kryesore makroekonomike 2013-2023

2013 2014 2015 2016
Inflacioni vjetor (%) fund v/v 1,90 070 2,00 2,20
Shkalla e papunésié (%) 15,93 1750 1730 14,20
Norma reale e rritjes sé PBB (%) 1,00 177 223 331
PBB me ¢mimet aktuale (miliard lek) 1350,60 1395,30 142780 147250
PBB pér frymé (USD) 4410,70 4578,70 3952,80 4124,00
Borkhi publik (% té PBB-s) 7040 72,10 727 724
Deficiti i buxhetit (% té PBB-s&) (4,90) (5,20) (4,10) (1,80)
Kursi mesatar i kémbimit (lek pér 1 eur) 140,26 139,90 139,70 13740
Kursi mesatar i kémbimit (lek pér 1 USD) 105,67 105,50 126,00 12410
Totali aktiveve né sektorin bankar (milion lek) 1234 321,00 1293721,00 1317843,00 1407 286,00
Totali huave (né milion Lek) 547928 559987 546794 547 602
Pesha e kredisé né lek 040 042 044 047
Totali depozitave né milion lek 950088 977421 985574 1014197
Niveli i kredive me probleme (% ndaj totalit) 23,22 22,76 18,22 18,26
Llogaria korente (mln euro) (891,00) (1076,00) (884,00) (813,00)
Llogaria korente (% ndaj PBB) (10,60) (12,90) (8,60) (7,60)
Importet (mln euro) (3695,55) (3944,85) (3889,92) (4215,78)
Eksportet (mln euro) 1732,00 1826,00 173702 1772,18
Transferta nga emigrantét (mln eur) 545,00 592,00 598,00 615,00

Burimi: Ministria e Financave, Buxheti afatmesém 2024-2026, BSH, INSTAT,
*Gjysmeé finale
** Paraprake

kontroll. Rritja ekonomike u mbéshtet kryesisht
nga zgjerimi i aktivitetit né sektorin e shérbimeve
- s pasojé e rritjes sé shpejté té té ardhurave nga
turizmi —dhe né até té ndértimit. Kjo ecuri pasqyroi
rritjen e kérkesés s¢ huaj pér shérbime, ndérkohé
qé rritja e konsumit dhe e investimeve ishte disi mé
e ngadalté, ndérsa politika fiskale pati njé ndikim
neutral. Né pérputhje me profilin e aktivitetit
ekonomik, rritja e punésimit gjaté késaj periudhe
u pérgendrua kryesisht né scktorin e shérbimeve.

Rritja e kérkesés pér puné nga bizneset dhe
mungesat né rritje né tregun e punés, u pasqyruan
né njé rritje t€ shpejté dhe me bazé té gjeré t&
pagave. Gjaté tre tremujoréve t€ paré t€ vitit,
paga mesatare né sektorin privat u rtit me 13%.
Kjo rritje vijoi té mbéshtesé t¢ ardhurat dhe
konsumin e familjeve, por ajo u pasqyrua né rritjen
e shpejté té kostove té prodhimit dhe mbajti €
larta presionet e brendshme inflacioniste. Paga
mesatare mujore pér njé t€ punésuar me pagé né
fund té 2023-t ishte 75,025 leké. Né krahasim me
fundin e vitit 2022, ndryshimi i pagés mesatare

the expansion of activity in the services sector—
due to the rapid increase in tourism revenues—
and in the construction sector. This performance
reflected the increase in foreign demand for
services, while consumption and investment
growth was somewhat slower, and fiscal policy
had a neutral impact. Consistent with the profile
of economic activity, the increase in employment
during this petiod was mainly concentrated in
the services sectot.

The increased demand for labor from
businesses and growing shortages in the labor
market were reflected in a rapid and broad-based
increase in wages. During the first three quarters
of the year, the average wage in the private sector
increased by 13%. This increase continued to
support household income and consumption but
was also reflected in the rapid rise in production
costs and maintained high internal inflationary
pressures. The average monthly wage for an
employee at the end of 2023 was 75,025 lek.
Compared to the end of 2022, the change in the




2017 2018 2019 2020 2021 PI7y) 2023
1,80 180 110 110 370 74 400

1360 1230 11,20 11,80 1140 109 107

380 402 209 (330) 891 186" 344
1551,30 163670 161,90 164410 168980 213830 23117
453,00 528770 538070 531700 633650 677130 81802
701 677 658 745 7316 6697 592

200 (160 (190) (670) (320) 26 (140)
13410 1278 123,00 12380 12244 11892 10875
11900 10801 10984 10850 10350 11315 10062
144533000 145292600 1475551 1581 466 1773793 1677308 1965276
550280 532628 570792 608780 666178 713552 743715
050 051 052 052 052 052 057
1001671 988 842 1027253 1112433 1216059 1271642 1304310
1323 11,08 837 811 565 500 474
(866,00) (865,00) (1089,00) (1153,00) (116700) (1063,00) (191)
(750) (6.80) (800) 922) (825) (619) (091)

(4 668,80) (5050,00) (5111,0) (4889,03) (6509,00) (8054,08) (8024,60)
203553 244400 235268 219672 2998,00 412529 402800
636,00 670,00 70200 67300 761,00 834,00 92900

mujote bruto pér njé t€ punésuar ishte me njé
zgjerim prej 13.7%,

Shkalla e papunésisé, pér popullsiné 15 vieg
e lart, arriti 10.70% né fund t€ 2023-it, me rénie
t€ lehté prej 0.20 piké pérqindjeje, duke reflektuar
kérkesén e larté pér fuqi punétore, sidomos né
sektorin e shérbimeve, si pasojé e ecurisé sé
miré té turizmit, por edhe mungesén e forcés
s¢ disponueshme, té ndikuar nga emigracioni.
Megjithat€, shkalla e papunésisé tek t€ rinjté ishte né
rritje me 0.00 piké pérgindje, duke arritur né 22%.
Mungesa ¢ fugisé punétore vijon té identifikohet
si njé nga faktorét kryesoré kufizues pér rritjen e
métejshme t€ aktivitetit nga kompanité private, cka
sugjeron se presionet pér rritjen e pagave mund
t€ vijojné. Rritja ¢ pagave ka mbéshtetur rritjen e
t€ ardhurave té disponuara té familjeve shqiptare,
duke financuar dhe zgjerimin e konsumit. Nga ana
tjetér, rritja e pagave ka rritur kostot e punés, duke
ushtruar presion pér rritjen e ¢mimeve.

Inflacioni erdhi né rénie gjaté vitit 2023, duke
zbritur nga niveli 7.4% né fillim t€ vitit, né nivelin

average gross monthly wage for an employee was
an increase of 13.7%.

The unemployment rate for the population
aged 15 and over reached 10.70% at the end of
2023, a slight decrease of 0.20 percentage points,
reflecting the high demand for labor, especially in
the services sector due to the strong performance
of tourism, but also the lack of available labor
influenced by emigration. However, the youth
unemployment rate increased by 0.60 percentage
points, reaching 22%. The shortage of labor
continues to be identified as a key limiting factor
for further activity growth by private companies,
suggesting that pressures for wage increases may
persist. Wage growth has supported the increase
in disposable income for Albanian households,
financing and expanding consumption. On the
other hand, wage increases have raised labor
costs, exerting pressure on price increases.

Inflation declined during 2023, falling from
7.4% at the beginning of the year to 4% by the
end. This trend was influenced by the decline
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@ dhénat pér sektorin bankar

2006 2007 2008 2009 2010 2011
Totali aktiveve (milion lek) 624 410 742543 833681 886 309 990631 1120168
totali aktiveve ndaj PBB (%) 69,40 75,60 76,63 7120 81,00 86,40
Totali huave ndaj PBB (%) 21,67 2975 35,72 38,52 39,30 41,20
Totali depozitave ndaj PBB 57,04 62,28 56,96 5792 6394 66,60
Kredia pér ekonoming ndaj totalit té aktiveve (%) 31,50 39,10 4720 49,60 48,70 4837
Totali huave (né milion Lek) 195747 293 864 396 264 440397 483130 541900
pesha e kredisé né lek 029 028 029 032 033 035
Pesha e kredisé né monedhé té huaj 0,71 0,72 0,71 0,68 0,67 0,65
Totali depozitave né milion lek 503203 602 653 619790 662 426 785225 875230
Pesha e depozitave né lek 062 0,58 0,58 0,56 051 0,52
Pesha e depozitave né monedhg té huaj 038 042 042 044 049 048
Rezultati neto (né miliard lek) 740 10,20 7,30 350 6,70 071
Raporti i kthimit nga aktivet (%) 1,50 157 091 042 0,72 007
Raporti i kthimit mbi kapitalin (%) 20,20 20,74 11,35 4,58 758 076
Norma e Mjaftueshmérisé sé kapitalit (%) 1810 17,08 1723 16,17 1538 15,56
Niveli i kredive me probleme (% ndaj totalit) 3,06 331 6,46 10,27 1361 18,94
Paraja jashté korporatave depozituese (miliard lek) 163,00 154,00 195,00 209,00 195,00 19490
Oferta e parasé- detyrimet e parasé sé gjeré (miliard lek) 666,00 757,00 815,00 871,00 980,00 1070,00
PJB/oferta e parasé (%) 2450 20,30 2390 24,00 20,00 18,20

Burimi: Banka e Shqipérisé

4% né fund té tij. Kjo ecuri u ndikua nga rénia e
inflacionit né tregjet e huaja, mbi¢mimi i kursit
t€ kémbimit dhe efekti i kahut normalizues té
politikés soné monetare. Megjithaté, presionet
e brendshme inflacioniste mbetén relativisht té
forta, n€ pasqyrim t€ kérkesés relativisht té larté
pér mallra e shérbime dhe t€ rritjes sé shpejté té
pagave ¢ t€ kostove t€ prodhimit.

Pozicioni fiskal 1 vendit shénoi, po ashtu,
pérmirésim, té pasqyruar né reduktimin e
njékohshém té deficitit buxhetor dhe t€ borxhit
publik, t€ cilét zbritén né nivelet minimale t€ mé
shumé se njé dekade, respektivisht né 1.4% dhe
59.2% té PBB-sé. Ky pérmirésim reflektoi kursin
konsolidues té politikés fiskale, vijimin e trendit
trités t€ ekonomisé, si dhe mbi¢mimin e kursit té
kémbimit. Reduktimi i borxhit publik rrit hapésirat
fiskale pér reagim ndaj goditjeve t€ ardhshme, si
dhe ndihmon né uljen e primeve t€ rrezikut dhe
t€ kostove t€ financimit té té gjithé operatoréve t&
ekonomisé shqiptare

Sektori bankar shqiptar e mbylli vitin 2023

me njé rezultat financiar pozitiv, me njé nivel t&

in inflation in foreign markets, the appreciation
of the exchange rate, and the normalizing effect
of our monetary policy. However, domestic
inflationary pressutes remained relatively strong,
reflecting relatively high demand for goods and
services and the rapid increase in wages and
production costs.

The fiscal position of the country also
improved, reflected in the simultaneous
reduction of the budget deficit and public
debt, which fell to their lowest levels in over a
decade, respectively 1.4% and 59.2% of GDP.
This improvement reflected the consolidative
course of fiscal policy, the continuation of the
economic growth trend, and the appreciation
of the exchange rate. The reduction in public
debt increased fiscal space for responding to
future shocks and helped lower risk premiums
and financing costs for all Albanian economic
operators.

The Albanian banking sector ended 2023
with a positive financial result, a high level
of liquidity and capitalization indicators, and




2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
1187983 1234321 1293721 1317843 1407286 1445330 1452926 1475551 1581466 1773793 1877308
88,24 90,89 91,50 91,22 93,70 9294 88,18 87,37 100,58 100,25 912
41,20 40,35 3961 3782 3646 3539 3233 3378 39 3765 34,67
69,10 6996 69.13 68,34 67,53 6441 60,00 60,80 7075 6873 62,07
46,70 4439 4328 4147 3891 38,05 36,66 38,67 3849 37,55 38,01
554732 547928 559 987 546794 547602 550280 532628 570792 608780 666178 713552
039 040 042 044 047 050 051 052 052 052 052
062 0,60 058 0,56 053 050 049 048 048 048 048
930703 950088 977421 985574 1014197 1001671 988842 1027253 1112433 1216058 1277510
051 052 052 0,50 048 048 0,46 045 0,46 045 043
049 048 048 0,50 0,52 0,52 0,54 0,55 054 0,5 057
3,76 6,56 1119 15,69 9,27 2,07 1839 19,89 16,87 21,63 21,68
033 054 089 1,20 074 151 132 1,56 102 133 0,94
378 6,43 10,53 1316 715 1571 1214 1428 8,65 1217 8,48
16,17 17,96 16,84 16,04 1571 16,60 1824 1828 18,32 18,08 18,58
2,76 2322 22,76 1822 18,26 1323 11,08 8,37 811 565 500
192,70 198,90 217,66 230,60 249,25 265,26 27528 291,40 344,56 36625 387,65
112340 114890 119508 121617 126345 126609 126393 131837 145699 158231 166523
1715 1731 1821 1896 1973 20,90 21,78 210 23,65 2315 23,28

larté té treguesve t€ likuiditetit e t€ kapitalizimit
té veprimtarisé, dhe me tregues t€ pérmirésuar
té cilésisé sé kredisé. Ai shfaqet rezistent ndaj
goditjeve dhe me rreziqe t€ kontrolluara. Sipas té
dhénave t€ Bankés sé Shqipérisé, totali i aktiveve té
sistemit né fund té vitit 2023 arriti né 1.97 trilioné
leké, me njé zgjerim prej 4.68% né krahasim me
fundin e vitit 2022. Stoku i kredisé atriti né 743
miliardé leké, me zgjerim prej 4.22% me bazé
vietore. Fitimi i sistemit pér vitin 2023, i raportuar
sipas standardeve lokale, ishte 32.48 miliardé leke,
me rritje prej 49.84% ne krahasim me vitin e
méparshém. Kredité me probleme e mbyllén vitin
né nivelin ¢ 4.74%, nga 5.00% né dhjetor 2022.

Prurjet e emigrantéve pér vitin 2023 ishin 929
milioné euro, me njé rritje prej 11.39% né raport
me t€ njéjtén periudhé t€ njé viti mé paré. Ky éshté
niveli mé i larté i transfertave g€ emigrantét sjellin
né vend, t€ paktén qé prej vitit 2008, kur Banka
e Shqipérisé raporton té dhénat dhe reflekton
kryesisht rigjallérimin e ciklit té emigracionit né
vend, qé pas vitit 2016.

Investimet e huaja direkte né Shqipéri u

improved credit quality indicators. It appears
resilient to shocks with controlled risks.
According to data from the Bank of Albania,
the total assets of the system at the end of
2023 reached 1.97 trillion lek, an increase of
4.68% compared to the end of 2022. The loan
stock reached 743 billion lek, with an annual
growth of 4.22%. The system’s profit for 2023,
reported according to local standards, was 32.48
billion lek, an increase of 49.84% compared
to the previous year. Non-performing loans
ended the year at 4.74%, down from 5.00% in
December 2022.

Remittances from emigrants in 2023
amounted to 929 million eutos, an increase of
11.39% compared to the same period a year
earlier. This is the highest level of transfers
brought to the country by emigrants, at least
since 2008, when the Bank of Albania began
reporting data, and mainly reflects the revival of
the emigration cycle in the country since 2016.

Foreign direct investments in Albania
increased by 8.70% in 2023, reaching 1.49 billion
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rritén me 8.70% né vitin 2023, duke atritur né
1.49 miliardé euro, niveli mé i larté i regjistruar
ndonjéheré. Megjithaté, ritmet e rritjes u
ngadalésuan, né krahasim me 33.02%, g€ ishte
zgjetimi vitin e méparshém. Pér € dytin vit radhazi,
“Aktivitetet e pasurive t€ paluajtshme” ishin grupi
kryesor i investimeve t€ huaja, i ndikuar nga kthimi
ivendit né destinacion turistik, qé ka nxitur blerjet
e té huajve, kryesisht né zonat bregdetare. N¢é 2023,
investimet né pasuri t€ paluajtshme zuné 21.78%
té totalit, nga 11.40% qé ishte kjo peshé né 2018-
n. “Industria nxjerrése” ishte aktiviteti 1 dyté qé
térhogi mé shumé investime, me 18.10% t€ totalit,
si rrjedhojé e investimeve né industring nxjerrése
té naftés. Kontribuuesi i treté ishin “Aktivitete
financiare dhe té sigurimit”, me 16.02% té totalit,
t€ ndikuara kryesisht nga rritja e kapitalit té sektorit
bankar, si rrjedhojé e kérkesave rregullatore té
Bankés s¢ Shqipétrisé.

Ndryshe nga investimet e huaja, eksportet
kishin tendencé rénése t€ ndikuara nga zhvlerésimi
i euros. Eksportet rané me 9.55% me bazé vjetore
né 2023-n, pas zgjerimit me 32.01% né 2022-n.
Pérveg grupit “Ushgime, pije alkoolike dhe duhan”,
té gjithé t¢ tjera rezultuan me ecuti negative.

Kursi mesatar i euros ndaj monedhés vendase
né vitin 2023 ishte 108.75 leké pér njé euro,
duke u néngmuar me 8.55% né raport me vitin e
méparshém. Rénia e euros ka reflektuar ofertén
e larté pér valuté né treg, rritjen e investimeve
t€ huaja, pérmirésimin e ndjeshém té deficitit t&
llogarisé korente, kryesisht nga rritja e prurjeve té
emigrantéve dhe té hyrat nga turistét. Kjo éshté
mesatarja mé e ulét vietore historike e euros, qé
nga viti 2002, kur ajo filloi t€ tregtohej fizikisht.

Burimi: Banka e Shqipérisé,
INSTAT, Ministria e Financave

curos, the highest level ever recorded. However,
the growth rate slowed compared to 33.02% in
the previous year. For the second consecutive
year, “Real Estate Activities” was the leading
group of foreign investments, influenced by the
country’s return as a toutist destination, which
has encouraged foreign purchases, mainly in
coastal areas. In 2023, investments in real estate
accounted for 21.78% of the total, up from
11.40% in 2018. “Extractive Industry” was the
second activity attracting the most investments,
with 18.10% of the total, due to investments in
the oil extraction industry. The third contributor
was “Financial and Insurance Activities,” with
16.02% of the total, mainly influenced by the
increase in the banking sector’s capital, due to
regulatory requirements of the Bank of Albania.

Unlike foreign investments, exports had a
downward trend influenced by the depreciation
of the euro. Exports fell by 9.55% year-on-year
in 2023, following a 32.01% increase in 2022.
Apart from the “Food, Alcoholic Beverages,
and Tobacco” group, all other categories showed
negative performance.

The average exchange rate of the euro
against the local currency in 2023 was 108.75
lek pet euro, depreciating by 8.55% compared to
the previous year. The depreciation of the euro
reflected the high supply of foreign currency in
the market, increased foreign investments, and a
significant improvement in the current account
deficit, mainly from increased remittances and
tourist revenues. This is the lowest historical
annual average for the euro since 2002, when it
began being physically traded.

Source: Bank of Albania,
INSTAT, Ministry of Finance




200 kompanité mé té médha, sipas qarkullimit vjetor (milioné euro*)

TE ARDHURAT

NR  Subjekti Aktiviteti 2022 2023
1 KASTRATI GROUP Tregtia me shumicé e léndéve djegése 905 675
2 OSHEE GROUP SHA Shpérndarje e energjisé elektrike 736 126
3 KORPORATA ELEKTROENERGJITIKE SHQIPTARE*  Prodhimi i energjisé elektrike 357 408
4 KURUM INTERNATIONAL SH.A. Metalurgjia 448 366
5 GEGA OIL GROUP Tregtia me shumicé e léndéve djegése 430 354
6 BIG MARKET 238 258
7 EUROPETROL DURRES ALBANIA Tregtia me shumicé e [éndéve djegése 192 215
8  KASTRATI Tregtia me pakicé e karburantit 209 195
9 BANKERS PETROLEUM ALBANIA LTD Nxerria e naftés bruto 260 194
10 INTER DISTRIBUTION SERVICES Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 172 188
11 NOA ENERGY TRADE Tregtia e energjisé elektrike 144 187
12 GSA Tregtia e energjisé elektrike 402 186
13 INFO-TELECOM Telekomunikacione té tiera 276 176
14 VODAFONE ALBANIA Telekomunikacioni 167 175
15 DEVOLL HYDROPOWER Prodhimi i energjs elektrike 199 160
16 AVINTERNATIONAL GROUP Tregtia me shumicé e léndéve djegése 161 156
17 AGNA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit m 154
18 ALBAMETAL Metalurgjia 11 141
19 PHILIP MORRIS ALBANIA SHPK Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 132 146
20 CREDINS BANK Veprimtari financiare 128
21 BOLV-OILSHA Tregtia me shumicé e léndéve djegése 132 125
22 ALFASHA. Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 119 124
23 ANTEA CEMENT Prodhimi i ¢imentos 119 17
24 ONE ALBANIA Telekomunikacioni 93 17
25  ALBPETROL SHA Nxerrja e naftés bruto 136 116
26 GJOKA KONSTRUKSION NDERTIMI-Punime inhinjerike 78 105
21 SPAR ALBANIA Tregtia me pakicé e produkteve ushgimore né dygane té specializuara 91 104
28 EDUART 2010 Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 98 103
29 ENER TRADE Tregtia e energjsé elektrike 415 101
30 TOBACCO HOLDING GROUP Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 91 101
31 OPERATORI SISTEMIT TRANSMETIMIT OST Transmetimi i energjisé elektrike 105 98
32 SHUAKU NDERTIMI-Punime inthinjerike 1 97
33 AGRO BLEND GROUP Tregtia me shumicé e [éndéve t& para bujgésore dhe kafshéve té gjalla 80 94
34 EROIL Tregtia me shumicé e léndéve djegése 153 94
35  GENER2 NDERTIMI-Punime inthinjerike 85 92
36 MARKETING & DISTRIBUTION Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 82 88
37 NEPTUN Tregtia me pakicé e pajisjeve elekroshtépiake 81 82
38 TIRANAINTERNATIONAL AIRPORT SHPK Shérbime té lidhura me transportin ajror 81 98
39 ALBCHROME Nxjerrja e mineraleve té tiera jo-metalore 180 79
40 SKENDERI G Tregtia me pakicé e karburantit 82 7
41 CFO PHARMA Tregtia me shumicé e artikujve farmaceutike 10 12
42 EHW. Prodhimi dhe pérpunimi i mishit dhe produkteve me bazé mishi 73 72
43 TENET Tregtia me shumicé e Iéndéve djegése 83 Ul
44 SHOQERI E THJESHTE INTEKAR - ASL NDERTIMI-Punime inshinjerike 51 n
45 GEGA CENTER GKG Tregtia me pakicé e karburantit 75 70




46 GREEN COAST Ndgrtimi i ndértesave, Punime inxhinjerike 55 69
47 GEN-ITIRANA Tregtia e energiisé elektrike 195 69
48 FUSHE-KRUJE CEMENT FACTORY Prodhimi i cimentos 39 68
49 ALBANIA MARKETING SERVICE Aktivitete té gendrave telefonike (call center) 69 68
50  SALILLARI NDERTIMI-Punime inxhinjerke 76 67
51 ITX ALBANIA Tregtia me pakicé e tekstileve né dygane té specializuara 53 64
5 0L Tregtia me pakicé e karburantit 74 62
53 ROSSMANN-LALA Tregtia me pakicé e mallrave t€ tjeré né dygane té specializuara 46 61
54 ALBANIAN DISTRIBUTION & DEVELOPMENT Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 58 60
55 BRITISH AMERICAN TOBACCO-ALBANIA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 52 59
56 YURA CORPORATION ALBANIA Prodhimi i mjgteve t€ transportit, 52 57
57 2C0 Tregtia me shumicé e produkteve ushgimore 56 57
58 COCA-COLA BOTTLING SHOIPERIA Prodhimi i pijeve freskuese 50 57
59 ELKA-SA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 53 56
60  NOSTAOIL Tregtia me shumicé e [éndéve djegése 13 55
61 SIGAL UNIQA GROUP AUSTRIA Aktivitete sigururese dhe té fondeve t§ pensioneve 52 54
62 LC WAIKIKI RETAIL AL SH.P.K Tregtia me pakicé e tekstileve né dygane té specializuara 50 54
63 EXFIS Tregtia me pakicé e karburantit 56 54
64 AIR ALBANIA Transporti ajror i pasagjeréve 49 53
65  LARTI- SHPK Tregtimi i materialeve t& ndértimit 60 53
66 AMERICAN HOSPITAL Aktivitete té spitaleve 54 52
67  IKONA Tregtia me shumicé e mbeturinave dhe skrapit 65 52
68  BRUNES Tregtia e materialeve t& ndértimit dhe pajisjeve hidrosanitare 51 52
69  BALFIN CONSTRUCTION Ndgrtimi i ndértesave, Punime inxhinjerike 47 49
70 REJSIFARMA Tregtia me shumicé e artikujve farmaceutike 45 49
71 ALGLOBALOIL Tregtia me shumicé e [Endéve djegése 40 49
72 DELTAPHARMA - AL Tregtia me shumicé e artikujve farmaceutike ) 46
73 4ANM Instalime elektrike 4 46
74 GJIKURIA NDERTIMI-Punime inhinjerke 38 46
75 ISMMARKETING 2022 Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 21 46
76 PORSCHE ALBANIA SH.P.K Tregtia e automjeteve dhe pjeséve t& kembimit 29 45
71 ALB-STAR NDERTIMI-Punime inhinjerke 63 44
78 RBH.BELINE Tregtia me pakicé e karburantit 34 44
79  DIGIT-ALB Filma, video dhe aktivitete t& prodhimit té programeve televizivé 32 30
80 UJESJELLES KANALIZIME TIRANE Grumbullimi, trajtimi dhe furnizimi me ujé 46 43
81  RAFAEL0 2002 Ndgrtimi i ndértesave, Punime inxhinjerike, hoteleri 59 43
82  FERRA&CO Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 46 L}
83 EUROPETROL EXPORT Tregtia me shumicé e [éndéve djegése 31 42
84 SEWS-CABIND ALBANIA Prodhimi | pjeséve t& mjgteve té transportit, 29 40
85  CONAD ALBANIA Tregtia me pakicé e produkteve ushgimore né dyqane & specializuara ) 40
86  EVEREST Prodhimi i aluminit 1 39
87 ALBANIA MOTOR COMPANY Tregtia e automjeteve dhe pjeséve té kémbimit 37 39
88  CONAD FOOD TRADE Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 34 38
89 ALBAELETTRICA Instalime elektrike 40 38
90 ITDSHPK Tregtia me shumicé e kompjuterave 34 38
91 DAST (DELTA ADHESIVE STRUCTURAL TECH) Tregtia e materialeve té ndértimit dhe pajisieve hidrosanitare 35 38
92 DIAMBE Tregtia me pakicé e produkteve ushgimore né dygane té specializuara 21 31
93 KLODISHA Tregtia me shumicé e léndéve djegése 35 31
94 AYEN AS ENERGJI Prodhimi i energjisé elektrike 102 31
95 INFOSOFT SYSTEMS Aktivitete té programimit informatik 33 31
96  TRIMED Tregtia me shumicé e artikujve farmaceutike 34 31
97 MEKTRIN MOTORS Tregtia e automjeteve dhe pjesve t& kembimit 30 31
98  FUSHA Ndértimi i ndértesave, Punime inxhinjerike 32 36
99 G.P.G. COMPANY Ndgrtimi i ndértesave, Punime inxhinjerike 40 36




100 ALBSTEEL Tregtia me shumicé e metaleve dhe mineraleve 34 36
101 HAKI SINANI Tregtia e materialeve té ndértimit dhe pajisjeve hidrosanitare 32 35
102 KOMBINATI MISHIT Prodhimi dhe pérpunimi i mishit dhe produkteve me bazg mishi 30 36
103 LAJTHIZA INVEST Prodhimi i ujit mineral dhe ujérave té tjeré né shishe 21 36
104 HYSEN XHANGOLI Tregtia me pakicé e produkteve ushgimore né dygane té specializuara 2 3
105  PRIMALL Imp-exp, shperndare e cigareve 32 35
106 ASSIST Aktivitete té shérhimit t8 informacionit, call center 2 35
107 BILLA&CO Tregtia e materialeve té ndértimit dhe pajisjeve hidrosanitare 31 35
108 ALBSIG Aktivitete sigururese dhe t& fondeve t pensioneve 30 35
109 COLACEM ALBANIA SHPK Prodhimi i cimentos 35 34
110 ALBAWINGS Transporti ajror i pasagjeréve 44 34
111 INTERMED Tregtia me shumicé e artikujve farmaceutike 32 34
112 ADRIA ENTERTAINMENT Aktivitete té lojrave té fatit dhe basteve 31 33
113 AIRBP ALBANIA Tregtia me pakicé e karburantit 12 33
114 TEUTA DURRES Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 29 33
115 ALB-BUILDING Ndértimi i ndértesave, Punime inxhinjerike 28 33
116 ECO MARKET FOOD Tregtia me pakicé e produkteve ushgimore né dygane té specializuara 31 33
117 AGIKONS Ndértimi i ndértesave, Punime inxhinjerike 43 33
118 INCSPA. NDERTIMK-Punime inthinjerike %4 32
119 RDAPETROL Tregtia me shumicé e [Endéve djegése 44 32
120 ALBCONTROL Kontroli i trafikut ajror 21 32
121 ALBTOURS "D"- VAS TOUR OPERATORE Aktivitete té agjencive té udhgtimit 2 32
122 B.M SHPK Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 28 32
123 ALFARMAKOS Tregtia me shumicé e artikujve farmaceutike 30 31
124 EUROSIG SHA Aktivitete sigururese dhe t& fondeve té pensioneve 26 31
125  MEGATEK Aktivitete té ndgrmjetésimit pér shitjen e njg varieteti mallrash 31 31
126 EVEREST OIL Tregtia me shumicé e [éndéve diegése 45 31
127 GLOBUS-TRAVEL Aktivitete té agjencive té udhgtimit 25 31
128 BERDICA CEMENT Prodhimi i cimentos 29 31
129 AUTO STAR ALBANIA Tregtia e automjeteve dhe pieséve t kémbimit 2 30
130 CORAL Pérpunimi dhe konservimi i peshkut, krustaceve dhe molusgeve 33 30
131 ORION Ndértimi i ndértesave, Punime inxhinjerike 17 30
132 FONDIBESA Aktivitete té tiera garantimit te kredise 28 30
133 POSTA SHQIPTARE SH.A Aktivitete té postés dhe korierés 2 30
134 ZENIDISTRIBUTION 2020 Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 33 30
135  ECFA(ISH KREDO FINANCE) Aktivitete té tiera garantimit te kredise 25 30
136 SIGMA VIENNA INSURANCE GROUP Aktivitete sigururese dhe t& fondeve té pensioneve 29 30
137 KONTAKT SHPK Ndgrtimi i ndértesave 34 30
138 KADIU Tregtia e automjeteve dhe pieséve té kémbimit 26 30
139 TIRANA CASH & CARRY Tregtia me shumicé e produkteve ushgimore 28 29
140 INTERLOGISTIC Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 28 29
141 NOVA CONSTRUCTION GROUP Ndértimi i ndértesave, Punime inxhinjerike 21 29
142 GLOBE SHOPS Tregtia me pakicé e pajisjeve shtépiake né dygane t§ specializuara 21 29
143 MSSC (MILITARY SYSTEM SUPPLY COMPANY) tregtimin e artikujve te ndryshém per ushtrine 7 29
144 DREJT. PERGJ. E SHERB. TRANS. RRUG.** Shérbime té lidhura me transportin rrugor 35 29
145 ALUMIL - ALBANIA Prodhimi i aluminit 33 2
146 INTERNATIONAL HOSPITAL Aktivitete té spitaleve 2 2
147 ILMA Tregtia me shumicé e artikujve farmaceutike 21 28
148 2A&2E Tregtia me shumic e léndéve djegése 31 28
149 R&T Aktivitete té programimit informatik 29 28
150  INTER TRADE & DISTRIBUTION Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 24 28
151 FERRO BETON & CONSTRUCTION CO Prodhimi i artikujve prej betoni, ¢imento dhe allgie 24 28
152 GJOKA 87 NDERTIMK-Punime inthinjerike 26 2
153 AUTO-PASION Tregtia e automjeteve dhe pieséve t kémbimit 2 28
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154 PARK CONSTRUCTION ALBANIA Ndgrtimi i ndértesave, Punime inxhinjerike 2 28
155  MEGAPHARMA Tregtia me shumicé e artikujve farmaceutike 24 21
156 MACCAFERRI BALKANS Prodhimi i telava dhe kabllove té izoluara 24 21
157 KID ZONE Tregtia me pakicé e mallrave té ndryshém 26 21
158  BESNIKU Tregtia me shumicé e lndéve té para bujgésore 110 21
159 ALEAT Koncesioni i prodhimit té pasaportave b4 26
160  AUTORITETI PORTUAL DURRES Shérhime portuale 26 26
161 KASTRATI CONSTRUCTION Ndgrtimi i ndértesave, Punime inxhinjerike 2 26
162  ALESIO- 2014 Ndértimi i ndértesave, Punime inxhinjerike 26 26
163 DENISA Tregtimi i [éndgs drusore dhe materialeve té ndértimit 28 26
164 FERAMARK Tregtia me pakicé e produkteve 2 26
165 VELIAJ PETROL Tregtia me pakicé e karburantit 28 26
166 ADRIA FERRIES AGENCY Shérbime agjencie detare 31 26
167  INTERBRANDS Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 2 25
168  ZODIAC Tregtia me shumicé e mbeturinave dhe skrapit 43 25
169 DASOIL Tregtia me pakicé e karburantit 30 25
170 EXTRAMARKET Tregtia me pakicé e produkteve ushgimore, pije dhe duhan né dyqane & specializuara 2 25
171 KOSMONTE FOODS TIRANA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 24 25
172 AMARECYCLING Tregtia me shumicé e mbeturinave dhe skrapit 31 25
173 BALKAN MONARK TRADE Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 2 25
174 TYRES GROUP ALBANIA Tregtia e pjeséve dhe aksesoréve té automieteve 16 25
175 S&DINVEST Ndértim, Menaxhimi dhe administrimi i pronés 3 2%
176  DELTA Tregtia e materialeve té ndértimit dhe pajisieve hidrosanitare 32 24
177 AZA ELEKTROSHTEPIAKE Tregtia me pakicé e pajisjeve shtépiake né dygane té specializuara 2% 24
178 ITE GROUP Instalime elektrike 2 2%
179 MBM Tregtia me shumicé e lndéve té para bujgésore 33 24
180 TVKLAN Filma, video dhe aktivitete & prodhimit té programeve televizivé 20 24
181  GECI Ndgrtimi i ndértesave, Punime inxhinjerike, hoteleri 25 24
182 ILLYRIAN GUARD Sherbime té ruajties sé sigurisé fizike 21 2
183 ANTE-GROUP Ndértimi i ndértesave, Punime inxhinjerike 14 2
184 PERPARIMI Tregtia me shumicé e metaleve dhe mineraleve 29 23
185 INTERSIG VIENNA INSURANCE GROUP Aktivitete sigururese dhe té fondeve t§ pensioneve 2 2
186 2T Ndértimi i ndértesave, Punime inxhinjerike 19 2
187 ENERGJI ASHTA Prodhimi i energjisé elektrike 19 2
188 EVITA Tregtia me shumicé e artikujve farmaceutike 2 2
189 SALIELEKTRIK SHPK Instalime elektrike 2 2
190  ALBACO SHOES Prodhimi i képucéve 2 2
191 D& Konfeksionimi i veshjeve 9 2
192 SCHLUMBERGER OVERSEAS S.A Sherbime kérkimi né fushén e operacioneve hidrokarbure 19 2
193 CWI-ALBANIA (COKYASAR WIRE INDUSTRY ALBANIA) Prodhimi i telava dhe kabllove té izoluara 26 2
194 SISAL ALBANIA Aktivitete té gendrave telefonike (call center) 16 21
195  ARLIS - NDERTIM Ndértimi i ndértesave, Punime inxhinjerike h3 21
196 REGENCY INTERNATIONAL CASINO TIRANA Aktivitete té lojrave té fatit dhe hasteve 2 2
197 ERZENI SHPK Pérpunimi i produkteve t& quméshtit 18 2
198 ALBANIAN HIGHWAY CONCESSION Punime inxhinjerike, zbatim koncesioni mirémbaitjes Durrs-Kukés 21 21
199  PROGEEN Ndgrtimi i ndértesave, Punime inxhinjerike 19 21
200 IZVOR 99 SHA Tregtia me shumic e léndéve djegése 21 2

Burimi; QKB, Tatimet
* Kursi 1 euro=103 lek




¢ thuash qé “Kastrati Group” éshté
grupimi mé 1 madh i biznesit né
Shqipéri, kjo nuk pérbén lajm. Nuk
éshté se duke théné kété ke théné ndonjé gjé té

re gé 1le té tjerét gojéhapur, pasi tashmé éshté 1
mirénjohur ky fakt. Por ajo qé éshté interesante
lidhet me dinamikén e kétij grupi. Pra, sa éshté
rritur ai, sa i ka avancuar treguesit e tij, sa e
ka pérmirésuar performancén, krahasuar jo
me té tjerét, por thjesht me veten. Viti 2022
ishte viti kur Kastrati Group theu kufirin ¢ 1
miliardé eurove xhiro. Kurse gjaté vitit 2023 ai
vértetoi g€ ky kufi, pra 1 miliardé euro aktivitet,
1 pérket té shkuarés, pasi ¢do vit performancat
¢ kompanive pérbérése t€ Kastrati Group,
vetém sa pérmirésohen dhe kontribuojné né
tejkalimin e kétij kufiri. Konkretisht, gjaté vitit
2023, té gjitha kompanité realizuan minimumi
1.1 miliardé euro xhiro, duke salduar késhtu
faktin qé kur flasim tashmé pér Kastrati Group,
jemi duke fol€ pér njé grup qé njésiné matése t&
aktivitetit e ka me miliarda euro.

Adresa: Ura e Dajlani, Durres

Sekretari i Cranberries Presidenti i Grupit - tel: +355 (0) 52 265 170
E-mail: @kastrati-group.com; sh@kastrati-group.com

Drejtori Ekzekutiv i Grupit Kastrati - tel: +355 (0) 52 265 165
E-mail: gk@kastrati-group.com

Shefi Sales Manager - tel: +355 (0) 52 265 169

E-mail: shk@kastrati-group.com

SHEFQET KASTRATI

Khiro e aktivitetit 2023;: 1.1 miliardé euro
Nryshimi né % 23/22: + 10
Numri i punonjésve: 3000

Uendndodnja: Durrés

SHEFQET KASTRATI

Turnover in 2023: 1.1 billion EUR
Difference in % 23/22: + 10
No. of employees: 3000
Location: Durres

aying that “Kastrati Group” is the largest
business conglomerate in Albania is not
news. It doesn’t leave people speechless,
as this fact is already well-known. However, what
is interesting is the dynamics of this group. How
much has it grown? How has it advanced its
indicators? How has it improved its performance,
not compared to others, but simply to itself? The
year 2022 was when Kastrati Group broke the €1
billion turnover mark. During 2023, it confirmed
that this €1 billion threshold belongs to the past,
as every year the performances of the companies
within Kastrati Group only improve and contribute
to surpassing this threshold. Specifically, during
2023, all companies achieved 2 minimum turnover
of €1.1 billion, thus solidifying the fact that when
we now talk about Kastrati Group, we are talking
about a group whose activity is measured in billions
of euros.
Naturally, the main contributors to this magical
result of Kastrati Group are the two main fuel
companies: the wholesale and the retail trading

Address: Dajlani Bridge, Durres

Secretary of cranberries Group President - tel: +355 (0) 52 265 170
e-mail: @kastrati-group.com; sh@kastrati-group.com

Executive Director of cranberries Group - tel: +355 (0) 52 265 165
e-mail: gk@kastrati-group.com

Head of Sales Manager - tel: +355 (0) 52 265 169

e-mail: shk@kastrati-group.com



Natyrisht qé kontributin kryesor né kété
rezultat magjik t€ Grupit Kastrati e kané dy
kompanité kryesore té karburanteve: ajo e

tregtimit me shumicé dhe ajo e tregtimit me
pakicé. E para ka realizuar njé aktivitet prej 69
miliardé lekésh, kurse e dyta 20 miliardé leké.
Krahasuar me njé vit mé paré ka njé dinamiké
té rénies, por qé éshté kompesuar nga rritja e
kompanive té tjera pérbérése té tij.

Nuk ka diskutim se né fushén e tregtimit
t€ hidrokarbureve Kastrati éshté lider qé prej
shumé vitesh dhe mbajtja e kétij pozicioni
ka qené dhe mbetet motivi i kompanisé pér
tejkalimin e sfidave dhe véshtirésive qé ofron
ckonomia e brishté shqiptare. Gjaté gjithé kétyre
viteve, Kastrati ka mbajtur njé performancé té
shéndetshme financiare duke rezultuar me flukse
pozitive nga aktiviteti i saj operacional dhe duke
e béré njé ndér bizneset mé t€ géndrueshme e
me besueshméri té larté né treg. Korrektesa né
marrédhéniet me klientét, me furnitorét dhe
institucionet financiare me té cilat shoqéria
bashképunon jané guri i themelit ku mbéshtetet
suksesi i saj. Pérveg stabilitetit, cilésisé pa
kompromis dhe besueshmérisé éshté fokusi drejt
inovacionit dhe teknologjisé qé ka luajtur rol
shumé té réndésishém né zhvillimin e kompanive
qé tregtojné hidrokarbure.

ones. The first achieved an activity of 69 billion
ALL, while the second 20 billion ALL. Compared
to the previous yeat, there is a downward trend,
but this has been compensated by the growth of
its other constituent companies.

There is no doubt that in the field of
hydrocarbon trading, Kastrati has been a leader
for many years, and maintaining this position has
been and remains the company’s motivation for
overcoming the challenges and difficulties posed
by Albania’s fragile economy. Throughout these
years, Kastrati has maintained a healthy financial
petformance, resulting in positive cash flows from
its operational activities, making it one of the most
stable and highly trustworthy businesses in the
market. Integtity in relationships with customers,
suppliers, and financial institutions with which
the company collaborates is the cornerstone of
its success. Besides stability, uncompromising
quality, and reliability, the focus on innovation
and technology has played a very important role
in the development of companies that trade
hydrocarbons.

Kastrati is the first company to apply the
bonus loyalty card scheme, electronic vouchers,
and many innovative facilities for its customers.
Kastrati is well-positioned in all the most important
regions of the world, although the Balkans, the




Kastrati éshté e para shoqéri qé ka aplikuar
skemén e kartave bonus té besueshmérisé,
tollonat elektroniké si dhe shumé facilitete
inovative pér klientét e saj. Kastrati éshté
e mirépozicionuar né té gjitha rajonet mé
té réndésishme té botés, ndonése Ballkani,
Adriatiku dhe Mediterani Lindor jané bazat
historike té tregtisé sé kompanisé. Kastrati synon
té mbéshtesé njé rritje ekonomike afatgjaté,
stabilitet social, miréqenie dhe progtes né rajonin
ku operon. Kastrati ka pér mision sigurimin e njé
rritje t€ géndrueshme dhe afatgjaté té biznesit
té vet, duke u shndérruar késhtu né njé lider i
tregut té energjisé né rajon. Eshté njé kompani
¢ mirorganizuar dhe me kapacitete maksimale
té depozitimit, transportit, shpérndarjes dhe
tregtimit. Kompania ka investuar dhe zgjeruar
aktivitetin né ¢do cep té Shqipérisé, duke pasur
mbi 90 pika, ka kapacitete depozituese né masén
e 70 mijé tonéve si dhe njé floté me mbi 80 mijete.

Kastrati i ka véné vetes synime pér té krijuar

Adriatic, and the Eastern Mediterranean are the
historical bases of the company’s trade. Kastrati
aims to support long-term economic growth,
social stability, well-being, and progress in the
region where it operates. Kastrati’s mission is to
ensure the sustainable and long-term growth of
its business, thus becoming a market leader in
the region’s energy sector. It is a well-organized
company with maximum capacities in storage,
transportation, distribution, and trading. The
company has invested in and expanded its activity
throughout every corner of Albania, with over 90
points, storage capacities of 70,000 tons, and a fleet
of over 80 vehicles.

Kastrati has set goals for creating new
values, maintaining and consolidating business
stability, and leadership in the fuel market. By
using all available tools, such as efforts to reduce
costs, increase opetational efficiency, improve
product and service quality, and employ the latest
technologies. As a market-oriented company,



vlera té reja, pér té mbajtur e konsoliduar
stabilitetin e biznesit dhe lidershipin né tregun
¢ karburanteve. Duke pérdoré té gjitha mjetet
né dispozicion si pérpjekjet pér uljen e kostove,
rritjen e efikasitetit operacional, pérmirésimin
e cilésisé s¢ produktit dhe té shérbimit, si dhe
vénien né pérdorim té teknologjive mé té fundit.
Si njé kompani e orientuar drejt tregut, Kastrati
éshté i prirur té pérfitojé né ményré té ploté dhe
té menjéhershme nga ¢do mundési qé i jepet.
Dija dhe eksperienca, mendimi individual dhe
menaxherial, si dhe njé strukturé e sheshté pér
marrjen e vendimeve, e béjné “Kastrati Group”
njé partner té fuqishém dhe fleksibél.

Natyra e aktivitetit qé ka pasur “Kastrati”
ndér vite, pra marrédhénia e pérditshme me
konsumatorét ¢ ia blejné produktet, i ka dhéné
mundési kompanisé qé t€ ndjeké né ményré
té pérligjur dhe té arsyetuar diversifikimin e
veprimtarisé, duke u shtriré edhe né aktivitete té
tjera. Nuk ka asnjé grup tjetér q€ té keté aktivitet
kaq té diversifikuar sa Kastrati Group.

Késhtu, “Albsig” éshté njé kompani e
réndésishme e tregut financiar té sigurimeve.
Gijaté vitit 2023 ajo regjistroi 3.6 miliardé
leké prime, cka tregon se prej vitesh ajo éshté
shndérruar né njé nga kompanité e réndésishme
té kétij tregu me njé aktivitet t€ shumanshém né
fushén e sigurimeve Jeté dhe Jo-Jeté, duke pasur
piké té forté kryesisht sigurimet vullnetare, por
duke qené edhe njé nga kompanité mé aktive né
pagesat e démeve karshi té siguruarve.

Rtitje ka shénuar edhe “Auto Star Albania”, e

Kastrati is inclined to fully and immediately
benefit from every opportunity that presents
itself. Knowledge and experience, individual and
managerial thinking, and a flat decision-making
structure make “Kastrati Group” a powerful and
flexible partner.

The natute of “Kastrati’s” activities over
the years, meaning the daily relationship with
consumers who purchase its products, has allowed
the company to legitimately and reasonably pursue
the diversification of its activities, expanding into
other areas as well. There is no other group with
such a diversified activity as Kastrati Group.

For example, “Albsig” is an important company
in the financial insurance market. During 2023, it
recorded 3.6 billion ALL in premiums, which
shows that for years it has turned into one of the
important companies in this market with a multi-
faceted activity in the Life and Non-Life insurance




cila duhet théné se qé kur ka kaluar né pronésiné
e grupit Kastrati, njeh rritje té vazhdueshme
nga viti né vit. Gjaté vitit 2023, kjo kompani
regjistroi njé aktivitet prej 3.1 miliardé lekésh,
ndérkohé qé njé vit mé paré aktiviteti i saj ishte
2.4 miliardé leké.

Miré kané performuar edhe kompanité
Albanian Highway Concension dhe Tenet.
Kastrati Contruction ka performuar miré né
drejtim té volumit té aktivitetit.

Por ajo qé ka sjellé njé ndryshim shumé té
réndésishém né fizionominé e Shefqet Kastratit
si biznesmen madhéshtor éshté ecuria e “Tirana
International Airport”. Qékurse menaxhimi
i kétij acroporti ka kaluar né duart e Grupit
“Kastrati”, ai ka pasur njé transformim rrénjésor.
Rezultatet e arritura prej tij kané tejkaluar edhe
pritshmérité e personave mé optimisté.

TIA u ka shérbyer 7,257,634 pasagjeréve
gjaté gjithé vitit 2023. Kjo arritje shénon njé rritje
té konsiderueshme prej 40% krahasuar me njé
vit mé paré dhe 117% mé shumé se viti 2019,
duke forcuar pozicionin e TIA-s si njé lojtar kyc

né industriné rajonale t€ aviacionit.
Viti 2023 shfaqi rritje té qéndrueshme
pérgjaté muajve té ndryshém, duke theksuar

sectors, with a strong focus mainly on voluntary
insurance, but also being one of the most active
companies in damage payments to the insured.

“Auto Star Albania” has also shown growth,
which must be said has seen continuous growth
year after year since it came under the ownership
of the Kastrati Group. During 2023, this company
recorded an activity of 3.1 billion ALL, while the
previous year its activity was 2.4 billion ALL.

Albanian Highway Concession and Tenet
companies also performed well. Kastrati
Construction has performed well in terms of
activity volume.

But what has brought a very important
change in the profile of Shefqet Kastrati as a
great businessman is the progress of “Tirana
International Airport.” Since the management
of this airport has passed into the hands of
the Kastrati Group, it has undergone a radical
transformation. The results achieved by it have
exceeded even the expectations of the most
optimistic people.

TIA served 7,257,634 passengers throughout
2023. This achievement marks a significant increase
of 40% compared to the previous year and 117%
more than in 2019, strengthening TIA’ position
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pérkushtimin e aeroportit pét té ofruar shérbime
té shkélqyera dhe pér té nxitur udhétimin ajror.

Totali kumulativ prej 7,257,634 pasagjerésh
né vitin 2023 éshté déshmi e pérkushtimit té
TIA-s pér pérsosméri, efikasitet dhe kénaqésiné
e pasagjeréve. Aeroporti ka tejkaluar vazhdimisht
pritshmérité, duke reflektuar ndikimin pozitiv
té planifikimit strategjik dhe investimeve né
infrastrukturé.

Pérpos volumit kolosal té aktivitetit té
shénuar gjaté vitit 2023, “Kastrati Group”
ka qené shumé i suksesshém edhe sa 1 takon
pérfitueshmérisé, qé né fund té fundit éshté
edhe qéllimi kryesor pse béhet biznes. Thuajse
t€ gjitha kompanité pérbérése té kétij grupi kané
gené me fitim. Edhe kompanité e tregtimit té
karburanteve jané kthyer né “rutinén” e tyre,
pas njé viti t€ pazakonté krize, sikurse ishte ai
paraardhési, ku i gjithé tregu i karburanteve u
dirigjua nga ish-Bordi 1 Transparencés, ¢ka u
shkaktoi humbje t€ pazakonta.

as a key player in the regional aviation industry.

The year 2023 saw steady growth throughout
the various months, emphasizing the airport’s
commitment to providing excellent services and
promoting air travel.

The cumulative total of 7,257,634 passengers
in 2023 is a testament to TIA'S commitment to
excellence, efficiency, and passenger satisfaction.
The airport has consistently exceeded expectations,
reflecting the positive impact of strategic planning
and infrastructure investments.

In addition to the colossal volume of activity
recorded duting 2023, “Kastrati Group” has also
been very successful in terms of profitability, which
in the end is the main goal of doing business.
Almost all the constituent companies of this
group have been profitable. Even the fuel trading
companies have returned to their “routine” after an
unusual year of ctisis, like the ptevious one, where
the entire fuel market was directed by the former

Transparency Board, causing them unusual losses.
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ése do té shtrohet pyetja se cila ishte
kompania ose grupi mé i suksesshém
né terma absoluté gjaté vitit 2023 né
Shqipéri, kujtdo mund ti shkojé mendja tek
biznesmeni i mirénjohur Samir Mane. Dhe jo
pa arsye. Cdo vit kompanité e krijuara dhe t&
menaxhuara prej tij petformojné né ményré mé
se t€ kénaqshme, por gjaté vitit 2022 ato kané
pasur rezultate ekonomiko-financiare té tilla,
qé e béjné “Balfin Group”-in absolutisht mé t&
suksesshmin e vitit, ndonése jo mé t&€ madhin.
Megjithése edhe sa u takon pérmasave sasiore
“Balfin Group” renditet ndér mé t€ médhen;jté
e vendit. Gjashté nga kompanité e kétij grupi
u futén ndér 200 kompanité mé t€ médha té
Shqipérisé.
Spar Albania rezultoi kompania mé e madhe
e grupit Balfin pér vitin 2023. Me njé xhiro
prej 9.3 miliardé lekésh, ajo siguroi njé rritje
impresionuese krahasuar me vitin paraardhés.
E themeluar né vitin 2015, ajo operoi me 80
markete, nga té cilat, 38 nén menaxhimin e
drejtépérdrejté, dy hipermarkete dhe 42 markete
té tjera me modelin FRANCHISE. Gjaté vitit

Adresa: Rruga‘Papa Gjon Pali II; Qendra e Biznesit ABA, Kati 11, Tirané, Shqipéri
Tel: +355 4 2389250

Fax: +355 4 2389251

Email: @balfin.al

largest

SAMIR MANE

Emri i kompanisé: Balfin Group
Khiro e biznesit 2023: 390 milioné euro (velém né Shaipér
Numri i punonjésve: 4500
Uendndodhja: Tirané

SAMIR MANE

company name: Balfin Group
Turnover 2023: 390 million EUR (only in Albania)
No. of employees: 4500
Location: Tirana

f one were to ask which company or

group was the most successful in absolute

terms in Albania during 2023, many would
think of the well-known businessman Samir
Mane. And not without reason. Every yeat, the
companies created and managed by him perform
exceptionally well, but in 2023 they achieved such
strong economic and financial results that made
“Balfin Group” absolutely the most successful
of the year, even if not the largest. However, in
terms of size, “Balfin Group” also ranks among
the largest in the country. Six of the group’s
companies made it into the top 200 largest
companies in Albania.

Spar Albania emerged as the largest company
within the Balfin Group for 2023. With a turnover
of 9.3 billion leké, it secured impressive growth
compared to the previous year. Established in
2015, it operated with 80 markets, of which 38
were directly managed, two hypermarkets, and 42
others under the FRANCHISE model. During
2023, 40,000 products circulated in the Spar
Albania supermarket chain, including beverages,
food items, cosmetics, detergents, bio products,

Address: Rruga ‘Papa Gjon PaliII; ABA Business Center, Floor 11, Tirana, Albania
Tel: +355 4 2389250

Fax: +355 42389251

Email: @balfin.al



2023 né zinxhirin e supermarketeve té “Spar
Albania” jané ofruar e kané qarkulluar 40 mijé
produkte si pije, artikuj ushqimoré, kozmetiké,
detergjenté, produkte bio, tekstile etj., dhe jané
shérbyer rreth 11,6 milioné klienté, me njé rritje
prej 7.6 pér gind, krahasuar me njé vit mé paré.

Jo vetém performancé té miré, por edhe
pérmirésim té saj, né krahasim me njé vit mé
paré pati edhe Neptun. Kjo kompani arriti qé
té sigurojé njé volum aktiviteti né kuotén e 8, 4
miliardé lekéve, me njé rritje prej 100 milioné
lekésh. Duke operuar me 30 dyqane né té gjithé
Shqipériné.

Né tregun e pajisjeve elektronike dhe
teknologjike NEPTUN ofron pér konsumatorin
njé gamé t¢ gjeré produktesh nga markat mé
té njohura dhe prestigjoze né tregun botéroré.
Kétu pérmendim BEKO, SAMSUNG, LG,
APPLE, SONY, BOSCH, PHILIPS, MIELE,
TEFAL, ROWENTA, HAMA, BRAUN etj. Nga
kéto marka Neptun ofron njé larmi t€ madhe
produktesh si: elektroshtépiake té médha dhe
té vogla, televizoré dhe audio-video, pajisje té
kujdesit personal, informatike dhe telefoni,
pajisje argétimi etj.

Prej vitit 2005 Neptun ofron pér
konsumatorét njé marké té re, “private label”
e kompanisé markén FUEGO, e cila vjen né
ndihmé té té gjithé konsumatoréve té cilét kané
t€ ardhura t€ ulta me cmime shumé ekonomike.

Njé vit té jashtézakonshém pozitiv pati

textiles, and more, serving approximately 11.6

million customers, marking a 7.6% increase
compated to the previous yeat.

Not only did Neptun perform well, but it
also improved compared to the previous year.
This company achieved a business volume of
8.4 billion leké, with an increase of 100 million
leké, operating with 30 stores across Albania. In
the electronics and technology market, NEPTUN
offers consumers a wide range of products
from the most renowned and prestigious global
brands. These include BEKO, SAMSUNG, LG,
APPLE, SONY, BOSCH, PHILIPS, MIELE,
TEFAL, ROWENTA, HAMA, BRAUN, and
more. Neptun offers a variety of products
from these brands, including large and small
household appliances, televisions and audio-video
equipment, personal care devices, computing
and telephony products, entertainment devices,
and more.

Since 2005, Neptun has been offering
consumers a new brand, a “private label” of the
company, under the name FUEGO, which caters
to consumers with lower incomes by providing
very affordable prices.

Tirana Bank also had an extraordinarily
positive year. Having been under Balfin’s
ownership for several years, this bank achieved
its best historical result in 2023, securing total
revenues from economic and financial outcomes
that showed stable growth, mainly driven by




edhe Tirana Bank. E kaluar prej disa vitesh nén
pronésiné e Balfin, kjo banké pati né vitin 202
rezultatin mé té miré historik, pasi siguroi njé
total t€ ardhurash nga rezultatet ekonomike dhe
financiare qé treguan rritje t€ géndrueshme, té
ndikuar kryesisht nga té ardhurat nga interesat,
komisionet dhe operacionet valutore. T¢
ardhurat vjetore u rritén me 55% krahasuar
me njé vit mé paré, ndérsa fitimi para tatimit
u rrit me 100%, duke attitur rreth 22 milioné
euro, njé nga rezultatet mé té mira financiare té
Tirana Bank ndér vite. Shumé miré u paragitén
edhe TEG, Kid Zone. Me respektivisht 1.2
miliardé leké dhe 2.8 miliardé leké. Me rritje nga
viti 1 kaluar. Shkélqyeshém ka performuar edhe
Qendra Tregtare Univers, ajo qé pérfaqéson
njé nga ideté mé brilante t€ Samir Manes dhe
e cila hapi rrugén edhe pér investime t€ tjera té
késaj natyre. QT'U siguroi njé volum veprimtarie
gjaté vitit 2023 prej 1.2 miliardé leké, por ajo
cka éshté mé e réndésishmia te kjo kompani,
s¢ bashku me TEG-un, éshté norma e fitimit
shumé e larté. Dhe késhtu, duke i shtuar edhe
volumin e aktiviteteve edhe t€ dy kompanive té
tjera kryesore t€ Balfin, Balfin Construction, me
njé té ardhur bruto prej 4.9 miliardé lekésh dhe
Green Cost, del se té gjitha kompanité kryesore
t€ grupit kané realizuar njé aktivitet total mbi
35 miliardé leké.

Por pika mé e forté e kompanive t& kétij
grupi éshté pérfitueshméria. T€ gjitha kompanité
pérbérése té kétij grupi té fugishém jané me
fitim, por shumica e tyre renditen edhe tek 200
kompanité mé t€ suksesshme né Shqipéti sa i
takon fitimit té siguruar. Késhtu, Neptun ka
siguruar njé fitim prej 659 milioné leké, Spar
Albania 406 milioné leké, TEG 1.2 miliardé
leké, QTU 1.1 miliardé leké, Kid Zoné 640

milioné leké, kurse rekordin e kompanive

income from interest, commissions, and foreign

exchange operations. Annual revenues increased
by 55% compated to the previous year, while
pre-tax profits grew by 100%, reaching around 22
million euros, one of Tirana Bank’s best financial
results over the years. TEG and Kid Zone also
performed very well, with respective turnovers of
1.2 billion leké and 2.8 billion leké, both showing
growth compared to the previous year. The
Univers Shopping Center, which represents one
of Samir Mane’s most brilliant ideas and paved
the way for similar investments, also performed
excellently. QTU secured a business volume of 1.2
billion leké in 2023, but the most important aspect
of this company, along with TEG, is the very
high profit margin. Adding the business volumes
of the other two major Balfin companies, Balfin
Construction, with gross revenue of 4.9 billion
leké, and Green Coast, reveals that all the major
companies of the group realized a total business
activity exceeding 35 billion leké.

However, the strongest point of the
companies within this group is profitability. All
the companies comptising this powerful group
are profitable, with most ranking among the 200
most successful companies in Albania in terms
of secured profit. For instance, Neptun secured
a profit of 659 million leké, Spar Albania 406
million leké, TEG 1.2 billion leké, QTU 1.1
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e ka Tirana Bank me 2.2 miliardé leké. Pra
vetém kéto gjashté kompani kané siguruar
mbi 06,1 miliardé leké fitim. Pa llogaritur kétu
kontributin e dy kompanive t€ tjera kryesore,
Balfin Construction dhe Green Cost. Ku duhet
theksuar se Green Cost ka pasur njé performancé
té jashtézakonshme sa i takon fitimit. Pikérisht
ky realitet i krijuar me treguesin e fitimit éshté
edhe argumenti kryesor qé e “certifikon” Balfin
Group st mé té suksesshmin e vitit 2023.

Por Balfin Group éshté mé shumé sesa
kompanité qé operojné né Shqipéri, pasi
pérmasat e tij jané zmadhuar aq shumé
népérmjet investimeve dhe aktiviteteve jashté
vendit, sa mund t€ thuhet se éshté ndér grupet e
investimeve mé t€ médha né Europén Juglindore.

Grupi BALFIN funksionon né 11 shtete
dhe né 8 industri. Vepron dhe funksionon né dy
kontinente. Ka njé total asetesh prej 2.2 miliardé
euro né fund té vitit 2023. Rreth 35 mijé individé
pérfituan nga Iniciativat e Pérgjegjésisé Sociale.

Gijaté vitit 2023 u investua njé kapital prej
79 milioné euro, kapital ky qé 1 shtohet atij té
investuar mé paré, duke e cuar totalin né 892
milioné Euto.

Me rastin e 30 vjetorit té Balfin Group, Samir
Mane deklaroi edhe krijimin e Fondacionit Mane,
qé éshté njé fond bamirésie i financuar prej tij.

“Ky fondacion do té jeté angazhimi imi i ri,
qé dua ta realizoj me t€ njéjtin sukses si edhe
Grupin BALFIN”, tha Samir Mane gjaté njé
aktiviteti pér promovimin e Fondacionit.

Fondacioni Mane do té ndjeké shembullin
¢ modeleve mé té mira ndérkombétare, pér
mbéshtetjen e nismave qé lidhen me edukimin
dhe rining, ¢éshtjet mjedisore, si dhe ato qé
ndikojné né zbutjen e varférisé dhe té pabarazisé.

Duket pra se pér Samir Manen tashmé ka
ardhur koha e njé sfidé té re.

billion leké, Kid Zone 640 million leké, with the
record being held by Tirana Bank at 2.2 billion
leké. In total, these six companies alone secured
over 0.1 billion leké in profit, not counting the
contribution of the other two major companies,
Balfin Construction and Green Coast. It should
be noted that Green Coast had an extraordinary
petformance in terms of profit. This profitability
is the main argument that “certifies” Balfin Group
as the most successful of 2023.

But Balfin Group is more than just the
companies operating in Albania, as its dimensions
have expanded so much through investments
and activities abroad that it can be said to be one
of the largest investment groups in Southeast
Europe.

Balfin Group operates in 11 countries and
8 industries, functioning on two continents.
It had total assets of 2.2 billion euros by the
end of 2023. Approximately 35,000 individuals
benefited from the Group’s Social Responsibility
Initiatives. During 2023, an investment capital of
79 million euros was invested, which added to the
previously invested capital, bringing the total to
892 million euros.

On the occasion of Balfin Group’s 30th
anniversary, Samir Mane also announced the
creation of the Mane Foundation, a charitable
fund financed by him. “This foundation will be
my new commitment, which I want to realize
with the same success as Balfin Group,” said
Samir Mane during an event promoting the
Foundation. The Mane Foundation will follow
the example of the best international models,
supporting initiatives related to education and
youth, environmental issues, and those that
impact poverty and inequality reduction.

It seems that for Samir Mane, the time has
come for a new challenge.
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“ urum International” theu njé
rekord historik vetjak gjaté

itit 2022, duke regjistruar

petformancén mé t€ miré gjaté gjithé historisé
sé vet. Por ecuriné e miré e vazhdoi edhe
pérgjaté vitit 2003, duke regjistruar njé xhiro
prej 386 milioné eurosh dhe duke siguruar njé
fitim neto prej 4.4 miliardé lekésh. Krahasuar
me vitin paraardhés, pra me vitin 2022, krijohet
ideja se kemi t€ b&jmé me njé faré “pérkeqésimi”
té aktivitetit t€ késaj kompanie t€ mirénjohur.
Por, qé e vérteta t€ dalé né pah e ploté éshté e
nevojshme t€ béhet njé sqarim. Viti 2002 ishte
njé vit i jashtézakonshém, i kushtézuar dhe
1 ndikuar nga ngjarje té jashtézakonshme, té
cilat mé pas prodhuan edhe njé performancé
té jashtézakonshme té “Kurum”-it. Ngjatja e
jashtézakonshme ishte lufta e Rusisé né Ukrainé
me té gjitha pasojat e saj né ekonominé botérore,
cka pér shumé kompani krijoi véshtirési e pér
mjaft t€ tjera mundési. ‘Kurum’-i bénte pjesé
fatmirésisht te grupi i kompanive qé i shfrytézoi
kéto mundési, sidomos sa 1 takon energjisé

Adresa: Ish-Kombinati Metalurgjik Elbasan
Tel : (00355) 5425 65 00

Fax: (00355) 542578 44

E-mail : albania@kurum.com.tr

ERDAL DEMIR

Emri 1 kompanisé: “Kurum International”
Khiro e biznesit 2023: 386 milion EUR
Numri | punonjésve: 625
Uendndodhja: Elbasan

ERDAL DEMIR

Gompany Name: “Kurum International”
Turnover 2023: 386 million EUR
No. of employees: 625
Location: Elbasan

‘ ‘ urum International” set a historic
petsonal record in 2022, achieving

he best performance in its entire

history. It continued its good progtess in 2023,
recording a turnover of 386 million euros and
secuting a net profit of 4.4 billion lek. Compared
to the previous year, 2022, one might get the
impression that there was a “deterioration” in the
activity of this well-known company. However,
to fully understand the situation, a clarification
is necessary. The year 2022 was an extraordinary
yeat, influenced and shaped by exceptional events,
which then produced extraordinary performance
for “Kurum.” The extraordinary event was
Russia’s war in Ukraine with all its consequences
on the global economy, creating difficulties for
many companies and opportunities for many
others. Fortunately, “Kurum” was among the
companies that exploited these opportunities,
especially in terms of the electricity it produced.
During 2023, the reduction of international
crisis effects brought “Kurum” back to normality.
Butitis a wonderful normality for it. A normality
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elektrike té prodhuar prej tij.

Gjaté vitit 2023, reduktimi i efekteve t&
krizés ndérkombétare riktheu edhe Kurum-
in né normalitet. Por, éshté njé normalitet i
mrekullueshém pér t€. Njé normalitet qé shumé
kompani t€ tjera as e kané paré né éndérr. Njé
normalitet pér té cilin drejtuesit ¢ kompanisé
lusin t€ vazhdojé né periudhé afatgjaté. Dhe
s’ka si té ndodhé ndryshe. Sepse efektiviteti i
kompanisé, qé pérbén edhe treguesin kryesor
té gjendjes ku ndodhet kompania, éshté mé se
1 miré.

Gjaté vitit 2023 “Kutum” prodhoi mbi 281
mijé ton shufra celiku né vend, ndérkohé qé né
tregjet lokale dhe rajonale shiti gjithsej 506 mijé
ton shufra celiku. Kjo kompani ka fatin g€ té
jeté edhe prodhuese e energjisé elektrike, dhe
pérgjaté vitit 2023 1 ka ofruar kétij tregu edhe
373 milioné kilovat-ot€. Po t'1 krahasojmé shifrat
e volumeve fizike t€ produkteve té shitura gjaté
vitit 2023 me ato t€ shitura njé vit mé paré, del

that many other companies have not even
dreamed of. A normality that the company’s
leaders pray will continue in the long term. And
it cannot be otherwise. Because the company’s
effectiveness, which is the main indicator of the
company’s status, is mote than good.

In 2023, “Kurum” produced over 281,000
tons of steel bars domestically, while in local and
regional markets, it sold a total of 506,000 tons
of steel bars. This company is also fortunate to
be a producer of electricity, and during 2023 it
supplied this market with 373 million kilowatt-
hours. Comparing the figures of physical
volumes of products sold in 2023 with those sold
a year eatlier, it turns out that last year, KURUM
sold more product in the market. But it produced
a reality of lower value than the previous year.
Here is where the effect of the events of an
unusual year such as 2022 becomes apparent.

The progress of “Kurum International”
shines even more if we look back and recall



se gjaté vitit té kaluar, KURUM-i ka shitur mé

shumé produkt né treg. Por kané prodhuar njé

realitet né vleré mé t¢ ulét sesa viti paraardhés.
Ja pra ku del edhe efekti i ndikimit té ngjarjeve
t€ njé viti t€ pazakonté sikurse ishte 2022-shi.

Ecuria e “Kurum International” shkélqen
edhe mé shumé poege se béjmé njé retrospektivé,
kthejmé kokén pas dhe sjellim né kujtesé
ngjarje nga jeta ¢ késaj kompanie. Vetém disa
vite mé paré kompania kreu njé manovér té
pranueshme ligjore, duke deklaruar njé gjendje
momentale t€ véshtiré si rrjedhojé e konjukturave
té pafavorshme né bursat ndérkombétare. Kjo
bénte qé kompania, edhe pse kishte produkte
té saj t& prodhuara, t¢ mos i shiste ato. Sepse,
njé veprim i tillé do té shoqgérohej me humbje
té médha. Ndérkohé, kishte edhe detyrime
ndaj sistemit bankar ose ndaj té tretéve. Duke
shpallur paaftésing pér t€ paguar, né publik, por
edhe né institucione té specializuara, u stimulua
perceptimi 1 njé falimentimi klasik, gjé qé nuk
ishte e vérteté.

Arritja ¢ “Kurum”-it né kété stad ku éshté
aktualisht, pra né njé kompani g€ xhiron 350-400
milioné euro té paktén né 4 vitet e fundit, fiton

nga 35-90 milioné euro, té paktén né 3 vitet e
fundit dhe qé ka njé numér mesatar punonjésisht

events from the life of this company. Just a
few years ago, the company executed a legally
acceptable maneuver by declaring a momentary
difficult situation as a result of unfavorable
circumstances on international markets. This
caused the company, although it had produced
its products, not to sell them. Because such
an action would have been accompanied
by great losses. Meanwhile, there were also
obligations to the banking system or third
parties. By declaring insolvency, both publicly
and in specialized institutions, the perception
of a classic bankruptcy was stimulated, which
was not true.

“Kurum’s achievement of its current status,
as a company that turns over 350-400 million
euros at least in the last 4 years, earns 35-90
million euros at least in the last 3 years, and has
an average number of employees from 625-770
in the last three years, shows that the company
has been managed and led in the best possible
way. Of course, it has also been helped by luck
concerning developments on the international
market, where the price of its main product, steel
bars, is at more than acceptable and satisfactory
levels.

“Kurum” has such an organizational
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nga 625-770 veté né tri vitet e fundit, tregon
qé kompania éshté menaxhuar dhe drejtuar né
ményrén mé té miré t¢ mundshme. Sigurisht,
éshté ndihmuar edhe nga fati ¢ ka t€ béjé me
zhvillimet né bursén ndérkombétare, ku ¢mimi
i produktit kryesor té saj, q¢ jané shufrat e
celikut, t€ jeté né nivele mé se té pranueshme e
té kénagshme.

“Kurum” ka njé fizionomi t€ tillé organizimi
qé si sfidé kryesore ka gjetjen e tregjeve té
shitjes pér produktet e saj, pasi aftésiné pér
té pérmbushur kérkesén e ka jo népérmjet
prodhimit, por edhe prej ndihmés sé kompanisé
mémé né Turqi. Fakti g€ mé shumé se gjysma e
sasis€ s shitur gjaté vitit 2023 éshté siguruar né
kété ményré, tregon qarté hapésirat e médha pér
manovrim qé ka “Kurum”.

Edhe gjaté vitit 2023 “Kurum” tregoi njé
fizionomi té tillé aktiviteti ku spikat gérshetimi
mes tregut vendas dhe eksportit. Me afro 55 pér
qind t€ totalit t€ aktivitetit t€ destinuar né eksport,
Kurum ishte kompania qé zuri vendin e paré né
listén e kompanive eksportuese mé t&€ médha
té vendit. Ka vite g€ tregu i vendit éshté mijaft i
vogél pér “Kurum”-in, ndaj drejtuesit e saj i kané
pérgendruar energjité konkurruese né tregje pérte;
Shqipérisé: né tregun e Kosovés, té Maqedonisé,
té Malit t€ Zi, t€ Serbisé, Turqisé e né mjaft
vende t€ tjera. E ndihmon né kété aspekt cilésia
e padiskutueshme e produkteve dhe mundésia pér
té operuar me ¢mime té leverdishme. Hshté njé
filozofi pune qé ka dhéné frytet e saj, pasi duke
prodhuar produkte qé pérdoren kryesisht nga
industria e ndértimit, “Kurum” nuk mund té rrijé
né varési té€ “humorit” té kétij sektori. Pavarésisht
se vitet e fundit si rrjedhojé e lejeve té shumta
t€ dhéna, sektori 1 ndértimit né Shqipéri ka njé
rigjallérim dhe duket se késhtu do t€ vazhdojé
edhe pér disa vite.

E réndésishme éshté qé ky prodhues i madh
1 produkteve té hekurit dhe celikut né vend
vazhdon aktivitetin e vet, me t¢ gjithé impaktin
pozitiv né ekonominé shqiptare. Kurse Erdal
Demir i shton curricullumit t€ tij edhe njé tjetér
vit t€ suksesshém drejtimi ¢ administrimi.

structure that its main challenge is finding sales
markets for its products, as its ability to meet

demand is not only through production but also
from the help of the parent company in Turkey.
The fact that more than half of the quantity sold
during 2023 was secuted in this way cleatly shows
the large maneuvering spaces that “Kurum” has.

Even duting 2023, “Kurum” showed such
a business model where the blending of the
domestic market and export is prominent. With
about 55 percent of total activity destined for
export, Kurum was the company that ranked
first on the list of the country’s largest exporting
companies. For years, the domestic market has
been quite small for “Kurum,” so its leaders have
focused their competitive energies on markets
beyond Albania: the market of Kosovo, North
Macedonia, Montenegro, Serbia, Turkey, and
many other countries. It is helped in this aspect
by the indisputable quality of its products and
the ability to operate with favorable prices. It
is a work philosophy that has yielded its fruits,
as by producing products mainly used by the
construction industry, “Kurum” cannot depend
on the “mood” of this sector. Despite the fact
that in recent years, due to numerous permits
issued, the construction sector in Albania has
been revitalized and it seems this will continue
for several years.

What is important is that this major producet
of iron and steel products in the country
continues its activity, with all its positive impact
on the Albanian economy. Meanwhile, Erdal
Demir adds another successful year of leadership
and management to his curriculum.
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iplomuar pér Financé né Universitetin
D Bujqésor té Tiranés (1991) dhe Master

né Administrim Biznesi (MBA) né
Universitetin e New York-ut né Pragé (2007).

Vasil Nagi éshté njé ndér figurat me ndikim
té thellé né shoqériné shqiptare dhe né botén e
biznesit. Me 33 vjet pérvojé né industri dhe me njé
pasion t€ pashoq pér suksesin, ai éshté themeluesi
dhe CEO i Agna Group, kompani e cila éshté sot
lider né scktorin e FMCG né Shqipéri. M€ se 1,500
persona jané té punésuar prej kompanive pjesé té
portofolit t& investimeve té tij.

Pérveg karrierés sé pasur né sipérmartije,
Vasil Nagi éshté themelues i “Agna Leadership
Academy”, njé platformé e cila synon té
shpérndajé njohuri dhe mésime né fushén e
lidershipit, menaxhimit, komunikimit, dhe shumé
fusha té tjera t€ biznesit.

Pérvoja dhe njohurité e tij jané konsoliduar
né 10 libra, té cilét trajtojné temat kryesore
té suksesit né biznes dhe jetén personale, si:

Adresa: Autostrada Tirané - Durrés, km 0,
Tel +355 42 453 460
Www.agnagroup.com

VASIL NACI

Emri i kompanisé: AGNA Group
Khiro e biznesit 2023: 310 milion EUR
Numri i punonjésve: 1500
Uendndodhja: Tirané

VASIL NACI

company Name:
Turnover 2023:

AGNA Group
310 million EV

No. of employees: 1500
Location: Tirana

ASUCCESSFUL ENTREPRENEUR,
AUTHOR, MOTIVATIONAL TRAINER,
AND PHILANTHROPIST.

raduated in Finance from the Agricultural
GUnjversity of Tirana (1991) and holds

a Mastet’s in Business Administration
(MBA) from the University of New York in Prague
(2007). Vasil Nagi is one of the most influential
figures in Albanian society and the business world.
With 33 years of industry experience and an
unparalleled passion for success, he is the founder
and CEO of AGNA Group, a company thatis now
aleader in the FMCG sector in Albania. Over 1,500
people are employed by the companies within
his investment portfolio. In addition to his rich
entrepreneurial career, Vasil Nagi is the founder
of the “Agna Leadership Academy,” a platform
aimed at disseminating knowledge and lessons
in leadership, management, communication, and
many other business fields. His experience and
insights are consolidated in 10 books, covering key
themes of success in business and personallife, such
as: “The Art of Negotiation”; “Pleasing Behaviors
and Communication Wisdom”; “It’s Our Path,

Address: Autostrada Tirané - Durrés, km 0,
Tel +355 42 453 460
Www.agnagroup.com
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“Arti i negocimit”; “Sjelljet ¢ pélqyeshme dhe
mencuria né komunikim”; “Eshté rruga joné,
rruga drejt suksesit”; “Vlerat bazé dhe bindjet
pér sukses”; “Si té béhesh profesionist né shitje”;
“Komunikimi dhe puna né skuadér”; “Menaxhimi
1kohés dhe vetédisiplina”; “Mendimi pozitiv dhe
vetébesimi”; “Roli i marketingut dhe kreativiteti”;
“Ligjet e suksesit dhe burimet njerézore”.

Pas 33 vjetésh pérvojé né biznes, por edhe
investimi t€ pareshtur né njohuri, me besimin
¢ patundshém te réndésia ¢ té qenit nxénés i
pérjetshém c¢do dité dhe prej kujtdo, e kryesisht
prej mésuesve mé té miré rajonalé e botéroré, Vasil
Nagi ka zgjedhur té kontribuojé dhe té ndajé me
publikun e gjeré eksperiencén dhe mésimet e tij né
biznes dhe né jeté, si ményra mé e ¢muar dhe me
rezultat afatgjaté pér suksesin e ¢do individi dhe
organizate. Pér kété, qé prej vitit 2016 ka krijuar
dhe zhvillon ¢do vit event-trajnimin motivues mé
té madh né rajon “Rruga drejt suksesit” dhe né
2021 startoi trajnimin dedikuar suksesit né biznes
“Mjeshtéro biznesin”. Té ardhurat nga kéto dy
evente shkojné pér bamirési.

Me mé shumé se 20,000 persona jané trajnuar
pérmes kétyre programeve dedikuar suksesit né
jeté dhe biznes. Me njé vizion t& qarté pér té
ndikuar pozitivisht né shoqéri, Vasil Naci éshté
njé shembull frymézimi i arritjes personale dhe
kontributit té vazhdueshém né komunitet.

The Path to Success”; “Core Values and Beliefs
for Success”; “How to Become a Professional in
Sales”; “Communication and Teamwork”; “Time
Management and Self-Discipline”; “Positive
Thinking and Self-Confidence”; “The Role of
Marketing and Creativity”’; “Laws of Success and
Human Resources.”

After 33 years of experience in business,
combined with relentless investment in knowledge,
and with an unwavering belief in the importance
of being a lifelong learner every day and from
everyone, particularly from the best regional and
global teachers, Vasil Nagi has chosen to contribute
and share his expetiences and lessons in business
and life with the general public. He sees this as the
most valuable and long-term way to ensure the
success of every individual and organization. To
this end, since 2016, he has created and annually
developed the largest motivational training event
in the region, “The Path to Success,” and in 2021,
he launched the business success training program
“Master Your Business.” The proceeds from these
two events go to charity.

Mote than 20,000 people have been trained
through these programs dedicated to success in
life and business. With a clear vision of positively
impacting society, Vasil Nagi is an inspiring
example of personal achievement and continuous
community contribution.




AGNA GROUP

AGNA Group u themelua né vitin 1991 dhe
ushtron aktivitetin e vet né njé séré sektorésh
né prodhim, botilim, distribucion, investime né
enetgji, né ndértim, hoteleri dhe né zhvillimin e
pronave té patundshme. Kompanité pjesé e grupit
AGNA jané:

e AGNA Sha

ALFA Sh.a

ALBARTEX Sh.p.k

AGNA KOSOVA L.I..C

AGNA Real Estate & Investiment

Agna sh.a (dikur Anonime Kakavi), u krijua
né vitin 1991, si importuese dhe distributore
ekskluzive e kompanive té mirénjohura né
kategoriné e produkteve ushgimore si Nestle,
Barrilla, Chipita, Lay’s, Heinz, Marbo, etj; né
kategoriné e detergjentéve dhe kujdesit personal si
Beohemija, Mega, si edhe né kategoriné e cigareve
t€é kompanisé Karelia. Aktivitetin e saj ¢ ka shtriré
edhe né rajon népérmijet investimeve né ndértim,
prona té patundshme dhe hotelieri. Agna sh.a
éshté partnere né Hotel Maritim Plaza Tirané.

ALFA Sh.a, u krijua né vitin 1992 si
shpérndarése zyrtare e Amstel dhe PepsiCo. Né
vitin 1997, Alfa sh.a ndértoi njé fabriké moderne
né fshatin Gliné, e cila béri t€ mundshém zgjetimin
e aktivitetit me prodhimin e ujit Glina dhe shumé
pijeve té tjera. Suksesi e ¢oi Alfa sh.a. né martjen
e statusit t€ Botiluesit dhe Shpérndarésit zyrtar té
Pepsi, Ivi, 7up dhe Lipton pér tertitotin shqiptar
né vitin 1999, dhe pér Kosovén né vitin 2019.

Alfa sh.a. éshté distributore zyrtare e Amstel,
Heineken dhe birra Moretti. Né vitin 2020, ALFA
sh.a. filloi prodhimin e birrés Elbar, e cila éshté
edhe birra numér njé né Shqipéri. Teknologjia

supermoderne siguron cilési maksimale dhe

AGNA GROUP

AGNA Group was founded in 1991
and operates in a variety of sectors including
production, bottling, distribution, energy
investments, construction, hospitality, and real
estate development. The companies under AGNA
Group include:

e AGNA]JSC

ALFA JSC

Albatrex LLC

AGNA KOSOVA LLC

AGNA Real Estate & Investment

AGNA JSC (formerly Anonime Kakavi) was
established in 1991 as an exclusive importer and
distributor of well-known companies in the food
products category such as Nestle, Barilla, Chipita,
Lay’s, Heinz, Marbo, etc,; in the detergents and
personal care category such as Beohemija, Mega,
and in the tobacco category with Karelia cigarettes.
Its activity has also expanded into the region
through investments in construction, real estate,
and hospitality. AGNA JSC is a partner in Hotel
Maritim Plaza Tirana.

ALFA ]JSC was established in 1992 as the
official distributor of Amstel and PepsiCo. In
1997, ALFA JSC built a modern factory in the
village of Gliné, which enabled the expansion of
its activities with the production of Glina water
and many other beverages. Success led ALFA
JSC to obtain the status of Official Bottler and
Distributor of Pepsi, Ivi, 7up, and Lipton for
the Albanian territory in 1999, and for Kosovo
in 2019.

ALFA JSC is the official distributor of
Amstel, Heineken, and Moretti beer. In 2020,
ALFA JSC began producing Elbar beer, which is
now the number one beer in Albania. The ultra-
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eficencé né operacionet e prodhimit.

ALFA sh.a. éshté njé partner dinjitoz i
kompanive ndérkombétare si Pepsi Co. dhe
Unilever, té cilat i kané besuar edhe projekte
co-packing pér tregje té tjera jashté Shqipérisé.

ALBARTEX Sh.p.k u bé pjesé e Agna Group
né vitin 2001. Kompania operon né sektorin e
reklamave “outdoor’” ku ka fituar ndér vite pjesén mé
t€ madhe té tregut. Albartex u krijua si njé mundési
pér t€ sjellé mé prané bizneset me konsumatorét
e markave t€ tyre. Pérgjaté viteve, Albartex éshté
rrité€ duke krijuar njé formé bashképunimi unik
dhe afatgjaté né marrédhéniet B2B, duke u béré
késhtu kompania lider né reklamimin “outdoor” né
Shqipéri. Albartex ka njé staf shumé té kualifikuar e
t& motivuar, me pérvojé afatgjaté né vendosjen dhe
mirémbajtjen e reklamave “outdoor”, tradicionale
ose mé moderne, digjitale.

Albartex éshté njé partner serioz, inovator
pér bizneset, dedikuar pér cilési, risi, progres
dhe sukses afatgjaté né pérmbushjen e nevojave
strategjike té markave reklamuese.

AGNA KOSOVA LL.C, pjesé e Agna Group,
operon né sektorin e Distribucionit té Produkteve
té konsumit té shpejté (FMCG) né té gjithé
tertitorin e Kosovés.

AGNA KOSOVA L.L.C e filloi opetimin né
tregun ¢ Kosovés né vitin 2010, me gendér né
Prishtin€. Produktet ¢ tregton jané: ujérat (Glina,
Spring), pijet freskuese (Pepsi, Ivi, 7-up, Lipton Ice
Tea), kafe (Nescafe RTD), verérat (JP Chennet),
pijet energjike (Dragon Heart), ushqimet (Lay’s,
Heinz, Rodon, Apolon, Wienna, Taze), kujdesi
personal dhe detergjentet (Everyday, Babylino,
Bella Soft, Rolco). AGNA KOSOVA ka krijuar njé
trjet té forté dhe t€ mirorganizuar distribucioni
né té gjithé Kosovén, me rreth 12 partneré lokalé.

Agna Group gjithashtu operon edhe né
projekte té ndryshme investimesh né prona
té patundshme dhe né ndértim né vende té
ndryshme t€ Rajonit pérmes kompanive si: Alfa
International Construction né Serbi, Shkabaj
sh.p.k né Kosové, Agna Skopje né Magedoniné e
Veriut, Agna Monaco né Monte Carlo dhe Agna
Helvetika né Zvicér.

modern technology ensures maximum quality and
efficiency in production operations.

ALFA |SCis adignified partner of international
companies like PepsiCo and Unilever, who have
also entrusted it with co-packing projects for
matkets outside Albania.

Albatrex LLC became part of AGNA Group
in 2001. The company operates in the outdoor
advertising sector whete it has gained the largest
market share over the years. Albatrex was created
as an opportunity to bring businesses closer to their
brand consumers. Over the years, Albatrex has
grown by creating a unique and long-term form of
collaboration in B2B relationships, becoming the
leading company in outdoor advertising in Albania.
Albatrex has a highly qualified and motivated
staff with long-term experience in setting up
and maintaining outdoor advertising, whether
traditional or more modern digital ones.

Albatrex is a serious, innovative partner
for businesses, dedicated to quality, innovation,
progress, and long-term success in fulfilling the
strategic needs of advertising brands.

AGNA KOSOVA LLC, part of AGNA
Group, operates in the distribution sector of
fast-moving consumer goods (FMCG) across the
entire territory of Kosovo. AGNA KOSOVA
LLC began its operations in the Kosovo market
in 2010, with headquarters in Prishtina. The
products it distributes include waters (Glina,
Spring), soft drinks (Pepsi, Ivi, 7-up, Lipton Ice
Tea), coffee (Nescafe RTD), wines (JP Chennet),
energy drinks (Dragon Heart), food items (Lay’s,
Heinz, Rodon, Apolon, Wienna, Taze), personal
care and detergents (Everyday, Babylino, Bella Soft,
Rolco). AGNA KOSOVA has created a strong and
well-organized distribution network throughout
Kosovo, with around 12 local partners.

AGNA Group also operates in various
investment projects in real estate and construction
in different countries of the region through
companies such as Alfa International Construction
in Serbia, Shkabaj LLC in Kosovo, AGNA Skopje
in North Macedonia, AGNA Monaco in Monte
Carlo, and AGNA Helvetica in Switzetland.
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MARIN GJONAJ

Kompanité kryesore: [NFOTelecom, EnerTrade,
PROMARKETING Albania & Italia, Digicom
Kniro e grupit 2023: 300 milion EURD
Numri i punonjésve: 1000
Rajonet ku operon: Ballkani, Italia, Lindja & Mesme,
Afrika. SHBA
Uendndodnhja: Tirané

MARIN GJONAJ

ey Companies: INFOTelecom, Engrirate,
PROMARKETING Albania & taly, Digicom
Group Revenue: 300 million EUR
No. of employees: 1000
Operatng regions: Balkans, Italy, Middle East,
Africa, USA
Location: Tirana

GJONAJ GROUP

\J

iti 2023 dhe gjysma e paré e vitit 2024

‘; ishte njé periudhé konsolidimi por
edhe zgjerimi t€ métejshém pér Gjonaj

Group Holdings. Ky grup shqiptar biznesi, 1
themeluar dhe drejtuar nga Marin Gjonaj, mbi 85
pérqind t€ operacioneve té biznesit 1 ka t€ shtrira
ndérkombétarisht, q¢é nga Ballkani, né Evropé,
Lindjen e Mesme, Afriké dhe pérmes kompanisé
Mactal edhe né Shtetet e Bashkuara dhe Amerikén
latine. Gjonaj Group éshté si nj¢ dalléndyshe qé
shénon njé periudhé té re pér biznesin shqiptar:
fokusin pér t€ punuar né hapsirén ndérkombétare,
pér té eksportuar me ndihmén e teknologjisé
até energji dhe dije korporative qé tashmé kané

Adresa: Rruga Dervish Hima, Ada Tower, Tirane.
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he year 2023 and the first half of 2024

I marked a period of both consolidation
and further expansion for Gjonaj Group
Holdings. This Albanian business group, founded
and led by Marin Gjonaj, has over 85% of its
operations spread internationally, from the
Balkans to Europe, the Middle East, Aftica, and
through its company Mactal, even in the United
States and Latin America. Gjonaj Group is like
a swallow, heralding a new era for Albanian
business: a focus on working in the international
arena, exporting the energy and corporate
knowledge that Albanian professionals have, with
the help of technology. Many Albanian businesses

Address: Rruga Dervish Hima, Ada Tower, Tirana rl_
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profesionistét shqiptaré. Shumé biznese shqiptare
do punojné né rang ndérkombétar né té ardhmen
e afért. Por Gjonaj Group e ka shénuar tashmé
emrin e tij si i pati dhe modeli mé i miré né kété
listé. Ky grup, ka nisur sé¢ fundi bashképunime
dhe ka nénshkruar marréveshje me universitetet
né Shqipéri pér angazhimin e t€ rinjve t€ talentuar
shqiptaré né strukturat e Grupit si dhe ka
themeluar njé Akademi trajnimesh ku synohet
standardi mé i larté ndérkombétar 1 pérgatitjes
s€ punonjésve.

will operate on an international level in the near
future. However, Gjonaj Group has already made
its mark as the first and best model on this list.
Recently, the group has initiated collaborations
and signed agteements with universities in Albania
to engage talented young Albanians within the
Group’s structures and has also established a
Training Academy aimed at achieving the highest
international standards in employee preparation.

INFOTelecom Company continues
to be the “flagship” of the Gjonaj Group’s
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Kompania INFOTelecom vijon té
jeté “anija flamurtare” e flotés sé biznesit t&
Gjonaj Group. Krahas shtimit t& partneriteteve
té telekomunikacionit dhe praniné né katér
kontinente, Evropé, Azi, Afriké dhe né dy
Amerikat, INFOTelecom e shtoi fokusin né
projektet e prodhimit t€ energjisé sé pastér diellore
né Shqipéri. Projekti 1 paré ku tashmé kané nisur
punimet e ndértimit éshté Greennat Solar Park,
né Ballsh me njé kapacitet prej 100 MW/ oré.
Né kété projekt INFOTelecom bashképunon
me gjigandin botéror té paneleve diellore, Longi.

Projekti i dyté 1 konkretizuar né fillim t€ vitit
2024 Gjorica Solar Park, éshté njé bashképunim
mes Gjonaj Group, INFOTelecom dhe Adam

International Telecoms Week
Washington, DC

business fleet. In addition to expanding
telecommunications partnerships and its presence
on four continents—Europe, Asia, Aftica, and
the Americas—INFOTelecom has increased its
focus on clean solar energy production projects
in Albania. The first project, where construction
work has already begun, is the Greennat Solar
Park in Ballsh, with a capacity of 100 MW /hour.
In this project, INFOTelecom is collaborating
with the global solar panel giant, Longi.

The second project, initiated at the beginning
of 2024, is the Gjorica Solar Park, a collaboration
between Gjonaj Group, INFOTelecom, and
Adam Enerji from Turkey, which received the
green light from the Ministry of Infrastructure
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Enerji nga Turqia, dhe mori dritén jeshile nga
Ministria e Infrastrukturés dhe Energjisé si ofertuesi
mé 1 miré. Projekti do aplikohet né Gijoricé té
Dibrés. Gjaté kétij viti, né kuadtin e misionit toné
pér té nxitur inovacionin dhe pérsosmériné né
industriné e telekomunikacionit, INFOTelecom
ka marté pjesé aktive né konferenca dhe evente
té ndryshme né mbaré botén, duke iniciuar
bashképunime né industriné e telekomunikacionit.

Nga Dubai né Uashington DC, dhe né t&
gjithé Evropén, eventet kané qené té shumta.
International Telecoms Week 2024 né Uashington,
DC, SHBA shénoi njé tjetér hap né zhvillimin
dhe rrjetézimin e métejshém té kompanisé né
fushén ndérkombétare. Pjesé e kétij eventi ishte
edhe CEO i INFOTelecom dhe themeluesi i
Gjonaj Group, z. Marin Gjonaj, i cili vlerésoi
shumé ndikimin g€ ngjarjet e kétij lloji kané né
pasurimin e portofolit dhe rrjetit t€ kompanisé si
dhe zhvillimin e njohurive me risité mé t€ fundit
né industriné e telekomunikacionit.

Eventet ¢ fundit pérfshijné Konferencén
Botérore té Lindjes sé¢ Mesme t¢ Telekomit né
Dubai né fillim t€ vitit, ¢ ndjekur nga Mobile
World Congress (MWC) Barcelona 2024 qé ofroi
njé platformé pér liderét e industrisé, novatorét
dhe vizionarét g€ t€ bashkohen, té shkémbejné
ide dhe eksplorojné zhvillimet mé t€ fundit qé
formésojné té ardhmen e telekomunikacionit.
Pjesémartja né CC-Mobile Messaging Summit né
Berlin, Messaging and SMS World 2024 né Londér
dhe Wholesale Congtess (AWC) 2024 né Miami
ishin njé vleré e shtuar né ndérkombétarizimin e
shérbimeve té€ INFOTelecom.

Kompania EnerTrade ka vijuar zgjerimin
e suksesshém né rajonin e Ballkanit, me zyra
dhe kompaniné pérfaqésuese ETMT né
Kosové, Maqedoniné e Veriut, Bullgari, Bosnje-
Hercegoviné dhe sé fundi me zyré edhe né Serbi.
EnerTrade operon bazuar né filozofin€ e biznesit
ndérkombétar qé ka Gjonaj Group, duke e
integruar késhtu Shqipériné né tregjet rajonale dhe
ndérkombétare t€ energjisé. E ndérsa Shqipéria
po punon té jeté njé cksportues 1 energjisé,
EnerTrade éshté gati pér mé shumé

and Energy as the best bidder. The project will
be implemented in Gjorica, Dibra.

This year, as part of our mission to
promote innovation and excellence in the
telecommunications industry, INFOTelecom has
actively participated in various conferences and
events wotldwide, initiating collaborations within
the telecommunications industry. From Dubai to
Washington, DC, and across Europe, the events
have been numerous. International Telecoms
Week 2024 in Washington, DC, USA, marked
another step in the further development and
networking of the company in the international
arena. Part of this event was also the CEO of
INFOTelecom and the founder of Gjonaj Group,
Mt. Marin Gjonaj, who highly appreciated the
impact that such events have on enriching the
company’s portfolio and network, as well as
developing knowledge with the latest innovations
in the telecommunications industty.

Recent events include the Middle East
World Telecom Conference in Dubai earlier
this year, followed by Mobile World Congress
(MWC) Barcelona 2024, which provided a
platform for industry leaders, innovators, and
visionaries to come together, exchange ideas,
and explore the latest developments shaping
the future of telecommunications. Participation
in the CC-Mobile Messaging Summit in Berlin,
Messaging and SMS World 2024 in London, and
Wholesale Congtess (AWC) 2024 in Miami was
an added value in the internationalization of
INFOTelecom’s service.

EnerTrade Company has successfully
continued its expansion in the Balkan region, with
offices and the representative company ETMT
in Kosovo, North Macedonia, Bulgaria, Bosnia-
Herzegovina, and recently in Serbia. EnerTrade
operates based on Gjonaj Group’s international
business philosophy, thereby integrating Albania
into regional and international energy markets.
While Albania is working to become an energy
exporter, EnerTrade is ready for more.

Promarketing Company is one of the
largest companies operating on both sides of
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Kompania Promarketing éshté njé ndér
kompanité mé t€ médha qé operojné né té dy
brigjet e Adriatikut, né Shqipéri dhe Itali. Me
zyra né Tirané dhe Romé, Promarketing vijon
té ofrojé shérbimet mé té mira té konsulencés
s€ biznesit dhe té punésojé qindra profesionisté
shqiptaré.

Aktualisht Promarketing ofron shérbime
konsulence marketingu pér Vodafone Italia
dhe WindTreltalia. Drejtuesit mé té larté té
kompanisé sé telekomunikacionit dhe energjisé
WindTreltaalia vizituan Gjonaj Holdings dhe
vlerésuan punén e Promarketing. Gjithashtu,
drejtuesit mé té larté t€ Promarketing morén
pjesé né Forumin Ndérkombétar té Biznesit qé
kjo kompani zhvilloi né Romé.

Energy, Central & South Trading

Eastern Europe

the Adriatic, in Albania and Italy. With offices
in Tirana and Rome, PROMARKETING
continues to offer the best business consultancy
services and employ hundreds of Albanian
professionals. Currently, PROMARKETING
provides marketing consultancy services for
Vodafone Italy and WindTreltalia. The top
executives of the telecommunications and energy
company WindTreltalia visited Gjonaj Holdings
and praised the work of PROMARKETING.
Additionally, PROMARKETING's top executives
participated in the International Business Forum
organized by the company in Rome.

Digicom Company, under the management
of our partner, Albanian Telecommunications
Union (ATU), has grown to offer the best services

= PROMARKETING

Rome, Italy Wé
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Kompania Digicom, nén menaxhimin e
partnerit toné Albanian Telecommunications
Union (ATU), ka rritur t€ ofrojé shérbimet mé t&
mira pér qytetarét shqiptaré, duke marré ¢mimin
Kompania me Internetin mé t€ Shpéjté né Shqipéri
nga SpeedChecker. Digicom aktualisht shénon mé
shumé se 40 mijé abonenté t€ lidhur me teknologjiné
mé té fundit “fiber to home” né mbaré vendin, duke
u béré kompania e telekomunikacionit me rritjen
mé t€ madhe. Digicom po e tregon ndryshimin né
fushén e telekomunikacionit shqiptar me investimet
vizionare dhe shérbimet e dizenjuara enkas pér
nevojat e punés, informimit dhe argétimit té klientit.

Kompania Probroker, po konsolidohet né fushén
e shitblerjeve duke iu drejtuer njé segmenti Premium té
klientéve t€ késaj fushe, né njé kohé kur sektori i ndértimit
dhe pasurive té paluajtshme né vendin toné po martin
zhvillim gjithmoné e mé tepér.

Kompania LakeDrive rriti volumet e
biznesit né sektorin e mikpritjes, duke qené njé
ndér operatorét mé té suksesshém shqiptaré né
pritjen e turistéve té huaj, pérmes platformave
ndérkombétare Booking.com dhe Airbnb.com.
LakeDrive, éshté njé promotor i imazhit t€ miré
té Shqipérisé né kété fushé.

for Albanian citizens, receiving the award for
the Fastest Internet Company in Albania from
SpeedChecker. Digicom currently has more
than 40,000 subscribers connected to the latest
“fiber to home” technology across the country,
making it the fastest-growing telecommunications
company. Digicom is making a difference in the
Albanian telecommunications field with visionary
investments and services designed specifically for
the work, information, and entertainment needs
of its customets..

Probroker Company is consolidating its
position in the real estate market by targeting a
premium segment of clients, at a time when the
construction and real estate sectots in out country
are experiencing significant growth.

LakeDrive Company has increased its
business volumes in the hospitality sector,
becoming one of the most successful Albanian
operators in welcoming foreign tourists through
international platforms like Booking.com
and Airbnb.com. LakeDrive is a promoter of
Albania’s positive image in this field.
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SA éshté njé kompani qé operon

népérmjet shitjes sé dy produkteve:

energjisé elektrike dhe ferrokromit té
pasuruar me karbon. Pra jané dy produkte té
lidhura me tregjet ndérkombétare. Dhe sikundér
éshté e kuptueshme, ngjarjet e ndryshme
népér boté, si¢ jané luftérat ose prag-luftérat,
pérkeqésojné sfidat e vazhdueshme ekonomike si
inflacioni dhe ndérpretja e zinxhiréve té furnizimit
global. Me pak fjalé, duke pasur té béjé me dy
produkte té ekspozuara nga ngjarjet e ndryshme
né boté, edhe aktiviteti 1 kompanisé éshté i
ndikuar nga pérkeqésimi apo pérmirésimi i kétyre
situatave. Kjo éshté edhe arsyeja qé shpjegon se
pse aktiviteti i kompanisé GSA, né krahasim me
njé vit mé paré, ka njé njé dinamiké né zbritje.
Me njé volum té ardhurash prej 19 miliardé
leké dhe me njé fitim prej 2,1 miliardé leké, kjo
petformancé éshté disi larg asaj té siguruar né
vitin paraardhés.

Por viti paraardhés ishte njé vit i vecanté,
vit 1 luftés sé Rusisé né Ukrainé, cka ndikoi né
rritjen rekord t€ ¢mimeve té energjisé elektrike,
me t€ cilén merret GSA. Ndérsa mé pas, pra
gjaté vitit 2023, ¢mimet u kthyen aty ku ishin e
pér rrjedhojé ky faktor jep ndikimin e tij edhe
né rezultatin e kompanisé€. Jo vetém kag, por
edhe importet né sasi t€ energjisé elektrike kané

Adresa: Pallati 64, Rruga’lbrahim Rugova’, njesia bashkiake nr 5, Tirane

KOMPANIA GSA

Emri i kompanisé: Emri i kompanisé
Khiro e biznesit 2023: 191 milion EURO
Numri i punonjésve: 171
Uendndodnja: Tirané

GSA COMPANY

Company Name: Emrii kompanisé
Turnover 2023: 191 million EUR
No. of employees: 171
Location: Tirana

SA is a company that operates through
the sale of two products: electricity
and ferrochrome enriched with
carbon. These are two products linked to
international markets. As is understandable,
various events around the world, such as wars or
pte-war situations, exacerbate ongoing economic
challenges like inflation and disruptions to global
supply chains. In short, since GSA deals with
two products exposed to various world events,
the company’s activity is influenced by the
deterioration or improvement of these situations.
This explains why GSA’s activity, compared to the
previous year, has seen a downward trend. With
a revenue volume of 19 billion ALL and a profit
of 2.1 billion ALL, this performance is somewhat
below that achieved in the previous year.
However, the previous year was an unusual
one, marked by Russia’s war in Ukraine, which
led to a record increase in electricity prices, with
which GSA is involved. Latet, during 2023, prices
returned to their previous levels, and consequently,
this factor also impacted the company’s results.
Moreover, imports of electricity were lower
during 2023 due to higher domestic production.
In 2023, Albania imported roughly 1,922 GWh,
compated to 3,044 GWh in 2022—about 37%

less. This was due to meeting consumer demand

Address: Pallati 64, Rruga”lbrahim Rugova’, njesia bashkiake nr 5, Tirane



gené mé té ulta gjaté vitit 2023, si rrjedhojé e
prodhimit mé té larté vendas. Késhtu, gjaté vitit
2023, Shqipéria importoi bruto treth 1922 GWh
nga 3044 GWh sa ishte ky tregues né vitin 2022.
Pra rreth 37 pér gind importe mé pak. Kjo erdhi
si pasojé e pérmbushjes sé kérkesés konsumatore
me mé shumé prodhim vendi. Gjaté vitit 2023 u
prodhuan rreth 8800 GWh, nga 7003 GWh qé
u prodhuan njé vit mé paré. Edhe eksporti u rrit
me 33.9 pér qind mé shumé.

Ky bilanc i energjis¢ elektrike pérgjaté vitit
2023, kjo panoramé e realitetit q¢ ka pérjetuar
sektoti i energjisé clektrike gjaté vitit té kaluar,
éshté e nevojshme pér té kuptuar mé miré
rolin e disa kompanive té specializuara né kété
sektor. Fshté e qarté se plotésimi i kérkesés pér
energji elektrike varet shumé nga konjuktura
klimaterike, pasi sistemi energjitik shqiptar éshté
i padiversifikuar. Ai pérbéhet vetém nga impiante
qé prodhojné energjie elektrike nga burimet
hidrike.

Mirépo, pértej ndikimit qé ka ky fakt né rritjen
ckonomike té vendit, lajmi i mir€ prej kohésh éshté
se deficiti, mes kérkesés konsumatore dhe asaj qé
ofrojné prodhuesit vendas, arrin té pérmbushet
nga importi. Me investimet e kryera né linjat e
transmetimit, ka vite g€ nuk ka mé pengesa pér
té sjellé nga importi energji elektrike pa kufizim.
Sepse pérpara se té béheshin kéto investime
ishte ndryshe puna. Mund té gjeje e kontraktoje
né tregjet ndérkombétare energji, por nuk mund
ta sillje dot. Tashmé kété rol e kété mision, kété
ndérhyrje né momente té réndésishme, e béjné
kompani t€ ndryshme shqiptare me cilésiné e

with more domestic production. During 2023,
around 8,800 GWh were produced, compared to
7,003 GWh produced a year eatlier. Exports also
increased by 33.9%.

This energy balance throughout 2023, this
overview of the reality experienced by the
energy sector during the past year, is necessary
to better understand the role of some specialized
companies in this sector. It is clear that meeting
the demand for electricity depends heavily on
climatic conditions since Albania’s energy system
is undiversified. It consists only of plants that
generate electricity from hydropower sources.

However, beyond the impact this fact has
on the country’s economic growth, the good
news for a long time has been that the deficit
between consumer demand and what domestic
producers offer can be met by imports. With
the investments made in transmission lines,
for years now there have been no obstacles to
bringing in unlimited electricity from imports.
Because before these investments were made, it




siguruesit t€ “mallit”, mé e réndésishmja ndér
t€ cilat éshté kompania GSA. Né pamje t& paré
mund t€ duket puné e lehté, mirépo si ¢do
biznes, edhe ajo kérkon specilizimin e saj, kérkon

me qené gjithmoné i pérditésuar me ¢mimet
né tregjet ndérkombétare, kérkon mobilizim
shumash té médha mjetesh financiare, si dhe
aftési kontraktuese né momentin e duhur. Shumé
kompani kané hyré né kété biznes, por shumé pak
duken t€ afta pér t€ pérballuar até. Kurse GSA “ha
buké ve¢”. Sepse, e specializuar prej shumé vitesh
né kété drejtim, tashmé ajo éshté njé “ujk” 1 vietér
qé nevoja e thérret kurdoheré né apel. Ndaj dhe
shifrat qé masin aktivitetin e saj jané t€ tilla, qé
jo vetém e konfirmojné lider té sektorit, por me
diferencé shumé t€ madhe nga té tjerét.

Edhe pérgjaté 2023 pati njé konkurrencé
té madhe né kété sektor, sepse i tillé éshté
konfiguruar ai. Njé scktor me shumé protagonisté
konkurrenté, vendas e té huaj, por qé né fund
pati si fitues absolut té garés GSA-né. Né fakt ka
shumé vite g€ kompania éshté lider i sektorit té saj
dhe ¢do vit ajo vetém e pérforcon kété lidership.
Dhe kur merr parasysh edhe faktin se tregu i
energjisé éshté 1 hapur, gara né t€ zhvillohet mes
subjekteve pa kufizime shtetésie, atéhere béhet
akoma mé e ploté dhe e réndésishme udhéhegja
e tregut prej GSA-sé.

was a different story. You could find and contract
energy in international markets, but you couldn’t
bring it in. Now, this role and mission, this
intervention at critical moments, are carried out
by various Albanian companies as suppliers of
“goods,” the most important of which is GSA.
At first glance, it may seem like an easy job, but
like any business, it also requires specialization,
staying constantly updated with international
market prices, mobilizing large sums of financial
resources, and having the contracting ability at the
right moment. Many companies have entered this
business, but very few seem capable of handling
it. However, GSA “stands alone.” Specialized in
this field for many years, it is now an “old wolf”
that necessity always calls upon. Therefore, the
figures measuring its activity are such that not only
do they confirm it as a sector leader, but with a
significant margin over others.

Even during 2023, there was significant
competition in this sector, as it has been
configured that way. A sector with many
competitive protagonists, both domestic and
foreign, but in the end, GSA emerged as the
absolute winner of the race. In fact, the company
has been the leader in its sector for many years,
and every year it only reinforces this leadership.
And when you consider the fact that the energy
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Gjaté vitit 2023, kompania GSA arriti t€ keté
njé performancé té tillé qé e rreshton até ndér

kompanité kryesore té biznesit shqiptat, qofté pér
volumin e punés né vleré té realizuar, qofté pér
efektivitetin, por edhe pér rolin e saj né eksport.
Prodhimi i ferrokromit t€ pasur me karbon éshté
njé tjetér aktivitet i GSA-sé, i cili tashmé ka ndikim
tejet té réndésishém né bilancin e veptimtarisé
s¢ késaj kompanie. Krahas furtés s¢ paré éshté
realizuar investimi edhe pér furrén e dyté dhe
tashmé me 45-50 mijé ton ferrokrom kapacitet
prodhimi, pot edhe me kété kuoté prodhimi faktik
vietor, GSA ka béré njé hop t€ madh cilésor.

Fabrika té tilla, si ajo e ferrokromit né
Elbasan, jané investime té réndésishme pér
ekonominé shqiptare. Shumé flitet pér investimet
¢ huaja, pér mungesén apo praniné e tyre né vend,
por éshté e sigurté qé investime té tilla, sikurse
éshté fabrika e pasurimit t€ kromit e GSA-sé,
jané investime té shumépritura nga ekonomia
shqiptare, jané investime té cilat jané t€ kryera
me logjiké t€ miréfillté biznesi g€ garanton sukses,
jané investime me impakt t€ madh pér ekonominé
e vendit. Kéto fabrika jané protagonistét kryesoré
té eksportit, por jo té njé eksporti t€ thjeshté t&
léndéve t€ para, por t€ njé eksporti me vleré té
shtuar. Jo mé kot GSA renditet tek kompanité mé
t€ médha eksportuese té Shqipétisé.

market is open, with competition occurring
among entities without nationality restrictions,
the leadership of GSA in the market becomes
even mote complete and significant.

During 2023, GSA managed to achieve
such a performance that ranks it among the
leading companies in Albanian business, whether
for the volume of work in realized value, for
effectiveness, or for its role in exports. The
production of carbon-entiched ferrochrome is
another GSA activity, which now has a highly
significant impact on the company’s business
balance. Alongside the first furnace, investment
has also been made in the second furnace,
and now with a production capacity of 45-50
thousand tons of ferrochrome, and with this
actual annual production quota, GSA has made
a significant qualitative leap.

Such factories, like the ferrochrome one
in Elbasan, are important investments for the
Albanian economy. Much is said about foreign
investments, about their lack or presence in
the country, but it is certain that investments
like GSA’s chrome enrichment factory are
highly anticipated investments for the Albanian
economy. They are investments made with a
sound business logic that guarantees success, with
a significant impact on the country’s economy.
These factories are the main protagonists of
export, but not of simple raw material export,
rather of export with added value. It is no
coincidence that GSA is ranked among the largest

exporting companies in Albania.




uan Muca éshté sot njé nga biznesmenét
e mirénjohur dhe ndér mé té médhenijté
e biznesit shqiptar. Grupi né pronési té tij
ka realizuar gjaté vitit 2023 njé aktivitet né nivelin
e 175 milioné eurove dhe éshté punédhénés i mbi
1647 punonjésve. Shénon njé ritém t& miré rritjeje
krahasuar me vitin paraardhés. Pér té siguruar

rritjen e vazhdueshme t€ biznesit, Luan Muga ka
vepruar sikurse edhe shumica e biznesmenéve té
tjeté shqiptaré. Pra, ka shtuar produktet né treg.
E nisi fillimisht me artikujt higjeno-sanitaré e me
pllakat, pér té shtuar mé pas material ndértimi,
bojérat, etj. E nisi si aktivitet tregtar, e kaloi mé
pas né aktivitet prodhues. S¢ fundmi ka marté njé
rol € réndésishém edhe né ndértim, ku projekti
Montclair Zone éshté mé i réndésishmi i tij deri mé
tani né kété sektor, i cili ofron njé stil tjetér jetese.

Ajo qé e bén unik Luan Mugén, krahasuar me
biznesmenét e tjeré shqiptaré éshté “pushtimi”
i vendeve té ndryshme té botés me fabrika pér
prodhimin e artikujve kryesoré té adezivéve ose
bojérave. Pra, nése biznesmenét e tjer¢ shqiptaré
pérpiqen té rrisin aktivitetin duke eksportuar sasi
modeste t& produkteve qé prodhojné né tregjet

LUAN MUCA

Themelues dhe Drejtues i DELTA GROUP

Emri 1 kompanisé Delta Group
Kniro e biznesit 2023: 175 milioné EUR

Numri | punonjésve: 1647
Zyrat géndrore: Tirané

LUAN MUCA

Founder & CEO DELTA GROUP

Gompany name: Delta Group
Turnover 2023: 175 million EUR

No. of employees: 1647
Headquarter: Tirana

uan Muca is today one of the most

well-known and largest businessmen in

Albanian business. His group achieved
a turnover of 175 million euros in 2023 and
employs over 1,647 people. This marks a
good growth rate compared to the previous
year. To ensure the continuous growth of the
business, Luan Muca, like most other Albanian
businessmen, expanded his product offerings
in the market. He initially started with hygienic-
sanitary items and tiles, later adding building
materials, paints, etc. What began as a trading
activity eventually evolved into production.
Recently, he has also taken on a significant role in
construction, where his Montclair Zone project
is his most important one in this sector, offering
a different lifestyle.

What makes Luan Muca unique compared to
other Albanian businessmen is his “conquest”
of different countries around the world with
factories producing key adhesive and paint
products. While other Albanian businessmen
try to grow their activity by exporting modest
quantities of products to regional markets,

Adresa: Autostrada Tirané - Durrés, km 1.5,
Tirané, Albania
@deltagroup.eu, www.deltagroup.eu

Address: Autostrada Tirané - Durrés, km 1.5,
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rajonale, Luan Muca ka ndjekur njé strategji tjetér,
duke ndértuar impiantet e prodhimit né vende té
ndryshme, né tregje t€ médha, duke i shndérruar
pastaj kéto fabrika, né protagoniste né tregjet ku
operojné. Duke pasur pér model zhvillimin e
kompanisé sé mirénjohur italiane té kétij sektor,
Mapei, duke ndértuar fabrika népér vende té
ndryshme, Luan Muga éshté kthyer tashmé né
njé konkurrent té forté pér kompanité e tjera qé
kané dominuar tregjet ku ka hyré edhe biznesmeni
shqiptar.

DELTA

Al dyqani i vogél tashmé u shérben vetém
kujtimeve dhe historisé, pasi Delta éshté rritur aq
shumé, duke u kthyer né njé nga kompanité lider né
tregun ku vepron. Showroomet né qytetet kryesore
t¢ Shqipérisé, si Tirana, Durrési, Fieri, Elbasani,
Korga, jané dera kryesore ku troket shumica e
konsumatotéve t€ produkteve té tilla si parkete,
pllaka, hidrosanitare dhe pajisje t€ ndryshme.
Dhe kjo sepse Delta punon dhe ka partneritet me
markat mé prestigjioze nga Spanja, Gjermania,
Italia dhe me emra t¢ médhenj si Hangsrohe,
Duravit, Iris Fmg, Labafabbrica, Laminam,
Aparici, Salonni, Krono, Tece, RagnoMarazzi, Life
Fitness, GSG, Roca, EquipeCeramica, Codicer,
Gardenia, Tau, Meisterwerke, Quickstep, Cera
Casa, etj.

Luan Muga has pursued a different strategy by
building production plants in various countties

and large markets, turning these factories into
key players in the markets where they operate.
By following the development model of the
well-known Italian company in this sector,
Mapei, which builds factories in different
countries, Luan Muca has become a strong
competitor to other companies that have
dominated the matkets where the Albanian
businessman has entered.

DELTA

That small store now serves only as a
memory, as Delta has grown so much, becoming
one of the leading companies in the markets
where it operates. Showrooms in the main
cities of Albania, such as Tirana, Durtés,
Fier, Elbasan, Korca, are the primary doors
where most consumers knock for products
like parquet, tiles, sanitary ware, and various
equipment. This is because Delta works and
partners with the most prestigious brands
from Spain, Germany, Italy, and big names like
Hangsrohe, Duravit, Iris Fmg, Labafabbrica,
Laminam, Aparici, Salonni, Krono, Tece,
RagnoMarazzi, Life Fitness, GSG, Roca,
EquipeCeramica, Codicer, Gardenia, Tau,
Meisterwerke, Quickstep, Cera Casa, etc.




Por Delta, pavarésisht se u bé kompani e
madhe, pavarésisht se u vu dhe éshté prej kohésh
né krye t€ tregut, nuk mjaftonte pér t€ pérmbushé
energjité krijuese dhe menaxhuese t€ Luan Mugés.

DAST

Suksesi 1 arritur me Delta shérbeu si njé
stimulues 1 miré pér t€ vijuar mé tej me krijimin
e kompanisé Dast. Njé kompani kjo qé prodhon
e tregton nga ngjitésit e pllakave, llacet pér fuga,
veshja dekorative, llage té thata, stuko, produktet
me bazé gipsi, produkte veténiveluese, hidroizolues
dhe termoizolues, deti te silikonet dhe ngjitéset,
pastruesit e acideve, rrjetat, shirita dhe deri tek
aksesotét e thjeshté. Paas mé té voglin dyshim, edhe
Dast éshté kompania kryesore e tregut, duke u rritur
shpejt nga viti né vit. Dhe shkaku i suksesit éshté
krijimtaria, ideimi dhe inovacioni, duke iu ofruar
klientéve t€ saj produkte me cilésiné mé t€ miré
dhe duke ndértuar marrédhénie afatgjata, bazuar
tek respekti dhe besimi. Pér t€ ardhur mé pas tek:

However, despite becoming a large company
and leading the market for a long time, Delta
was not enough to fulfill Luan Muca’s creative
and managerial energies.

DAST

The success achieved with Delta served as a
good stimulus to continue with the creation of
the Dast company. This company produces and
markets products such as tile adhesives, grout
mortars, decorative coatings, dry mortars, stucco,
gypsum-based products, self-leveling products,
waterproofing and thermal insulation products,
to silicones and adhesives, acid cleaners, nets,
tapes, and even simple accessories. Without a
doubt, Dast is also a leading company in the
market, growing rapidly year by year. The key to
its success is creativity, ideation, and innovation,
offering its clients the best quality products and
building long-term relationships based on respect
and trust.

DEUTCHCOLOR
Fabrika e Deutscheolor synon t€ pérmbushé
kérkesat e tregut duke prodhuar produkte né
harmoni me kushtet e mjedisit. Laboratorét e tij
jané té pajisur me teknologjiné mé moderne dhe
bashkékohore, ku kryhet njé studim i hollésishém

$

DEUTCHCOLOR

The Deutschcolor factory aims to meet
market demands by producing products in
harmony with environmental conditions. Its
laboratories are equipped with the most modern
and contemporary technology, where detailed




nga eksperté té specializuar gé jané né pérputhje
me kérkesat e tregut. Ky investim i madh u ofron
klientéve njé gamé té gjeté ngjyrash té cilat ndahen
né disa kategori pér ambiente t€ brendshme dhe
te jashtme, bojéra pér metale, bojéra druti, bojéra
dekorative, bojéra pér industriné e ndértimit, etj.
Prodhimi i tyre éshté né pérputhje t€ ploté me
kushtet mjedisore, duke ofruar produkte térésisht
ekologjike. Pérmes departamentit t€ specializuar
té kérkimit dhe zhvillimit, Deutschcolot i kushton
vémendje t€ madhe studimit t€ tregut t€ bojérave
dhe materialeve té tjera té ndértimit, duke u
pérpjekur té jeté i azhornuar né lidhje me kérkesat
e klientéve, me qéllim qé té jeté prodhuesi lider i
bojérave profesionale né vend.

DELTA HOME

Duke filluar me njé vizion té qarté, pér t'u
dalluar né tregun e inovacionit, cilésisé, dizajnit
dhe prestigjit, kjo 1 jep Delta Home njé pérparési
pér t€ qené nga konsumatorét zgjedhja e paté
né sektorin e mobilimit. Ofron gamé té gjeré t&
produkteve me cilési superiote nga partnerét mé
té miré, si: VenetaCucine, Natuzzi, Visionnaite,
Cantori, Battestela, Connubia by Calligaris,
EMU, Domitalia, Dolfi, Imab Group, Softline,
ToninCasa, Novamobili, Frighetto, FAN, O&G ,
Dolfi, Las Group, Moroso, Masureel, etj. Misioni
kryesor i Delta Home éshté té pérmirésojmé jetén
e njerézve, duke ofruar zgjidhjet mé t€ mira, pér
ata g€ e duan t€ bukurén dhe komoditetin.

THERMO SWISS

Né vitin 2015 filloi prodhimin fabrika e
polisterolit, duke oftuar produkte cilésore, dhe
me e réndésishmyja, ckologjike. Kjo éshté béré e
mundshme falé kontrollit t€ vazhdueshém, nga
laboratorét mé té njohur té kétij sektori, né Zvicér
dhe Gjermani. Si njé kompani inovative, stafi
kérkon vazhdimisht zgjidhje té re dhe unike pér
problemet e konsumatoréve.

studies are conducted by specialized experts

who align with market requirements. This
significant investment offers clients a wide range
of paints that are divided into several categories
for interior and exterior environments, metal
paints, wood paints, decorative paints, paints for
the construction industry, etc. Their production
fully complies with environmental conditions,
offering entirely ecological products. Through
its specialized research and development
depatrtment, Deutschcolor pays great attention
to studying the paint and construction matetial
markets, striving to stay updated with customer
demands, with the goal of becoming the leading
producer of professional paints in the country.

DELTA HOME

Starting with a clear vision to stand out in
the market of innovation, quality, design, and
prestige, this gives Delta Home an advantage
to be the first choice for consumers in the
furniture sector. It offers a wide range of
supetior quality products from the best partners,
such as: VenetaCucine, Natuzzi, Visionnaite,
Cantori, Battestela, Connubia by Calligaris,
EMU, Domitalia, Dolfi, Imab Group, Softline,
ToninCasa, Novamobili, Frighetto, FAN, O&G,
Dolfi, Las Group, Moroso, Masureel, etc. Delta
Home’s main mission is to improve people’s lives
by offering the best solutions for those who love
beauty and comfort.

THERMO SWISS

In 2015, the polystyrene factory began
production, offering quality and, most
importantly, ecological products. This has been
made possible through continuous monitoring by
the most recognized laboratories in this sector
in Switzetland and Germany. As an innovative
company, the staff constantly seeks new and
unique solutions to consumer problems.




DELTA GROUP (KOSOVE)

Q¢ prej disa vitesh, Delta Group ka shtriré
aktivitetin e saj edhe né Kosové. Hapja e tij daton
mé 31.12.2013. Vendndodhja éshté né magjistralen
Prishtiné-Shkup, km7. Né ményré qé t'u sigurojé
klientéve shérbimet mé té shpejta dhe mé cilésore,
Delta Group vendosi qé produktet e saj t'i keté
edhe né Kosové. Pas kérkesave té vazhdueshme
pér shérbimet e tyre, Dast dhe Deutschcolor ishin
produktet ¢ para t€ Delta Group t€ pranishme né
tregun kosovar. Mé pas, falé punés sé madhe dhe
njé stafi t€ kualifikuar, u shtuan edhe kompanité
Delta dhe Thermo Swiss.

DELTA GROUP (MAQEDONIA EVERIUT)

E pranishme qé né vitin 2013 éshté edhe né
tregun magedonas me disa kompani € grupit, duke
pérmbushur kérkesat e tregut vendas me produkte
qé ofrojné standarde né cilési dhe ¢mim.Sot, pas teté
vjetésh duke u referuar nga kérkesat e klientéve pér
t€ pasur njé shérbim mé t€ shpejté, Delta Group
hapi qendrén e shpérndatjes me njé depo prej 7000
m2, e vendosur né zonén industriale t& Shkupit,
afér autostradés, ky vend ka pér qéllim t€ ofrojé njé
shérbim té shkélqyer pér ¢do klient.

DELTA GROUP NE TUNIZI,
SENEGAL DHE EGJIPT
Por ajo cka e bén unik Luan Mucén si
biznesmen shqiptar éshté pérhapja e biznesit
té tij népér disa vende té Afrikés si Tunizia,
Senegali, Egjipti. Dhe jo thjesht si tregtar, por
si njé investitor dhe industrialist i miréfillté, 1 cili
ndérton fabrika, prodhon produkte, qé tashmé
jané edhe brande té mirénjohura. Né Tunizi p.sh.,

DELTA GROUP (KOSOVA)

For several years, Delta Group has expanded
its activity in Kosovo. Its opening dates back to
31.12.2013. The location is on the Pristina-
Skopje highway, km7. In order to provide
faster and higher quality services to clients,
Delta Group decided to have its products in
Kosova as well. After continuous requests for
their services, Dast and Deutschcolor were
the first Delta Group products present in the
Kosovo matket. Later, thanks to hard work
and a qualified staff, the companies Delta and
Thermo Swiss were also added.

DELTA GROUP (NORTH MACEDONIA)

Present in the Macedonian market since
2013 with several group companies, fulfilling the
local market’s demands with products that offer
standards in quality and price. Today, after eight
years, responding to client requests for faster
service, Delta Group opened a distribution
center with a 7,000 m? warehouse, located in
the industrial zone of Skopje, near the highway.
This location aims to offer excellent service to
every client.

DELTA GROUP IN TUNISIA,
SENEGAL, AND EGYPT
What makes Luan Muga unique as an
Albanian businessman is the spread of his
business in several Affrican countries such as
Tunisia, Senegal, and Egypt. Not just as a trader,
but as a genuine investor and industrialist who
builds factories, produces products, that are
now also well-known brands. In Tunisia, for
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Biznesi shqiptar - ME TE MIRET 2024

Delta Group ka investuar qé né vitin 2019 dhe qé
né vitin e par€ kapi 40 pér gind t€ tregut, duke
konkurruar me markat ndérkombétare atje.

DC INDUSTRIES éshté i pranishém edhe né
tregun italian € nga viti 2010, duke i furnizuar
klientét nga fabrika né Shqipéri. Q€ prej vitit 2021
fabrika nén brandin DCI éshté mé afér klientéve,
duke pérmbushur mé sé miri té gjitha nevojat e
tregut, kjo falé vizionit dhe kémbénguljes pér t'u
zgjeruar gjithnjé e mé shumé né tregun italian
dhe jo vetém.

DELTA GROUP (USA)

Prej vitit 2020 Delta Group ka hapur
kompaniné e saj né New Jersey, USA. Me
objektivin kryesor pér t'u béré njé nga burimet mé
gjithépérfshirése pér produktet qé ajo ofron, sjell
né treg dizajnin mé t€ miré, cilési t€ shkélqyer t&
produktit dhe ¢mime konkurruese. Delta Group
me prezencén e saj né ShBA ka béré té mundshme
qé gama e produkteve g€ ajo ofron t€ pérqafohet
nga t€ gjithé konsumatorét dhe té keté sukses t&
padiskutueshém botérisht.

Delta Group nuk ndalet! Ajo vijon me projektet
e saj mé t€ reja, rritet botérisht dhe tashmé u pérket
kontinenteve me kompanité “Made in Albania”
népér vende t€ ndryshme t€ botés.

USA

LR R

example, Delta Group has invested since 2019
and in the first year captured 40% of the market,
competing with international brands there.

DCINDUSTRIES has also been present in the
Italian market since 2010, supplying clients from
the factory in Albania. Since 2021, the factory
under the DCI brand is closer to clients, meeting
all market needs perfectly, thanks to the vision
and persistence to expand increasingly in the
[talian market and beyond.

DELTA GROUP (USA)

Since 2020, Delta Group has opened
its company in New Jersey, USA. With the
primary goal of becoming one of the most
comprehensive sources for the products it
offers, it brings to the market the best design,
excellent product quality, and competitive prices.
Delta Group, with its presence in the USA, has
made it possible for the range of products it
offers to be embraced by all consumers and to
have indisputable global success.

Delta Group does not stop! It continues
with its newest projects, grows globally, and
now belongs to continents with “Made in
Albania” companies in various countries around
the wortld.
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dhe pse kané kaluar mbi 32 vite tashmé,
Luan Leka i mban mend sikur t€ kishin

ndodhur dje, ndjenjat e dyzuara mé té cilat
pércillte procesin e ndryshimit t€ sistemit. Ishte
zyrtar i larté né Drejtoriné Mekanike, institucion
ky qé varej né até kohé nga Ministria e Industrisé
dhe Minierave dhe g€ kishte pér detyré té siguronte
léndé té para pér industrité e ndryshme. Tkurtja e
punés se shumé ndérmarrjeve t€ industrisé ishte
njé parathénie e véshtirésive dhe e pasigurisé qé po
skicohej edhe pér zyrtarét e asaj kohe té ¢do niveli.
Ndaj, pérjetimit té ankthit q¢ vjen nga pasiguria
pér t€ ardhmen nuk kishte si ti shpétonte as Luan
Leka. Nga ana tjetér, brenda kuadrit t€ detyrés sé tij,
duke sfiduar ndérkohé edhe véshtirésité, por duke
béré njé aksion spektakolar menaxhimi, ai arriti t€
siguronte léndén e paré né Itali pér njé ndérmartje,
me gjysmén e ¢mimit me t€ cilin e blinte shteti. Dhe
né saje t€ késaj lévizjeje arriti té fitonte rreth 8500
dollaré. Sot, pas 32-33 viteve, ai i referohet me njé
krenari legjitime kétij kujtimi.
“8500 dollaré, né kushtet, kur njé familje né até
kohé i kishte shpenzimet mujore 100 dollaré, do té

Adresa: Autostrada Tirane Durres, km 4
Tel 00355 4 355543
Fax 00355 4 355740
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LUAN LEKA

company Name: “EHW” Group
Turnover 2023: 145 million EUR
No. of employees: 500
Location: Tirana

ven though more than 32 years have

passed, Luan Leka remembers the

mixed feelings he had during the
system change as if it were yesterday. At that
time, he was a senior official in the Mechanical
Directorate, an institution under the Ministry of
Industry and Mines, responsible for securing raw
materials for various industries. The shrinking
operations of many industrial enterprises were
a prelude to the difficulties and uncertainties
facing officials at all levels. Thus, Luan Leka
could not escape the anxiety of an uncertain
future. However, within the scope of his duties,
he made a spectacular management move by
securing raw materials from Italy for a company
at half the price the state was paying. Thanks to
this move, he earned about 8,500 dollars. Today,
he looks back on this memory with legitimate
pride.

“8,500 dollars, at a time when a family’s
monthly expenses were 100 dollars, meant
securing about 8 years of family sustenance.
And that’s exactly what I told my wife: we have

Address: Tirana-Durres highway 4-th km
Tel 003554355543
Fax 00355 4 355740
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thoté té siguroje rreth 8 vjet bukén e familjes. Dhe
pikérisht késhtu i thosha gruas: kemi siguruar bukén
pér 8 vite”, kujton sot biznesmeni i mirénjohur.

Megjithaté, fitimi i njé shume té tillé, gjé e
pazakonté pér kohén, nuk éshté se e vetékénagi.
Pérkundrazi, e nxiti akoma mé shumé né kété rrugg.
Ndaj mé pas filloi té sjellé karrige dhe tavolina
plastike. “Gjysma ¢ lokaleve té asaj kohe jané
mobiluar me produktet qé tregtoja uné”, thoté ai.
Pikérisht né kéto momente, Ministri i at€hershém
1 Industrisé, Abdyl Xhaja e thérret dhe i thoté qé
éshté pérzgjedhur pér zv. Ministér. Pra njé udhékryq
tietér shfaget para Luan Lekés, ku, nga alternativa q¢
do zgjidhte do té pércaktohej edhe e ardhmyja. “Por,
uné tashmé e kisha béré zgjedhjen, pasi, pérvecse
isha nén euforiné e njé biznesi qé ecte miré, kisha
konsoliduar ndérkohé edhe idené e hapjes sé njé
fabrike salami”, tregon ai.

Dhe késhtu, njé dité té bukur t€ vitit 1993, né
ambientet ¢ ish-markatés s¢ “21 Dhjetorit” mori
rrugé fabrika e pérpunimit té mishit “EHW”. Nuk
ishte ndér té parat fabrika t€ scktorit, pasi né até
kohé kishte mbi 30 prodhues sallami. Por, i qarté
pér ményrén se si do t€ ecte para, ku cilésia do t&
ishte kali kryesor 1 luftés, Luan Leka arriti t€ joshte
e t'1 merrte ish-Kombinatit t¢ Mishit disa prej
specialistéve mé t€ zoté t€ tij, duke u ofruar paga
pesé heré mé té larta sesa ato g€ metrnin né vendin
e méparshém t€ punés.

Udhétimi i kompanis¢ EHW nga viti né vit
ishte 1 pandalshém. Aktiviteti i saj njihte vetém
rritje. Ndonése numti i kompanive prodhuese
né sektorin e pérpunimit t€ mishit ka qené i larté
kurdoheré, sérish EHW duket sikur e ka pasur

secured bread for 8 years,” recalls the well-
known businessman today.

However, earning such an amount, unusual
for the time, did not satisfy him. On the contrary,
it spurred him even more. He then began to
import plastic chairs and tables. “Half of the
venues at that time were furnished with the
products I traded,” he says. At that moment, the
then Minister of Industry, Abdyl Xhaja, called
him and told him he was selected to be Deputy
Minister. Another crossroads appeared before
Luan Leka, where his choice would determine
his future. “But I had already made my choice,
as, besides being in the euphoria of a thriving
business, I had also consolidated the idea of
opening a salami factory,” he says.

And so, on a beautiful day in 1993, in the
premises of the former “21 Dhjetori” market,
the meat processing factory “EHW” began. It
was not among the first factories in the sector, as
there were over 30 salami producers at that time.
But, with a clear vision where quality would be the
main focus, Luan Leka managed to lure some of




betején vetém me vetveten. Duke u pérsosur. Duke
rritur standardet. Duke u investuar né ményré
sistematike. Duke rritur numrin e produkteve. Dhe
duke akumuluar vit pas viti, suksese né pérmasa
aq t€ médha, sa pikérisht kéto u béné premisa
pér ta zgjeruar aktivitetin, me blerjen edhe té
kompanive t€ tjera.

Fillimisht u ble “Uji Qafshtama”, njé veprim
biznesi ky qé shkonte né harmoni t€ ploté me
filozofiné e Luan Lekés si biznesmen, pér t'u
pérgéndruar vetém né prodhimin dhe tregtimin
e produkteve té konsumit t€ pérditshém. Kur e
bleu kompaniné “Qafshtama”, ajo ishte thjesht
njé kapanon i réndomté i ambalazhimit té njé
uji shumé t€ miré. Mé pas, u ndértua njé fabriké
moderne, ndérsa kohét e fundit u investua dhe
u ndértua edhe njé fabriké tjetér, akoma mé e
madhe se e méparshmja. Duke e kthyer késhtu
ujin “Qafshtama” né njé konkurent t€ forté né treg.

NE historikun e Lekés si biznesmen, si njé nga
veptimet mé t€ bukura t€ biznesit pétfshihet blerja e
“Conad Albania”. Kur i erdhi propozimi pér ta bleré
kété rrjet t€ njohur supermarketesh, situata g€ po
pérjetonte Conad né Shqipéri ishte e pafavorshme.
Pér aq kohé sa kishte funksionuar né Shqipéri,
Conad kishte akumuluar humbje sistematike, duke
undjekur né kété fat t€ keq edhe nga supermarkete
té tjera té njohura si Mercator, Carrefour, etj. Ndaj,
duhej njé vision i madh, njé strategji e qarté, nje
vetébesim 1 palékundshém né aftésité menaxhuese

té vetvetes pér t'iu pérgjigjé pozitivisht ofertés
pér blerje. Luan Leka i kishte té gjitha kéto cilési,

the best specialists from the former Meat Combine,
offering them salaries five times higher than their
ptevious jobs.

The journey of the EHW company from year
to year was unstoppable. Its activity only grew.
Although the number of manufacturing companies
in the meat processing sector has always been high,
EHW seemed to have had the battle only with
itself. By perfecting its methods, raising standards,
investing systematically, increasing the number of
products, and accumulating successes year after
yeat, these achievements laid the foundation for
expanding its activity by acquiring other companies.

First, “Qafshtama Water” was bought, a
business move that fully aligned with Luan Leka’s
philosophy as a businessman, focusing solely on
producing and trading daily consumption products.
When he bought the “Qafshtama” company, it
was just a regular packaging warchouse for very
good water. Later, a modern factory was built,
and recently another even larger factory was
established, turning “Qafshtama” water into a
strong competitor in the market.

One of the most notable business moves
in Leka’s career was the purchase of “Conad
Albania”. When he received the proposal to buy
this well-known supermarket chain, Conad’s
situation in Albania was unfavorable. It had
accumulated systematic losses, similar to other well-
known supermarkets like Mercator and Carrefour.
A great vision, clear strategy, and unwavering
confidence in his managerial abilities were needed
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ndaj vendosi ta pranonte sfidén, duke u béré me
kalimin e kohés pronar i pothujase té gjithé kuotés

s¢ aksioneve té€ “Conad Albania”. Dhe, qé nga
casti g€ u bé pronar, filloi administrimin ¢ rrepté té
kompanisé, duke mbyllur supermarketet ¢ dilnin
sistematikisht me humbje, duke i zévendésuar ato
me t€ reja, duke kontrolluar kostot, duke ofruar
vetém produkte té cilésisé s¢ larté, etj. Rezultatet
nuk munguan. Humbjet erdhén duke u zvogéluar
brenda njé periudhe t€ arsyeshme kohe dhe mé pas,
kompania filloi duke dalé me fitim. Tashmé nuk
béhet mé fjalé nése ajo do regjistrojé ose jo fitim
né fund t€ vitit ushtrimor, por kureshtja éshté se sa
éshté rritur fitimi 1 saj krahasuar me njé vit mé paré.

Sé fundmi, Conad i éshté nénshtruar njé tjetér
veprimi reformues. Nése deri tani produktet e tij
jané shitur né supermarketet e kompanisé, por
edhe me franchise, tashmé kompania ka vendosur
t’1 tregtojé produktet e saj vetém né suermarketet
e veta. Krahas tri supermarketeve t€¢ médha qé
jané hapur s¢ fundmi né Tirané, Durrés e Fier,
jané né process edhe tri t€ tjera. Arsyeja pse u bé i
nevojshém ky hap lidhet me déshirén e kompanisé
Conad Albania pér t¢ ruajtur dhe forcuar sa mé
shumé reputacionin e vet. Q€, pér hir t€ vértetés,
duhet théné se me ményrén e méparshme té
bashképunimit, nuk garantohej né maksimum.

Gjaté vitit 2023, Grupi “EHW” e vazhdoi
traditén e rritjes sé vazhdueshme, duke regjistruar
rreth 145 milioné euro xhiro biznesi né tri
kompanité.

to respond positively to the purchase offer. Luan
Leka had all these qualities, so he decided to accept
the challenge, becoming, over time, the owner of
almost the entire share of “Conad Albania”. From
the moment he became the owner, he began strict
management of the company, closing consistently
loss-making supermarkets, replacing them with
new ones, controlling costs, and offering only
high-quality products.

The results were evident. The losses shrank
within a reasonable petiod, and then the company
began to turn a profit. Now, it’s no longer a
question of whether it will record a profit at the
end of the fiscal year, but rather how much its
profit has increased compared to the previous
year. Recently, Conad has undergone another
reform. Previously, its products were sold in the
company’s supermarkets and through franchises.
Now, the company has decided to sell its products
only in its supermarkets. Alongside the three large
supermarkets recently opened in Tirana, Durrés,
and Fier, three more are in the process. This
step was necessaty to preserve and strengthen
Conad Albania’s reputation as much as possible,
which was not fully guaranteed with the previous
cooperation model.

In 2023, the “EHW” Group continued its
tradition of continuous growth, registering about
145 million euros in business turnover across the

three companies.




cksa lévizte me makiné né Bulevardin
“Déshmorét e Kombit”, Avni Ponatit
1 zuné syté ish-Ministrin nga i cili varej

institucioni ku ai punonte si oficer marine. Ishte
Ministri qé si rezultat i mospélqimit t€ njé fejtoni, t&
shkruar nga Ponari e t€ botuar né gazetén e ushtrisé,
u angazhua personalisht g€ Avni Ponari té largohe;
nga profesioni q¢ ai e donte aq shumé. Ishte Ministti,
q¢ me vendimin e tij, i dha Avni Ponarit ankthin e
paré qé vjen nga papunésia. Ishte Ministri, 1 cili me
veptimin e tij ¢ ballafagoi oficerin e 1i dhe babain e
dy fémijéve té vegjél me shqetésimin dhe pasiguring
qé té jep papunésia.

Tashmé me njé status t€ ri, Avni Ponari ndaloi
makinén afré ish-eprorit té tij, doli nga makina, i dha
dotén dhe e pyeti: “A mé njeh?”.

“Sigurisht qé t€ njoh”, iu pérgjigj ish-Ministri,
me nj¢ buzéqeshje né fytyré, ¢ ndoshta i pérgatitur
psikologjikisht edhe pér ndonjé shfryrje mllefi

Adresa: Blv.“Zog I', Sigal Center, Tirané-Albania
Tel/fax 225220, 233308
www.albaniainsurance.com

AVNI PONARI

Emri | kompanisé: Sigal Uniga Group Austria

(Sioal Shuipéri, Sal Hosou, Sisal Magedoni,
Sigal Jete, Fondi  Pensioneve Sigal)
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s he drove along Boulevard “Déshmorét e

Kombit,” Avni Ponati noticed the former

Minister from whom the institution he
worked for as a naval officer was dependent.
It was this Minister who, due to dissatisfaction
with an article Ponari wrote and published in the
military newspaper, personally ensured Ponari’s
departure from the profession he cherished.
It was the Minister who, with his decision,
introduced Avni Ponari to the first anxiety
stemming from unemployment. It was the Minister
who confronted the young officer and father of
two small children with the worry and insecurity
that unemployment brings.

Now with a new status, Avni Ponari stopped
his car near his former supetior, got out of the car,
extended his hand, and asked, “Do you recognize
me?” “Of course I do,” replied the former
Minister, with a smile, perhaps psychologically
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www.albaniainsurance.com



nga ana e “viktimés” sé tij t€ dikurshme. Por ajo
qé ndodhi ishte e kundérta e asaj g¢ mund té
presupozonte. Ponari nxoti njé kartévizité nga xhepi
dhe ia la né doré duke e shogéruar me fjalét: “Sa
heré t€ kesh nevojé, pér ¢do gjé qé t€ kesh nevojé
dhe kurdoheré qé té kesh nevojé, trokit né derén
time pa ngurtimin mé t€ vogel”.

Po pse kjo oferté bujare? C’ishte deklarimi i
kétij disponimi dashamirés? Shprehje konsiderate
dhe vlerésimi prej Avni Ponarit pér ish-eprorin qé
e shkarkoi nga puna? Sjellje sipas predikimit kristian
pér té mos iu pérgjigjur tjetrit “sy pér sy e dhémbé
pér dhémbé”? Asnjéra nga kéto. Hapja e derés,
dhénia e lejes pér té trokitur kurdoheré aty pér
cfarédo lloj nevoje ishte thjesht njé veptim né bazé
t€ njé konkluzioni filozofik. Ishte njé veptim gé u
bé si rrjedhojé e t€ shikuarit pozitivisht té gjérave
dhe € ngjatjeve.

Shkarkimi nga puna, edhe pse me preteks
qgesharak, ishte njéri nga gurét e themelit, me t&
cilin mé pas Avni Ponati ndértoi perandoriné
“SIGAL”. Pas kétij shkarkimi ai u fut né industriné
e sigurimeve, duke mbuluar kryesisht sigurimet e
mijeteve mototike dhe t€ anijeve né udhétim. Por
kur edhe nga kjo puné pati telashe té tjera me
eprorét, atéheré kupa u mbush. Nuk mendoi mé
pér punésimin e radhés, gjé qé do ti sillte problemet
e radhés. Por mendoi t€ mos humbé mé kohé,
shfrytézoi ligjin e porsadalé pér liberalizimin e
tregut té sigurimeve, aplikoi pér t€ marté licencén
e kompanisé private, t€ projektuar né kokén e tij
mbi bazén e njé vizioni pa limite dhe filloi punén
pér konkretizimin e tij. Gijithé ditéve rrugéve té
Shqipérisé, qytet mé qytet pér té ngritur rrjetin
e shitjes sé policave t€ sigurimit. Gjithé ditén
me pérpjekje t€ stérmundimshme pér t€ krijuar
“ushtriné” e siguruesve. Né dité t€ caktuara ka
rastisur t€ pérshkojé edhe 1000 kilometra brenda
dités, duke shkuar né 5 qytete té Shqipérisé nga Veriu
1é Jug Dhe béhet fjalé pér njé kohé kur rrjeti rrugor
ishte 1 shkatérruar dhe udhétimi me automjet ishte
torturé e vérteté. Gjithé ditén né puné né funksion
t€ “SIGAL”-it, késaj “foshnje” qé sapo kishte lindur
¢ duhej té rritej, ndérkohé qé né darké kthehej tek
fémijét q€ 1 kishin munguar pérgjaté dités. Por sapo

prepared for any lingering resentment from his
former “victim.” But what happened was the
opposite of what one might expect. Ponari pulled
out a business card from his pocket and handed
it over, saying, “Whenever you need anything, for
any reason, and whenever you need it, knock on
my door without hesitation.”

But why such a generous offer? Was it a
declaration of goodwill? A considerate expression
and appreciation from Avni Ponari towards the
former superior who had fired him? A Christian-
like behavior of not answering “eye for an eye,
tooth for a tooth”? None of these. Opening the
door, giving permission to knock anytime for any
need was simply an action based on a philosophical
conclusion. It was an action taken as a result of a
positive outlook on things and events.

Dismissal from his job, though on a ridiculous
pretext, was one of the foundational stones
with which Avni Ponari later built the empire
of “SIGAL.” After this dismissal, he entered
the insurance industry, ptimarily covering motor
vehicle and travel insurance. But when he faced
troubles again with superiors in this job, the cup
was full. He no longer thought about the next
employment, which would bring its own problems.
Instead, he thought not to waste any more time,
utilized the law of open market for insurance
liberalization, applied for the license of the
private company designed in his head based on an
unlimited vision, and started working to materialize
it. All day on the roads of Albania, city by city, to
establish the sales network of insurance policies.
All day with tireless efforts to create an “army” of
insurers. On certain days, he managed to cover up
to 1000 kilometers within a day, visiting 5 cities of
Albania from north to south. And this is a time
when the road network was in distepair and driving
was a real torture. All day at work for “SIGAL,”
this “baby” that had just been born and needed
to be nurtured, while in the evening he returned
to his children whom he had missed throughout
the day. But as soon as he began to calm down
and relax somewhat physically from the long and
exhausting day, his mind was back on “SIGAL,”




niste t€ qet€sohej e € clodhej disi fizikisht nga dita
e gjaté dhe e mundimshme, mendja 1 rrinte tek
“SIGAL” dhe mezi priste té zbardhte, pér té nisur
sérish dedikimin ndaj krijesés sé tij t€ biznesit.

Momenti kur takoi ish-Ministrin e tij, 1 pérket
njé kohe kur “SIGAL” kishte marré drejtim e
rrugg, kishte 1éné pas ata konkurrenté qé ishin né
treg dhe kishte filluar rolin e lidershipit né tregun
e sigutimeve. Dhe né euforiné e suksesit, Avni
Ponari pércaktonte népérmijet analizés sé tij si njé
nga kontribuesit e réndésishém edhe vendimin pér
pushimin nga puna.

Q& nga casti kur “SIGAL” siguroi rolin primar
né tregun e sigurimeve, e ka ruajtur kété rol dhe
e ka forcuar nga viti né vit. Duke u rritur, duke
u forcuar dhe konsoliduar, “Sigal Uniga Group
Austria” ka arritur t€ keté njé impakt t€ madh né
jetén e gjithsecilit qé ka ndértuar marrédhénie me
té. T¢€ sigurohesh do t€ thoté dinjitet, intergtitet
pér gjithsecilin. T€ sigurosh shtépiné do té thoté
se né rast fatkeqésish natyrore mos té rrish me
syté e drejtuar nga institucionet publike me
shpresé né méshirés sé tyre, por t€ zgjidhésh
problemin konform kontratés qé ké nénshkruar
me kompaniné e sigurimeve.

Té sigurohesh pér shéndetin do té thoté qé nése
t€ “z€ e keqja” t€ mos rrish né shpresé té apeleve pér
ndihmé e solidaritet, ¢ me shumé mundési ka t&
mos vijé, por t'1 drejtohesh kompanisé s¢ sigurimit
pér pagesén e faturave. Dhe dalim pastaj edhe tek njé
ndér arsyet kryesore pse veptimtaria e “Sigal Uniqa
Group Austria” éshté kaq e suksesshme. Eshté

eagetly awaiting dawn to resume dedication to his
business creation.

The moment he met his former Minister
belongs to a time when “SIGAL” had taken the
lead, leaving behind competitors in the market and
begun to assume a leadership role in the insurance
market. And in the euphoria of success, Avni
Ponari also decided through his analysis as one of
the important contributors to the decision to be
laid off. Since “SIGAL” secured the leading role
in the insurance market, it has maintained and
strengthened this role year after year. Growing,
strengthening, and consolidating, Sigal Uniqa
Group Austria has had a significant impact on the
lives of everyone who has built a relationship with
it. To insure means dignity, integtity for everyone.
Insuring your home means not telying on public
institutions for mercy in case of natural disasters,
but solving the problem according to the contract
signed with the insurance company.

To ensure health means that if “evil strikes”
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M& shumé mbrojtje pér
rakinén tuaj

POLICH KUFITARE + MIMIKASKO
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sepse ajo nuk i shmanget detyrimit kryesor qé ka njé
kompani sigurimi e g€ éshté pagimiidémeve. Vetém
né Shqipéri mbi 22 pér gind e totalit t€ démeve Jo-
Jeté ose afro 14 milioné euro jané paguar nga “Sigal”.
Kurse Sigal Jeté ka rreth 58 pér qind té totalit t€
démeve t€ paguara. Dhe kur ke reputacionin e njé
kompanie serioze dhe t€ pérgjegjshme, atéheré edhe
klientét t€ besojné. Ndaj dhe aktiviteti i kompanisé,
vetém né Shqipéri, éshté rritur rreth 13 pér gind
krahasuar me vitin paraardhés.

E vérteta ésht€ se “SIGAL UNIQA GROUP
Austria” ka ofruar gjithmoné mundési t€ reja aty
ku t€ tjerét nuk 1 shohin, ndaj éshté njé hap para
né oftimin e produkteve novatore, t€ thjeshta, t€
shpejta dhe pa kosto shtesé. I kushtohet shumé
réndési rritjes sé eficencés népérmjet optimizimit
t€ métejshém t€ modelit t€ biznesit, duke rritur
produktivitetin. Jané thjeshtézuar dhe automatizuar
pjesa mé e madhe e proceseve t€ punés, jané
shkémbyer dhe zbatuar praktikat mé té mira t€
punés, éshté optimizuar mé tej martja né sigurim
dhe vendosja e ¢mimeve. Modeli i biznesit éshté
pérmirésuar népérmjet adoptimit t€ ményrave té
reja té qasjes ndaj klientéve dhe pasurimit t€ gamés
s€ produkteve dhe shérbimeve, té cilat ofrojné vleré
shtesé pér klientét. Kompania ka rritur vizibilitetin
e brandit dhe térheqgjen ndaj produkteve egzistuese
dhe atyre té reja. Né misionin pér t€ gené mé shumé
sesa kompani sigurimi, SIGAL ka zgjeruar modelin
e biznesit pértej fondit té sigutimeve, duke thelluar
fokusin tek menaxhimi i aseteve dhe biznesit té
fondeve té pensionit. Eshté punuar mé tej edhe
me promovimin dhe rritjen e vetédijesimit mbi
kujdesin dhe mbrojtjen e rriskut. Po ge se do té
kishim mundési t¢ monitoronim nga afér Avni
Ponatin pér njé petiudhé té caktuar kohe, me
siguri do té konstatonim qé fjala mé e pérdorur
e tij gjaté dités éshté “SIGAL”. Dhe ka té drejté.
Sepse “SIGAL UNIQA GROUP AUSTRIA”
éshté tashmé jo vetém realitet i réndésishém né
tregun financiar shqiptar, por edhe njé ide e 25
viteve mé par€, e transformuar né njé gjigand
brenda njé harku kohor 25-vjecar. SIGAL éshté
gjurma e suksesit té Avni Ponarit, éshté kryevepra
qé e ka pérmbushur dhe realizuar plotésisht até.

not to rely on appeals for help and solidarity, which
are unlikely to come, but to turn to the insurance
company to pay bills. And then we come to one of
the main reasons why the activity of “Sigal Uniqa
Group Austria” is so successful. It is because it
does not shun the main obligation of an insurance
company, which is to pay damages. In Albania
alone, over 22% of the total non-life damages or
approximately 14 million euros have been paid
by “Sigal.” Sigal Life has paid around 58% of the
total damages. And when you have the reputation
of aserious and responsible company, then clients
trust you. Hence, the company’s activity, in Albania
alone, has increased by about 13% compared to
the previous yeat.

The truth is that “SIGAL UNIQA GROUP
Austria” has always offered new opportunities
where others do not see them, so it is a step ahead
in offering innovative products, simple, fast, and
without additional costs. Much importance is
given to increasing efficiency through further
optimization of the business model, thereby
increasing productivity. Most work processes
have been simplified and automated, best work
practices have been exchanged and applied,
insurance acquisition and pricing have been
further optimized. The business model has been
improved through adopting new approaches to
customer engagement and enriching the range of
products and setvices that provide added value to
customers. The company has expanded its business
model beyond the insurance fund, focusing on
asset management and pension fund business.
Further work has been done on promoting and
increasing awareness of risk care and protection.
1f we had the oppottunity to monitor Avni Ponari
closely for a certain period of time, we would
surely find that his most used word during the
day is “SIGAL.” And he is right. Because “SIGAL
UNIQA GROUP AUSTRIA” is now not only a
significant reality in the Albanian financial market,
but also an idea 25 years ago, transformed into a
giant within a 25-year timeframe. SIGAL is Avni
Ponati’s footprint of success, it is the masterpiece

that he has fully fulfilled and realized.




redins Bank udhéhoqi njé tjetér vit té
suksesshém né disa drejtime. T¢ gjitha

nismat financiare té ndérmarra, kané
ndjekur me njé koherencé té ploté trajektoren
startegjike t€ vendosur pér vitin 2023. Ishte njé
vit i réndésishém ku shuméllojshméri ngjarjesh
shogéruan 20 vijetorin e Credins bank, duke
sjellé si né aspektin finananciar ashtu edhe né
até social njé performancé dinjitoze. Credins
vazhdoi té ruajé pozita solide né treg si banka
e paré né portofolin e kredisé dhe e dyté né
total asetesh dhe depozitash. Credins tregoi
impenjim maksimal pér t'iu pérshtatur trendeve
globale gé sjell vazhdimisht tregu finanaciar e
kryesisht ai bankar. N& kété aspekt, shénuam
njé rritje edhe né zgjerimin e numrit té klientéve,
duke béré qé Credins té ishte zgjedhja e duhur
pér investimet e tyre. Credins bank e zgjeroi
edhe mé tej veprimtariné financiare ku njé
nga arritjet pér tregun ekonomiko-financiar
né Shqipéri ishte edhe langimi i ofertés sé
paré publike té instrumentave t€ borxhit té
llojit té obligacioneve. Jo vetém né statusin
e nénshkruesit té kétij emetimi, por edhe si
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redins Bank has had another successful
year in various areas. All financial initiatives
undertaken have consistently followed the
strategic plan set for 2023. This year was especially
significant, marked by numerous events celebrating
the 20th anniversary of Credins Bank, showcasing
both financial and social achievements. Credins
maintained a solid market position, leading in the
credit portfolio and ranking second in total assets
and deposits. The bank demonstrated a strong
commitment to adapting to global trends in the
financial and banking sectors. In this regard, we saw
growth in our customer base, making Credins the
preferred choice for their investments. Additionally,
Credins expanded its financial activities, achieving
a milestone for the Albanian economic-financial
market with the launch of the first public offering
of debtinstruments in the form of bonds. As both
the underwriter of this issuance and the founder
of Albania’s first private stock exchange, Credins
displayed a successful and ambitious vision for the
development of the business sector and the local
economy.
The banking industry has seen significant
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themeluesi 1 Bursés sé€ paré private shqiptare,
Credins tregoi se ka njé vizion té sukseshém dhe
ambicioz pér zhvillimin e sektorit t€ biznesit por
edhe té ekonomisé vendase.

Industria bankare ka marr njé hov t€ madh
zhvillimi dhe ku konkurrenca e tregut éshté e
madhe. Dizenjuam produkte t€ reja dhe sollém
larmi ofertash té dedikuara sipas segmenteve
té klientéve. Objektivi kryesor ishte ofrimi
i produkteve apo shérbimeve konkuruese
si né terma té produkteve me benefite né
eficencén e ofrimit t€ tyre, zgjerimin e kanaleve
né té cilat ofrohen, termat kohore, lehtésim
progedurash, etj. Kredidhénia u bazua né njohjen
e potencialit t€ klientéve tané besnik, si dhe té
rinj né varési t€ vecorive té sektoreve ku ata
opetojné. Partneriteti mé institucione financiare
ndérkombétare si rasti i Mastercard i dhané zé,
hartimit té ofertave té vecanta mbi promovimin e
kartave me parapagesé dhe ofertave pér klientét
e tinj. Credins sérish inicioi fushata mbi bazén
e shpérblimit té klientéve kartémbajtés si dhe
incentivimin e klientéve biznes té pajisur me
POS. Duke ruajtur pozicionin si njé nga bankat
qé ofron interesa té favorshme né produktet

development, even amidst strong market
competition. We designed new products and
introduced a vatiety of offers tailored to different
customer segments. Our main objective was to
provide competitive products and setvices, focusing
on benefits in efficiency, channel expansion, timing,
and procedure simplification, among others.
Lending was based on recognizing the potential
of our loyal and new customets, depending on the
specific characteristics of their sectors. Partnerships
with international financial institutions, such as
Mastercard, supported the creation of special offers
promoting prepaid cards and new customer offers.
Credins also initiated reward-based campaigns for
cardholders and incentives for business clients
equipped with POS systems. By maintaining a
position as one of the banks offering favorable
interest rates on investment products, the launch
of special term deposit offers was a natural part
of our strategy to serve outr customers with
preferential rates. Support for sectors such as
tourism, agticulture, energy, and others remained
a focus to strengthen and develop these crucial
sectors of the local economy.

Referring to the global situation and changes
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e investimit, langimi i ofertave speciale pér
depozitat me afat erdhén natyrshém si pjesé
e njé strategjic pér t'iu shérbyer klientéve tané
me norma preferenciale. Mbéshtetja e sektoréve
si: turizmi, bujqésia, energjia etj ishte sérish né
fokusin toné pér té forcuar dhe zhvilluar kéto
sektoré té réndésishém té ekonomisé vendase.

Nése i referohemi situatés globale, pra
ndryshimet e tregjeve financiate, rritja e normés
bazé t€ interesit né BEurozone, Ameriké, Angli
edhe Shqipéria ka arritur t€ jeté krahé tendecave
té tregut, mé qéllim menaxhimin efektiv té
likuiditetit dhe investimeve afatgjaté. Rritja e
inflacionit edhe pas pérpjekjeve pér ta mbajtur
até té ulét ka ndikuar né normat e interesit té
kredive dhe depozitave. Objektivi yné kryesor
ka gené menaxhimi i likuiditetit dhe investimi
né letra me vleré vendase dhe té huaja.

Bankingu digjital, sot éshté kryefjala dhe
Credins nuk ka kursyer ¢do investim né
inovacion duke pérmbushur nevojat ¢ klientéve.
Gjaté 2023, numri i klientéve né platformén
Credins online arriti mbi 61% té totalit té
individéve aktivé. POS-et jané njé tjetér kanal
digjital qé kané njohur rritje me mbi 50% né
numrin e trasaksioneve krahasuar me 2022,
i nxitur edhe nga faktoré té tjeré si rritja e
penetrimit t€ kartave, iniciativat e qeverisé pér
té promovuar pagesat pa para dhe popullariteti
i tregtisé elektronike (e-commerce). Rritje
shénoi gjithashtu edhe numri i transaksioneve
dhe volumit né ATM mé 14% krahasuar me
vitin 2022.

Banka Credins ka pérmirésuar portofolet
duke e tejkaluar tregun pér sa i pérket aktivitetit
huadhénés dhe grumbullimit té fondeve nga
klientét pérkatésisht. Gjithashtu, Credins
vazhdoi té keté njé pjesé tregu té konsiderueshém
né totalin ¢ aktiveve dhe né totalin llogarive té

in financial markets, the increase in the base
intetest rate in the Eurozone, Ametica, and the
UK influenced Albania to align with market trends,
aiming for effective liquidity management and
long-term investments. The rise in inflation, despite
efforts to keep it low, affected interest rates onloans
and deposits. Our main objective was managing
liquidity and investing in domestic and foreign
securities. Digital banking is now a key focus, and
Credins has invested heavily in innovation to meet
customer needs. In 2023, the number of clients
on the Credins online platform reached over 61%
of active individuals. POS devices saw over 2 50%
inctease in transactions compared to 2022, dtiven
by factors like card penetration growth, government
initiatives promoting cashless payments, and the
popularity of e-commerce. The number and
volume of ATM transactions also increased by 14%
compared to 2022.

Credins Bank improved its portfolios,
outperforming the market in terms of lending
activity and fund collection from clients. Credins
also maintained a significant market share in total
assets and client accounts, keeping pace with
market growth and even improving its market

share compared to the previous year: total assets
at 16.5% and client accounts at 17.6%. In line
with international standards, we have applied




klientéve duke mbajtur ritmin e rritjes sé tregut

dhe madje duke pérmirésuar peshén né treg
krahasuar me njé vit mé paré, pérkatésisht: total
aktive 16.5% dhe llogarité e klientéve 17.6%
Né pérputhje me standardet ndérkombétare,
kemi aplikuar pérmirésime né lidhje me matjen
dhe monitorimin e riskut té likuiditetit dhe té
normés sé interesit, duke pércaktuar limite dhe
instrumente t€ reja né menaxhimin e kétyre
rreziqeve. Jané implemenutar sisteme né lidhje
me automatizimin e progeseve pér pérllogaritjen
e indikatoréve sipas kérkesave rregullatore dhe
t€ brendshme. Fokus té réndésishém ka pasur né
miréadministrimin e vlerésimeve té kolateraléve
pér mbulimin sa mé larté té ckspozimeve né
tisk dhe pérfshirjen e njé game mé té gjeré té
kolateraléve, pérfshiré edhe instrumenta té reja
financiare dhe produkteve té sigurimeve.
Arsyeja ¢faré ¢ bén té vecanté Credins
bank, éshté dhe investimi né burime njerézore.
Angazhimi yné pér t€ ofruar miréqenie financiare
mé paketa t€ shumta benefitesh, kané njohur
tritje té jashtézakonshme ¢do vit, duke ofruar
edhe njé kulturé moderne né socializimin e
stafeve. Pérgjaté vitit 2023 qé pérkoi dhe me 20
vietorin e bankés, Credins zgjodhi té vinte me
njé strategji paketash financiare té pérditésuara.
Paga ¢ 13 dhe 14, bonusi i performancés, kredité
preferenciale, skema e vietérsis¢ s¢ punés dhe
ajo e besnikérisé, jeté dhe shéndet (cash plan),

improvements in measuring and monitoring
liquidity risk and interest rate risk, setting new limits
and instruments for managing these risks. Systems
have been implemented to automate processes for
calculating indicatots according to regulatory and
internal requirements. Significant focus has been on
the proper administration of collateral evaluations
to maximize risk exposure coverage, including
a wider range of collaterals and new financial
instruments and insurance products.

What makes Credins Bank special is its
investment in human tesources. Our commitment
to providing financial well-being through multiple
benefits packages has seen extraordinary growth
each year, offering a modern culture of staff
socialization. During 2023, which also marked
the bank’s 20th anniversary, Credins introduced
updated financial package strategies. The 13th and
14th salaties, performance bonuses, preferential
loans, seniority and loyalty schemes, life and health
(cash plan), staff retreats, and various trainings are
just some of the benefits for every employee. This
strategy aims not just for a successful business
but also for our empathetic and visionary ability
to create a favorable wotrk environment that
harmonizes both the financial and emotional

aspects of each employee.

Talking about Credins Bank comes with great
responsibility due to its status and impact, even in
the social aspect. A bank that counts significant
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staf retreat, trajnimet ¢ ndryshme, jané vetém
disa nga pérfitimet pér ¢do punonjés. Kjo
éshté njé strategji g€ nuk synon thjesht pér t&
patur njé biznes té suksesshém por aftésia joné
empatike dhe vizionare pér té krijuar njé klimé
pune té favorshme e cila, synon t€ harmonizojé
si aspektin financiar ashtu edhe até emocional
t€ ¢cdo punonjési.

investments in community well-being and progress.
We have invested in fields that bring progress
to the country, such as technology, economy,
employment, environment, toutism, education,
culture, sports, and more. This mindset has made
Credins not only the number one choice for every
Albanian but also earned maximum respect for all
the work done in the development of Albanian
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Té flasésh pér Credins Bank kérkon njé
pérgjegjési té madhe, pér veté statusin dhe
impaktin qé ajo ka krijuar edhe né aspektin
social. Njé bank qé numéron investime té médha
né funksion té miréqenies sé komunitetit dhe
progtesit té tij. Kemi investuar né fusha qé sjellin
pérparim pér vendin si né teknologji, ekonomi,
punésim, mjedis, turiz€m, arsim, kulturé, sport
etj. Kjo mendési ka béré qé Credins té jeté jo
vetém zgjedhja numér njé e ¢do shqiptari, por té
g€z0jé njéherazi respektin maksimal pér té gjithé
punén absolute t&€ béré né zhvillim t€ shoqérisé
shgiptare. “SDG Business Pioneers” ¢mimi i
akorduar nga United Nation of Albania né 2023,
ishte shpérblimi i sakrificés qé Credins bank ka
dhéné né 20 vite. Ndihemi krenar qé jemi e para
banké qé merr kété ¢mim prestigjoz duke ndjekur
17 objektivat pér zhvillim dhe qéndrueshméri té
vendosura nga OKB. Antarésimet né UN Global
Compact dhe UN Woman tregon se Credins
bank éshté e angazhuar té ndjek modelet mé té
mira né boté.

Credins Bank, ka njé angazhim maksimal né
zhvillimin e kanaleve digjitale dhe duke u bazuar
né strategjiné e saj, do t€ vazhdojé té keté né€ fokus
ofrimin e produkteve térésisht digjitale. Ofrimi
i zgjedhjeve inovative dhe t€ personalizuara pér
klientét tané, jané ambicia joné mé e madhe
profesionale. Ne do té vazhdojmé té jemi
partneri kryesor duke suportuar ¢do kérkesé dhe
nevojé me produkte atraktive, progedura efikase,
skema konkuruese dhe shérbim té shkélgyer,
ashtu si¢ Credins ka ofruar né 21 vite.

society. The “SDG Business Pioneers” award given
by the United Nations of Albania in 2023 was a
recognition of Credins Bank’s sacrifice over 20
years. We are proud to be the first bank to receive
this prestigious award, following the 17 sustainable
development goals set by the UN. Memberships
in the UN Global Compact and UN Women
demonstrate that Credins Bank is committed to
following the best global models. Credins Bank
is fully committed to developing digital channels
and, based on its strategy, will continue to focus
on providing entirely digital products. Offering
innovative and personalized solutions for our
clients is our greatest professional ambition. We will
continue to be the main partner supporting every
request and need with attractive products, efficient
procedures, competitive schemes, and excellent
service, as Credins has offered for 21 years.

M 71 ATM akiive
né i gjithe Shoipering.




ané té shumté personat qé telefonojné né

numrin ton€, me iluzionin se po flasin me
pérfagésues té kompanisé sé prodhimit té
entos ‘Antea Cement’. Kérkesa e tyre éshté
¢ thjeshté: duan sasi t€ caktuara ¢cimentoje. Por
kérkesat si kéto, qé né kushte normale do té
ngazéllenin kédo, sepse jané mundési e miré pér
ta béré ndérmjetésin né kontraté, tek ne nuk 1éné
asnjé emocion té tillé. Kjo pasi ne e dimé miré
se ‘Antea Cement’ éshté kompani q€ funksionon
me kapacitet t€ ploté. E dimé miré se pér ‘Antea
Cement’ kérkesat pér produkt jané mé t€ médha
sesa ajo ka mundési t'1 plotésojé. Pra, ajo bén
pjesé tek ai grupi i pak kompanive, qé ¢ diné
qé né fillim t€ vitit se té gjithé prodhimin e
kané t€ shitur. Pér ‘Antea Cement’ tregu nuk
ka surpriza, nuk ka improvizime, nuk sjell
ndonjé véshtirési q¢ ajo nuk mund ta pérballojé.
‘Antea Cement’ nga viti né vit e ka situatén nén
kontroll, ¢ka do té thoté se performancat vetém
sa 1 pérmirésohen.

Plant address: “Boka e Kuge”Borizane,
Kruje, 40km north of Tirana, ALBANIA

Tel: +355 4450 2373

Mob: +355 68 8040 019/67 3055 355

E-mail: tsaka@anteacement.com

MARIO BRACCI

Emri | kompanisé: Antea Cement
Khiro e biznesit 2023: 96 milion EURO
Numri | punonjésve: 188
Uendndodnja: Thumané

MARIO BRACCI

company Name: Antea Cement
Turnover 2023: 96 million EUR
No. of employees: 188
Location: Thumane

any people call our number, under
the illusion that they are speaking
with representatives of the cement
production company ‘Antea Cement.” Their
request is simple: they want specific quantities
of cement. But requests like these, which under
normal conditions would excite anyone because
they present a good opportunity to act as an
intermediary in a contract, do not evoke such
emotions in us. This is because we know well
that ‘Antea Cement’ is a company operating at full
capacity. We know well that the demand for ‘Antea
Cement’ products is greater than it can supply.
Thus, it belongs to that small group of companies
that knows at the beginning of the year that all its
production is sold. For ‘Antea Cement, the market
has no surprises, no improvisations, and presents
no difficulties it cannot handle. From year to yeat,
‘Antea Cement’ has the situation under control,
meaning its performance only improves.
The year 2023 is an exception to this rule,

Plant address: “Boka e Kuge” Borizane,
Kruje, 40km north of Tirana, ALBANIA

Tel: +355 4450 2373

Mob: +355 68 8040 019/67 3055 355

E-mail: tsaka@anteacement.com



Viti 2023 pérbén pétjashtim nga ky rregull,
pasi aktiviteti i kompanisé ishte thuajse né té
njéjtin nivel me vitin paraardhés. T¢ ardhurat
e kompanisé arritén né 12 miliardé leké. Edhe
né vitin parardhés aktiviteti i kompanisé ishte
po kagq.

Por kompania pati njé pérmirésim té
ndjeshém né treguesin mé té réndésishém
té saj, até té fitimit. Gjaté vitit 2023, Antea
Cement siguroi njé fitim para tatimit prej 3.4
miliardé lekésh, qé éshté rreth 1.6 miliardé leké
mé shumé sesa né vitin paraprak. Rritja e kétij
treguesi erdhi prej uljes sé kostove financiare,
por kompania bén pjesé né grupin e fatluméve,
té ciléve u ka trokité fati tek dera. Kjo pasi, si
kompani q¢ éshté kredituar né euro, zhvlerésimi
i monedhés europiane, pérballé lekut shqiptar,
ka béré qé ‘Antea Cement’ té sigurojé disa para
mé shumé edhe nga ky komponent. Jo vetém
kaq, por pér miré ka ndikuar tek kompania edhe
ndryshimi i raportit mes tregut t€ brendshém
dhe atij té eksportit. Si rrjedhojé e projekteve té
qgeverisé né kuadér té rindértimit nga térmet,
por edhe bumit té ndértimeve publike e private
né Shqipéri, ‘Antea Cement’ ka destinuar mé

as the company’s activity was almost at the same
level as the previous year. The company’s revenue
reached 12 billion ALL. Even in the previous yeat,
the company’s activity was at the same level.
However, the company saw a significant
improvement in its most important indicator,
profitability. In 2023, Antea Cement secured a
pre-tax profit of 3.4 billion ALL, which is about
1.6 billion ALL more than the previous year.
This increase came from lower financial costs,
but the company also benefited from favorable
circumstances, such as the depreciation of the
Euro against the Albanian Lek, which allowed
‘Antea Cement’ to secure additional funds from
this component. Moreover, the change in the




shumé produkt pér tregun vendas dhe mé pak
pér eksport sesa zakonisht. Késhtu, produkti i
eksportit pérbénte 26 pér gind té totalit.

Shpenzimet pér pérfitimet e punonjésve jané
rritur, kurse pagesat né favor té institucioneve
publike thuajse jané dyfishuar. Ato ishin 1.3
miliardé leké, ndérkohé qé né vitin paraprak
ishin 796 milioné leké.

Ndérkohé, kompania ka vazhduar me
pérgjegjésité e veta sociale, duke iu gjendur
prané nevojave t€ komunitetit dhe té bashkive té
ndryshme, e duke i ndihmuar me produkt sipas

ratio between the domestic market and exports
positively impacted the company. As a result
of government projects related to earthquake
reconstruction and a boom in public and private
construction in Albania, Antea Cement’ allocated
more product to the domestic market and less for
export than usual. Consequently, export products
accounted for 26 percent of the total.

Employee benefits expenses increased, while
payments to public institutions nearly doubled.
They were 1.3 billion ALL, compared to 796
million ALL the previous year.
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mundésive té saj. Ka vazhduar gjithashtu té ruajé

e t€ pérforcojé edhe profilin si kompani shumé
serioze, si kompani qé respekton dhe mbron
mjedisin, si kompani qé kujdeset pér té drejtat
¢ punémarrésit.

Kur ‘Antea Cement’ lindi shumé vite
mé paté, si rrjedhojé e njé investimi kolosal,
pritshmérité ishin té larta pér té. N€ vitet né vijim
t€ aktivitetit, ajo i realizoi plotésisht pritshmérité,
duke u shndérruar né njérén prej kompanive mé
serioze e me reputacion né Shqipéri.

Pér drejtorin e pérgjithshém té saj, Mario
Bracci, viti 2023 ishte njé tjetér vit suksesi nén
drejtimin e Antea Cement. Pronarét e kompanisé
duket se kané béré goditjen e duhur me emérimin
e zotit Bracci né krye t€ kompanisé, pasi qé nga
dita kur ai éshté véné né krye, kompania ka
regjistruar vetém pérmirésim performancash.

Meanwhile, the company has continued its
social responsibilities, supporting the needs of
the community and various municipalities by
providing products within its means. It has also
maintained and strengthened its profile as a very
setious company, respecting and protecting the
environment, and caring for workers’ rights.

When ‘Antea Cement’ was founded many
years ago, as a result of a colossal investment,
expectations were high. In the following years, it
fully met these expectations, becoming one of the
most setious and reputable companies in Albania.
For its general director, Mario Bracci, 2023 was
another successful year leading Antea Cement. The

company’s owners seem to have made the right
decision by appointing Mr. Bracci as the head of the
company, as it has shown continuous performance
improvements since his appointment.




‘ ‘ gro-Blend” ka vite ¢ éshté ngritur
né nivelin e njé grupi t€ miréfillté.
adje né mesin e atyre grupeve qé
kané arritur né realitetin aktual qé e g€zojné mé
ményrén mé t€ natyrshme, si akumulim suksesesh
vit pas vitl, e q¢ mé pas kané sjellé rritjen sasiore
té vazhdueshme, efektivitetin sistematik, pér té
mbérritur né njé grup qé€ gjaté vitit 2023 iu afrua
100 milioné eurov né aktivitet. Ose pér té gené mé
té sakté, gjaté vitit 2023 grupi regjistroi njé xhiro
prej rreth 9.7 miliardé lekésh me njé rritje 17-18
pér qind krahasuar me vitin paraardhés. Pra, Agro-
Blend nuk e ka shtuar dhe diversifikuar aktivitetin
népérmjet blerjeve apo privatizimeve t€ pronave té
investimeve t€ miréfillta, té nisura fillimisht si ide
biznesi, pér t€ pérfunduar né fabrika prodhimi.
“Agro-Blend” nisi veptimtariné né vitin 1995,
si njé kompani e tregtimit t€ inputeve bujgésore
dhe pér shumé kohé ishte (dhe vazhdon t€ jeté)
mbéshtetése dhe faktor zhvillimi pér fermerét
dhe bujqésiné shqiptare. Pra lindi si njé kompani,
me njé natyré t€ tillé veprimtarie g€ e kthente até
né faktor real zhvillimi pér njé nga sektorét qé
ishte konsideruar dhe vazhdon té konsiderohet
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“AGRO-BLEND” GROUP

Turnover 2023: 95 million EUR
Difference in % 23/22: +18
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Location: Tirana

‘ ‘ gro-Blend” has risen to the level
of a fully-fledged group over the
ears. It is among those groups that
have achieved their current reality in the most
natural way, accumulating successes year after
year, which has led to continuous quantitative
growth, systematic effectiveness, and becoming a
group that in 2023 approached 100 million euros
in activity. To be more precise, in 2023, the group
registered a turnover of around 9.7 billion lek,
with a growth of 17-18 percent compared to the
previous year. “Agro-Blend” did not expand and
diversify its activities through the acquisition or
privatization of various properties, but achieved
this through genuine investments, starting initially
as business ideas and culminating in production
factories.

“Agro-Blend” began its operations in 1995 as a
company trading agricultural inputs and for a long
time has been (and continues to be) a supporter
and development factor for Albanian farmers and
agriculture. It was born as a company with such a
natute of activity that made it a real development
factor for one of the sectors considered, and
continues to be considered, one of the priorities of

Address: Vora, Tirana

Tel +355 47/600180, +355 48/302 720
Fax +355 47/600370, +355 48/30 2721
Email: @agroblend.com



si njé nga prioritetet ¢ ckonomisé kombétare.
Cdo vit, aktiviteti 1 “Agro-Blend” ishte né rritje t€
vazhdueshme, por né vitet e mépasme, drejtuesit e
saj gjykuan si kohé té pérshtatshme pér t€ hyré edhe
né industrin€ e pérpunimit t€ miellit. Si rezultat,
ndértuan njé fabriké moderne me teknologjiné e
fjalés s¢ fundit, q¢ arriti t€ béhet shpejt faktor i
réndésishém né industrin€ shqiptare t€ prodhimit
t€ miellit, duke ofruar né treg rreth 20 produkte.
Por edhe me synime t€ qarta pér t€ qené njé lider
né rajon, pasi t€ gjitha mundésité i ka. Investimi i
fjalés sé fundit t€ teknologjisé, lénda e paré e njé
cilésie t€ larté, linja e prodhimit e parametrave
europiané, laborator bashkékohor si dhe stafi i
specializuar jané garancité e arritjes s¢ kétij qéllimi.

MEé pas, té inkurajuar nga ecuria e fabrikés
s¢ miellit Diamond, stafi gjykoi dhe vendosi se
ishte koha pér ndértimin e njé fabrike pastash.
Dhe ajo u ngtit duke prodhuar njé numér té
madh produktesh cilésore té kétij lloji, duke e
futur brandin Diamond né listén e produkteve t&
eksportura. Edhe pse ka vetém pak vite jeté, fabrika
¢ pastave Diamond éshté shndérruar qé tani né

the national economy. Each yeat, “Agro-Blend’s
activity saw continuous growth, but in subsequent
years, its leaders deemed it appropriate to enter the
flour processing industry. As a result, they built a
modern factory with state-of-the-art technology,
which quickly became a significant player in the
Albanian flour production industry, offering
around 20 products to the market. Moreover,
with clear ambitions to be a leader in the region,
as it has all the capabilities. The latest technology
investment, high-quality raw materials, production
lines with European standards, a contemporary
laboratory, and specialized staff are guarantees for
achieving this goal.

Encouraged by the success of the Diamond
flour factory, the staff decided it was time to
build a pasta factory. This factory was established,
producing a wide range of high-quality products
of this type, placing the Diamond brand on the
list of exported products. Although it has only
been a few years in existence, the Diamond pasta
factory has already become a success story, and
over time, this success will only strengthen. To




histoti suksesi, dhe me kalimin e viteve, ky sukses

sa do té vijé e do t€ pérforcohet. Pér t€ ilustruar
suksesin e fabrikés s¢ pastave Diamond, shembulli
mé 1 miré Eshté rritja e sasive t€ produkteve té
destinuara pér eksport. Kur u ngrit kjo kompani,
kapaciteti i saj u projektua dhe u konkretizua
ashtu qé t€ pérmbushej jo vetém kérkesa e tregut
vendas, por edhe ajo e eksportit, sado e madhe qé
t€ ishte sasia e produktit t€ kérkuar. Me ecuriné
e deritanishme, fabrika e pastave Diamond 1 ka
pérmbushur plotésisht pritshmérité e drejtuesve
t€ kompanisé, duke i verifikuar si t€ arsyeshme e té
logjikshme, vendimin dhe hapat e ndérmarré prej
tyre pér t€ ngritur njé kompani t€ tillé.

Pjesé e aktivitetit t€ grupit jané edhe tregtimi i
njé séré produktesh t€ tjera té shportés ushqimore,
gjiithmoné nén brandin Diamond, si: sheqer, otiz,
salcé domatesh ton peshku, duke synuar ¢ kjo gamé
t€ shtohet mé tej. Drejtuesit e “Agro-Blend it jané
t€ vetédijshém qé népérmijet futjes sé produkteve
té reja t€ konsumit t€ pérditshém né treg, nuk
éshté se plotésojné ndonjé mungesé
fizike né treg. Ata e dijné se
tregu nuk manifeston
mungesa té tilla, JH!

=
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illustrate the success of the Diamond pasta factory,
the best example is the increase in the quantities of
products destined for export. When this company
was established, its capacity was projected and
realized to fulfill not only the domestic market
demand but also the export demand, regardless of
the amount of product requested. With its current
progress, the Diamond pasta factory has fully
met the expectations of the company’s leaders,
verifying their decision and steps taken to establish
such a company as reasonable and logical.

Part of the group’s activities is also the
trading of a range of other food basket products,
always under the Diamond brand, such as sugar,
rice, tomato sauce, and canned fish, aiming to
further expand this range. The leaders of “Agro-
Blend” ate aware that by introducing new daily
consumption products to the market, they are
not filling a physical gap in the market. They

know that the market does not




Biznesi shqiptar - ME TE MIRET 2024

B
o
y, |

CIMELIA O

pérkundrazi produkte té konsumit té pérditshém
ka me shumicé. Por qé “Agro-Blend” té marré
pjesén qé 1 takon né treg ka vetém njé rrugé, dhe
kjo sipas drejtuesve té “Agro-Blend”-it éshté oftimi
né tregi produkteve tejet cilésore, g€ tregtohen nén

garanciné dhe reputacionin e brandit Diamond
dhe € cilat do t& béjné t€ mundshém krijimin
e njé marrédhénicje besnike dhe afatgjaté me
konsumatorin.

Se cfaré grupi biznesi cilésor éshté “Agro-
Blend” e déshmojné edhe tregues té tjeré. E
déshmon efektiviteti i grupit. Mé sakté, fitimi i
realizuar prej saj, q¢ éshté né fund té fundit edhe
kurorézimii pérpjekjeve pérgjaté gjithé vitit. Grupi
ka arrité t€ sigurojé njé fitim prej rreth 500 milioné
lekésh, qé éshté dicka mé 1 ulét sesa ai 1 njé viti
mé paré, por € Eshté gjithsesi né nivele t€ tilla qé
certifikon njé vit t€ suksesshém pér Agro-Blend-in.
Nga ana tjetér, prej veprimtarisé sé Agro-Blend-
it, institucionet publike kané pérfituar pagesa né
kuotén e 10 milioné eurove, ¢ka tregon ndérkohé
qé réndésiné e njé grupi té tillé pér ckonominé
kombétare.

Por viti 2023 ka qené ndérkohé njé vit i
miré edhe pér 383 punonjésit e Grupit. Sepse
si rtjedhojé e politikave t€ drejtuesve t€ Grupit
pér motivimin e punonjésve té vet, edhe fondi i
pagave pér ta u rrit gjaté vitit 2023 me 28.2 pér
gind dhe fondi pér sigurimet shogérore me 31,3
pér qind. Nuk ishte pra njé rritje ¢ kushtézuar nga
zhvillimet dhe problematikat e pérgjithshme té
biznesit shqiptar né kété aspekt, por konkretizim
i njé filozofie t€ vazhdueshme t€ Grupit, qé i
konsideron punonjésit e vet si njé aset t€ vérteté.

exhibit such shortages; on the contrary, there is
an abundance of daily consumption products.
But for “Agro-Blend” to take its rightful share in
the market, there is only one way, and according
to the leaders of “Agro-Blend,” it is by offering
highly quality products, traded under the guarantee
and reputation of the Diamond brand, which
will enable the creation of a loyal and long-term
relationship with the consumer.

Other indicators also testify to what a quality
business group “Agro-Blend” is. The group’s
effectiveness is demonstrated by the profit it has
achieved, which ultimately crowns the efforts
throughout the year. The group managed to
secure a profit of around 500 million lek, which
is slightly lower than the previous year but is still
at levels that certify a successful year for Agro-
Blend. On the other hand, from Agro-Blend’s
activities, public institutions have benefited
from payments amounting to 10 million euros,
highlighting the importance of such a group to
the national economy.

Moteover, 2023 was also a good year for the
383 employees of the Group. As a result of the
leaders” policies to motivate their employees, the
salary fund for them increased by 28.2 percent in
2023, and the social security fund by 31.3 percent.
This increase was not conditioned by the general
developments and problems of Albanian business
in this aspect, but a concrete realization of the

Group’s continuous philosophy, which considers
its employees as a true asset.
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tatkraft éshté prodhuesi mé i madh i

energjisé s€ rinovueshme né BEvropé si

edhe ka njé prani né rritje né tregje té tjera
ndérkombétare. Avantazhet konkurruese kye té
Statkraft dalin nga kuptimi i tregut nga kompania,
kompetenca e saj industriale né zhvillimin e
aseteve g€ prodhojné energji dhe né aftésiné pér
t¢ pérdorur kéto pika t€ forta né zinxhirin e vlerés.
Devoll Hydropower Sh.A. (DHP) éshté njé shoqéri
e regjistruar né Shqipéri, pjesé e grupit norvegjez
Statkraft.

Aktiviteti kryesor 1 Statkraft né Shqipéri
éshté prodhimi 1 energjisé sé rinovueshme nga
hidrocentralet ¢ Banjés dhe Moglicés, pjesé té
kaskadés s¢ Devollit, dhe optimizimin e métejshém
té tyre. Njé komponent i réndesishem i veprimtarisé
né Shqipéri éshté tregtimi i energjisé s¢ prodhuar
nga HEC-ct e Banjés dhe Moglicés dhe gjithashtu
duke vepruar si operator tregu pér tregtimin e
energjisé né Shqipéri.

DHP ka angazhime té forta ndaj
géndrueshmérisé dhe punon vazhdimisht pér té
pérmirésuar performancén e géndrueshmérisé né
pérputhje me ligjet e reja dhe pritshmériné rritur

Adresa: Devoll Hydropower Sh.A.
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Emri | kompanisé: Devolli Hydropower
Khiro e biznesit 2023; 80 milioné euro
Numri | punonjésve: 420

Uendndodhja: Tirané

RIGELA GEGPRIFTI

Company name: Devolli Hydropower
Turnover 2023: 80 million EUR
No. of employees: 420
Location: Tirana

tatkraft is the largest generator of renewable

energy in Europe and has a growing

presence in other international markets.
Statkraft’s key competitive advantages emerge
from the company’s understanding of the market,
its industrial competence in development and
ownership of power generating assets and the
ability to use these strengths across the value
chain. Devoll Hydropower Sh.A. (DHP) is a legal
entity, part of the Norwegian Statkraft Group.

The current main activity of Statkraft in
Albania is the generation of renewable energy
from Banja and Moglice hydropower plants,
part of the Devoll cascade, and their further
optimization. An important component of
the operations in Albania is the trading of the
electricity generated through the Banja and
Moglice HPPs and also acting as a market
operator for energy trading in Albania.

DHP has a strong commitment to
sustainability and continuously works to improve
the sustainability performance to adhere to new
laws and increasing stakeholder expectations.
DHP has zero tolerance for corruption and

Address: Devoll Hydropower Sh.A.

ABA Business Centre, Office No. 1204, Papa Gjon Pali Il Street, Tirana - Albania
Tel: 43554450 1450

info@devollhydropower.al



t€ paléve té interesuara. DHP ka njé tolerancé zero
ndaj korrupsionit dhe praktikave jo-ctike né té
gjitha aktivitetet, dhe ky fokus shtrihet né té gjitha
proceset e punés té kryer nga kompania. Kujdesi pér
njerézit éshté né bérthamén e kulturés sé shogérisé.
Cdokush duhet té kthehet i sigurt né banesé.
Gjaté vitit 2023 nuk €shté regjistruar asnjé démtim
serioz nga aktivitetet tona né Shqipéri. Gjithashtu,
pérforcimi 1 kulturés sé sigurisé dhe performancés
s€ saj brenda DHP si edhe tek kontraktorét vazhdon
t€ mbetet prioritet 1 larté i shoqérisé.
Hidrocentralet e DHP-sé varen nga kushtet
hidrologjike né luginén e Devollit pér prodhimin
¢ energjisé. Hidrologjia né ujémbledhésin ¢ lumit
Devoll ka qené shumé sfiduese gjaté vitit 2023, me
reduktim t€ konsiderueshém té prutjeve ujote né
rezervuare tona, krahasuar me historikun e prurijeve.
Prodhimi total i energjisé gjaté vitit 2023 ishte 480
547 MWh, njé reduktim rreth 30% krahasuar me

unethical practices in all activities, and such focus
continues throughout all the business processes
petformed by the company. Caring for people
is at the core of the company culture. Everyone
should return home safely from work. In 2023
no serious injuties were recorded in our activities
in Albania. Further, also strengthening the safety
culture and the safety petformance — within DHP
and among subcontractors — continues to be top
ptiority of the company.

DHP’s hydropower plants are dependent on
the hydrological conditions in the Devoll valley
for the electricity generation. Hydrology in the
Devoll river catchment has been very challenging
throughout 2023, with a notable reduction of
water inflow in our reservoirs compared to the
historical recorded inflows. The total electricity
production in 2023 was 480 547 MWh, a
reduction of approx. 30% compared to 2021 due




vitin 2021 pér shkak t€ hidrologjisé t€ pafavorshme.
Kjo rezultoi né njé ulje t€ konsiderueshme té

volumeve t€ energjisé sé prodhuar. Megjithaté,
menaxhimi aktiv i energjisé dhe ¢mimet e rritura
t€ energjisé elektrike kané rezultuar né njé ecuri té
mire financiare té aseteve tona.

Té ardhurat e DHP gjenerohen nga shitjet
spot dhe aktivitetet e tregut. Baza themelore
pér t€ ardhurat e DHP pérbehet nga ¢mimet e
energjisé, optimizimi i energjisé dhe prodhimi.
Té ardhurat nga prodhimi optimizohen pérmes
tregtisé financiare t€ energjisé dhe DHP angazhohet
né aktivitete tregimi t€ lidhura me energjiné. T¢
ardhurat neto nga shfrytézimi jané njé kombinim
ndérmjet shitjeve né vend dhe eksportit. Né vitin
2023, té ardhurat bruto t¢ DHP-s¢ u ulén pér
shkak t€ uljes s¢ ¢mimit té energjisé krahasuar me
vitin 2022, dhe volumit t€ reduktuar t€ energjisé sé
prodhuar, krahasuar me prodhimin e pritshém, pér

to unfavourable hydrology. This has resulted in a
considerable reduction of the generated volumes
of electricity. Notwithstanding, active energy
management and the high electricity prices has
resulted in strong financial performance of our
assets.

DHP revenues are generated through spot
sales and market activities. The fundamental
basis for DHP revenues comprises of power
prices, energy optimization and generation.
The generation revenues are optimized through
financial power trading and DHP engages in
energy related trading activities. Net operating
revenue is a combination between domestic
sales and export. In 2023, DHP gross revenue
decreased due to reduced energy prices, compared
to 2022 and the reduced volume of electricity
generation, compared to the expected production,
due to unfavourable hydrology.
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shkak t€ hidrologjisé sé pafavorshme
Megjithaté, vlen t€ theksohet se Statkraft ka njé
themel té forté financiar dhe ka déshmuar aftésiné

pér t€ sjellé € ardhura té€ qéndrueshme né tregje
qé ndryshojné. DHP si pjesé e grupit Statkraft do
t€ keté njé fokus t€ lart€ né optimizimin e kostove,
iniciativat pér krijimin e vlerave si dhe optimizimin
e métejshém t€ aktiviteteve né vend, me rritjen e
kompanisé.

Vizioni i Statkraft éshté té rinovojmé energjiné
qé fugizon botén. Kompania ka besuar gjithmoné
né njé energji mé t€ miré. Energji qé rinovon veten
dhe botén. Energji qé krijon njé té ardhme t&
géndrueshme pér njerézit, komunitetet, industrité
dhe mjedisin toné. Statkraft éshté pioniere e
energjisé sé pastér dhe t€ rinovueshme prej mése njé
shekulli, dhe kjo éshté energjia g€ botés toné i duhet
mé shume se asnjcheré me par€. Nga ekspertiza q¢
ka, Statkraft e ka paré vlerén qe sjell dhe té mirén
qé mund t€ artijé.

DHP ka integruar vlerat e Statkraft-it, t€ cilat
udhéheqin si veptimet e Statkraft ashtu edhe té
punonjésve t€ kompanisé. Kéto vlera i aplikohen
té gjithé punonjésve dhe atyre qé pérfagésojné
Statkraft-in.

Nevertheless, it needs to be emphasised that
Statkraft has a strong financial foundation and has
demonstrated the ability to make solid returns in
changing markets. DHP as part of Statkraft group
will have a high focus on cost optimisation, value
cteation initiatives, as well as further optimisation
of the activities in the country, as the company
continues to grow.

Statkraft’s vision is to renew the way how
the world is powered. The company has always
believed in a better kind of power. Power that
renews itself, and in turn, renews the world.
Power that creates a positive and sustainable
future for people, communities, industries, and
our environment. It is the clean, renewable
energy Statkraft have been pioneering for over
a century, and the energy the world needs more
than ever before. Through its expertise Statkraft
has seen the value this energy delivers and the
good it can do.

DHP has integrated Statkraft’s values, which
govern company’s actions and provide guidance
for the employees. These values apply to all
employees and others who represent Statkraft.
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KOMPANIA CFO PHARMA CFO PHARMA COMPANY
Khiro & |IiZIl_§Si| 2023: 72 milioné euro Turnover 2023: 72 million EUR
Ndryshimi ne % 23/22; +6.5 Difference In % 23/22: +6.5
Numri i punonjésue: 400 . No. of employees: 400
Uendndodnja: Tirane Location: Tirana
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Corporate Pharmaceutical Omega Pharma
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Healthcare
Pharmaceutical
Hospital

CFO PHARMA pental

Wellness & Aesthetics

j & CFO Aesthetics
German Hospital

Pharma Plus

Activities in Albania & Kosovo CFO Figures

For us, it's not just a matter of numbers,
it's long term vision
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46M 1,500 3,100

Our main focus is bringing to the market health care
solution in accordance with all regulations and standards
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Sales Force Training and Marketing

Our marketing team plays an accurate
role in promoting and positioning our
CFO has the biggest and most well-prepared brands and service in the market
sales force in the country
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Therapeutic Area Events

Working in all therapeutics areas allows our professionals
to contribute directly by improving people's health

¢ @ 3 ¥

Antibiotics Antiviral Orthopedy Rheumatology
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Cardiology Endocrinology Neurology Dermatology &
Dermocosmetics

CFO marketing events have a significant impact
in our business development and

(’_D Q{Z? @é@ c7 {a in our goal achievement

G.LT. Gynecology Urology Nefrology
Pneumology Neonatology Ophthalmology GPs
Pedlatrlcs
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Advanced
ENT oTC Dental "
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Surgery
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Logictics

Distribution

The largest
and most
standardized
warehouse in
the country
21000 m2

Our warehouse parametres such
as temperature and humidity are
controlled frequently by the most
advanced monitoring system.

KNAP Technology is our
advanced robotic delivery system,
autonomus for Pick-it Easy Robot

for store delivery

CFO succesful
distribution is a
key component of
our bussines
strategy

CFO Costumer
care is focusing on
building positive
relation ship and
satisfaction service
to the costumers

Quality Certifications

Icba
ICDQ BS PAS 99 : 2012
Trade, Storage of
Pharmaceutical Products

[ ]

ICDQ UNI 10854 : 1999

Storage and distribution of
alimentary products

Certification of Excellence

by Solvent Rating
Excellence Award in Business 2017

Certification of Excellence
by Solvent Rating
Excellence Award in Business 2018

Certification of
I Excellence CCIT

EXCellence Award in Business 2021

Certification of
Excellence CCIT

Best Entrepreneur 2022

®

ISO TUV 45001 : 2018
Trade, Storage of
Pharmaceutical Products




asi kané béré pér mbi 30 vite histori,

shumé nga biznesmenét shqiptaré po

pérjetojné tashmé ankthin e trashégimisé
sé¢ kompanive té veta. Jo né kuptimin pasuror,
sepse ai éshté i zgjidhur dhe i pércaktuar
ligjérisht. Por né aspektin menaxherial. Pra, si té
béjné t€ mundshém trashégimin e menaxhimit
té kompanive né duar t€ sigurta ¢ né mendje
racionale dhe kreative, me qéllim qé kompanité e
tyre, t€ mirénjohura né treg, t€ vazhdojné t€ jené
té tilla, t€ vazhdojné t€ pércojné vlerat qé ua kané
dhéné krijuesit e tyre. Nése do té donim t€ gjenim
njé shembull kuptimploté té njé praktike té tillé
efikase, ¢ ajo gjendet né rastin e dy kompanive:
“R.BH Beling” dhe “Izvor 99”. Krijuesi i tyre,
biznesmeni i mirénjohur, Rebani Likometa, ishte
shumé i lidhur me to. Si njé biznesmen punétor
i palodhshém, ai i pérballonte veté thuajse té
gjitha punét, duke pasur té pérqendruar né doré
thuajse t€ gjitha raportet dhe lidhjet me klientét
dhe partnerét. Mirépo, me kalimin e kohés, filloi
t€ bénte procesin e transferimit t€ menaxhimit té
kompanisé “Izvor 99” (qé éshté edhe kompania e
shitjes me pakicé té bitumit) tek djali i tij, Dionisi.

Adresa: Lagjja Balldren, Elbasan
E-mail: @bitex.al
Tel: 0682032711

DIONIS LIKOMETA

Khiro e biznesit 2023: 65 milion EURD
Ndryshimi né % 23/22: +35
Numpi i punonjésve: 60
Uendndodnja: Tirané, Elbasan

DIONIS LIKOMETA

Turnover 2023: 65 million EUR
Difference in % 23/22: +35
No. of employees: 60
Location: Tirana, Elbasan

fter making history for over 30 years,

many Albanian businessmen are now
xperiencing the anxiety of passing on

their companies to the next generation. Not in
terms of wealth, as that is legally resolved and
defined. But in terms of management. The
challenge lies in ensuring the safe and rational
transition of company management into capable
hands and creative minds so that their well-known
market companies continue to thrive and convey
the values instilled by their founders. If we were
to find a meaningful example of such an efficient
practice, it would be in the case of two companies:
“R.B.H Beline” and “Izvor 99.” Their creator, the
well-known businessman Rebani Likometa, was
deeply connected to them. As a tireless working
businessman, he personally managed almost all the
work, maintaining control over neatly all relations
with clients and partners. However, over time, he
began the process of transferring the management
of the company “Izvor 99” (which is also the
retail company for bitumen) to his son, Dionis.
Unfortunately, subsequent events proved that life
is unpredictable, but the management of these two

Address: Lagjja Balldren, Elbasan
E-mail: @bitex.al
Tel: 0682032711



Ngjatjet e mévonshme fatkeqésisht provuan
se jetés nuk i dihet, mirépo menaxhimi i dy
kompanive té mirénjohura kishte tashmé njé
drejtues t€ 1i. Dhe ajo qé éshté déshmuesja mé

e miré, qofté e veprimit profetik dhe racional
té Rebaniut, por edhe e zotésisé menaxheriale
té Dionisit, éshté ményra se si performojné
kompanité “R.B.H Beliné” dhe “Izvor 99”.

Cdo vit regjistrojné performanca té mira, por
ajo q€ kané regjistruar gjaté vitit 2023 éshté mé
shumé se e miré. Sepse “R.B.H Belin€” shénoi njé
aktivitet né nivelin e 4.5 miliardé lekéve, ndérkohé
qé njé vit mé paré aktiviteti 1 saj ishte pak mé
poshté sesa 3.5 miliardé leké. Pra, pati njé rritje
aktiviteti mbi 28 pér qind. Pérmirésim njohu edhe
“Izvor 997, teksa nga 2 miliardé leké gé e kishte
aktivitetin né 2022, kérceu né 2.1 miliardé njé vit
mé pas. Por ajo g€ éshté mé e réndésishmja dhe
qé tregon edhe mé cilésisht veprimtaring e kétyre
dy kompanive pérgjaté vitit 2023, Eshté ecuria
e treguesit t€ pérfitueshmérisé, i cili pothuaj u
dyfishua né secilén prej tyre. Kjo tregon se qofté
“R.B.H Beliné” e qofté “Izvor 997, jo vetém qé
nuk kané léshuar asnjé centimetér, si rrjedhojé e
konkurrencés, por vazhdojné forcimin, duke gené
aktorét kryesoré né treg. Dhe kjo vjen pikésépari
se Dionis Likometa ua ka ruajtur kompanive
t¢ veta reputacionin. Até reputacion qé iu dha
Rebani Likometa, si kompani korrekte, si kompani
gé jetonin edhe me hallin dhe problemet e
klientéve, si kompani qé i gjendeshin né ¢do kohé

well-known companies already had a new leader.
And what best attests to both Rebani’s prophetic
and rational action, as well as Dionis’s managerial
skills, is the performance of the companies “R.B.H
Beline” and “Izvor 99.”

Each year they record good performances, but
what they registered during 2023 is more than just
good. “R.B.H Beline” reported activity at the level
of 4.5 billion ALL, while the year before, its activity
was slightly below 3.5 billion ALL. So, there was an
activity increase of over 28 percent. “Izvor 99 also
saw improvement, with activity rising from 2 billion
ALLin 2022 to 2.1 billion ALL the following year.
But what is most important, and which more
qualitatively highlights the performance of these
two companies during 2023, is the profitability
indicator, which almost doubled for each of them.
This shows that both “R.B.H Beline” and “Izvor
997 have not lost any ground due to competition
but continue to strengthen, remaining key players
in the market. This success is primarily because
Dionis Likometa has preserved the reputation
of his companies. The reputation that Rebani
Likometa built as companies that are correct, that
care about the problems and concerns of their
clients, and that are always there to supply the
product whenever the client needs it.

Thete has been, and likely never will be, a case
where a client receives a negative response for
the product they seck. This was true even when
“Izvor 99” was the only company, and a significant




klientit duke e furnizuar me produktin kurdoheré
qé ata kishin nevojé.

Nuk ka pasur dhe nuk do té keté as né té
ardhmen, besoj, ndonjé rast kur klienti té marré
ndonjéheré pérgjigje negative pér produktin
qé kérkon. Kjo nuk ka ndodhur as atéheré kur
egzistonte vetém “Izvor 99” dhe kur njé pjesé e
madhe e produktit sigurohej népérmjet importit.
Kurse qé nga casti kur funksionon rafineria, e
cila prodhon bitum pér tregun vendas dhe pér
eksport, kjo éshté thjesht e paimagjinueshme.

Nga cka thamé mé lart, pra nga referimi i
treguesve kryesoré t€ performancés sé kompanive
“R.B.H Belin€” dhe “Izvor 99” mund té krijohet
perceptimi se ka qené njé garé e fituar lehté nga
kéto dy kompani. E vérteta éshté se sikundér
né ¢do sektor tjetér, edhe né até té prodhimit
té bitumit nga nafta e papérpunuar dhe té
tregtimit t€ tij veprojné dhe konkurrojné njé séré
kompanish. Por lidhja dhe ndérveprimi i forté
qé kané me njéra-tjetrén t€ dyja kompanité, ku
njéra prodhon produktin e tjetra e tregton, e ka
béré kaq efikase veprimtariné dhe dominimin e
tyre né konkurrencé. Sepse R.B.H Beliné nuk
ka lindur si njé iniciativé biznesi pa llogaritje,
por éshté béré e nevojshme, pér té eleminuar t&
gjitha problematikat qé haste “Izvor 997 pérgjaté
veprimtarisé s€ saj, kur ishte e vetme, pér té
eleminuar kontradiktat midis kérkesés pér produkt
dhe rendjes né tregjet rajonale pér té gjetur
produkt. Zhvillimet e mépasme kur rafineria u bé
realitet, thjesht vértetuan gjenialitetin e investimit.

portion of the product was secured through
imports. But since the moment the refinery, which
produces bitumen for the domestic market and
export, became operational, this has been simply
unimaginable.

From what we have mentioned above,
referring to the key performance indicators of the
companies “RB.H Beline” and “Izvor 99,” one
might perceive that it has been an easily won race
for these two companies. The truth is that, like in
every other sector, in the production of bitumen
from crude oil and its trading, many companies
operate and compete. But the strong connection
and interaction between the two companies, where
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“Izvor 997 éshté kompania kryesore e
tregtimit t€ bitumit, éshté partneri kryesor i shumé
e shumé kompanive qé punojné né infrastrukturé,
éshté furnitorja kryesore e kompanive té ndértimit
té rrugéve me kété produkt t€ réndésishém. E ka
fituar statusin e liderit té sektorit shumé e shumé
vite mé paré dhe duket se nuk ka ndérmend ta
léshojé até as né € ardhmen. Sepse “Izvor 997
nuk ka qené thjesht njé kompani qé ka tregtuar
bitum kundrejt kompanive gé e kané t€ nevojshme
kété produkt né veprimtariné e tyre. Pra nuk ka
qgené njé kompani me sjellje té preré né treg t&
tipit: paguaj paraté e merr mallin, por né jo pak
raste edhe i ka kredituar kompanité e ndryshme
népérmjet likuidimeve t€ mévonshme.

Kjo ményré pune dhe sjelljeje karshi
partneréve i ka béré té forta marrédhéniet e saj
me ta. Ndaj dhe “Izvor 997, sé bashku me “R.B.H
Beliné” kané qené, jané dhe duket se do té jené
edhe né té ardhmen lideré t€ tregut té bitumit né
Shqipéri. Dhe kjo pavatésisht se edhe “R.B.H
Beliné” has né problematika t€é biznesit té vet,
qé kané té béjné me sigurimin e léndés s¢ paré
qé éshté nafta e papérpunuar. Por jané véshtirési

qé sikurse jané kaluar deri mé tani, ashtu do té
kalohen edhe né té ardhmen.

one produces the product and the other trades it,
have made their activity so efficient and dominant

in the competition. Because “R.B.H Beline”
was not born as a business initiative without
calculation, but it became necessary to eliminate all
the problems that “Izvor 997 encountered during
its operations when it was alone, to eliminate
the contradictions between the demand for the
product and the race in regional markets to find
the product. Subsequent developments when the
refinery became a reality simply confirmed the
genius of the investment.

“Izvor 997 is the leading company in bitumen
trading, the main partner of many companies
working in infrastructure, and the primary
supplier of road construction companies with this
important product. It earned the status of sector
leader many years ago and seems determined
not to relinquish it in the future. Because “Izvor
997 has not just been a company that has traded
bitumen with companies that need this product
in their activities. It has not been a company with
a cutthroat market approach of “pay the money
and take the goods,” but in many cases, it has even
credited vatious companies through later payments.

This way of working and behaving towards
partners has strengthened its relationships with
them. Therefore, “Izvor 99,” together with “R.B.H
Beline,” have been, ate, and it seems will continue
to be, the market leaders in bitumen in Albania.
And this is despite the fact that even “R.B.H Beline”
faces challenges in its business, which relate to
securing raw material, namely crude oil. But these
are difficulties that, as they have been overcome so
far, will be overcome in the future as well.




ikur t€ béhej njé renditje e investimeve té

huaja té negociuara nga Agjencia Shqiptare e

Zhvillimit t€ Investimeve, “Yura Corporation
Albania” do té ishte padyshim njéra ndér krenarité
e saj. Pérkundér ndoshta edhe pritshmérive té veté
investitotéve t€ huaj, kompania koreane, e cila ka
filluar aktivitetin n€ ményré t€ ploté né Shqipéri né
vitin 2019, &shté shembull i njé suksesi t€ shpejté.
Pasqyré e miré g€ tregon se kur llogarité béhen t€
sakta, edhe frytet nuk mungojné. Nga ana tjetér
éshté edhe déshmi e faktit se Shqipéria éshté
ambient i mité pér t€ béré biznes, sidomos nga
kompani t€ huaja té késaj natyre.

Né vitin 2018, Yura Corporation aplikoi prané
Agjencisé sé Zhvillimit té Investimeve té Huaja dhe
Komitetit té Investimeve Strategjike pér statusin
e investitorit strategjik. Sapo e siguroi kété status,
nuk neurrol, por filloi nga puna, duke ngrité né
Fier fabrikén pér prodhimin e kabllove elektrike
pér automjete. Deri tani ¢do gjé ka shkuar sipas
parashikimeve, e ndoshta edhe pak mé mir€ se kag.

NE vitin e paré kompania e nisi me njé numér
punonjésish prej afro 650 vetésh, kurse tashmé
numri i tyre ka arritur né 1900 veté. Ky numér
t€ punésuarish €shté arrité duke zbatuar piké pér

Adresa: Lagjia 16 Prilli, Rruga Aulona, Ish - Baza e Tubove
9301 Fier

YONGBAE KIM

Khiro e biznesit 2023; 57 milioné euro

Ndryshimi né % 23/22: +25

Numri i punonjésve: 1898
Uendndodnja: Fier

YONGBAE KIM

Turnover 2023: 57 million EUR
Difference in % 23/22: +25
No. of employees: 1898
Location: Fier

f a ranking were made of foreign investments

negotiated by the Albanian Investment

Development Agency, “Yura Corporation
Albania” would undoubtedly be one of its prides.
Perhaps even contrary to the expectations of
the foreign investors themselves, the Korean
company, which began its full operations in
Albania in 2019, is an example of swift success. It
is a good reflection that shows when calculations
are done cortectly, the results do not fail. On
the other hand, it is also a testimony to the fact
that Albania is a good environment for doing
business, especially for foreign companies of
this nature.

In 2018, Yura Corporation applied to the
Foreign Investment Development Agency and
the Strategic Investment Committee for strategic
investor status. Once it secured this status, it
did not hesitate but immediately began work,
establishing in Fier the factoty for producing
electric cables for vehicles. So far, everything has
gone according to forecasts, and perhaps even a
little better than that.

In its first year, the company started with
approximately 650 employees, and now their

Address: Lagjia 16 Prilli, Rruga Aulona, Ish - Baza e Tubove
9301 Fier



piké planin ¢ kompanisé qé kur drejtuesit ¢ saj
shpallén objektivat dhe strategjité. N kété ményre,
“Yura Corporation Albania” éshté kthyer né njé
kompani e madhe dhe me shumé peshé pér qytetin
e Fierit, duke zbutur pasojat sociale té krijuara
nga mbyllja e kompanive publike, por edhe duke
krijuar njé mjedis t€ kéndshém dhe stimulus pér
punonjésit e saj, né ményré qé ata té kontribuojné
né performancat e kompanisé.

“Yura Corportion Albania” pérfagéson njé
ambient cilésor pune, ku nga ana e drejtuesve t&
kompanisé jané marté té gjitha masat pér siguriné e
punonjésve né puné dhe shéndetin e tyre. Mjafton
t€ kujtojmé se paga mesatare né komani éshté rreth
70 mijé leké né muaj pér té ilustruar faktin se sa
réndési ka Yura pér qgytetin e Fierit. Por edhe né

rang vendi, Yura renditet tek kompanité punésuese
dhe eksportuese mé té médha, duke u shndérruar
késhtu brenda njé kohe té shkurtér né njé nga
protagonistét e biznesit shqiptar.

Né Shqipéti ka edhe disa kompani t€ tjera té
késaj natyre, por realiteti qé ka pérjetuar e krijuar

number has reached 1,900. This number of
employees has been achieved by implementing
the company’s plan to the letter since its leaders

announced their objectives and strategies. In this
way, “Yura Corporation Albania” has become
a large and significant company for the city of
Fier, alleviating the social consequences created
by the closure of public companies, and also
creating a pleasant and stimulating environment
for its employees, so they can contribute to the
company’s performance.

“Yura Corporation Albania” represents
a quality work environment, where company
leaders have taken all measures for employee
safety and health. It is enough to remember
that the average salary in the company is around
70,000 Iek per month to illustrate the importance
of Yura for the city of Fier. But also nationwide,
Yura ranks among the largest employers and
exporters, thus becoming one of the protagonists
of Albanian business within a short time.

There are also several other companies of




“Yura” €shté mé i avancuar sesa i tyti. Sikurse
thamé edhe mé lart, “Yura Corporation Albania”
ka gjithsej vetém 5 vjet t€ ploté pune, nga té cilat,
dy ishin nén pushtetin e pandemisé s¢ Covid19.
Mitépo, pavarésisht késaj, performanca qé ka
manifestuar kompania né njé kohé té shkurtér
ka qené e mrekullueshme. Gjaté vitit 2022 Yura
Corporation regjistroi njé aktivitet né kufijté e
5.4 milardé lekéve. Kurse né vitin 2023 aktiviteti i
kompanisé u rrit né 5.8 miliardé leké.

Edhe pse pati rrtje t€ volumit té aktivitetit té
kompanisé, nuk mund té thuhet se viti 2023 ishte
shumé i miré nea ana financiare pér kompaniné
Yura, pasi, ndryshe nga dy vitet paraardhése,
kompania rezultoi me humbje. Kjo humbje ishte
rreth 218 milioné leké, ndérkohé qé njé vit mé
paré kompania siguroi njé fitim prej afro 500
milioné lekésh. Ajo qé mund t€ keté ndikuar né
kété realitet té pérjetuar prej kompanisé, pra né
humbjen financiare t€ saj, mund té lidhet me
tritjen e shpenzimeve pér 1éndét e para. Kjo
humbje me siguri pérbén vetém njé konjukturé

this nature in Albania, but the reality that “Yura”
has experienced and created is more advanced
than theirs. As we mentioned eatlier, “Yura
Corporation Albania” has only five full years of
work, two of which were under the control of
the Covid-19 pandemic. However, despite this,
the company’s performance in a short time has
been remarkable. During 2022, Yura Corporation
registered an activity amounting to 5.4 billion
lek. In 2023, the company’s activity increased to
5.8 billion lek.

Although there was an increase in the volume
of the company’s activity, it cannot be said that
2023 was very good financially for Yura, as, unlike
the previous two years, the company resulted in
a loss. This loss was about 218 million lek, while
the previous year the company secured a profit
of approximately 500 million lek. What may
have influenced this reality experienced by the
company, thus its financial loss, could be related
to the increased expenses for raw matetials. This
loss surely constitutes only a bad conjuncture for




Biznesi shqiptar - ME TE MIRET 2024

t¢ kege pér kompaning, drejtuesit dhe pronarét
e saj, pasi nga ana tjetér, kompania ka ruajtur
térésisht fizionominé dhe pérmasat e njé kompanie
té réndésishme lokale dhe kombétare. Numri i
punonjésve éshté rritur edhe me rreth 200 veté,

shpenzimet pér pagat e punonjésve dhe sigurimet
shogérore po ashtu.

Kompania koreane e prodhimit té pjeséve
automotive “Yura Corporation” erdhi né Shqipéri
pas investimeve né 60 fabrika né 12 shtete. Ajo
vendosi té futet né ambientin shqiptar t€ biznesit,
duke shfrytézuar politikén e qeverisé shqiptare pér
t¢ dhéné sipérfage me 1 euro dhe pas negociatash
té shumta me té.

Funksionimi i kompanisé “Yura Corporation
Albania” me kapacitetin maksimal té saj, pra arritja
¢ dy objektivave kryesoré té saj, cksporti prej 100
milioné euro dhe punésimi i mbi 2000 vetéve na
lejon t€ pérfytyrojmé se si mund té jeté Shqipéria,
nése shembullin e saj e ndjekin edhe kompani t&
tjera t¢ késaj natyre. Realizimi i objektivave, suksesi
1 veprimtarisé sé saj do t€ jeté ftesa mé e miré pér
investitoré té tjeré, cka do t€ lehtésojé edhe mé
shumé punén e qeverisé né drejtim € sigurimit t&
kétyre llojeve té investimeve. ME mité sesa fjalét, do
t¢ flasé veprimtaria e suksesshme e saj. M€ shumé
sesa fjalét do ta keté rolin ftues lapsi i llogarive.

the company, its leaders, and its owners, as on the
other hand, the company has entirely maintained
its physiognomy and dimensions as an important
local and national company. The number of
employees has increased by about 200 people,
and expenses for employee salaries and social
insurance as well.

The Korean automotive parts manufacturing
company “Yura Corporation” came to
Albania after investments in 60 factories in
12 countries. It decided to enter the Albanian
business environment, exploiting the Albanian
government’s policy of providing land for 1 euro
and after numerous negotiations with it.

The functioning of “Yura Corporation
Albania” at its maximum capacity, thus achieving
its two main objectives, exporting 100 million
euros and employing over 2,000 people, allows
us to envision what Albania could be like if other
companies of this nature followed its example.
The realization of objectives and the success of
its activities will be the best invitation for other
investors, which will further ease the government’s
work in securing these types of investments. More
than words, its successful activity will speak. More
than words, the role of inviting will be played by
the pencil of calculations.




afaelo Resort ka arritur njé sukses té

dukshém financiar falé njé menaxhimi
¢ kujdesshém té té ardhurave dhe
shpenzimeve. Kjo tregon njé rritje t€ qéndrueshme
dhe njé pérdorim efikas t€ burimeve, duke siguruar
rezultate t€ shkélqyera financiare pér vitin 2023.
Gjaté kétij viti, Rafaelo Resort ka mirépritur 41,913
klienté, duke déshmuar aftésiné pér té ofruar
shérbime t€ cilésisé sé larté dhe pér té akomoduar
njé numér t€ madh e t€ larmishém vizitorésh.

Gjaté vitit 2023, resorti ka forcuar pozitén e vet
né treg, pérmes bashképunimeve strategjike me disa
nga agjencité mé t€ njohura té udhétimit. Njé ndér
kéto partneritete t€ réndésishme €shté kontrata e
nénshkruar me Rainbow, qé pérfagéson njé hap
strategjik pér t€ térhequr njé numér mé € madh
klientésh polaké né Rafaelo Resort. Kéto pérpjekje
kané ndihmuar né rritjen e ndjeshmérisé sé markés
dhe zgjerimin e bazés sé klientéve.

Q¢ nga viti 2021, Rafaclo Resort éshté béré
pjesé e brandit ndérkombétar MARITIME
HOTEL, duke péfituar nga standardet dhe pérvoja
e njé rrjeti prestigjoz global. Kjo ka kontribuar né
ngritjen e cilésisé sé shérbimeve dhe zgjerimin

Adresa: Rruga “29 Néntori’, Prané kthesés sé Kamzés, Tirane, Albania
Tel: +35567 20 60 974
Email: rafaeloltd@yahoo.com

MARK GJINAJ

Emri i kompanisé: “Rafaelo Group”
Khiro e biznesit 2023; 54 milioné euro
Numri i punonjésve: 700

Uendndodhja: Tirané
MARK GJINAJ
company Name: *“Rafaelo Group”

Turnover 2023: 54 million EUR
No. of employees: 700
Location: Tirana

afaclo Resort has achieved significant
financial success in 2023, due to careful
anagement of revenues and expenses.
This is evident in the steady increase in revenue
and efficient use of resources, leading to excellent
financial results. During this year, Rafaelo Resort
hosted 41,913 guests, highlighting its ability to
provide high-quality services and accommodate a
large and diverse number of visitors.

In 2023, the resort strengthened its market
position through strategic collaborations with
renowned travel agencies. A key partnership was
formed with Rainbow, focusing on attracting mote
Polish clients to Rafaelo Resort. These efforts
have increased brand awareness and expanded the
customer base.

Since 2021, Rafaelo Resort has been part of the
international MARITIME HOTEL brand, which
has benefited from the standards and experience
of this prestigious global network. This has
contributed to the improvement of setvice quality
and the continued expansion of the resort. The
resort also offers a wide range of services to meet
the needs of its visitors, including:

Address: Rruga “29 Néntori’, Prané kthesés sé& Kamzés, Tirane, Albania
Mobile: +355 67 20 60 974
Email: rafaeloltd@yahoo.com
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e métejshém té resortit. Resorti po ashtu ofron

njé gamé t€ gjeré shérbimesh pér té pérmbushur
nevojat dhe kérkesat e vizitoréve, duke pérfshiré:
Supermarkets 1 & 2

Parukeri

SPA & Massage

Ciao Bella Pastry Shop

Furté buke

Kolona (Franchise)

Plaza Lounge & Restaurant

Rana e Hedhun

Rafaelo Boutique

Exchange

Rafaelo Event & Decor Setvices

Distributor i Kulmbacher Beer pér Shqipriné

NE vitin 2023, Rafaelo Resort arriti njé xhiro
vietore prej 1,145,427,909 ALL dhe njé fitim
neto t€ shkélqyer prej 145,242,930 ALL, duke
demonstruar njé performancé té jashtézakonshme
dhe njé angazhim té pandérpreshém pér
pérmbushjen e standardeve t€ larta té shérbimit
dhe t€ géndrueshmérisé financiare. Me njé ekip té
pérkushtuar dhe menaxhim ¢ forté, resorti éshté
i pérgatitur t€ pérballet me sfidat e ardhshme dhe
t€ vazhdojé t€ ofrojé njé pérvojé € paharrueshme
pér t€ gjithé vizitorét.

MANTRUCK BUS CENTER ALBANIA
MAN Truck and Bus Albania, e pétfagésuar né
tregun shqiptar nga kompania lidere Rafaclo 2002

Supermarkets 1 & 2

Hairdresser

SPA & Massage

Ciao Bella Pastry Shop

Bakery

Kolona (Franchise)

Plaza Lounge & Restaurant
Rana e Hedhun

Rafaelo Boutique

Exchange

Rafaelo Event & Decor Setvices
Distributor of Kulmbacher Beer for Albania

In 2023, Rafaelo Resort achieved an annual
turnover of 1,145,427,909 ALL and a net profit of
145,242,930 ALL. This demonstrates the resort’s
outstanding performance and commitment to
maintaining high service standards and financial
stability. With a dedicated team and strong
management, the resort is well-prepared to
face future challenges and continue offering an
unforgettable expetience to its visitors.

MAN TRUCK & BUS CENTER ALBANIA

MAN Truck and Bus Albania, represented
in the Albanian market by the leading company
Rafaelo 2002 sh.a., has seen steady growth over
the years in all aspects of the business. This
success includes expanding its clientele, securing
significant sales contracts both nationally and
internationally, and increasing its market share in




sh.a. ka shénuar njé rritje t€ qéndrueshme ndér vite
né t€ gjitha aspektet e biznesit. Ky sukses pérfshin
njé zgjerim té klientelés, pérmbylljen e kontratave
té réndésishme t€ shitjes né nivel kombétar dhe
ndérkombétar, si dhe njé rritje t€ dukshme t€ pjesés
sé tregut né Shqipéri. Sipas t€ dhénave pér vitin
2022, kompania ka arritur njé rritje t€ té ardhurave
totale prej rreth 15%, ku pérfshihen shitjet e pjeséve
t€ kémbimit, kamionéve t€ rinj dhe t€ pérdorur, si
dhe shérbimet e ofruara nga servisi.

Gjaté vitit 2023, MAN Truck and Bus Albania
ka negociuar njé numér kontratash ndérkombétare
me réndési t€ veganté pér nga sasia e automjeteve,
disa prej t€ cilave jané tashmé né faz€ implementimi,
ndérsa t€ tjera pritet té finalizohen gjaté vitit. Njé
nga artitjet mé t€ médha pér kompaniné gjaté kétij
viti ka qené furnizimi i 10 bashkive né Shqipéri me
automjete zjarrfikése té reja t€ markés MAN. Duke
pasur parasysh gjendjen aktuale té automjeteve
zjartfikése né vend, synimi yné éshté t€ mbulojmé
rreth 80% t€ tregut t€ bashkive me kéto automjete.

Né t€ njéjtén kohé, jemi né diskutime pér té
hyré né tregun e automjeteve ushtarake, meqé MAN
éshté e njohur pér cilésiné e larté & produkteve.
Pér vitin 2024, né gjashtémujorin e paré, éshté
regjistruar njé rritje e t€ ardhurave prej mbi 120%,
si rezultat i kontratave t€ nénshkruara né vitin 2023.

SEKTORI ENERGJETIK

Né dekadén e fundit, kompania “Rafaelo 2002”
sh.a. ka investuar fuqishém né sektorin energjetik,
duke zhvilluar projekte té réndésishme né kété
fushé. Aktualisht, kompania éshté e angazhuar né
disa projekte enetgjetike t€ ndara né dy kaskada
kryesore dhe né energjiné diellore. Né kaskadén
e Gjadrit, kompania po zhvillon dhe operon pesé
hidrocentrale:
e HEC GJADER 1/1 (né pritje pér té filluar)
HEC GJADER 1/2 (né proces ndértimi)
HEC GJADER 3 (né operim)
HEC GJADER 4 (né operim)
HEC GJADER 5 (né operim)
Nénstacioni me kapacitet 36 MW dhe linja e
transmetimit 110 kW

Né kaskadén e Lumzit, kompania operon

Albania. According to 2022 data, the company saw
a total revenue increase of approximately 15%,
including sales of spare parts, new and used trucks,
and services provided by the service department.

In 2023, MAN Truck and Bus Albania
negotiated several significant international
contracts regarding the number of vehicles, some
of which are already in the implementation phase,
while others are expected to be finalized later in the
yeat. One of the company’s major achievements
this year was supplying 10 municipalities in Albania
with new fire trucks from the MAN brand. Given
the current state of fire trucks in the country,
the goal is to cover approximately 80% of the
municipal market with these vehicles.

Additionally, discussions are underway to enter
the military vehicle market, as MAN is known for
its high-quality products. For 2024, the first half
of the year registered a revenue increase of over
120%, due to contracts signed in 2023.

ENERGY SECTOR

In the past decade, “Rafaelo 2002 sh.a. has
invested heavily in the energy sector, developing
significant projects in this field. The company
is currently engaged in several energy projects,
divided into two main hydropower cascades and
solar energy. Gjadri Cascade: The company is
developing and operating five hydropower plants:
e HEC GJADER 1/1 (awaiting start)
HEC GJADER 1/2 (under construction)
HEC GJADER 3 (in operation)
HEC GJADER 4 (in operation)
HEC GJADER 5 (in operation)
Substation: A substation with a capacity of 36
MW and a 110 kV transmission line.

Lumzi Cascade: The company operates the
TUC hydropower plant. In addition, the company

is investing in solar panels to expand its renewable
energy production capacity. The total projected
investment for these projects is approximately
75 million euros. To date, 43 million euros have
been invested, with four hydropower plants
fully operational, producing an annual output of
40,000,000 kWh and generating revenues of 4




hidrocentralin TUC. Gijithashtu, kompania éshté
duke investuar né panelet diellore, duke synuar

zgjerimin e kapacitetit prodhues té energjisé sé
rinovueshme. Investimi total i parashikuar pér
kéto projekte arrin né rreth 75 milion€ euro. Deri
mé tani, jané realizuar investime prej 43 milioné
eurosh, dhe aktualisht jané katér hidrocentrale né
funksion t€ ploté, me njé kapacitet prodhimi vjetor
prej 40,000,000 kWh, qé gjenerojné té ardhura prej
4 milioné eurosh né vit.

Aktualisht, jané né fazé investimi HEC
GJADER 1/2, panelet diellore, dhe zgjerimi i
kapacitetit té transmetimit né nénstacionin Gjader,
me njé vleré prej 2.2 milioné eurosh. Parashikohet
qé kéto investime t€ jené funksionale deri né fund
t€ vitit 2024. Fugia totale ¢ instaluar ¢ té gjitha
projekteve pritet t€ artijé né 81.2 MW, me té ardhura
vietote q¢ mund t€ artijné rreth 15 milioné euro.

TRANSPORT TOKESOR DHE DETAR

Gjaté vitit 2023, kompania ka kryer 44
transportime ndérkombétare, kryesisht pér mallra t&
tillé si scrap, hekur, klinker, dhe materiale ndértimi.
Destinacionet e kétyre transportimeve pérfshijné
Turqin€, Greqiné, Kroaciné, si dhe Tuniziné dhe
Algjeriné.

Importi i hekurit t€ ndértimit ka arritur né 27
mijé ton, ndérsa eksportii scrap-it drejt Turqisé dhe
Greqisé éshté rreth 26 mijé ton. Pérveg transportit
ndérkombétar, transporti tokésor luan njé rol €

million euros per year.

Currently, investments are underway for HEC
GJADER 1/2, solar panels, and expanding the
transmission capacity at the Gjader substation, with
avalue of 2.2 million euros. These investments are
expected to be opetational by the end of 2024. The
total installed capacity of all projects is expected to
reach 81.2 MW, with annual revenues potentially
reaching around 15 million euros.

LAND AND MARITIME TRANSPORT

In 2023, the company completed 44
international transports, primarily for goods such
as scrap, iron, clinket, and construction materials.
Destinations for these transports include Turkey,
Greece, Croatia, as well as Tunisia and Algeria.

The import of construction iron reached
27,000 tons, while the export of scrap to Turkey
and Greece amounted to 26,000 tons. In addition
to international transport, land transport plays
a crucial role in the company’s operations. The
company’s fleet of heavy vehicles ensures the
transportation of construction materials it trades,
and it also provides transportation services for
third parties.

The number of signed agreements for land
transport services for third parties has seen a
noticeable increase in 2023 compared to the
previous year, reflecting the rising demand for
these services.




réndésishém né operacionet e kompanisé. Flota e
mjeteve t€ rénda t€ kompanisé siguron transportin e
materialeve té ndértimit € tregtojmé dhe gjithashtu
ofron shérbime transporti pér palé té treta.

Numri i marréveshjeve t€ nénshkruara pér
transportin tokésor t€ paléve té treta ka shénuar
njé rrije t€ dukshme né vitin 2023, krahasuar me
vitin e kaluar, duke reflektuar rritjen e kérkesés pér
kéto shérbime.

MATERIALET E NDERTIMIT DHE BETON, INERTE

Né vitin 2023, sektori i matetialeve té ndértimit
i Rafaelo 2002 ka shénuar njé performancé té
shkélgyer dhe ka kontribuar ndjeshém né zhvillimin
ekonomik t€ kompanisé. Ky sektor mbulon tregtiné
e njé game t€ gjeré produktesh ndértimi, pérfshiré
tullat, betonin dhe inertet. Gjaté vitit, departamenti
ka regjistruar njé numér té larté shitjesh, duke
péefshi 303.000 copé tulla dhe 130.000 kg hekur
zgare. Cimentoja ka arritur né 457.000 kv, ndérsa
zhavor lumi, granili dhe cakelli jané shitur né njé
vleré totale prej 49.900 m®. Beton 1 cilésisé sé
paté, njé produkt kyc pér sektorin e ndértimit,
ka arritur né 26.000 m? né vleré prodhimi dhe
shitjeje. Né pérmbledhje, t€ ardhurat e realizuara
nga kéto aktivitete pér vitin 2023 kapin shumén e
3.510.346.716 lekéve. Ky rezultat i jashtézakonshém
éshté njé déshmi e forcés dhe ndikimit té Rafaelo
2002 né tregun e materialeve té ndértimit dhe
pasqyron angazhimin e kompanisé pér cilési dhe
pérkushtim né ofrimin e produkteve té shkélqyera
pér ndértim.

RAFAELO FARM

Né vitin 2024, Rafaclo Group ka zgjeruar
portofolin me hapjen e sektorit t€ ri, Rafaelo
Farm, njé investim strategjik ky me njé vleré prej
00.183.486 lekésh. Ky sektor ka kontribuar né rritjien
e numrit t€ punonjésve, me 273 t€ punésuar né
kompaniné Rafaelo mé 2002 dhe 338 né kompaniné
Rafaclo Resort gjaté vitit 2023. Rafaclo Farm, i
vendosur né Gjorm, éshté i fokusuar né prodhimin
e produkteve té freskéta, pérfshiré perime dhe
fruta té cilésisé sé larté, t€ kultivuara me standarde
t€ avancuara. Ky investim thekson angazhimin e

CONSTRUCTION MATERIALS,
CONCRETE, AND AGGREGATES
1n 2023, Rafaelo 2002’s construction matetials
sector recorded outstanding performance and

made a significant contribution to the company’s

economic growth. This sector covers the trade of

a wide range of construction products, including

bricks, concrete, and aggregates. During the year,

the department recorded high sales volumes,

including:

e 303,000 bricks

e 130,000 kg of rebar

o 457,000 kv of cement

e 49,900 m* of river gravel, granite, and
chippings

e 26,000 m® of first-class concrete

Revenues generated from these activities
for 2023 amounted to 3,510,346,716 ALL. This
remarkable result underscores Rafaelo 2002’
strength and impact in the construction materials
market and reflects the company’s commitment
to quality and dedication to providing excellent
construction products.

RAFAELO FARM
1n 2024, Rafaelo Group expanded its portfolio
with the opening of a new sector, Rafaelo Farm,
a strategic investment valued at 66,183,486 ALL.
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Rafaelo Group pér té ofruar produkte t€ freskéta
dhe t€ shéndetshme pér tregun, duke mbéshtetur
njé sistem t€ qéndrueshém dhe t€ integruar té
prodhimit bujqésor.

RAFAELO LAKE HOTEL 5*

Rafaclo Group ka realizuar njé investim t&
réndésishém né sektorin e turizmit me ndértimin
e hotelit t€ ri Rafaelo Lake Hotel 5%, njé projekt me
njé vleré investimi prej 77.264.021 lekésh. Ky hotel,
i vendosur né Shéngjin, éshté hapur me njé event
t€ madh mé 27 korrik dhe ka arritur t€ realizojé njé
xhiro prej 20.425.300 lekésh g€ nga ajo dité. Me njé
kapacitet prej 180 dhomash dhe mundésiné pér t€
akomoduar deri né 450 klienté, Rafaelo Lake Hotel
5% Eshté projektuar pér t€ ofruar njé pérvojé té
shkélqyer pér vizitorét, duke kombinuar komfortin
e larté me pamjet e mrekullueshme té bregdetit
dhe ambientit pérreth. Ky investim éshté njé hap
1réndésishém né zgjerimin e ofertés sé grupit dhe
né forcimin e pozitave t€ tij né sektotin e turizmit.

RAFAELO 2019 RESIDENCE — MALI 1 ZI
Rafaelo 2019 né vitin 2023 ka investuar né Mal
t€ Zi né 5 objekte:

e PODGORICE

e BUDVA

e TUZI

e BAR

e PODGORICEII

1. Né objektin PODGORICE , RRUGA 4
JULA éshté ndértesé e realizuar me teknologjiné mé
t€ fundit arkitekturore. Deri mé tani, né kété objekt
jané investuar pérfaérsisht 6,392,950.53 EUR.

2. Projekti né Tuz konsiston né krijimin e njé
kompanie pér bazén e konstruksionit dhe betonit,
krahas me hapésiré administrative, akomodim pér
stafin, depo e magazina qé u pérkasin materialeve &
ndértimit. Deri tani jané investuar 749,122.26 EUR.

3. Né BUDVA po realizohet njé projekt
madhéshtor hotelerie. I pozicionuar né vijén e paré
bregdetare, hoteli po ndértohet sipas standardeve
mé t€ larta, duke u kategorizuar me 5 yje.

This sector has contributed to an increase in the
number of employees, with 273 employees in
Rafaelo 2002 and 338 employees in Rafaelo Resort
during 2023. Located in Gjorm, Rafaelo Farm
focuses on producing fresh products, including
high-quality vegetables and fruits, cultivated to
advanced standards. This investment underscotes
Rafaelo Group’s commitment to providing fresh
and healthy products to the market, supporting a
sustainable and integrated agricultural production
system.

RAFAELO LAKE HOTEL 5*

Rafaelo Group has made a significant
investment in the tourism sector with the
construction of the new Rafaelo Lake Hotel 5%,
a project valued at 77,264,021 ALL. This hotel,
located in Shéngjin, was inaugurated with a grand
event on July 27, 2023, and has since achieved a
turnover of 20,425,300 ALL. With a capacity of
180 rooms and the ability to accommodate up
to 450 guests, Rafaelo Lake Hotel 5* is designed
to offer an exceptional experience for visitors,
combining high comfort with stunning views
of the coastline and surrounding environment.
This investment is a crucial step in expanding the
group’s offerings and strengthening its position in
the tourism sector.

RAFAELO 2019 RESIDENCE - MONTENEGRO

In 2023, Rafaelo 2019 invested in Montenegto
in five properties:

1. PODGORICA: A building on 4 JULY
Street, constructed with the latest architectural
technology. So far, approximately 6,392,950.53
EUR has been invested in this property.

2. TUZIL: This project involves creating a
company for construction and concrete bases, along
with administrative space, staff accommodation,
and storage warehouses for construction materials.
To date, 749,122.26 EUR has been invested.

3. BUDVA: A magnificent hotel project is
underway, located on the first coastal line. The
hotel is being built to the highest standards and is
categorized as 5 stars.




ompania e mirénjohur, “Coca-Cola Bottling
Shqipéria” vazhdon té rritet. Ashtu sic
a béré edhe mé paré, kur gjithmoné viti

pasardhés ka qené mé i miré sesa ai paraardhés,
edhe pérgjaté vitit 2023, CCBS realizoi njé nga
performancat mé t€ mira t€ histotisé sé vet. Sigurisht,
¢ kushtézuar kjo nga disa faktoré, t€ cilét i shpjegon
mé miré presidenti i saj, Luca Busi.

“Cdo vit éshté njé sfidé e re, me ambicien pér
t'u arritur: me synimin pér rritje t€ vazhdueshme.
CCBS ka forcuar planin e zhvillimit vit pas viti, me
vizionin pér t€ ndértuar njé rrugé t€ qéndrueshme
ckonomike, duke pasur ndikim pozitiv né eckonomi”,
nénvizon Luca Busi, president i Coca-Cola Bottling
Shqipéria, té vetmes kompani té autorizuar pér té
prodhoduar, ambalazhuat, shitur dhe shpérndaré
té gjitha produktet ¢ The Coca Cola Company
né Shqipéri. “Viti 2023 ishte strategjik pér ne —
vazhdon ai — me pérmirésime té ndjeshme né
asetet operative dhe financiare. Shumé faktoré kané
ndikuar né rezultate t€ jashtézakonshme: né lidhje
me optimizimin e prodhimit dhe risité teknike,
pér shembull, ne kemi investuar né linjat tona dhe
teknologjité e reja pér t€ rritur efikasitetin dhe pér
t€ garantuar cilési gjithnjé e mé t€ larté t€ produktit.

Adresa: Coca-Cola Bottling Shqiperia (C(BS), Tirane-Durres Km.5, Kashar, Tirane
Tel: +35548 20 04 31/32/33/34, +355 42 379 776/789/779

Fax: +35544820 04 30

Email: @cocacola.al Web: www.cchs.al

LUCA BUSI

Khiro e biznesit 2023: 53.5 milioné euro
Ndryshimi né % 23/22: +13.9
Numri i punonjésve: 393
Uendndodnja: Tirané

LUCA BUSI

Turnover 2023: 53.5 million EUR
Difference in % 23/22: +13.9
No. of employees: 393
Location: Tirana

oca-Cola Bottling Albania continues to

grow. Just as it has done in the past, where

each year has been better than the previous
one, in 2023, CCBS achieved one of the best
performances in its history. This is certainly due
to several factors, which its president, Luca Busi,
explains better.

“Every year is a new challenge, with the ambition
to be achieved: with the aim of continuous growth.
CCBS has strengthened its development plan year
after year, with the vision of building a sustainable
economic path, having a positive impact on the
economy,” emphasizes Luca Busi, president of Coca-
Cola Bottling Albania, the only company authorized
to produce, package, sell, and distribute all The
Coca-Cola Company products in Albania. “2023
was strategic for us — he continues — with significant
improvements in operational and financial assets.
Many factors have contributed to exceptional results:
regarding production optimization and technical
innovations, for example, we have invested in our
lines and new technologies to increase efficiency
and guarantee ever higher product quality. These
efforts have helped reduce costs and further
optimize our production capacity. We have also

Address: Coca-Cola Bottling Shqiperia (CCBS), Tirane-Durres Km.5, Kashar, Tirane
Tel: +355 48 20 04 31/32/33/34, +355 42 379 776/789/779

Fax: +35544820 0430

Email: @cocacola.al Web: www.ccbs.al



Kéto pérpjekje kané ndihmuar né uljen e kostove
dhe optimizimin e métejshém t€ kapacitetit ton€ té
prodhimit. Ne kemi zgjeruar gjithashtu portofolin
toné t€ produkteve, duke prezantuar shije t€ reja
dhe formate t€ reja paketimi, t€ cilat jané pritur
pozitivisht nga konsumatorét. Kéto ndryshime
kané ndihmuar né rritjen e pjesés soné té tregut dhe
pérmirésimin e pozicionit toné konkurrues. Numrat
flasin veté: né vitin 2023 kemi shénuar njé rritje té
qarkullimit neto t€ shitjeve prej 13.9% (53.5 milioné
euro), me njé marzh Ebit prej 16.8% dhe njé rritje né
burimet njerézore (+6, 8%), ¢ cila u r1it nga 368 né
393 punonjés. Njé trend pozitiv gé tregon zhvillim
t€ vazhdueshém, t€ géndrueshém dhe cilésor dhe
qé na pozicionon si njé model industrial, duke
demonstruar se si njé kompani familjare e shkélgyer
mund t'1 pérgjigiet nevojave t€ njé territori shumé
t€ larmishém”.

Por kompania nuk ka ardhur duke pérmirésuar
vetém performancén. Né realitetin shqiptar
ajo renditet ndér mé t€ mirat edhe sa i takon
pérgjegjésisé sociale t€ manifestuar.

“Pérgjegijésia sociale ¢ korporatés — vijon
Presidenti Busi — ka qené gjithmoné njé nga
prioritetet tona, por né vitin 2023 ishte vértet
thelbésore, duke udhéhequr té gjitha veprimet tona
zhvillimore. Lajmi mé i madh ishte prezantimi i
paré Raportit & Qéndrueshmérisé' pér njé qasje té
certifikuar dhe pragmatike ndaj pérgjegiésisé sociale:
njé hap 1 réndésishém né rrugén e transparencés

!'Té dhénat e raportit gjenden né https://ccbs.al/en/
pergjegjesia-sociale/ccbs-prezanton-raportin-e-pare-te-
gendrueshmerise-per-nje-qasje-te-certifikuar-dhe-pragmatike-
ndaj-pergjegjesise-sociale/

expanded our product portfolio, introducing new
flavors and new packaging formats, which have been
positively received by consumers. These changes
have helped increase our market share and improve
our competitive position. The numbers speak for
themselves: in 2023 we recorded a 13.9% increase
in net sales turnover (53.5 million euros), with an
Ebit margin of 16.8% and a growth in human
resources (+0.8%), which increased from 368 to 393
employees. A positive trend that indicates continuous,
sustainable, and quality development and that
positions us as an industrial model, demonstrating
how an excellent family company can meet the needs
of a very diverse tertitory.”

But the company has not only improved
its performance. In the Albanian reality, it is
ranked among the best also in terms of the social
responsibility it manifests. “Corporate social
responsibility — continues President Busi — has always
been one of our priorities, but in 2023 it was truly
fundamental, guiding all our development actions.
The biggest news was the presentation of the first
Sustainability Report for a certified and pragmatic
approach to social responsibility: a significant
step in the path of transparency and continuous
improvement implemented for several years. This
official document — prepared by Deloitte, supported
by detailed reports and verified by specialized
consultants — in fact, demonstrates the company’s
commitment to a sustainable future, with a path
based on investments and good practices. A very
important starting point to achieve the great goal, as
well as it has already been communicated, we aim to
become the first company in Albania to be Catbon




dhe pérmirésimit € vazhdueshém té zbatuar prej
disa vitesh. Ky dokument zyrtar - i hartuar nga
Deloitte, i mbéshtetur nga rapotte t€ detajuara dhe
1 verifikuar nga konsulenté t€ specializuar - né fakt
déshmon pérkushtimin e kompanisé pér njé té
ardhme € qéndrueshme, me njé rrugé ¢ bazuar
né investime dhe praktika t€ mira. Njé pikénisje
shumé e réndésishme pér té arritur qéllimin e
madh, si dhe éshté komunikuar tashmé sy synojmé
t€ béhemi kompania e paré né Shqipéri Carbon
Neutral deti né vitin 2030. Pér t€ arritur kété qéllim
ambicioz, kemi zhvilluar njé proces t€ detajuar dhe
njé Roadmap té qarté e transparent, me té gjitha
investimet dhe operacionet g€ do t€ duhet t1i vémé
né zbatim né vitet e ardhshme. Kemi identifikuar
tashmé reduktime té€ mundshme té emetimeve, si né
operacionet ¢ brendshme ashtu edhe me palét e treta.

Gijithashtu, intensifikuam projektet edukativo
- kulturore né vitin 2023 qé synojné promovimin
e riciklimit dhe pérdorimin e burimeve té
qéndrueshme, duke arritur té rrisim vetédijesimin,
té stimulojmé dhe té marrim pjesé aktive né njé
ndryshim pozitiv sistematik qé pérfshin té gjithé
komunitetin. E gjithé kjo pér t& demonstruar se
CCBS éshté mé shumé se njé aktivitet sipérmarrés:
éshté njé realitet g€ po nxit ndryshimin né Shqipéri

Neutral by 2030. To achieve this ambitious goal,
we have developed a detailed process and a clear
and transparent Roadmap, with all the investments
and operations that we will have to implement
in the coming years. We have already identified
possible reductions in emissions, both in internal
operations and with third parties. Also, we intensified
educational and cultural projects in 2023 aimed
at promoting recycling and the use of sustainable
resources, managing to raise awareness, stimulate,
and actively participate in a positive systematic change
that involves the entite community. All of this to
demonstrate that CCBS is more than a business
activity: itis a reality that is driving change in Albania
with great energy. Since its inception, Coca-Cola
Bottling Albania has promoted actions in favor of the
environment through pioneering projects, hoping to
have contributed to setting new standards within the
market: our green initiatives — continues Busi — such
as investments in photovoltaics, the use of 100%
electric vehicles, the installation of fast charging
stations in the cities involved, planting trees, are just
the main examples of a daily commitment from all
levels of the organization.”

Emigration has become a wortying problem for
Albanian businesses, not only due to the difficulties

ENERGJI ELEKTRIKE
NGA BURIME
TE RINOVUESHME
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me shumé energji. Q¢ nga fillimi i saj, Coca-Cola
Bottling Shqipéria ka promovuar veprime né
favor té mijedisit pérmes projekteve pioniere, me
shpresén se do t€ ket¢ kontribuar né vendosjen e
standardeve té reja brenda tregut: iniciativat tona té
gjelbra - vazhdon Busi - si investimet né fotovoltaiké,
pérdorimi ¢ automjeteve 100% elektrike, instalimi
i stacioneve t¢ karikimit té shpejté né qytetet e
pérfshira, mbjellja e peméve, jané vetém shembuijt
kryesoré t€ njé angazhimi té pérditshém nga té gjitha
nivelet e organizimit”.

Emigrimi éshté kthyer né problem shqetésues
pér bizneset shqiptare, jo vetém pér véshtirésité q¢ ka
shkaktuar ky proces né sigurimin e fugisé punétore,
por edhe saitakon uljes sé numtit t€ konsumatoréve.
Por kompanité prodhuese té produkteve t€ konsumit
masiv e kané gjetur lajmin e miré tek turizmi, njé
sektori ky qé po zhvillohet shumé dhe g po sjell
flukse t& médha konsumatorésh.

“Né kontekstin aktual, i cili vazhdon t€ shénojé
rritje t€ numrit t€ turistéve — vijon presidenti 1 CCBS
Luca Busi — ne shohim mundési t¢ médha dhe kufyj
pér zhvillimin e métejshém té realitetit ton€. Sa mé
shumé té rritet Shqipéria, aq mé shumé rritemi
ne: njé proces 1 virtytshém qé duhet mbéshtetur
reciprokisht. Rritja e flukseve ka sjellé njé rritje té
véllimeve t€ dukshme nga konsumi i produkteve
tona dhe ne po planifikojmé t€ zgjerojmé mé tej
praniné toné né tregun vendas, duke pérfituar nga
ky trend pozitiv me “Planet Turistike” shumé té
fugishme. Né vitin 2023 kemi aktivizuar njé plan
sfidues qé synon shfrytézimin e prezencave turistike
vecanérisht gjaté verés, me investime t€ médha
Outdoor t€ lidhura me aktivizimin e pikave té shitjes
sezonale, me njé forcé t€ dedikuar shitjeje dhe me
materiale t€ vecanta dhe té€ dukshme, népérmjet
aktiviteteve specifike mbéshtetése té hoteleve
dhe pér mbéshtetjen e eventeve muzikore dhe
ndérkombétare. Coca-Cola ka gené gjithmoné njé
pije e dashur pér shqiptarét dhe shumé e kérkuar né
t€ gjitha pikat e shitjes: forca joné pérfagésohet nga
njé model i suksesshém unik né boté, njé marké qé
investon vazhdimisht né teknologji dhe komunikim.
Népérmijet inovacionit t€ vazhdueshém, ne do té
angazhohemi gjithnjé ¢ mé shumé pér té kénaqur
kérkesat e njé tregu gjithnjé né rritje.”

caused by this process in securing labor, but also in

terms of the decrease in the number of consumers.
But manufacturing companies of mass consumer
products have found good news in tourism, a sector
that is developing rapidly and bringing large flows
of consumers.

“In the current context, which continues to
record an increase in the number of tourists —
continues CCBS president Luca Busi — we see
great opportunities and boundaries for the further
development of our reality. The more Albania
grows, the more we grow: a virtuous process that
must be mutually supported. The increase in flows
has led to a significant increase in volumes from the
consumption of our products and we are planning
to further expand our presence in the domestic
market, taking advantage of this positive trend with
very powerful “Tourist Plans”. In 2023 we have
activated a challenging plan aimed at exploiting
tourist presences, especially during the summer,
with large Outdoor investments linked to the
activation of seasonal sales points, with a dedicated
sales force and with special and visible materials,
through specific support activities for hotels and
for the support of musical and international events.
Coca-Cola has always been a beloved drink for
Albanians and very much in demand at all points
of sale: our strength is represented by a unique
successful model in the world, a brand that constantly
invests in technology and communication. Through
continuous innovation, we will be increasingly
committed to meeting the demands of an ever-
growing market.”

Note: This translation aims to be as accurate and comprehensive as
possible, maintaining the original meaning and tone. However, there may
be slight nuances in meaning ot style due to the complexities of translation
between languages. If you have any specific questions or require further
clarification, please feel free to ask.




dhe pse me njéfaré rénie krahasuar
me njé vit mé paré, sérish, 52 milioné

curo aktivitet, realizuar nga kompania
Larti, gjaté vitit 2023, mjaftuan qé dy pronarét
¢ saj, Astrit Isa dhe Luan Larti t¢ renditen ndér

biznesmenét mé té médhenj té Shqipérisé.
Eishté ky njé status i fituar kohé mé paré dhe i
demonstruar e pérforcuar vit pas viti, por sigurisht
jo nga atsye rastésore apo fati. Por si rrjedhojé e
vendimeve té shumta, né sensin e duhur dhe té
marra né kohén e duhur, té cilat béné té mundur
ngjitjen e kompanisé Larti sh.p.k né nivelet qé
éshté sot. Themelet e kétij biznesi t€ suksesshém
u hodhén qé né vitin 1992, kohé kur Luan Larti,
shkoi si shumé té tjeré emigrant né Gregi, por si
pak té tjeré u kthye brenda njé kohe té shkurtér,
pasi, bashké me Astrit Isa shihnin mundési mé
t¢ médha né Shqipéri. Ishte pra ky momenti
mé i réndésishém, kur ata ndané méndjen pér
ndértimin e perspektivés sé tyre. Ishte ky vendimi
méiréndésishém qé i dha jetés sé tyre kété drejtim
qé ka edhe sot. Q¢ i dha kété aureole qé kané sot.
Qé 1 dha kété profil q¢ kané sot.

Vendimi tjetér i réndésishém i Luan Lartit

Adresa: Rruga kombétare Bulgarec, Korcé
E-mail: info@larti.al
Tel: +355694064200

ASTRIT ISA, LUAN LARTI

Emri | kompanisé: Larti sh.p.k
Khiro e biznesit 2023: 52 milioné euro
Numri i punonjésve: 200

Uendndodnja: Horcé

ASTRIT ISA AND LUAN LARTI

Gompany name: Larti LLC
Turnover 2023: 52 million EUR
No. of employees: 200
Location: Korca

espite a slight decline compared to the
previous year, the 52 million euros in
activity achieved by Larti LLC in 2023

was still sufficient for its two owners, Luan Larti
and Astrit Isa, to be ranked among the largest

businessmen in Albania. This status was earned
some time ago and demonstrated and reinforced
year after year, but certainly not by chance or
luck. It was the result of numerous well-timed
decisions, which made it possible for Larti LLC
to rise to the levels it s at today. The foundations
of this successful business were laid back in 1992,
when Luan Larti, like many others, emigrated
to Greece, but unlike most, he returned within
a short time, seeing greater opportunities in
Albania. This was indeed the most significant
moment when he decided to build his own future.
This decision was crucial in steering his life in
the direction it has taken today. It gave him the
aura he possesses now. It gave him the profile
he has today.

Another significant decision made by Luan
Larti and Astrit Isa was the pursuit of personal
and family progtess solely in the field of business.

Address: Rruga kombétare Bulgarec, Korcé
E-mail: info@larti.al
Tel: +355694064200



dhe Astrit Isa ishte kérkimi i progtesit personal e
familjar vetém né fushén e biznesit. Nése shumé
shqiptaré né ato vite ishin t€ paqarté e konfuzé
treth t€ ardhmes sé tyre, nése shumé shqiptaré
rané né€ panik nga ndryshimi i sistemit, Luan Larti
dhe Astrit Isa e kuptuan se kishte ardhur koha e
njé sistemi t€ ri ku pérgjegjés pér miréqénien e
individit ishte veté individi. Ndaj dhe ¢ drejtuan
shikimin dhe energjiné e tyre vetém né drejtim
té ushtrimit t€ inciativés sé lir€. Pas njé prove
me tregtimin e fruta perimeve, kuptuan se ky lloj
aktiviteti kishte limite dhe ishte i pafuqishém pér
t€ pérmbushur ambiciet e tyre té médha. Ndaj,
ndryshuan natyren e akivitetit té biznesit, duke u
marré me tregtimin e materialeve t€ ndértimit dhe
né vitin 1999 themeluar pérfundimisht kompaning
Larti sh.pk. Dhe vazhduan né kété linjé. Duke
pérmbushur késhtu até shprehjen e Andreé
Carnegie se “njerézit g€ kané pasur sukses jané ata
qé kané zgjedhur njé linjé dhe i pérmbahen asaj”.

Pérkushtimi i madh né puné, shoqéruar
ky me tregtimin e materialeve tepér cilésore,
fryt i bashképunimit me partneré té mirénjohur
béné qé tregu i Korcés né vecanti, por edhe ai i
Juglindjes sé vendit té ishte i vogél pér kompaniné
Larti. Ndérkohé qé kompania kishte ndértuar njé
mekanizén perfekt konkurues edhe pér tregje té

While many Albanians at that time were unclear
and confused about their future, and many fell
into panic over the system change, Luan Larti
and Astrit Isa understood that the time for a
new system had arrived, where the responsibility
for individual well-being lay with the individual
themselves. Thus, they directed their focus and
energy solely towards exercising free initiative.
After experimenting with trading fruits and
vegetables, they realized that this type of activity
had limits and was inadequate to fulfill their big
ambitions. Therefore, they changed the nature




tjera né pértej Juglindjes. Ndaj, sot ajo paraqjtet
me dy pika kryesoré magazinimi dhe shpérndarje

té produkteve qé tregton. Njéra né Korcé e
tjetra né Elbasan. Duke patur pér moto kryesore
furnizimin e tregut me produktet mé cilésore e
standartet bashkékohore, Larti sh.p.k ia ka dalé
mbané qé t€ jeté tashmé njé kompani qé nuk ka
kufij né treg,

Por rritja e kompanisé nuk éshté projektuar e
siguruar vetém nga zgjerimi i tregut t€ shitjes s€
produkteve té tyre kryesisht hekur dhe material
t€ tjera ndértimi. Rritja éshté stimuluar edhe nga
diversifikimi i aktivitetit t€ kompanisé ose mé
sakté shtimi i aktivitetit té saj, duke u futur edhe
né procesin e ndértimit t€ komplekseve té banimit
apo edhe transportit t€ mallrave pér llogari té t&
tretéve. Ndonése éshté e véshtiré té pércaktohet
se sa pér gind z€ ndértimi né aktivitetin e késaj
kompanie té mirénjohur, ajo q¢ mund té thuhet
me bindje éshté fakti se Larti sh.p.k ka aktualisht
aktivitetin mé t€ madh né ndértim né qytetin e
Kortcés. Ka ndértuar komplekset kryesore dhe
mé t€ bukura t€ banimit né gytetin juglindor. Né
harmoni t€ ploté me fizionominé e kétij gyteti.
Zgjerimi i natyrés sé aktivitetit t€ kompanisé edhe
me ndértimin éshté njé zhvillim sa i natyrshém i
kompanisé, aq edhe veprim i mencur i drejtuesve,
pasi Korca nuk e ka pérjetuar barbariné e
ndértimeve pa rregull e pa standarte, sikundér ka
ndodhur né gytetet dhe zonat e tjera t€ Shqipétisé.

of their business activity, focusing on trading
construction materials, and in 1999, they officially
founded Larti LLC. They continued along this
line, fulfilling Andrew Carnegie’s saying that
“successful people are those who have chosen a
path and stuck to it.”

Their great dedication to work, combined with
trading high-quality materials and collaborating
with well-known partners, meant that the market
in Korgg, in particular, but also the southeastern
region of the country, was too small for Larti
LLC. Meanwhile, the company had built a perfect
competitive mechanism for other markets beyond
the Southeast. Today, it has two main storage and
distribution points for its products: one in Korcé
and the other in Elbasan. With its main motto
being the supply of the market with the highest
quality products and contemporary standards,
Larti LLC has managed to become a company
with no boundaries in the market.

However, the company’s growth has not
been secured solely by expanding its sales
market for their products, primarily steel and

other construction materials. Growth has also
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Ky “dizavantazh” i saj, si dhe fillimi i vonshém
e ndértimeve té reja, ka krijuar mundésiné gé
gjérat t€ béhen sic duhet dhe kompani té tilla me
reputacion si Larti sh.p.k jané garancia mé e miré

pér kété. Jo mé kot, né zyrat e késaj kompanie
kérkesat apo propozimet pér zhvillime pronash
té ndryshme jané t€ shumta dhe qé japin garanci
pér njé perspektivé té qéndrueshme afatgjaté
té kompanisé. Aktiviteti 1 ndértimit éshté njé
nga segmentét e veprimtarisé q€ 1 krijon Larti-t
dinamikén e duhur, pasi tregtimi i materialeve
té ndértimit ka krijuar prej vitesh stabilitetin e
saj. Tashmé kompania éshté né fazén e fundit té
pérfundimit té njé kompleksi prej 60 mijé metra
katror dhe para saj shpaloset njé tjetér projekt
shumé i réndésishém pér qytetin e Korcés. Ai
1 ndértimit t€ njé kompleksi t€ ri me sipérfaqe
dyfish mé té madhe nga ky qé éshté né “metrat
e fundit”. Me kété projekt té 1i, i cili garanton t&
paktén 10 vite puné né sektorin e ndértimit pér
kompaning, si dhe njé tjetér né fushén e energjisé
sé rinovueshme mund té thuhet me siguri qé
perspektiva e kompanisé “Larti” sh.p.k éshté
¢ garantuar. Kurse dy aksionerét e saj, Astrit
Isa dhe Luan Larti, kurorézojné njé partneritet
afatgjaté ¢ t€ pazakonté pér mjedisin shqiptar, por
té karakterizuar nga pérkushtimi e mirékuptimi
reciprok.

been stimulated by diversifying the company’s
activities or more precisely, expanding its
activities by entering the construction of
residential complexes and even transporting
goods for third parties. Although it is difficult to
determine what percentage construction activity
constitutes within this well-known company, it
can be confidently said that Larti LLC currently
has the largest construction activity in the city of
Korcé. It has built the main and most beautiful
residential complexes in the southeastern city, in
full harmony with the city’s appearance.

The expansion of the company’s activities
to include construction is both a natural
development of the company and a wise move
by the management, as Korcé has not expetienced
the barbarity of unregulated and non-standard
construction, unlike other cities and regions in
Albania. This “disadvantage,” along with the
late start of new constructions, has created the
opportunity to do things correctly, and reputable
companies like Larti LLC are the best guarantee
for this. Not surprisingly, the company’s offices
are frequently approached with requests or
proposals for various real estate developments,
providing assurance of a stable long-term future
for the company. The construction activity is
one of the segments that gives Larti LLC the
necessary dynamism, as trading construction
materials has provided stability for years.

The company is now in the final phase of
completing a 60,000 square meter complex, and
ahead of it is another very important project
for the city of Korgé: the construction of a
new complex with twice the area of the current
one in its “final meters.” With this new project,
which guarantees at least 10 years of work in the
construction sector for the company, as well as
another project in the field of renewable energy, it
can be said with certainty that the future of Larti
LLC is secure. Meanwhile, its two shareholders,
Astrit Isa and Luan Larti, crown a long-term and
unusual partnership in the Albanian environment,
characterized by commitment and mutual
understanding.
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a heré qé mbaron viti kalendarik dhe

financiar dhe biznesi bén bilancet e punés

dhe té performancés, éshté e sigurté
qé kompania Elka SA do té dalé né gjirin e
kompanive mé t€ suksesshme té tij. Ajo qé €shté
intriguese pér kété kompani lidhet me dinamikén
e aktivitetit t€ saj. Pra sa éshté rritur ky aktivitet,
ku éshté rritur mé shumé, sa rentabilitet ka
pasut kompania, si i ka pérballuar tendencat dhe
problematikat e kohés, etj. etj. Dhe qé né fillim
duhet t€ themi se ELKA SA, edhe pse na ka
mésuar ¢do vit me performancat e saj shumé té
mira, edhe pse na ka ambientuar me pérmirésimet
e vazhdueshme t€ aktivitetit né shumé plane,
né investime, rritje volumesh, pérfitueshméri,
zgjerim impakti social etj., e mbylli vitin 2023 me
njé performancé té mrekullueshme.

Le t1 referohemi disa treguesve kryesoré qé
lejojné me nxjerté njé konkluzion t€ sakté pér
ecuriné e kompanisé. Xhiro e saj gjaté vitit 2023
ishte 5.8 miliardé leké, nga 5.1 miliardé leké sa
ishte gjaté vitit paraprak. Rritja pra éshté rreth 6
pér gind. I gjithé ky volum aktiviteti u realizua né
tregun e brendshém dhe até t€ eksportit. Shitjet
brenda vendit ishin né kuotén e 4.8 miliardé

Adresa: Vrisera, Gjirokaster, Albania
Tel. + 355 8426 7301

Fax. + 355 884 90099

e-mail: @elka-sa.com

web-site: www.elka-sa.com

KOMPANIA ELKA SA

Khiro e biznesit 2023: 49.5 milion EURO
Ndryshimi né % 23/22: +5.9
Numri i punonjésve: 442

Uendndodnja: Urisera, GiiroKastér

COMPANY ELKA SA

Turnover 2023: 49.5 million EUR
Ditference in % 23/22: +5.9
No. of employees: 442
Location: Urisera, Gjirokastra

t the end of each calendar and financial
yeat, as businesses tally their work and
erformance, Elka SA consistently
ranks among the most successful companies.
The intriguing aspect of this company lies in the
dynamics of its activity. This includes how much
the activity has grown, where it has grown the
most, its profitability, and how it has addressed
contemporary trends and challenges. From the
outset, it must be said that ELKA SA, despite
consistently delivering excellent performances
and continuous improvements in various areas -
such as investments, volume growth, profitability,
and social impact - closed 2023 with remarkable
petformance.

Let’s examine some key indicators that allow
us to accurately assess the company’s progress. Its
turnover in 2023 was 5.8 billion ALL, up from
5.1 billion ALL the previous year. This represents
an increase of about 6 percent. All this activity
was realized in both the domestic and export
markets. Domestic sales were 4.8 billion ALL,
with an increase of 0.5 percent, while export
sales were 954 million ALL, neatly the same as
the previous year.

Adresa: Vrisera, Gjirokaster, Albania
Tel. + 355 8426 7301

Fax. + 355 884 90099

e-mail: @elka-sa.com

web-site: www.elka-sa.com



lekéve, me njé rritje prej 6.5 pér qind. Kurse shitjet
nga eksporti ishin 954 milioné leké, né njé nivel

thuajse té njéjté me vitin paraprak.

Por ajo qé nuk e bén té tepért pércaktorin “i
mrekullueshém” pér aktivitetin e ELKA SA gjaté
vitit € u mbyll, lidhet me efektivitetin e kompanisé.
N¢ analizé té fundit ky éshté edhe qéllimi pse
ekziston dhe zhvillohet ¢do biznes. Me rreth 896
milioné leké fitim para tatimit € siguruar, ELKA
duket se ka pasur njé vit tejet produktiv dhe shumé
mé té mir€ sesa vitl paraprak.

Edhe né drejtime t€ tjera kompania ka njohur
progres. Numri 1 punonjésve ka arritur né 442
veté, ndérkohé qé vetém njé vit mé paré ishte 419.
Nga kéta, 60 pér gind jané femra dhe 40 pér qind
meshkuj. Sigurisht se 23 t€ punésuar mé shumé
nuk pérbéjné ndonjé rritje ¢ konsiderueshme,
por kjo e ka vlerén e njé treguesi domethénés né
drejtim té progtesit t€ métejshém t€ kompanisé.
Edhe fondii pagave t€ kompanisé u rrit me 10 pér
gind, duke e kthyer ELKA SA-né ndér kompanité

me pagat mé té mira né vend, me pagén mesatare

What justifies calling ELKA SAs performance
“remarkable” is its effectiveness. Ultimately, this
is the purpose of every business. With a pre-tax
profit of around 896 million ALL, ELKA had
a highly productive year, much better than the
previous one.

The company also made progress in other
areas. The number of employees reached 442,
compared to 419 a year ago. Of these, 60 percent
are women and 40 percent are men. Certainly,
23 additional employees do not represent
a significant increase, but it is a meaningful
indicator of the company’s ongoing progtess.
The company’s wage fund also increased by 10
percent, making ELIKCA SA one of the best-paying
companies in the country, with an average annual
salary exceeding 1.5 million ALL. It appears the
company, with its consistent approach over the
years, has no workforce issues, well illustrated
by the fact that employees have an average

employment duration of 7 years.
The company’s contribution as a taxpayer




vjetore mbi 1,5 milioné leké. Duket pra se

kompania, me sjelljen e duhur ndér vite, nuk ka
problem me fuqiné punétore dhe kété e ilustron
miré edhe fakti se punonjésit kané njé kohézgjatje
mesatare punésimi 7 vijet.

Jashté analizés sé performancés sé kompanisé
nuk mund té lihet edhe kontributi i saj si
tatimpaguese dhe taksapaguese. Nuk jané pak, por
plot 1.2 miliardé leké, ose rreth 12 milioné Euro
qé institucionet e ndryshme t€ shtetit shqiptar
kané pérfituar nga kompania ELKA SA, cka e
rendit até ndér taksapaguesit mé t& médhenj té
biznesit shqiptar.

Pérvegse ka qené dhe mbetet kompani
e suksesshme, pra pérveg té kaluarés dhe té
tashmes sé lavdishme, ELKA SA duket se ka té
tillé edhe perspektivén. Nuk ka si té jeté ndryshe,
pérderisa kjo kompani bén pjesé né rrethin e pak
bizneseve shgiptare qé nuk kané asnjé detyrim
kundrejt institucioneve bankare, ndérkohé qé t&
gjitha sfidat e zgjerimit t€ aktivitetit ¢ lidhen me
nevojén e kryerjes s¢ investimeve i ka pérballuar
népérmjet burimeve té veta. Ashtu sikundér
po ndodhte konkretisht edhe me investimet qé
pritet té mbyllen gjaté kétij viti dhe qé do ta rrisin
kapacitetin prodhues té fabrikés.

Pérmes 25 vitesh investimi né infrastrukturé
té larté, teknologji inovative dhe njeréz té
motivuar, ELKA SA éshté béré njéri nga
distributorét drejtues né treg té disa prej
produkteve konsumatore mé té suksesshme né
Shqipéri. 81 rezultat, EKA SA tashmé u siguron
shérbime inovative distribucioni dhe plotésisht té
integruara mé shumé se 50 markave rajonale dhe
botérore, té mundésuara nga logjistika né kohé
reale, 250 punonjésit e shitjes, 110 furgonat, 12

is also significant. It paid a total of 1.2 billion
ALL, ot around 12 million Euros, to vatious
Albanian state institutions, ranking it among the
top taxpayers in Albanian business.

Besides being and remaining a successful
company with a glotious past and present, ELKA
SA seems to have a promising future as well. This
is likely, given that this company is among the
few Albanian businesses with no obligations to
banking institutions, handling all the challenges
of expanding its activities through its resources.
This is evident with the investments expected to
be completed this year, which will inctease the
factory’s production capacity.

Through 25 years of investment in high
infrastructure, innovative technology, and
motivated people, ELKA SA has become one
of the leading distributors of some of the most
successful consumer products in Albania. As a
result, ELKA SA now provides innovative and
fully integrated distribution services to more
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kamionat, njé rrjet prej mé se 10,000 dyqaneve, si
dhe zgjidhjet té tregtimit dhe t€ marketimit. Pér
pothuaj dy dekada, markat e produkteve shtépiake
ELKA frymézojné besueshméri, inovacion dhe
cilési tek konsumatorét.

Pavarésisht se né fillimet e saj éshté konceptuar
dhe ka vepruar si kompani distribuimi dhe tregtimi
t€ brandeve t€ mirénjohura ndérkombétare né
tregun shqiptar, ELKA éshté nga ato kompanité
qé, me kalimin e kohés, e ka gérshetuar tregtimin
me prodhimin, duke krijuar brandet e veta si
Belino, Replay, Baretti, My Little Garden, Daily,
etj. dhe duke ekspoloruar gjithnjé e mé shumé
tregjet e eksportit.

Synimi i kompanisé éshté qé té zgjerohet mé
tej me produktet snack né tregjet e Kroacisé, Malit
té Zi, Bosnjés dhe t& Cekisé.

than 50 regional and global brands, enabled by
real-time logistics, 250 sales employees, 110 vans,
12 trucks, a network of over 10,000 stores, and
trading and marketing solutions. For neatly two
decades, ELK A’ household product brands have
inspired reliability, innovation, and quality among
consumers.

Initially conceived and operated as a
distribution and trading company of well-known
international brands in the Albanian market,
ELKA has, over time, combined trading with
production, creating its brands such as Belino,
Replay, Baretti, My Little Garden, Daily, etc., and
increasingly exploring export markets.

The company’s goal is to further expand
its snack products into the markets of Croatia,
Montenegro, Bosnia, and the Czech Republic.




‘TEUTA’ KOMPANIA LIDER NE SEKTORIN
USHQIMOR PREJ 30 VITESH

‘ euta’ filloi 30 vite mé paré€ si njé
sipérmarrje e guximshme dhe
njékohésisht modeste, u rrit pak nga

pak duke pérfshiré né portofolin e saj té gjithé
gamén e produkteve té shportés dhe shumé mé
tepér. Tashmé prej 3 dekadash “Teuta” mbetet
pararojé e nevojave t€ konsumatorit Shqiptar duke
sjellé né treg risi me produktet ¢ saj.

Né kéto 30 vite né biznes, fokusi i “Teuta’
mbetet gjithnjé krijimi i marrdhénieve té
shéndetshme me furnitorét, klientét e kompanisé
si dhe konsumatotin e besuar.

“Teuta’ ka investuar né makinerité mé
bashkékohote né fushén e industrisé ushqimore
dhe automatizimin e proceseve né prodhim,
duke ofruar késhtu produkte té sigurta pér
konsumatorin. Cilésia e 1éndés sé paré éshté
gjithmoné prioritet pér t€ patur gjithnjé produktin
me vlerat mé t€ larta ushqyese dhe t€ shkélqyer né
shije. Me njé mbulim té ploté t€ territorit Shqiptar,
“Teuta’ sjell produktet e saj prané konsumatorit né
¢do pjesé té vendit toné. Natyralisht investimet,
pérmirésimet dhe menaxhimii tregut jané procese

Adresa: Rruga Aleksandér Goga, Lagja 18, Durrés
E-mail@teutadurres.com
www.teutadurres.com

KOMPANIA TEUTA DURRES

Emri | kompanisé: Teuta Durrés
Kniro e biznesit 2023: 40 milioné EURO
Numri i punonjésve: 200
Uendndodnja: Durrés dne Tirane

“TEUTA DURRES” COMPANY

Company name: Teuta Durres
Gross revenues in 2023: 40 million EUR
No. of employees: 200
Location: Durrés and Tirana

TEUTATHE LEADER COMPANY
IN THE FOOD SECTOR FOR 30 YEARS

‘ euta’ started 30 years ago as a bold
and at the same time modest ventute,
it grew little by little including in its

portfolio the entire range of pantry products and

much more. For 3 decades now, “Teuta’ remains
the vanguard of the Albanian consumer’s needs,
bringing new products to the market.

In these 30 years in business, “Teuta’s’ focus
remains mantaining healthy relationships with
the suppliers, customers as well as “Teuta’s’
trusted consumet.

“Teuta’ has invested in the most modern
machines in the field of food industry and the

automation of production processes, thus
offering safe products to the consumer. The
quality of the raw material is a priority to always
have the product with the highest nutritional
values and excellent taste. With a complete
coverage of the Albanian territory, “Teuta’ brings
its products to the consumer in every part of the
country. Naturally, investments, improvements
and market management are continuous
processes, and for “Teuta’s’, staff they are part

Address: Rruga Aleksandér Goga, Lagja 18, Durrés
E-mail@teutadurres.com
www.teutadurres.com
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t€ vazhdueshme, dhe pér stafin e “Teuta’ jané pjesé
e punés sé tyre t€ pérditshme. Kompania ‘Teuta’ u
ngtit mbi éndrra t€ médha, me shumé puné e njé
premtim: t€ béhet pjesé e jetés se pérditshme t€
shqiptaréve. Ky premtim u arrit shumé shpejt dhe
tashmé 1 gjejmé né ¢do tryez€. Prej vitesh, “Teuta’
éshté konsoliduar si njé biznes i suksesshém dhe i
garantuar i prodhimit, paketimit dhe shpérndatjes
s¢ produkteve té cilésisé s¢ larté, g€ mbartin vlera
t€ sigurta ushqimore.

Sot né treg gjejmé lehtésisht me dhjetra artikuj
ushqgimoré qé mbajné logon e firmés “Teuta’ dhe

MARKAT E‘TEUTA'NE (DO TRVEZE
DHE PER (DO KERKESE

Sot kompania “Teuta’ numéron 5 brande
té krijuara pér t€ plotésuar té gjitha nevojat
konsumatore. Marka e paté e kompanisé, krijuar
me emrin GOLD, vjen me 3 linja ushgimore
t€ cilat éshté e sigurté té gjenden né ¢do tryezé
shqiptare. Linja e par€ e krijuar éshté ajo e Orizit
GOLD me njé shuméllojshméri zgjedhjesh, ndér
té cilat 4 varietete Premium si Carnaroli, Arbotio,
Basmati dhe ai Parboiled. Njé tjetér linjé éshté ajo
e Fasules GOLD e cila ka prezantuar né tregun

of their daily work.

The ‘Teuta’ Company was founded on
big dreams, with hard work and a promise: to
become part of the Albanians daily life.

This promise was achieved very quickly and
we now can find them on every table. For years,
“Teuta’ has been consolidated as a successful and
guaranteed business of production, packaging
and distribution of high quality products, which
carry safe food values.

Today, you can easly find dozens of food
items in the market that bear the logo of the
“Teuta” company and that form the basis of
the Albanian consumer meals.

‘TEUTA’ BRANDS AT EVERY TABLE
AND FOR EVERY REQUIREMENT

Today the company ‘Teuta’ counts 5 brands
created to meet all consumer needs.

The company’s first brand, created under the
name GOLD), comes with 3 food lines which are
sute to be found on every Albanian table. The
first line created is that of GOLD Rice with a
vatiety of choices, among which 4 Premium
varieties such as Carnatoli, Arbotio, Basmati and
Parboiled. Another line is that of GOLD Beans,




shqiptar njé miks t€ pasur nga ku té perzgjedhim,

si dhe ka sjellé me prané konsumatorit né té gjithé
vendin produktin 100% shgqiptar t€ fasules pllagi.

Linja e treté éshté Vaji GOLD i luledielliti cili
éshté perfekt pér gatime t€ ndryshme.

Gama e gjeré e SuperFoods sjell njé larmi
produktesh té pasura me léndé ushqyese qé
konsiderohen t€ jené vecanérisht té dobishme pér
shéndetin dhe miréqenien.

Ready Mix éshté linja me katér varietete miks
t¢ pérgatitura me drithéra, fara dhe bishtaja, me plot
proteina, hekur dhe fibra pér tu konsumuar nga e gjithé
familja. T€ pérshtatshme pér tu gatuar né formén e
supave, sallatave t€ ftohta verore apo risotto.

Easy Bake éshté miell special pér té realizuar
kek ose muffins me shijet vanilje apo ¢okollaté.

Njé preparat i gatshém miks ku ka brenda
saj: miellin pér kek, fryrésin, quméshtin dhe shije
vanilje/cokollaté. T thjeshté, praktik dhe shumé i
shijshém.

Bio Enetgy ¢ prodhuar né ményré artizanale
ashtu si¢ do t€ pergatisnit veté né kushte shtépie
recetat granola dhe muesli. Me mjalté dhe pa
ngjyrues artificialé.

Nén markén “Teuta’ mund té gjeni edhe
kategori té tjera si: sardele, drithéra, produkte
bishtajore, pluhura pér gatim etj.

which has introduced to the Albanian market a
rich mix to choose from, as well as bringing the
100% Albanian product of plallaki beans to the
consumer all over the country.

The thitd line is the GOLD Sunflower Qil
which is petfect for various cooking.

The wide range of SuperFoods bring
various nutrient-dense foods that are considered
to be particularly beneficial for health and well-
being,

Ready Mix is a line with four varieties of
mixes prepared with cereals, seeds and legumes,
full of protein, iron and fiber to be consumed
by the whole family. Suitable for cooking in the
form of soups, cold summer salads or risotto.

Easy Bake is special flour for making cakes
or muffins with vanilla or chocolate flavors. A
ready-mix preparation containing: cake flour,
baking powder, milk and vanilla/chocolate
flavor. Simple, practical and very tasty.

Bio Energy artisanally produced as you
would prepate your own granola and muesli
recipes at home. With honey and no artificial
colots.

Under the “Teuta’ brand you can also find
other categories such as: sardines, cereals,
legumes, cooking powders, ctc.
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FILIALET TEUTA

<« Zyra Qéndrore Durrés

Zyra Qéndrore Durrés, hapur né vitin 1994
me adresé: Lagja 18. Rruga“Aleksander Goga”
KP 2001. Durrés, Shqipéri

Filiali Fier
Filiali Fier hapur né vitin 2014 me adresé:
Rruga Nuredin Aliu, Unaza Fier

Filiali Tirané

Filiali Tirané hapur né vitin 2016 me
adresé: Rruga Petronini Luarasi, Kashar, Fushé
Mézezé, Tirané, Shqipéri

Filiali Korcé
Filiali Kor¢é hapur né vitin 2019 me
adresé: Zona industriale, Rruga Eordeji, Kor¢é

Filiali Shkodér
Filiali Shkodér hapur né vitin 2020 me
adresé: Rruga 1 Qershori, Shkodér

Filiali Sarandé

Filiali Sarandé hapur né vitin 2021 me
adresé: Rruga Nacionale Delviné-Sarandé,
Ura e Bistricés, Sarandé

Korgé
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TEUTA BRANCHES

< Durrés Headquarters

Durrés Headquarters, since 1994 with
address: Lagja 18. Rruga “Aleksander Goga”
KP 2001. Durrés, Shqipéri

Fier Branch
Fier branch opened in 2014 with address:
Rruga Nuredin Aliu, Unaza Fier

Tirana Branch

Tiranabranch openedin 2016 with address:
Rruga Petronini Luarasi, Kashar, Fushé Mézezé,
Tirané, Shqipéri

Korca Branch
Korca branch opened in 2019 with the
address: Zona industriale, Rruga Eordeji, Kor¢é

Shkodra Branch
Shkodra branch opened in 2020 with
address: Rruga 1 Qershori, Shkodér

Saranda Branch

Saranda branch opened in 2021 with
address: Rruga Nacionale Delviné-Sarandé,
Ura e Bistricés, Sarandé




Kompania ‘Teuta’ pétbéhet nga 6 lokacione né
Republikén e Shqipérisé. Selia géndrore ndodhet né
Durrés, ndérsa degét e tjera jané né: Tirané, Korcé,
Fier, Shkodér dhe Sarandé.

Kjo shpérndarje strategjike né té gjithé
territorin, e ka fuqgizuar mé tej pozitén né treg té
kompanisé ‘Teuta’.

PLOTESIM I NEVOJAVE TE KONSUMATORIT

Népérmjet kanaleve t€ saj t€ komunikimit me
publikun, ‘Teuta’ pérqéndrohet né promovimin
e njé ményre jetese té shéndetshme pérmes
ushgimeve té certifikuara bio, pa gluten, organike
dhe pa laktozé. Ajo ofron njé butim té pasur
informacionesh pér ata qé kérkojné t€ adoptojné
njé stil jetese mé té shéndetshém dhe té balancuar,
duke u fokusuar né produkte me pérbérés natyralé
dhe té sigurt.

Né llogarité e tyre zyrtare paragiten personazhe
té ndryshme, si nutricionisté, kuzhinieré té
specializuar dhe eksperté t€ fushés, t€ cilét japin
késhilla praktike pér njé ushqyetje t€ miré.

“Teuta’ Company consists of 6 locations in
the Republic of Albania. The headquarters are
located in Durtés, while the branches are located
in: Tirana, Korca, Fiet, Shkoda and Saranda.

This strategic distribution throughout the
territory has further strengthened the market
position of the “Teuta’ Company.

FULFILLMENT OF CUSTOMER NEEDS

Through its public communication
channels, “Teuta’ focuses on promoting
a healthy lifestyle through BIO certified,
gluten-free, organic and lactose-free foods.
It provides a rich source of information for
those secking to adopt a healthier and more
balanced lifestyle. focusing on products with
natural and safe ingredients.

Their official accounts feature vatious
personalities, such as nutritionists, specialist
chefs and experts in the field, who provide
practical advice on good nuttition.

In addition to their nutrition and lifestyle

I_lB.
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Pérveg késhillave t€ tyre mbi ushqimin dhe
stilin e jetés, ata ndajné ide kreative pér receta té
shéndetshme q¢ i pérshtaten njé diete té pérgatitur
me pérbérés natyralé, t€ sigurt dhe té pérzgjedhur
me kujdes.

Recetat pérfshijné alternativa pér individét
qé ndjekin dieta pa gluten ose pa laktozé, duke
ofruar njé gamé t€ gjeré opsionesh ushgimore t&
shijshme dhe t€ shéndetshme. “Teuta’ na inkurajon
t€ béjmé zgjedhje t€ ndérgjegjshme ushgimore qé
mbéshtesin mitéqgenien fizike dhe mendore, duke
vendosur theksin mbi pérfitimet afatgjata t& njé
jetese t€ ekuilibruar.

EARDHMJA PREMTON RRITJE DHE RISI

‘Teuta’ e 10 viteve té ardhshme do ti sjellé
produktet e saj jo vetém prané konsumatorit

PERBERESIT

1 doorais sy

M0 g mroukaid & prser

advice, they shate creative ideas for healthy
recipes that fit a diet prepared with natural, safe
and carefully selected ingredients.

The recipes include alternatives for
individuals following gluten-free or lactose-free
diets, offering a wide range of delicious and
healthy food options. “Teuta’ encourages us
to make conscious food choices that support
physical and mental well-being, emphasizing
the long-term benefits of a balanced lifestyle.

THE FUTURE PROMISES
GROWTH AND INNOVATION

“Teuta’ of the next 10 years will bring its
products not only to the Albanian consumer

Shqiptar né Shqipéri dhe USA, por edhe VIZITONI FAQEN INSTAGRAM TE TEUTA COMPANY ME ANE TE QR KO
konsumatorit Ballkanas dhe mé gjeré. Sé shpejti do

té sjellin né Shqipéri njé investim té ri né teknologji

VISIT THE COMPANY'S INSTAGRAM PAGE USING THE QR CODE




in Albania and the USA, but also to the Balkan

consumer and beyond.

VIZITONI FAQEN ZYRTARE TE TEUTA COMPANY ME ANE TE QR KOD

VISIT THE OFFICIAL WEBSITE OF TEUTA COMPANY BY QR CODE

dhe logjistiké, i cili do t€ jeté ndér mé t€ avancuarit
né Rajon. Pér t€ vazhduar mé pas me investime
té t€ njéjtit lloj né tregje jashté tertitorit Shqiptar,
duke zgjeruar késhtu hartén e aktivitetit dhe duke
zgjeruar familjen e madhe.

Soon they will bring to Albania a new
investment in technology and logistics, which
will be among the most advanced in the
Region. To then continue with investments of
the same type in markets outside the Albanian
territory, thus expanding the activity map and
expanding the big family.
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ZGJERIMI | PORTOFOLIT,
PARTNERITET ME MARKAT ME TE MIRA
ITALIANE DHE ME SHUME

‘Teuta’ éshté krenare t€ jeté né tregun Shqiptar
sot me rreth 1,000 produkte, ndér t€ cilat pjesa mé
¢ madhe vijné nga brandet partnere, eksluzivitet i
sjellé nga “Teuta’ né Shqipéri. Marka t€ mirénjohura
italiane dhe jo vetém, vijné ¢do dité nga ckipi i
‘Teuta’” pér konsumatorin Shqiptar me mbulim
100% té territorit. “Teuta’ éshté e lumtur qé ka
shuméfishuar jo vetém numrin e produkteve pér
¢do marké, por edhe numrin e markave té cilat
pérfagéson.

Brandet ekskluzive té “Teuta” né treg, jané
tashmé lider né kategorité pérkatése né tregun
Shgiptar dhe té mirénjohur nga konsumatori pér
cilésiné ¢ ofrojné. Me ané t€ njé menaxhimi t&
kujdesshém dhe efektiv té shpérndatjes né treg té
produkteve nga brandet partnere, kané arritur €
jené ndér distributorét mé té suksesshém né Rajon,
duke konkuruar ndjeshém dhe vende me popullata
shumé mé té médha si Kroacia dhe Serbia.

EXPANDING THE PORTFOLIO,
PARTNERING WITH BEST ITALIAN BRANDS
AND MORE

‘Teuta’ is proud to be on the Albanian market
today with about 1,000 products, most of which
come from partner brands, exclusivity brought in
Albania by “Teuta’. Well-known Italian brands and
not only, come every day from the “Teuta’ team
for the Albanian consumer with 100% coverage
of the territory. ‘Teuta’ is happy to have multiplied
not only the number of products for each brand,
but also the number of brands it represents.

‘Teuta’s’ exclusive brands in the market are
already leaders in the respective categories in the
Albanian market and well-known by consumers
for the quality they offer. Through a careful and
effective management of the market distribution
of products from partner brands, they have
managed to be among the most successful
distributors in the Region, significantly competing
with countries with much larger populations such
as Croatia and Serbia.
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ér njé vend me nivel jo t€ larté zhvillimi,
Pe me probleme socio-ekonomike si¢
éshté Shqipéria, investimet ¢ huaja né
pérgjithési, e sidomos ato direktet, jané ilag 1 miré
pér t’i reduktuar kéto probleme. Né kété kuptim,
¢do investim 1 huaj, pavarésisht llojit e shumés sé
investuar q¢ realizohet né Shqipéri, éshté mé sei
mirépritur. B sidomos investimet e huaja direkte.
Né fundin e vitit 2019 grupi Sumitomo Electric
Group hyri né Shqipéri népérmjet krijimit té
kompanisé¢ SEWS Cabind Albania. Viti 2020
ishte vit 1 ngritjes sé ploté té kompanisé dhe 1 njé
aktiviteti né kushte té reduktuara si rrjedhojé e
pandemisé sé Covid-19 g€ pushtoi botén.
Funksionimin e ploté kompania e fitoi
gjaté vitit 2021, kur mund té thuhet se realizoi
njé aktivitet normal, brenda pritshmérive, por
jo brenda objektivave e qéllimeve qé ka. Né
vitin 2023, kompania e katérfishoi volumin
e aktivitetit, ndonése ka punuar vetém me
kapacitet 50 pér gind. Nga viti 2021 né vitin
2023, SEWS Cabind Albania ka ngritur dy
fabrika, duke arritur té punésojé deri mé tani
1303 punonjés dhe éshté akoma né fazén e
rekrutimit té stafit dhe trajnimit pér procese

Adresa: Rruga Erzeni, Kaméz
Tel: 04 248 1601

HIDEKI NAKAMURA

Emri 1 kompanisé: SEWS Cabind Albania
Khiro e biznesit 2023: 40 milion EURO
Numri | punonjésve: 1303
Uendndodhja: Tirané

HIDEKI NAKAMURA

Gompany Name: SEWS Cabind Albania
Turnover 2023: 40 million EUR
No. of employees: 1303
Location: Tirana

or a country with a not very high
Flevel of development and with socio-

economic problems like Albania, foreign
investments in general, and especially direct ones,
are a good remedy to reduce these problems. In
this sense, any foreign investment, regardless
of the type and amount invested in Albania, is
more than welcome, especially direct foreign
investments. At the end of 2019, the Sumitomo
Electric Group entered Albania through the
establishment of the company SEWS Cabind
Albania. The year 2020 was a year of complete
establishment of the company and of reduced
activity due to the Covid-19 pandemic that
engulfed the world.

The company achieved full operation during
2021, when it can be said that it realized normal
activity within expectations, but not within the
objectives and goals it has. In 2023, the company
quadrupled its activity volume, although it has
only been operating at 50% capacity. From 2021
to 2023, SEWS Cabind Albania has established
two factories, managing to employ up to 1303
employees so far and is still in the process
of staff recruitment and training for various

Address: Rruga Erzeni, Kaméz
Tel: 04 248 1601



té ndryshme té prodhimit né fabrika. Shitjet e
saj kané ardhur né rritje, ndonése lajmi 1 keq i
deritanishém éshté se akoma kompania nuk ka
filluar t€ prodhojé fitim. Se sa réndési ka aktiviteti
1 kompanive si Sews Cabind Albania e tregon
jo vetém impakti social 1 veprimtarisé s¢ saj sa i
takon numrit t€ t€ punésuarve, por njékohésisht
edhe kontributi qé jep kompania né krijimin e

production processes in the factories. Its sales
have been increasing, although the bad news
so far is that the company has not yet begun to
generate profit. The importance of the activity
of companies like SEWS Cabind Albania is
shown not only by the social impact of its
activity concerning the number of employees
but also by the company’s contribution to




njé grupi punonjésish té trajnuar profesionalisht,
pa llogaritur kétu faktin se kompani té tilla as qé
béhet fjalé t€ aplikojné puné né té zezé, gjé qé me
biznesmenét shqiptaré ndodh réndom.
Kompania éshté e specializuar né prodhimin
e instalimeve elektrike pér sektorin automotiv,

ashtu sikurse éshté i gjithé Grupi Sews Cabind
me 8 fabrika prodhimi dhe me 9000 té punésuar

creating a group of professionally trained
employees, not to mention the fact that such
companies do not even consider engaging in
undeclared work, something that is common
among Albanian businessmen.

The company specializes in the production
of electrical installations for the automotive
sectot, as does the entire SEWS Cabind Group
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gjithsej. SEWS-CABIND Albania éshté béré
kompania e paré dhe mé e madhe e prodhimit
té telave né zonén e Tiranés. Kompania synon
té shfaqet si njé piké interesi pér njerézit qé
mbarojné shkollén e mesme dhe diplomohen
nga universiteti, e gé jané té etur pér té zhvilluar
ekspertizé né sektorin industrial.

SEWS CA prodhon kryesisht pajisje pér
tela pér projektet aktuale dhe t€ ardhshme t&
klientéve té vet, duke mbéshtetur késhtu té gjitha
vendet e tjera té prodhimit t&€ SEWS CABIND
Group né zhvillimin e biznesit.

Si té gjitha kompanité SEWS-CABIND,
ato jané té pérkushtuara pér té adoptuar
konkretisht parimet e SEG jo vetém né drejtim
té proceseve té prodhimit, por edhe né krijimin
e Ekipit té ri me Sumitomo Spirit € né fillim.
Ata do té pérpiqen té jené pjesé e integruar e
komunitetit lokal, duke ndihmuar rritjen e tij né
njé marrédhénie harmonike reciproke.

SEWS Cabind Albania éshté né procesin
e rritjes sé géndrueshme dhe ky éshté edhe
njé lajm 1 miré, por edhe njé déshiré e urim
i té gjithé shqiptaréve. Sepse ecutia e miré e
aktivitetit té saj, pérvecse perspektivé e miré
pér t€ punésuarit, éshté edhe mesazh ftese pér
investitoré té tjeré potencialé t€ késaj kategorie.

with 8 manufacturing plants and a total of
9000 employees. SEWS-CABIND Albania has
become the first and largest wire manufacturing
company in the Tirana area. The company aims
to emerge as a point of interest for people who
finish high school and graduate from university,
and who are eager to develop expertise in the
industtial sector.

SEWS CA primarily produces wire equipment
for its current and future client projects, thereby
supporting all other SEWS CABIND Group
production sites in business development.

Like all SEWS-CABIND companies, they
are committed to concretely adopting SEG
principles not only in terms of production
processes but also in creating the new Team with
the Sumitomo Spirit from the beginning. They
will strive to be an integrated part of the local
community, helping it grow in a harmonious
reciprocal relationship.

SEWS Cabind Albania is in the process of
sustainable growth, and this is good news, as
well as a wish and blessing from all Albanians.
Because the good progress of its activity, besides
being a good prospect for employees, is also an
invitation message for other potential investors
of this category.




Numri i punonjésve;

Emri | Kompanisé:
Khiro e biznesit 2023:

KOMPANIA ALBAELETTRICA

Albaelettrica

39 milioné EURO
. 150

Tirané

No. of employees
Location

Company name:
Turnover 2023:

ALBAELETTRICA COMPANY

Albaelettrica
39 million EUR
. 150

. Tirana

Ibaelettrica, e themeluar né vitin 1993,

éshté njé partner i besueshém i zinxhirit
t€ furnizimit me matetiale elektrike, civile
dhe industriale né Shqipéri. Me njé pérvojé té
pasur né projektimin, mirémbajtjen dhe instalimin
e sistemeve elektrike, Albaelettrica ka artitur té
béhet njé piké referimi pér kompanité € operojné
né sektorét e instalimeve elektrike, ndricimit,
kondicionimit, veglave té punés, sistemeve t&
automatizimit, sistemeve t€ fiksimit etj, duke
garantuar cilési dhe efikasitet né ¢do projekt.
Me kalimin e viteve, Albaelettrica ka zgjeruar
aktivitetin e saj dhe shtrirjen gjeografike duke u
bété prezente me njé filial né Vlor€ dhe Prishtiné.
Pérmes njé ekipi profesionistésh prej mé
shumé se tre dekadash, Albaelettrica vazhdon
té dallohet pér dedikimin e saj né ofrimin e
shérbimeve cilésore. Me njé vizion t€ qarté pér
t€ ardhmen dhe njé angazhim pér pérmirésim
té vazhdueshém, Albaelettrica mbetet lider né
industri, duke béré diferencé jo vetém né Shqipéri,
por edhe né Kosové.

Adresa: Head Office & Central Warehouse
Autostrada Tirane-Durres, km 8
T+3554 2406633

F+3554240 6634

@albaelettrica.al

www.albaelettrica.al

Ibaelettrica, founded in 1993, is

a reliable supply chain partner for

electrical, civil and industrial matetials
in Albania. With a rich experience in the design,
maintenance and installation of electrical
systems, Albaelettrica has managed to become
a point of reference for companies operating in
the sectors of electrical installations, lighting, air
conditioning, power tools, automation systems,
fixing systems, etc. guaranteeing quality and
efficiency in every project.

Opver the years, Albaelettrica has expanded
its activity and geographical scope by becoming
present with a subsidiary in Kosovo as well.
Through a team of professionals of more
than three decades, Albaelettrica continues to
stand out for its dedication to providing quality
services. With a clear vision for the future and
a commitment to continuous improvement,
Albaelettrica remains a leader in the industry,
making a difference not only in Albania, but also
in Kosovo.

Adresa: Head Office & Central Warehouse
Autostrada Tirane-Durres, km 8
T+35542406633

F+3554240 6634

@albaelettrica.al

www.albaelettrica.al



VLERA QE SIGUROJNE QENDRUESHMERI

Né njé boté gjithnjé né ndryshim, siguria
dhe cilésia e materialeve elektrike jané mé té
réndésishmet. Ne jemi partneri kryesor pér
furnizimin e materialeve elektrike, duke ofruar
gjithashtu shérbim t€ ploté dhe efektivé pér té

plotésuar edhe nevojat mé specifike. Q&llimi
yné Eshté té sigurojmé njé rrjet t€ gjithanshém
partnerésh europian, duke shftytézuar njé strukturé
logjistike té miréorganizuar pér té garantuar qé
kérkesat e bashképunétoréve tané t€ pérmbushen
né kohé. Stafi yné 1 departamentit té shitjes €shté
gjithnjé i gatshém pér té ofruar mbéshtetje dhe
késhillim me shkallé té larté profesionalizmi né
¢do fazé té projektit tuaj. Aftésité e shkélqyera,
pérkushtimi i palodhur dhe atmosfera pozitive né
ambientin toné t€ punés nga 150 punonjés kané
rezultuar né njé sukses t€ jashtézakonshém, me
shitie qé kapén shumén prej 39 milion Eurosh
gjaté vitit 2023. Né Albaelettrica, ne e shohim ¢do
bashképunétor si njé mundési pér € krijuar njé
marrédhénie t€ suksesshme dhe pér té kontribuar
né suksesin e tij té ardhshém.

PARTNERITETE AFATGJATE

Prej vitesh, Albaelettrica ruan partneritete
té qéndrueshme me furnitoré nga vende té
ndryshme europiane, duke u bazuar né njé qéllim
t€ pérbashkét: plotésimin e kérkesave té tregut.

Kéta partner garantojné jo vetém siguri né
furnizim, por gjithashtu mundésojné qé ne té
ofrojmé produkte qé pérputhen pérsosmérisht
me kérkesat e klientéve tané.

Me njé fokus té qarté né nevojat specifike té
profesionistéve shqiptar, Albaclettrica pérzgjedh

VALUES THAT ENSURE SUSTAINABILITY

In an ever-changing world, the safety
and quality of electrical materials are most
important. We are the main partner for the
supply of electrical materials, also offering a
complete and effective service to meet even the
most specific needs. Our goal is to provide a
comprehensive network of European partners,
utilizing a well-organized logistics structure to
guarantee that the requirements of our partners
are met on time. Our sales department staff
is always ready to provide support and advice
with a high degree of professionalism at every
stage of your project The excellent skills, tireless
dedication and positive atmosphere in our work
environment of 150 employees have resulted
in a remarkable success, with sales reaching
the amount of 39 million Euros during 2023.
At Albaelettrica, we see every associate as an
opportunity to create a successful relationship
and contribute to his future success.

LONG-TERM PARTNERSHIPS

For years, Albaelettrica maintains stable
partnerships with suppliers from different
European countries, based on a common goal:
meeting market requirements. These partners
guarantee not only security of supply, but
also enable us to offer products that perfectly
match our customers’ requirements. With a
clear focus on the specific needs of Albanian
professionals, Albaelettrica rigorously selects
efficient products that are designed to meet the
challenges and demands of their daily work.
Delivering reliable products is our priority, and




me rigorozitet produkte efikase, qé jané té
dizajnuara pér t€ pérmbushur sfidat dhe kérkesat
e punés sé tyre té€ pérditshme. Dorézimi i
produkteve t€ besueshme €shté prioriteti yné, dhe
mbéshtetemi né partneritetet tona pér té siguruar
qé ¢do profesionist té keté mjetet e nevojshme pér
t€ arritur suksesin né fushén e tij.

SEKTORI I MATERIALEVE ELEKTRIKE

Portofoliiploté me t€ gjitha llojet e matetialeve
elektrike na bén shpérndarésin mé té réndésishém
t€ kétyre produkteve. Bashképunimi shumévijecar
me firmat mé té njohura t€ prodhimit té tyre na ka
dhéné mundési t€ ofrojmé cmimet me konkuruese
né tregun shqiptar. Aktualisht Albaelettrica éshté
pérfagésues i vetém i autotizuar pér tregun shqiptar
1 brandeve europiane t€ prodhimit té materialeve
elektrike si: ABB, General Cavi, Palazzoli, AVE,
Weidmuller, DKC, etj. E gjithé kjo éshté arritur
falé kérkesés toné pér cilési né pérzgjedhjen e
produkteve si dhe konsulencés profesionale qé
ofrohet nga njé ekip ekspertésh té kualifikuar.

VENTILIMI DHE AJRI 1 KONDICIONUAR

Komoditet né ¢do ambient, né ¢do stiné té
vitit! Portofoli i markave té sektorit t€ ventilimit
dhe ajrit té kondicionuar né Albaelettrica ofron
cilési optimale t€ ajrit pér ¢do hapésiré industriale
dhe rezidenciale duke minimizuar konsumin
e energjisé. Gama ¢ produkteve t€ markave si:
Mitsubishi Heavy Industries, Hokkaido, York,
Multiwarm, Vortice sigurojné njé ekuilibér té
pérsosur midis cilésisé sé ajrit t€ brendshém,
lagéshtisé dhe temperaturés, duke krijuar njé mjedis
t€ shéndetshém dhe t€ rehatshém. Angazhimi yné
pér cilésing, performancén dhe qéndrueshmériné
na bén njé partner té€ besueshém pér arkitektét,
inxhinierét dhe pronarét e ndértesave qé kérkojné
t€ krijojné hapésira komode, té shéndetshme dhe
me efikasitet energjie. Duke zgjedhur Albaelettrica,
mund t€ jeni t€ sigurt se po merrni njé zgjidhje t€
besueshme, efikase dhe migésore me mjedisin qé
plotéson nevojat tuaja specifike té ventilimit dhe
ajrit t€ kondicionuar, duke reduktuar gjithashtu
kostot e energjisé.

we rely on our partnerships to ensure that every
professional has the tools they need to succeed
in their field.

ELECTRICAL MATERIALS SECTOR

Our complete portfolio of electrical matetials
makes us the most important distributor of these
products. The long-term cooperations with the
most well-known companies has given us the
opportunity to offer the most competitive prices
in the Albanian market. Currently, Albaclettrica is
the only authorized representative for the Albanian
market of European brands of electrical materials
such as: ABB, General Cavi, Palazzoli, AVE,
Weidmuller, DKC, etc. All this has been achieved
thanks to our demand for quality in the selection
of products as well as the professional consultancy
offered by a team of qualified experts.

VENTILATION AND AIR CONDITIONING

Comfortable in any environment, in any
season of the year! Albaclettrica’s portfolio
of ventilation and air conditioning sector
offers optimal air quality for any industrial
and residential space while minimizing energy
consumption. The product range of brands
such as: Mitsubishi Heavy Industries, Hokkaido,
York, Multiwarm, Vortice ensure a perfect
balance between indoor air quality, humidity and
temperature, creating a healthy and comfortable
environment. Our commitment to quality,
petformance and sustainability make us a

trusted partner for architects, engineers and
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NDRICIMI

Albaelettrica ofron pérgjigien perfekte me
variantet ¢ sofistikuar t€ ndricuesve t€ dizenjuar nga
dizenjues t€ njohur europiané, si pér ambientet e
jashtme ashtu edhe pér ato t€ brendshme. Pér mé
tepér, njé nga pikat mé t€ forta éshté konsulenca e
arkitektéve t€ pérkushtuar né krijimin e projekteve
t€ ndricimit dhe zgjedhjen e ndricesve te duhur,
duke eliminuar kostot ¢ panevojshme. Duke
ofruar njé qasje gjithépérfshirése pér projektimin
e ndricimit, ekipi yné i arkitektéve té ndricimit
siguron qé ¢do detaj i projektit té merret né
konsideraté, nga efikasiteti i energjisé deti tek dukja
estetike. Kjo vémendje ndaj detajeve na mundéson
t€ ofrojmé zgjidhje té pérshtatura gé pérmbushin
pritshmérité e klientéve tané. Pavarésisht nése
éshté njé hapésiré banimi, komerciale ose publike,
konsulentét e Albaelettrica né showroomin Temple
by Albaelettrica té dedikuar vetém pér ndricimin
garantojné njé ambient unik dhe térheqgés.

VEGLA PUNE DHE SISTEME FIKSIMII

Milwaukee, njé marké lider né tregétimin e
veglave t€ punés, ka gené njé partner i besuar prej
vitesh, duke u oftuar profesionistéve shqiptaré
njé gamé té gjeré veglash qé minimizojné kohén e
realizimit t€ punés. Milwaukee €shté pérkushtuar
pér t& fuqizuar profesionistét pér t€ pasur mé
shumé efikasitet. Nga ky partneritet gjithnjé e mé
1 konsoliduar Albaelettrica mundéson pér tregun
shqiptar njé portofol té gjéré prej gindra veglash
edhe pér kérkesat mé specifike. Jemi krenaré qé
numérojmé mijéra pérdorues besniké té Milwaukee
né Shqipéri. Krahas cilésisé sé larté t€ veglave t€
punés pér tregun shqiptar ofrojmé edhe sistemet e
fiksimit té markés Friulsider, té cilat jané t€ njohura
pér rezistueshméri dhe siguri maksimale. Veglat e
punés dhe sistemet e fiksimit jané instrumente té
réndésishme né sektoret ku operojme, ndaj kemi
zgjedhur pikérisht kéto brande t€ cilat nuk béjné
kompromis me cilésiné qé ofrojné.

AUTOMATIZIMI | GODINES, ZYRES APO SHTEPISE

Sistemet automatike té ambienteve jané
teknologjia mé e fundit. Kéto sisteme mundésojné
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building owners looking to create comfortable,
healthy and energy-efficient spaces. By choosing
Albaelettrica, you can be sure that you are getting
a reliable, efficient and environmentally friendly
solution that meets your specific ventilation
and air conditioning needs, while also reducing
energy costs.

LIGHTING SOLUTION

Albaclettrica offers the perfect answer
with sophisticated lighting variants designed by
wortld - renowned designers, both for outdoor
and indoor environments. In addition, one
of the strongest points is the consulting of
architects dedicated to creating lighting projects
and choosing the right luminaites, climinating
unnecessary costs. Offering a comprehensive
approach to lighting design, our team of lighting
architects ensures that every detail of the project
is considered, from energy efficiency to aesthetic
appeal. This attention to detail enables us to
offer tailored solutions that meet out customers’
expectations. Whether it is a residential,
commercial or public space, Albaclettrica
consultants at the Temple by Albaelettrica
showroom dedicated only to lighting guarantee
a unique and attractive environment.

POWER TOOLS AND FIXING SYSTEM

Milwaukee, a leading brand in the trade
of power tools, has been a trusted partner
for years, offering Albanian professionals a
wide range of tools that minimize the time of
work and maximize the users safety. Milwaukee
is dedicated to empowering professionals
to be more efficient. From this increasingly




qé kéto ambiente té jené té rehatshme, inteligjente
dhe mé e réndésishmja, té sigurta. Me vetém
disa klikime, ju mund t€ kontrolloni ndricimin,
temperaturén dhe siguriné e shtépisé tuaj nga
kudo dhe né ¢do kohé. Imagjinoni té ktheheni né
shtépi né njé atmosferé té ngrohté dhe mikpritése,
ose té merrni njoftime né telefonin tuaj kur dikush
hyn ose del nga shtépia juaj.

Kéto sistemet t€ automatizuara qé¢ ofrojné
page mendore dhe komoditet, né Albaclettrica
ofrohen nga brande europiane si Came, AVE,
ABB etj. Pavarésisht nése jeni duke kérkuar
té pérmirésoni shtépiné tuaj ekzistuese ose t&
ndértoni njé t€ re, né Albaelettrica do té gjeni
zgjidhje inovative qé do t€ pérshtaten pér nevojat
dhe preferencat tuaja specifike.

PROJEKTIM INXHINIERIK

Projektimi i specializuar ofrohet né shumé
fusha té inxhinierisé elektrike qé nga instalmet
civile dhe industriale, deri tek impiantet speciale
st mbrojta kundér viedhjes, kundér zjarrit, CCTV,
TV-SAT, Videocitofoni, Home Automation,
BMS, Scada etj. Misioni yné, si né té gjitha fushat
e tjera g€ ne operojmé, éshté t& ofrojmé cilésiné
mé t€ miré€ t€ shérbimeve profesionale pér klientét
tané, né njé mjedis t¢ kénaqshém pér ta, duke
pasur qillim kryesor standardet, cilésin€, buxhetin
dhe zbatimin me pérpikméri t€ projekteve. Stafi
yné garanton pérpikméri dhe bashképunim té
ngushté me klientin né ¢do hap té projektit dhe
jané t€ kualifikuar pér té kryer dizenjimin dhe
instalimin e impianteve t€ ndryshme, qé nga ato t&
theshtat e deri tek mé t€ nderlikuarat, né té gjitha

nivelet e licensuara.

consolidated partnership, Albaelettrica provides
the Albanian market with a wide portfolio of
hundreds of tools even for the most specific
requirements. We are proud to count thousands
of loyal Milwaukee users in Albania. In
addition to the high quality of power tools for
the Albanian matket, we also offer Friulsider
fixing systems, which are known for maximum
durability and safety. Power tools and fixing
systems are important instruments in our field
of operation, therefore we have chosen these
brands that do not compromise with the quality.

BUILDING, OFFICE AND HOME AUTOMATION

Automation systems are the latest
technology. These systems enable premises to
be comfortable, intelligent and most importantly,
safe. With just a few clicks, you can control the
lighting, temperature and security of your home
from anywhere and anytime. Imagine coming
home to a warm and welcoming atmosphere,
or getting notifications on your phone when
someone enters or leaves your home. These
automated systems that offer peace of mind
and comfort, in Albaelettrica are offered by
European brands such as Came, AVE, ABB
etc. Whether you are looking to improve your
existing home or build a new one, at Albaclettrica
you will find innovative solutions that will be
tailored to your specific needs and preferences.

ENGINEERING DESIGN

Specialized electrical designing is being
offered in most aspects of electrical engineering
from civil & industrial installations to special
equipment such as anti-theft systems, fire
protection, CCTV, TV-SAT, Video Door
Intercom systems, Home Automation, BMS,
SCADA and so on. Our Mission as in all other
fields in which we operate, is to offer the best
quality of professional services to our clients
for a pleasant environment, aiming for safety,
quality, affordability and accuracy in design
implementation. Our staff guarantees close
cooperation with clients on every step of
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NETWORK SOLUTIONS

Ne e béjmé té thjeshté pér klientét tané
qé té ndértojné dhe té menaxhojné praniné e
tyre né rrjet. Jemi pérqéndruar né ndihmén qé
1 japim bizneseve, enteve publike apo private,
trjeteve civile dhe industriale t€ pérmbushin
nevojat e tyre pér shpejtésiné dhe siguriné e
informacionit.

Aftésia krijuese dhe puna e palodhur e
punonjésve tané u ka mundésuar klientéve qé,
népérmjet zgjidhjeve profesionale pér rrijetet
LAN, té pérmirésoiné dhe té rrisin efikasitetin
né bizneset e tyre. Materialet € ne ofrojmé
si Fibrat Optike, Kabllot LAN, Sistemet e
Telefonise, Panelet RACK, UPS etj, ndihmojné
klientét tané té ndértojné apo zgjerojné
aktivitetet e tyre duke pérmirésuar cilésiné e

the way, and they are qualified to design and
implement electrical systems of all sizes, from
minor ones to the most complex - in all licensed
categories.

NETWORK SOLUTIONS

We make it easy for our clients to build and
manage their presence online. We’re focused on
the help we give to businesses, private or public
entities, civil or industtial netwotks to fulfill their
needs for self-reliance, fast and secure data. Our
staff’s creativity and hard work provides our
clients with professional solutions for LAN
networks. The products we offet, such as Optical
Fibers, LAN Cables, Phone Systems, RACK
Pannels, UPS and more, help our clients build
or expand their enterprises improving the quality
of communication and speeding up progress.

komunikimit dhe pérshpejtuar progresin.

PROJECTS CV

2023

+ Maternity Hospital“Queen Geraldine"

+ EuroSteel Impiant

« National Children’s Cultural Center and
Puppet Theatre

« Green Valley Residences

« TIA (Supply)

2022

« Dermolife

« Nato Airfeld

+ Berdica Cement

« Delmon Group, Process ind. Panels
+ Albsafety rane

+ Lion Park

+ Skena teatrale, Akademia e arteve

2021

+ LeSpotHQ

+ Melia Hotel

+ Square 21 Albtelecom

+ Mangalem 21

« Step Shopping center & Residence

2020

+ Teeneral Medicine Hospital

+ TOB Stage Automation Panels

« Lighting of*Parku Rinia"

+ Credins Bank Branches (Albania and Kosovo)
+ QSUT Diagnostics Laboratories

2019
« TAP Bilisht and Fier
+ National Stadium LV panels

+ Agroferma Sauk

+ (redins Bank branches

+ Smart Grid Vlora, Phase 2

+ Nations Road tunnel rehabilitation and
upgrade

+ Brunes HQand showroom upgrade

2018

+ "Nations Road” toll infrastructure and
booths.

+ 400/220KV Substation Koman

+ Installation o the first Waste To Energy Plant
of 2.3MW energy in Albania

+ Smart Grid on distribution System Tirana & ~+ Ambassador I (co2 alarm and tv/sat

Durresi

+ Smart Grid on distribution SystemVioraFirst ~+ Bankers Petroleum Decanter Plant, Scada

Phase
+ Revamping of existing S5 110 kV on
Memaliaj

2017

+ 110KV Plant Rehablitaton - Memalia Substation

« Phase I: Installation & fitting of Control
System —Vlora Network

216

« Milennium Business Center

+ Rrapuni Hydro Power Plant

+ Substation Tirana Upgrade Phase 2

+ Smart Grid Project of 30 Transformer Points
+ Dispatching Center ofTirana City

+ Dhémi Substation

2015
+ HPP Substation Langarica
+ Substation Tirana 1 upgrade

+ WWIP10 Station Durrés Scada

+ WWTP Kavajé automation panels
+ HPP Nishové Scada

+ Mak Albania Resort Renovation
+ Trikot Shkodra, Expansion

2014

+ ENK Raiffeisen Bank Prishtina, Kosovo
« I

+ Bershka

+ IndetexTEG (low voltage installations)
+ (ST Dispatch Center

+ HPP SSTémova

systems)

2013

+ Durrés Port Authority Maintenance
+ Splendor Hotel, Dhérmi

+ Faciledt Call Center

+ Albstar Offces

+ SAR'OTEL

+ Alglas Warehouse

+ Shéngjin Harbour

+ HPP Rrapuni

+ Kalata 10, Durrés Harbour

+ HPPViushe

+ MEGA Distribution Warehouse

+ University ofTirana, Campus Project
+ Water Supply Utiity, Biisht Scada
+ HPP Hidro Energy Pulita, Pérmet

+ HPPTrehisht

2012
+ Tirana Business Park

+ Ambassador I

+ ARMO 0il Company

+ BANKERS Petroleum Drivers panels pumps
+ BANKERS Petroleum Offices

+ Aquila Liquori

bl

+ Jumbo, Neptun & Fashion Group Shops
+ Rolling Hill Village

+ Hydro Power - ASHTA, Albania

+ Sea Salt Albania

2010

+ Plus Communication Offices

+ Titan- Antea Cement sh.a.

+ Hydro Power Central, Lanabregas - Albania
+ Trebeshina Mineral Water

2009
+ Hygeia Hospital - Tirana
+ (Green Bazar - Podgorica

2008

+ Diplomat Medical Clinic - Tirana
+ DM&S Center-Tirana

+ (Globe Center - Tirana

+ Trikot - Shkodra

+ Vesa Center—Tirana

2007
+ Hydro Power Central, Koman - Albania
(rehabilitation)

2006
+ Kukés Airport - Albania

2004

« Upgrading and Automation in Medium
Voltage Network for 52 Transformer Points

+ Head Quarter of NATO - Prishtina

+ Lulis lour Mill-Tirana

2003
+ BMW Salon - Tirama

2002
+ Sheraton Hotel - Tirana

2001
+ Butrinti Hotel - Saranda

2000

+ Durres Port Authority

+ Attomey General Office - Tirana
+ Top Albania Radio

+ Prime Minister Office of Albania

1999
+ TaxiWay - Mother Theresa Airport — Tirana
+ Bicap - Shoe Factory

1998
+ Touristic Vllage - Golem
+ Harry Fultz - Technical School - Tirana

1997
+ OSCE Offices - Tirana

199
+ USA Embassy - Tirana
+ National Bank of Greece -Tirana
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iznesi shqiptar ka arritur tashmé né até

stad, ku ankthi i trashégimisé menaxhuese

té kompanive éshté i pranishém tek
biznesmenét, pasi shumé prej tyre kané krijuar
kompani té forta, té cilat i déshirojné té jené edhe
afatgjata né treg. Mendimi i shumé ekspertéve
éshté se Shqipérisé i ka ardhur koha gé té formojé
klasén e menaxheréve. Né fakt, shembuj pozitivé
qé tregojné edhe ményrén e duhur t€ funksionimit
t€ kompanive me menaxheré né krye té tyre ka. Po
ge se do t€ ilustronim konkluzionin népérmijet njé
shembulli domethénés, emrii paré€ qé na vjen ndér
mend ésht¢ Gentian Karaj, Drejtor i Pérgjithshém
1 kompanisé “Albanian Motor Company”. Me njé
karrieré reale né biznesin e shitjes s¢ makinave,
duke qené fillimisht menaxher shitjesh, ai fitoi
besimin pér t& qené né krye té kompanisé sé
shitjes s¢ makinave Ford dikur. Pra fitoi mundésiné
pér t€ treguar potencialin e tij menaxhues, gjé
qé né analizé t€ fundit do t€ konkretizohej né
performancat e kompanisé.

Adresa: Autostrada Tirané - Durrés, Km. 10, Kashar, Tirané, Shqipéri
042407992

0676035588.

@albanianmotor.com

GENTIAN KARAJ

Khiro e biznesit 2023; 38 miliond euro

Ndryshimi né % 23/22: +30

Numri i punonjésve: 40
Uendndodnja: Tirané

GENTIAN KARAJ

Turnover 2023: 38 million EUR
Difference in % 23/22: +30
No. of employees: 40
Location: Tirana

Ibanian business has now reached a stage

where the concern about managerial legacy

is evident among businessmen, as many
have established strong companies aiming for long-
term presence in the market. Many experts believe it
is time for Albania to cultivate a class of managers.
Indeed, there are positive examples demonstrating
the proper way to run companies with effective
management at their helm. To illustrate this point
conctretely, one of the first names that comes
to mind is Gentian Karaj, Genetal Director of
“Albanian Motor Company”. With a real career in
car sales, starting as a sales manager, he earned trust
to lead the former Ford dealership. He seized the
opportunity to showcase his managerial potential,
which ultimately translated into the company’s
performance. It should be noted that when Gentian
Karaj took over “Albanian Motor Company”, it was
notamong the prominent companies in the new car
sales and service sector. Howevet, the hierarchy in
this business is fluid. It is adaptable. Nevertheless,

Address: Highway Tirana-Durres Km. 10, Kashar Tirana, Albania
042407992

0676035588.

@albanianmotor.com



Duhet theksuar se kur Gentian Karaj u
vendos né krye té kompanisé ku éshté edhe
aktualisht, “Albanian Motor Company” nuk ishte
ndér kompanité ktyesore t€ sektorit té shitjes sé

makinave t€ reja dhe servisit t€ tyre. Megjithaté,
hierarkia né kété biznes &shté e luhatshme.
Eishté e lévizshme. Mirépo me “Albanian Motor
Company” ndodhi njé dukuri e pélqyeshme
dhe e lavdérueshme. Ajo filloi té pérmirésojé
vit pas viti performancat e saj sipas rregullit ku
gjithmoné performanca né vitin pasardhés ishte
mé e miré dhe tejkaluese e performancés sé vitit
paraardhés. Kjo dinamiké aktiviteti e shndérroi
“Albanian Motor Company” né kompanité
kryesore té tregut shqiptar, duke regjistruar ¢do
vit risi té reja dhe duke pérmitésuar efektivitetin
e saj, pér té ardhur né vitin 2023, kur regjistrohet
njé nga performancat mé spektakolare t€ saj, kur
kalon pér heté té paré limitin ¢ 1000 makinave
té shitura. Ky limit éshté kaluar edhe njé heré
tietér, pér hir t€ s¢ vértetés, né vitin 2008, por qé
at€heré asnjé kompani nuk 1 afrohej kétij numri.
Kurse “Albanian Motor Company” arriti t€ shesé
rreth 1100 makina gjaté vitit 2023, njé numér ky
qé, sé€ bashku me servisin ose shitjen e aksesoréve
t€ tjeré, mundésoi qé kjo kompani té realizonte
njé xhiro prej rreth 38 milioné eurosh. Me kété
rezultat t€ arritur gjat€ vitit t€ kaluar, Albanian

“Albanian Motor Company” experienced a
commendable and praiseworthy phenomenon.
Year after year, it began to improve its performance
according to a rule where each subsequent year’s
performance surpassed the previous year’s. This
dynamic transformed “Albanian Motor Company”
into one of the leading companies in the Albanian
market, consistently introducing innovations and
enhancing its efficiency. In 2023, it achieved one
of its most spectacular performances by surpassing
the milestone of selling 1,000 cars for the first
time. This threshold was previously exceeded
in 2008, but since then, no company had come
close to this number. “Albanian Motor Company”
managed to sell around 1,100 cars in 2023, alongside
their service and accessory sales, culminating in a
turnover of approximately 38 million euros. With
such achievements in the past year, “Albanian Motor
Company” is undoubtedly one of the top three
companies in the new car sales sector.

The year 2023 also marked a significant
milestone for the company with the introduction
of the new MG brand. Selling approximately
420 units in 2023, it became the top-performing
new car brand in Albania’s automotive business
history, surpassing distributor expectations. Prior
to this acquisition, it was another strategic move
by the company’s management, who integrated




Motor Company” éshté pa asnjé médyshje, njé
ndér 3 kompanité kryesore té sektorit t€ shitjes sé
automjeteve té reja.

Viti 2023 ishte edhe viti 1 goditjes né shen;jé
nga ana ¢ kompanisé, népérmjet brandit té i
qé ajo ka marré sé fundmi t¢ MG. Me rreth
420 ekzamplaré té shitur gjaté vitit 2023, ajo
béhet marka e makinave me vitin e paré mé t€
miré né historiné e biznesit t€ automjeteve né
Shqipéri, duke tejkaluar késhtu edhe pritshmérité
e distributoréve té saj. Para marrjes sé saj ishte njé
tjetér manovér e drejtuesve té kompanisé, té cilét i
bashkéngjitén markés historike té tyre, Fordit, edhe
até t& Hyundait. T€ gjitha kéto manovra, pra shtimi
1 brandeve, krijimi i raporteve t€ duhura cilési-
¢mim, stoku i makinave, pasja e makinave pér ¢do
shtresé popullsie, pérmirésimi i shérbimit karshi
klientit, e kthyen “Albanian Motor Company”
né koncensinaren kryesote né treg, njé nga dyert
ku trokasin mé sé shumti klientét qé déshirojné
t€ blejné njé makiné t€ re apo edhe t€ pérdorur.

Nga cfaré thamé mé lart éshté e qarté se viti
2023 ka qené tejet 1 suksesshém pér kompaniné
qé kujdeset pér markat Ford, Hyundai dhe MG.
Jané xhiroja e biznesit, pérfitueshméria, dinamika
e aktivitetit krahasuar me vititn paraardhés ato qé
e vértetojné kété fakt. Por ama nuk ka gené njé
suksesilehté, sikurse mund té krijohet pérshtypja.
Pérkundrazi, ka qené sukses i atritur mes shumé
e shumé véshtirésish. Sepse historikisht dhe
sistematikisht biznesi i makinave té reja né Shqipéri
ka qené biznes me problematika té médha, ku t&
qenit pérfagésues i njé kompanie té mirénjohur
ndérkombétare makinash kthehet né dizavantash
t€ madh, sepse je i ekspozuar kundrejt rregullave
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their historic Ford and Hyundai brands. These
maneuvers—brand expansions, establishing
appropriate quality-price relationships, maintaining
vehicle stocks, catering to all customer segments,
and enhancing customer service—solidified
“Albanian Motor Company” as the primary
automotive dealer, a preferred destination for
customers looking to purchase new or used cars.
From the above, it is clear that 2023 was
highly successful for the company handling Ford,
Hyundai, and MG brands. Business turnover,
profitability, and activity dynamics compared to
the previous year substantiate this fact. However,
it was not an easy success, as one might assume.
On the contrary, it was achieved amidst numerous
challenges. Historically and systematically, the new
car business in Albania has faced significant issues,
where representing a renowned international car
company can become a major disadvantage due
to mandatory application rules and standards.
Moreover, fierce and unfair competition in this
sector is at its peak. New car trading businesses
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dhe standardeve té detyrueshme pér aplikim,
ndérkohé qé konkurenca e pandershme né kété
sektor &shté né kulm. Bizneset q¢ merren me
tregtimin e makinave té reja nuk po rreshtin
s€ pérballuri me até qé quhet konkurencé e
pandershme dhe e padrejté né kété treg.

Deri para disa viteve, problemi i tyre ishin
makinat tejet t€ pérdorura, me moshé 20-25
viecare, g€ importoheshin nga vende t€ ndryshme
té Buropés, jashté standardeve. Duke krijuar
késhtu problematiké pér vendin, por edhe pér
pérfaqésité e makinave té reja. T€ gjitha kompanité
¢ tregtimit t€ makinave té reja sé bashku nuk kané
mundur t€ kalojné numrin e 3 mijé makinave
deri para pak vitesh. Kurse tani jemi né kushtet
e njé realiteti t€ i, ku disa operatoré tregu jané
zévéndésuar me disa té tjera, ku makinat elektrike
jané béré pjesé e réndésishme e veprimtarisé sé
kétyre koncensionareve, duke artitur deti né mbi
30 pér qind té numrit té pérgjithshém t€ shitjeve.

Por problemet mbeten té vjetra. Konkurenca
e padrejté dhe e pandershme éshte njé nga arsyet
kryesore pse sektori i shitjes s€ makinave t€ reja
paraqet kété tablo g€ ka aktualisht. Pra, ku numri
total i makinave t€ shitura éshté rreth 4000 pér vitin
2023 dhe pjesa dérrmuese e kétij numiri shitjesh
éshté e realizuar prej 3-4 kompanish. Dhe pérveg
té tjerave, “kali” kryesor me té cilén konkretizohet
kjo konkurencé jané makinat kineze t¢ destinuara
vetém pér tregun kinez.

Konkurtenca e tillé éshté sigurisht e padrejté
pér njé koncesionar zyrtar, 1 cili detyrohet té
pérmbushé t€ gjitha standardet g€ kérkojné markat
e automjeteve, si né facilete, ndértesa, hapésira,
trajnim dhe numér té pércaktuar stafi, i cili
mundéson qindra vende pune né ekonominé toné,
pér t€ ofruar shérbimin e kérkuar nga ‘franchise”,
produktin e standarteve té pércaktuara pér tregun
Europian, si dhe garanciné e dhéné nga prodhuesi
1 kétij produkti.

Pérballé koncesionarit zyrtat, pozicionohet njé
shités ambulant, shpeshheré me njé ‘kasolle’ ku ka
vetém njé tavoliné, njé laptop dhe njé roje, dhe ky
shités pretendohet se po shet dhe po pérfagéson
markat prestigjoze botérote automjetesh!

continually confront what is termed unfair and
relentless competition in this market.

Until a few years ago, their primary issue was
the influx of excessively used cars, aged 20-25 years,
imported from vatious European counties, falling
short of standards. This created complications
for the country and new car dealerships alike. All
new car trading companies together struggled to
surpass the 3,000 units mark until recently. Now,
we are witnessing a new reality where several
market players have been replaced, electric cars
have become a significant part of these dealerships’
operations, constituting over 30% of total sales.

However, the old problems persist. Unfair
and relentless competition remains a major reason
why the new car sales sector presents its current
challenges. Approximately 4,000 cats wete sold in
2023, with the vast majority of these sales realized
by only 3-4 companies. Among other factors, the
primary contender intensifying this competition is
the influx of Chinese cars tailored exclusively for the
Chinese market. Such competition is undoubtedly
unfair for an official dealer who must comply with
all standards required by automotive brands, such
as facilities, buildings, space, training, and a specified
number of staff, which in turn creates hundreds
of job opportunities in out economy, offering
the required service under franchise, adhering to
standardized products for the European market
and the manufacturer’s warranty.

Facing the official dealership is a street vendot,
often with just a booth equipped with a table,
laptop, and a guard, claiming to sell and represent

prestigious global automotive brands!
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erl para pak vitesh, g€ nga moment i
Dkrijimit, kompania quhej PAPMETAL.

Mirépo zhvillimet e vrullshme t€ saj,
shtimi i gamés sé produkteve té prodhuara
népérmjet ambienteve té tjera, linjave té reja
té prodhimit, ia rriti aq shumé dimensionet
kompanisé, saqé tani ajo ka trajtén e njé kombinati
t€ miréfillté t€ prodhimeve té hekurit. Né “Albsteel”
prodhohen profil tubolar rrethor, profil tubolar
katror, profil tubular drejtkéndor, profile tubolare
speciale, llamariné tabak, llamariné e riguar piké
loti, llamariné e riguar bakllava, profil ¢eliku
katror, profil celiku lama, profil ¢eliku rrethor,
profil geliku ele barabrinjése, profil geliku T, traré
celiku UPN, traré celiku IPE, traré celiku HEA,
trar€ celiku HEB, traré celiku IPN. Né “Albsteel”
kryhen procese t€ latjes s¢ profileve t€ hekurit me
1éré. Pjesé e paketés sé produkteve té prodhuara
nga kjo kompani jané edhe panelet sanduic, té
cilat tashmé gjenden té gatshme pér t'u ofruar
tregut shqiptar. E gjithé kjo gamé produktesh
dhe sasité qé prodhohen e tregtohen né vit, me
cilésiné dhe standardet ¢ Bashkimit Europian, e
kané kthyer Albsteel & Papmetal né grupin mé té

Adresa: Xhafzotaj, km 3, Durres
Tel: 0035552901061

Fax: 00355529010 62
www.metal.com
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Kniro e biznesit 2023: 36 milioné euro
Ndryshimi né % 23/22: +7
Numri | punonjésve: 50
Uendndodnja: Durrés

PROLETAR HASANI

Turnouer 2023: 36 million EUR
Difference in % 23/22: +7
No. of employees: 50
Location: Durrés

ntil a few years ago, since its
inception, the company was known
as PAPMETAL. However, the rapid

developments, the increase in the range of
products produced through other facilities, and
new production lines expanded the company so
much that it now resembles a full-fledged iron
production complex. At “Albsteel,” round tubular
profiles, square tubular profiles, rectangular
tubular profiles, special tubular profiles, sheet
metal plates, tear drop patterned sheet metal,
checker plate sheet metal, square steel profiles,

flat steel profiles, round steel profiles, equal-angle
steel profiles, T-shaped steel profiles, UPN steel
beams, IPE steel beams, HEA steel beams, HEB
steel beams, and IPN steel beams are produced.
“Albsteel” also performs sandblasting processes
on iron profiles. The company’s product range
includes sandwich panels, which are now ready
to be offered to the Albanian market. This wide
range of products and the quantities produced
and traded annually, meeting the quality and
standards of the European Union, have turned
Albsteel & Papmetal into the largest group in the

Address: Xhafzotaj, km 3, Durres
Tel: 0035552901061

Fax: 00355529010 62
www.metal.com



madh né rajon pér prodhimin e profileve tubolare
ptej llamarine celiku té prodhuar né té ftohté, t€

ngrohté e t€ galvanizuar.

Dhe éshté kénaqési e vérteté kur konstaton se
petformanca e késaj kompanie t€ mirénjohur ka
njohur rritje edhe gjaté vitit 2023. Mbi 3.7 miliardé
leké ishte xhiroja e kompanisé, ndérkohé qé njé vit
mé paré ky tregues ishte rreth 3.5 miliardé leké. Pra
ka njé ritém rritjeje prej 6-7 pér gind.

Rritja e aktivitetit éshté gjé shumé pozitive
pér kompaning, qé béhet edhe mé pozitive kur
konstaton se éshté “ushqyer” kryesisht nga
eksporti. Deri para pak vitesh, t€ gjitha energjité,
t¢ gjitha forcat e kompanisé ishin pérgendruar pér
t€ pérmbushur kérkesat nga tregu vendas. Detisa
erdhi njé moment gé Proletar Hasani kuptoi se
bazamenti i kompanisé do té ishte edhe mé i forté
po qe se produktet e “Albsteel”-it do t€ ishin té
pranishme edhe né tregjet e huaja. Ndaj edhe i
dha vémendjen e duhur edhe kétij komponenti.
Fillimisht me kuota modeste, por kjo prani né tregje
t€ huaja filloi t€ rritej nga viti né vit pér t€ artité né
vitin 2023 né rreth 500 milioné leké. Pra, nése deri
para pak vitesh kompania “Albsteel” kishte zero
eksporte, tashmé ajo realizon rreth 14 pér gind
t€ volumit t€ pérgjithshém népérmjet eksportit.

Duke paré dinamikén e kétij treguesi éshté
mése e sigurté g€ prania e kompanisé né eksporte
do t€ vijé duke u béré gjithnjé e mé e madhe. Aq
mé shumé qé Proletar Hasani nuk gjen kurr€ rehat

region for producing cold-formed, hot-formed,
and galvanized steel sheet tubular profiles.

Itis truly satisfying to note that this renowned
company’s performance improved in 2023. The
company’s turnover was over 3.7 billion ALL,
compared to around 3.5 billion ALL the previous
yeat, indicating a growth rate of 6-7 petcent.

The growth in activity is very positive for the
company and becomes even more positive when
you see that it is primatily driven by exports. Until
a few years ago, all the company’s efforts were
focused on meeting domestic market demands.
However, Proletar Hasani realized that the
company’s foundation would be even stronger if
“Albsteel” products were also present in foreign
markets. Thus, he gave the necessary attention to
this component. Initially with modest quotas, but
this presence in foreign markets began to grow
year by year, reaching around 500 million ALL
in 2023. So, if until a few years ago the company
“Albsteel” had zero exports, now it realizes about
14 percent of its total volume through exports.

Given this trend, it is very likely that the
company’s presence in exports will continue to
grow. This is further ensured by Proletar Hasani,
who never rests or allows routine to set in, always
considering things unfinished and focusing on
market expansion. “Albsteel” resembles a mosaic,
where there is always something to add. This
is how Proletar acts year after year. Just when




e getési. Nuk bie dhe nuk lejon t€ bjeré né rutinén
¢ aktivitetit, duke i quajtur gjérat t¢ mbaruara
dhe duke u kujdesur vetém pér zgjerim tregjesh.
“Albsteel” i ngjan njé mozaiku, ku gjithmoné
ka dicka pér t€ shtuar. Késhtu vepron Proletari
nga viti né€ vit. Kur ti mendon se tashmé gjithcka
ka shkuar né vendin e vet, até e gjen duke béré
investime té reja. Rreth 55 milioné leké té reja
ishte vlera e investimeve té tilla gjaté vitit 2023,

you think everything is in place, you find him
making new investments. About 55 million ALL
were invested in 2023, showing his philosophy
of maintaining and strengthening his leadership
position in this industry through systematic
investments that provide solutions for the
opportunities and challenges of the time.

The production and sales complex is built
on a total area of 60,000 m? of which 25,000
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cka tregon se filozofia e tij pér té ruajtur e pér té
forcuar pozitat q¢ ka si lider né két¢ industri, éshté

ajo e investimeve sistematike, népérmijet t€ cilave
ofron zgjidhjet pérkatése pér oportunitetet apo
sfidat q€ paraqet koha.

Kompleksi i prodhimit dhe shitjeve éshté
ndértuar né njé sipérfaqe totale 60.000 m2,
nga té cilat 25.000 m2 jané sipérfage e mbyllur,
e mirorganizuar dhe e pajisur me té gjithé
infrastrukturén bashkékohore. Rreth 1200
metra katroré jané vetém zyrat e kompanisé,
té pérfunduara sé fundmi, s¢ bashku edhe me
zgjerimin e kapacitetit t€ saj. Profilet tubolare
prodhohen né fabrikén e Papmetal dhe ofrohen
ekskluzivisht vetém nga Qendra e Shérbimit
t€ Metaleve Albsteel. Formatet e ndryshme té
llamarinave t€ prodhuara né té ngrohté dhe té
ftohté, t€ galvanizuara dhe inox jané produkt i
makinerive té prodhimit italian, té pajisura me
teknologjité mé té fundit né fushén e sheshimit
dhe prerjes né gjatési e gjerési. Me qéllim té rritjes
sé standarteve t€ trajtimit t€ konstruksioneve
metalike, ofrohet shérbimi i pastrimit me réré geliku
dhe lyerje me primer. Makinerité dhe teknologjia
e pérdorur jané térésisht gjermane. Standardet e
administrimit, prodhimit dhe kontrollit t€ cilésisé
jané né pérputhje t€ ploté dhe té certifikuara sipas
Standardeve t¢ Bashkimit Europian. Produktet jané
certifikuar dhe prodhohen né pérputhje me normat
e CE. Kompanité jané certifikuar pér Sistemin e
Menaxhimit t€ Cilésisé sipas standardeve ISO 9001
: 2008, ISO 9001 : 2015, Certifikate Konformiteti
CE sipas standardit EN 10219-1 : 2006 dhe pér
Sistemin e Menaxhimit Mjedisor sipas standardit
ISO 14001:2004.

m? are enclosed, well-organized spaces equipped
with modern infrastructure. Approximately 1200
square meters are offices, recently completed
along with the expansion of the company’s
capacity. Tubular profiles are produced in the
Papmetal factory and offered exclusively by
Albsteel’s Metal Service Centet.

Various formats of hot-formed, cold-formed,
galvanized, and stainless steel sheet metal are
produced with Italian manufacturing machinery
equipped with the latest technology in flattening
and cutting to length and width. To enhance
the standards of metal structure treatment,
sandblasting and primer coating services are
offered, using entirely German machinery and
technology.

Management, production, and quality control
standards are fully compliant and certified
according to Buropean Union Standards.
Products ate certified and produced in accordance
with CE norms. The companies are certified for
Quality Management Systems according to 1ISO
9001: 2008, ISO 9001: 2015, CE Conformity
Certificate according to EN 10219-1: 2006, and
Environmental Management System according

to ISO 14001: 2004.




ji “Lajthiza” ka gené alternativa e paré e
konsumatoréve gjaté vitit 2023. Sigurisht

q€ ky nuk éshté as opinion e as perceptim,
por thjesht realitet i konfirmuar nga shifrat. Gjaté
vitit 2023 kompania performoi né ményré té
shkélgyeshme, duke realizuar njé volum aktiviteti
prej afro 3.6 miliardé lekésh. Kjo éshté njé rritje
t¢ ndjeshme krahasuar me njé vit mé paré, kur
kompania regjistroi njé aktivitet né kuotén e 2.8
miliardé lekéve. Arsyeja pse konsumatorét e kané
zgjedhje t€ paré ujin “Lajthiza” éshté e lehté pér tu
kuptuar. “Lajthiza” ésht€ uji mé cilésor né treg dhe
kété e vértojné analizat e kryera né institucionet mé
prestigjoze ndérkombétare.
Cilésia e produktit e bén krenar Hajri Elezin,
e bén até t€ ndjehet pérheré kryelarté dhe i
nderuar pérpara konsumatorit. Njéheré né njé
panair ndérkombétar ku merrnin pjesé kompani
qé tregtonin brande t€ njohura ndérkombétarisht,
presidentii njé kompanie té tillé ¢ pyeti Hajti Elezin
pér arsyen e té qenit né panair. “Kam ardhur t&
mart pjesé me ujin mé t€ miré né boté”, iu pérgjigj
ai, duke nénkuptuar “Lajthiza”-n. Dhe kjo pérgjige
nuk ishte ndonjé shfagje megalomanie, por tregon

Adresa Fabrika: Lajthiza Water, SH5, Puké, Albania Lajthiza HQ
Rruga“Locka” Kashar, Zip Code: 1000 Tirané, Shqipéri
info@lajthiza.al

www.lajthiza.al
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Khiro e biznesit 2023: 35 milion EURD

Ndryshimi né % 23/22: +25
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Uendndodhja: Lajthizé, Puké

HAJRI ELEZI

Turnover 2023: 35 million EUR
Difference in % 23/22: +25
No. of employees: 385
Location: Laithiza, Puka

n 2023, “Lajthiza” water was the first choice
for consumers. This is not just an opinion
or perception but a reality confirmed by
the numbers. In 2023, the company performed
excellently, achieving a business volume of
approximately 3.6 billion leks. This is a significant
increase compared to the previous year, when
the company recorded a business volume of
2.8 billion leks. The reason why consumers
choose “Lajthiza” as their first choice is easy to
understand. “Lajthiza” is the highest quality water
on the market, as confirmed by analyses conducted
in the most prestigious international institutions.
The quality of the product makes Hajri
Elezi proud, making him always feel honored in
front of the consumer. Once, at an international
fair attended by companies selling well-known
international brands, the president of such a
company asked Hajti Elezi why he was at the fair.
“I came to participate with the best water in the
wotld,” he replied, referring to “Lajthiza.” This
response was not an act of megalomania but rather
a legitimate belief in the quality product he has.
Regarding the improvement of “Lajthiza

Address Factory: Lajthiza Water, SH5, Puké, AlbaniaLajthiza HQ
Street“Locka” Kashar, Zip Code: 1000 Tirana, Albania
info@lajthiza.al

www.lajthiza.al
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bindjen e ligishme t€ tij pér produktin cilésor qé
ka né duar.

Sa i takon pérmirésimit té performancés
ekonomike t€ kompanisé “Lajthiza Invest” ajo
duket né disa drejtime. S€ pati, sikurse thamé mé
lart, tek volumi i aktivitetit t€ kompanisé. Edhe pse
né treg ka njé mori ujérash, edhe pse tregutishtohen
pérdité kompani gé tregtojné ujéra mineralé, jo
vetém nga vendi por edhe nga importi, kjo dukuri
nuk ka mundur ta preké kompaniné “Lajthiza
Invest”. Mé sakté, mund t’ia keté reduktuar disi
ritmin e rritjes, por pa e penguar té keté rritjen e
saj, ndoshta edhe pértej pritshmérive t€ drejtuesve.
Sepse me pasé tritjie pértej 25 pér gind nga viti
paraardhés, éshté thjesht fantastike. Rritja e
numrave sasioré qé tregojné xhiron e kompanisé
éshté rrjedhojé e shtimit t€ konsumatoréve té saj,
krahasuar me vitin paraardhés. Dhe né kété kontekst
njé nga faktorét q¢ mund té keté ndikuar né kété
drejtim éshté edhe rritja e numrit t€ turistéve t€ huaj
q€ kané vérshuar drejt Shqipérisé. Por jo vetém kag.

Té bindur né cilésin superiore t€ ujit “Lajthiza”,
drejtuesit e kompanisé e kané drejtuar vémendjen
edhe nga eksporti, duke kérkuar tregje té reja, klienté
té rinj. Né Kosové, Magedoniné e Veriut, Londér,
Bruksel, Dubai. Dhe numrat jané inkurajues. Rreth
20 pér qind e totalit té shitjeve t€ ujit “Lajthiza” u
pétket tregjeve t€ kétyre vendeve. Dhe synimi né
njé t€ ardhme té afért éshté qé kjo kuoté té shkojé
né 30 pér gind € totalit.

Invest” company’s economic performance, it is
evident in several aspects. Firstly, as mentioned
above, in the company’s business volume. Despite
the plethora of waters in the market and the
addition of companies selling mineral waters, both
locally and from importts, this phenomenon has
not affected “Lajthiza Invest.” It may have slightly
slowed the growth rate, butit has not prevented the
company from growing, pethaps even beyond the
expectations of its leaders. Achieving growth of
over 25 percent from the previous year is simply
fantastic. The increase in the company’s turnover
is a result of the addition of new consumers
compared to the previous year. One factor that
may have contributed to this is the increase in the
number of foreign tourists flocking to Albania.
But that’s not all.

Confident in the supetior quality of “Lajthiza”
water, the company’s leaders have also focused on
exports, secking new markets and new clients in
Kosovo, North Macedonia, London, Brussels, and
Dubai. The numbers are encouraging. Around 20
petcent of “Lajthiza” water sales are from these
markets, with the aim to reach 30 percent in the
near future.

Another strong argument for the company’s
excellent performance is the profit achieved. This
indicator has improved by 700 percent compared
to the previous year, mainly due to controlling
company expenses. On one hand, revenues have
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Nga ana tjetér, njé argument i forté i
perfomancés s¢ mrekullueshme té kompanisé éshté
edhe fitimi i siguruar. Ky tregues éshté pérmirésuar
me 700 pér gind krahasuar me njé vit mé paré
dhe kjo éshté béré e mundshme kryesisht né saje
té kontrollit t€ shpenzimeve t€ kompanisé. Nga
njéra ané, t€ ardhurat ¢ saj jané rritur né ményré
t€ konsiderueshme, nga ana tjetér shpenzimet jané

increased significantly, while on the other hand,
expenses have grown at a much more moderate
pace. The only expense category where the
company has followed the trend imposed by the
times is salaries, bonuses, and social secutity, which
have seen respective increases.

Ordering “Lajthiza” water in a market or alocal
store is easy. However, the process and journey this
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rritur me njé ritém shumé mé t€ moderuar. I vetmi
grup shpenzimi, né t¢ cilin kompania ka ndjeké
trendin g€ imponon koha, ka gené ajo e pagave,
shpérblimeve dhe sigurimeve shogérore qé kané
pasur rritjen pérkatése.

Me porosité ujé “Lajthiza” né njé market a
lokal éshté gjé e lehté. Por procesi dhe rruga qé
bén ky produkt pér té mbérrité tek konsumatori
éshté edhe e gjaté, edhe e véshtiré. E ndértuar né
fshatin Lajthizé té Pukés, buzé rrugés nacionale,
fabrika moderne éshté njé nga investimet mé té
réndésishme t€ zonés, né t€ cilén jané punésuar
shumé njeréz prej asaj zone. Qarku i Kukésit ka
shumé biznesmené t€ njohur e t€ médhen;j né rang
vendi, por asnjé nuk éhté né nivelin ¢ Hajti Elezit,
pér cka ka béré ai pér zonén ku ka vite g€ ushtron
aktivitetin.

Fabrika “Lajthiza” shfrytézon burimin e ujit q¢
vien nga mali i Roshit, népérmjet disa proceseve qé
e béjné até té gatshém pér t'ua cuar konsumatoréve
anckénd Shqipérisé. Tashmé si rrjedhojé e
investimeve té realizuara pér shtimin e kapacitetit
t€ saj, ajo éshté njé nga fabrikat mé t€ médha né
vend. Por Hajti Elezi prej kohésh ka déshiruar dhe
njékohésisht ka investuar pér t’ia zgjeruar spektrin
kompanisé. Jo vetém duke prodhuar ujé né madhési
dhe ambalazhe € ndryshme, por duke futé né
fabriké edhe linja prodhimi té pijeve freskuese,
cka do t'1 lejojé kompanisé té pretendojé pér njé
perspektivé akoma mé t€ miré. Nése e tashmija éshté
e miré, éshté e sigurté qé e ardhmja e kompanisé do
jeté edhe mé e miré.

product undetgoes to reach the consumer is both
long and difficult. Built in the village of Lajthiza in
Puka, near the national road, the modern factory
is one of the area’s most significant investments,
employing many people from the region. Kukés
County has many well-known and prominent
businessmen nationwide, but none ate on the level
of Hajri Elezi for what he has done for the area
where he has been active for yeats.

The “Lajthiza” factory utilizes the water source
from Mount Roshi through several processes
that make it ready to be delivered to consumers
across Albania. As a result of investments made
to increase its capacity, it is now one of the largest
factories in the country. Hajri Elezi has long
desired and simultaneously invested in expanding
the company’s specttum. Not only by producing
water in various sizes and packaging but also
by introducing production lines for soft drinks,
allowing the company to aim for an even better
future. If the presentis good, the company’s future
will be even better.
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successful

ompania e kultivimit dhe tregtimit té
peshkut “Coral Fish” na ka mésuar ¢do

it me performanca t€ shkélqyeshme, qé
rezultojné té pérmirésuara kur krahasohen me ato
té vitit paraardhés. Né kété ményré, viti pasaardhés,
duke tejkaluar paraardhésin, éshté gjithmoné mé
1 miri né jetén e kompanisé. Por kjo nuk mund t&
thuhet pér cka éshté arritur gjaté vitit 2023. Sepse,
né dallim nga vitet e tjera, kur tejkalimi 1 realitetit
t€ vitit paraardhés ishte njé dukuri e qarté, gjaté
vitit 2023 “Coral” pésoi njé tkurrje té lehté té
aktivitetit. Pra, nga rreth 3.4 miliardé leké sa e
kishte aktivitetin gjaté vitit 2022, né vitin pasardhés
kompania siguroi njé volum aktiviteti né kufirin e
3.1 miliardé lekéve. Edhe eksporti pésoi pak rénie,
teksa, nga 1.9 miliard€ leké né vitin 2022, rezultoi
né 1.77 miliardé leké njé vit mé pas. Natyrisht qé
jané disa faktoré qé kané kushtézuar veprimtariné
e “Coral”’-it gjaté vitit t€ kaluar dhe qé ia kané ulur
pak shpejtésing e lévizjes.
E para, sikundér mund té merret lehté me
mend nga t€ gjithé, éshté kursi i kémbimit té
euros. “Coral Fish” éshté njé kompani qé mé

Adresa: Autostrada Durrés-Tirané, km 2
Tel: 052236800

Fax: 052236801
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Gompany Name: “Coral Fish”
Turnover 2023: 30 million EUR
No. of employees: 339
Location: Durrés

‘ ‘ Coral Fish,” a company engaged
in fish farming and trading, has
consistently impressed us with

excellent performances each year, showing

improvements compared to the previous
year. Thus, each successive year surpasses its
predecessor, marking continual progress in the
company’s life. However, this was not the case
for the year 2023. Unlike previous years where
surpassing the previous year’s reality was a clear
trend, “Coral” experienced a slight decline in
activity during 2023. Specifically, whereas the

company had an activity level of around 3.4

billion leké in 2022, the following year saw a

reduced activity volume at around 3.1 billion

leké. Similarly, exports also experienced a slight

decline from 1.9 billion leké in 2022 to 1.77

billion leké in the subsequent year. Several

factors influenced “Coral’s” operations during
the past year, contributing to a slowdown in its
momentum.

Firstly, as widely acknowledged, the
euro exchange rate played a significant role.

Address: Autostrada Durrés-Tirané, km 2
Tel: 052236800

Fax: 052236801

E-mail: alb@koralfish.com
www.koralfish.com
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se gjysmén e aktivitetit e realizon né eksport,
konform kontratave t¢ fiksuara me partnerét. Pra,
ka pak hapésiré pér té béré reflektime té situatave
té paparashikuara. Prandaj zhvlerésimi i euros
pérgjaté vitit t& kaluar ishte fatkeqési pér té gjithé
cksportuesit shqiptaré né pérgjithési, ku nuk bén
pérjashtim as “Coral Fish”. Kontradikta mes
realitetit té fiksuar né kontrata dhe asaj qé éshté
servirur né terren, ka ndikuar qofté né uljen e lehté
t€ aktivitetit t€ kompanisé, qofté né uljen e lehté t&
pérfitueshmérisé sé saj.

Nga ana tjétér, kompanisé i éhté dashur t&
reflektojé edhe né drejtim t€ politikés sé pagave.
Zhvillimet e pérgjithshme né ekonominé dhe
biznesin shqiptar né lidhje me problematikén
e marrédhénieve t& punés, me véshtirésité pér
sigurimin e fuqisé punétore, me ritmet e larta
t€ emigrimit etj., kané imponuar, si refleks prej
biznesit shqiptar, rritjen e pagave. Né kushtet kur
kompania e ka t€ pamundshme ta shkarkojé kété
shpenzim ekstra né kontratat me blerésit, pér arsye
se, si¢c thamé mé pat€, ato jané t€ fiksuara né fillim
té vitit, atéheré kjo manovér ka reduktuar disi
efektivitetin e kompanisé.

Nuk jané pa ndikim as interesat e kredive té
marra nga kompania pér investimet e ndryshme,
né ményré qé té€ pérmirésohet mé tej procesi
teknologjik, infrastruktura dhe logjistika ¢ saj. E
me gjithé kéto véshtirési e sfida qé 1 éshté dashur
t& pérballojé pérgjaté vitit 2023, sérish “Coral Fish”
mbetet kompania mé e miré e sektorit t€ saj, qé
edhe pse me njé dinamiké rénése t€ lehté, sérish,

“Coral Fish” conducts more than half of
its operations through exports under fixed
contracts with partners, leaving little room to
navigate unforeseen circumstances. Therefore,
the depreciation of the euro throughout the
year was detrimental not only to “Coral Fish”
but also to Albanian exporters in general. The
contradiction between fixed contract realities
and on-the-ground conditions affected the
company’s activity and profitability.

Additionally, the company had to address
wage policy issues. General economic and
business developments in Albania concerning
labor relations, difficulties in securing workforce,
high emigration rates, etc., necessitated wage
increases. However, incorporating these extra
expenses into fixed contracts with buyers proved
challenging, thereby somewhat reducing the
company’s efficiency.

Furthermore, the company’s interests in
loans taken for various investments also had
an impact, aimed at further improving its
technological processes, infrastructure, and
logistics.

Despite these challenges faced throughout
2023, “Coral Fish” remains the top company in
its sector, albeit with a slight downward trend,
it has still managed to achieve a satisfactory
performance in absolute terms. Moreover, it
has increased its workforce compared to the
previous year, which is a positive indicator.

Today, with 12 vessels and 29 fish farming
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né terma absoluté, ka siguruar njé performancé
mé se t€ kénaqshme. Dhe pér mé shumé, ka rritur
edhe numrin e punonjésve, krahasuar me njé vit
mé paré, gjé qé éshté tregues mjaft pozitiv.

Késhtu, me 12 anije e 29 vaska té kultivimit
t€ peshkut né pronési, “Coral Fish” éshté sot
padyshim kompania mé e madhe dhe kryesore
e ckonomisé detare t€ Shqipérisé. Ka edhe mjaft
kompani t€ tjera né kété sektor, madje tendenca
éshté drejt shtimit t€ tyre, e megjithaté “Coral Fish”
vazhdon t€ mbajé prej shumé kohésh kurorén e
liderit t€ sektorit. Dhe s’ka si t€ ndodhé ndryshe
pérderisa “Coral Fish” ka avantazhin e té genit e
para né€ kété sektor dhe kété avantazh jo vetém qé
e ka ruajtur, por edhe e ka thelluar ndér vite. Duke
u perfeksionuar vazhdimisht né té gjitha proceset e
z€nies, kultivimit e tregtimit té peshkut.

“Coral Fish” operon né sektorin e pérpunimit
té produkteve té detit qé nga viti 1994. Prej shumé

tanks under its ownership, “Coral Fish”
undoubtedly stands as the largest and leading
company in Albania’s marine economy. While
the sector sees increasing competition with
several other companies, “Coral Fish” has
maintained its leadership position for a long
time, leveraging its advantage as a pioneer in the
sector and continuously improving its processes
in fishing, farming, and trading fish products.
“Coral Fish” has been operating in seafood
processing since 1994. For many years, the
company has also been active in international
markets, intensifying its relationships in recent
years. Its product range includes both locally
sourced and imported fresh and frozen products,
catering to a wide consumer base. Continuous
improvements have been made in expanding
activity spaces, adapting to labor and product
quality standards consistent with EU norms.
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vitesh, kjo kompani operon edhe né tregun
ndérkombétar, marrédhéniet me té cilin jané
intensifikuar s€ tepérmi vitet e fundit. Produktet
e ofruara nga “Coral Fish” jané me origjiné nga
vendi dhe importi. Gama e gjeré pérfshin produkte
té freskéta dhe t€ ngrira, duke kénaqur késhtu
nevojat ¢ njé numti t€ madh konsumatorésh. Q¢
prej themelimit jané béré pérmirésime progresive
pér sa i takon zgjerimit té hapésirave t€ aktivitetit
dhe pérshtatjes s¢ normave té punés dhe cilésisé
sé produkteve me té gjitha standartet e BE-sé. Njé
pérparési té madhe biznesit 1 jep vendndodhja e
stabilimentit prané portit t€ peshkimit. Pér mé
shumé, zotérimi i anijeve t€ peshkimit i jep “Coral
Fish” mundési peshkimi né detin Adriatik dhe Jon
duke garantuar késhtu njé itenerar té shkurtér nga
momenti i peshkimit deri né fazén e pérpunimit
dhe t€ ruajtjes.

Stabilimenti i ri me njé imazh bashkékohor
éshté inaguruar né vititn 2008. Sipérfagja e
zhvillimit t¢ aktivitetit éshté 6000 m?, ndérsa baza
ftohése z€ njé hapésité prej 5000 m’. Teknologjia e
pérdorur éshté mjaft bashkékohore, gjé qé i krijon
kompanisé njé avantazh konkurrues.

Its strategic location near the fishing port and

ownership of fishing vessels enable efficient
fishing operations in the Adriatic and Ionian
Seas, ensuring a short journey from catching to
processing and preservation phases.

The company inaugurated a modern facility
in 2008, covering 6000 m* of operational space
and a 5000 m’ refrigeration base, equipped with
contemporary technology that gives “Coral
Fish” a competitive edge.




abrika e prodhimit t€ mobiljeve FPM

(Tutto Mobili) éshté njé kompani q¢ ¢do

1 janar e fillon betején vjetore né treg
me veten e saj. Jo se né sektorin e prodhimit t&
mobiljeve nuk ka kompani té tjera. Pérkundrazi,
edhe syri i njé qytetari té zakonshém e vé re se se
sa shumé t€ dendura e té pérhapura jané njésité e
prodhimit dhe té shitjes sé mobiljeve né Shqipéri.
Disa jané kompani t€ médha, por shumé kané
mbetur né stadin e njésive t€ mesme e t€ vogla,
megjithaté té afta, q€ népérmjet shtimit té ofertés
né treg, té stimulojné konkurrencén. Mirépo,
Fabrika e Prodhimit t¢ Mobiljeve (FPM Tutto
Mobili) éshté digka krejt tjetér. Eshté njé kompani
qé léviz né sens t€ kundért me até té pothuajse
gjithé kompanive t€ tjera né Shqipéri, sepse e
tillé éshté projektuar qé né fillimet e saj. Pra, kur
Ilir Linza dhe ortakét e tij projektuan fabrikén si
biznesin kryesor té tyre, ajo u konceptua si njé
kompani qé do t€ ishte ¢ afté & funksiononte jo
pér tregun lokal e t€ vogél shqiptar, por pér tregun
ndérkombétar. Pra do té ishte njé kompani, e cila
do té prodhonte, ndérkohé qé i gjithé prodhimi

ILIR LINZA

Drejtor i Pérgjithshém i FPM Group

Emri i kompanisé: FPM Tutto Mobili (Fabrika
Prodnimi 1 Mobiljeve), Best Seller
Khiro e hiznesit 2023: 25 milioné euro

Numri i punonjésuve: 350
Uendndodnja: Tirané

ILIR LINZA

General Director of FPM Group

Company Name: FPM Tutto Mobili (Furniture
Manufacturing Factory), Best Seller
Turnover 2023: 25 million EUR

No. of employees: 350
Location: Tirana

he furniture manufacturing company

FPM (Tutto Mobili) is a company

that begins its annual market battle
with itself every January 1st. This isn’t because
there are no other companies in the furniture
manufacturing sector. On the contrary, even
the average citizen can notice how dense and
widespread the furniture manufacturing and sales
units are in Albania. Some are large companies,
but many remain in the stage of medium and
small units, which, by increasing market supply,
stimulate competition. Howevet, the Furniture
Manufacturing Factory (FPM Tutto Mobili) is
something entirely different. It is a company
that moves in the opposite direction of almost
all other companies in Albania because it was
designed that way from its inception. When
Ilir Linza and his partners designed the factory
as their primary business, it was conceived as a
company that would be capable of functioning
not for the local and small Albanian matket, but
for the international market. It was envisioned
as a company that would produce goods entirely

Adresa: Autostrada Tirané-Durrés, km. 5, Tirané-Shqipéri
Tel: ++ 35548 200 348; ++ 355 48 200 349, 048 200 350
Fax: ++ 35548 200 351

Adresa: Autostrada Tirané-Durrés, km. 5, Tirané-Shqipéri
Tel: ++ 355 48 200 348; ++ 355 48 200 349, 048 200 350

Fax: ++ 355 48200 351 |_IE-



Bjorn Linza

do té destinohej e do té shitej né cksport.
Realiteti éshté se FPM késhtu ka funksionuat,
késhtu funksionon e késhtu do té funksionojé
edhe né t€ ardhmen, duke qené kompania mé e
madhe e prodhimit t€ mobilieve, g€ pjesén mé té
madhe té prodhimit t€ saj e destinon né tregjet e
vendeve t€ ndryshme t€ huaja. Né kété ményré,
funksionimi 1 késaj kompanie, né njé periudhé
afatgjaté, sipas késaj fizionomie, ua ka vértetuar
saktésiné e vizionit krijuesve e drejtuesve té saj.
Fabrika e Prodhimit t€ Mobiljeve pérfagéson njé
kompani, aktiviteti 1 s¢ cilés ka lévizur ¢do vit
midis 1 dhe 1.2 miliardé lekéve. Gjaté vitit 2023,
aktiviteti pati njé faré rénie té€ lehté, me njé ndikim
nga faktoré t€ jashtém, sikurse ishin lufta Rusi-
Ukrainé apo luhatjet e kursit t€ kémbimit, ndaj té
ciléve éshté i ekspozuar ¢do subjekt g ka aktivitet
eksportues. Ndaj, s’kishte si t€ bénte dallim as
EPM, e cila, pérvec t€ tjetave, duhej t€ vuante
edhe faktin qé tregu global, né fushén e tregtisé
ku vepron FPM, pati njé ulje prej 30 pér qind.
Megjithaté, duke pasur parasysh veptimin e
t€ gjithé kétyre faktoréve, sérish, pér FPM mund
t€ thuhet me siguri se viti 2023 ishte vit pozitiv,
edhe pse, krahasuar me vitin paraardhés u shénua
njé ulje prej 22 pér qind. Por, sikurse e thamé
edhe mé lart, FPM kéto llogari i ka vetém me
veten e saj, sepse me konkurrentét e ka fituar
betején e vitit 2023, ashtu sikurse e ka fituar ¢do
vit tjetér, pasi asnjé kompani e kétij sektori nuk i
ka treguesit e FPM-sé. Flasim pér treguesit zyrtaté,

Elis Linza

destined for export.

The reality is that FPM has operated this
way, continues to operate this way, and will
operate this way in the future, being the largest
furniture manufacturing company that allocates
the majority of its production to foreign markets.
In this way, the long-term operation of this
company according to this business model has
proven the accuracy of the vision of its creators
and leaders. The Furniture Manufacturing
Factory represents a company whose activity
has ranged annually between 1 and 1.2 billion
leké. During 2023, the activity experienced
a slight decline due to external factors such
as the Russia-Ukraine war or exchange rate
fluctuations, to which any exporting entity is
exposed. Therefore, FPM was no exception, also
suffering from the fact that the global market in
the field in which FPM operates expetienced a
30 percent downturn.

Nevertheless, consideting all these factors,
it can still be confidently stated that 2023 was a
positive year for FPM, even though there was a
22 percent decrease compared to the previous
yeat. But, as mentioned above, FPM measutes
its performance against itself, as it has won the
battle against its competitors in 2023, just as it
has in every other yeat, since no company in this
sector matches FPM’s metrics. We are referring to
official metrics, as the furniture production and
sales sector also has a lot of informality within it.




sepse sektori i prodhimit dhe shitjes sé mobiljeve
ka edhe shumé informalitet brenda tij. Drejtuesit
e kompanisé parashikojné rritje té métejshme té
aktivitetit, duke pasur prioritet sigurimin e tregjeve
té reja vendase dhe té huaja. Dhe garanci pér
kété éshté cilésia e produkteve té tyre, qé buron
nga léndé té para cilésore té blera né vende té
BE-s¢, pérshtatjen e modeleve té produkteve
me dinamizmin e tregjeve vendase e t€ huaja, etj.

Por, Fabrika e Prodhimit t€ Mobiljeve éshté
vetém njéra nga “gjymtyrét” e FPM Group. Pasi,
qé nga viti 2016, kétij grupi i €shté shtuar edhe
njé tjetér, kompania Best Seller Albania. Sepse,
vértet q€ Fabrika e Prodhimit té Mobiljeve
ishte ndértuar dhe projektuar pér té gené
konkurrente né tregje t€ médha, por pér shumé
vite, ajo ishte e vetépérjashtuar nga konkurrimi
né tregun e brendshém shqiptar. Derisa erdhi
njé moment, kur Ilir Linza e konsideroi edhe
tregun e brendshém shqiptar me potencial pér
t€ kontribuar né rritjen e biznesit té tyre, pa u
dekurajuar fare nga fakti se tregu i brendshém i
prodhimit dhe shitjes sé¢ mobiljeve ishte toké e
xanun nga qgindra kompani t€ tjera t€ vogla e té
médha. Por, duke qené besimploté né aftésité e
veta konkurruese, né filozofiné e té bérit biznes,
al themeloi kompaniné Best Seller Albania.
Rezultatet e saj ka vetém njé fjalé € i pérshkruan
sakté dhe kjo fjalé éshté: ecuri e shkélgyer.

Me rritje spektakolare nga viti né vit, ajo i
ngjante njé makine & Formula 1, q¢ ndonése e
kané penalizuar t€ niset nga fundi, i parakalon

The company’s leaders anticipate further
growth in activity, prioritizing securing new
domestic and foreign markets. A guarantee for
this is the quality of their products, which stems
from high-quality raw materials purchased in EU
countries, the adaptation of product models to
the dynamics of domestic and foreign markets,
and more.

But the Furniture Manufacturing Factory is
just one of the “limbs” of FPM Group. Since
2016, another company, Best Seller Albania, has
been added to this group. Although the Furniture
Manufacturing Factory was built and designed
to be competitive in large markets, for many
years, it excluded itself from competing in the
domestic Albanian market. Until the moment
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té gjithé kundérshtarét dhe arrin té dalé né
vend té paré brenda njé harku kohor 7-vijecar.
Bestseller ka njé bazé té qéndrueshme klientésh,
t€ cilét i kané qéndruar besniké kompanisé ndér
vite. Por edhe BestSeller u ka qéndruar besnik
klientéve me moton: té pérmbushim nevojat
jo sipas mundésisé, por sipas kérkesave, né
ményré ¢ té kénaqim kérkesat dhe pritshmérité
e konsumatotéve.

Gjaté vitit 2023, BestSeller Albania arriti ta
kalojé shifrén e 1.05 miliardé lekéve si aktivitet,
cka do té thoté vazhdim i procesit t€ rritjes sé
saj, ndonése me doza modeste, 3 pér gind, né
krahasim me vitet e méparshme. Dhe receta e
suksesit t€ saj éshté kryesisht raporti cilési-¢mim,
si dhe marketing i vazhdueshém. Né 10 vitet ¢
ardhshme, drejtuesit e kompanisé, Exlis dhe Bjorn
Linza, parashikojné qé BestSeller do t€ vazhdojé té
ruajé pozicionin e forté né treg, duke pérmbushé
kérkesat e konsumatoréve me koston mé t€ ulét
t€ mundshme dhe cilésiné mé té larté né sinkron
me kérkesat e tyre.

arrived when llir Linza considered the domestic
Albanian market to have potential to contribute
to their business growth, undetetred by the fact
that the domestic furniture manufacturing and
sales market was already occupied by hundreds
of other small and large companies. However,
being confident in his competitive abilities and
business philosophy, he founded the company
Best Seller Albania. There is only one word that
accurately describes its results: excellent progress.

With spectacular growth year after year, it
resembled a Formula 1 car that, despite being
penalized to start from the back, overtakes all
competitors and reaches first place within a
seven-year timeframe. Best Seller has a stable
customet base that has remained loyal to the
company over the years. But Best Seller has also
remained loyal to its customers with the motto:
meeting needs not according to our capabilities,
but according to demands, in order to satisfy
consumers’ needs and expectations.

During 2023, Best Seller Albania surpassed
the activity threshold of 1.05 billion leké, which
signifies the continuation of its growth process,
albeit with modest doses of 3 percent compared
to previous years. And the recipe for its success
is primarily the quality-price ratio, along with
continuous marketing, Over the next 10 years, the
company’s leaders, Erlis and Bjorn Linza, foresee
that Best Seller will continue to maintain a strong
market position, fulfilling consumer demands at
the lowest possible cost and the highest quality
in line with their expectations.




ompania “Maccaferri Balkans” ka
mbushur plot 15 vjet aktivitet né Shqipéri.
ér periudhén mé té gjaté ndér kéta
15 vjet, ajo ka pérmbushur nevojat e tregut
té Shqipérisé, té€ Kosovés dhe té Magedonisé
veriore pér materiale t€ ndryshme si: gabione,
gjeogride, tela lidhés, rrjeta teli, gjeomat, materase,
rrieta perde, etj. Né vitin 2022 nisi njé projekt
i réndésishém transformues i kompanisé. Njé
proces qé synonte kthimin e saj nga njé kompani
thjesht tregtare, né qendrén kryesore té prodhimit
pér zonén europiane dhe té Lindjes s€ Mesme. Dhe
ky mision i korrespondoi kompanisé né kohén qé
né krye t€ saj u emérua Robert Masha, njé djalosh i
1i shqiptar, i diplomuar né Bolonja té Italisé dhe qé
vinte nga njé karrieré né studio italiane t€ auditimit.
Natyrisht qé pér té pérmbushja e kétij misioni ishte
dhe vazhdon te jeté mé shumé sesa sfidé. Kjo pasi
me marté detyra prodhimi dhe me i plotésu ato
nga njé kompani e themeluar né vitin 1879, sikurse
éshté Oficciné Maccaferti, do té thoté me qené
para njé sprove jo té lehté.

Adresa: Maccaferri Balkans Sh. P. k. Autostrada DR-TR; KM 6, SH2 Xhafzotaj,
Durrés, Albania

Tel:+355 4 450 3882

E-mail: info.al@maccaferri.com

ROBERT MASHA

Khiro e biznesit 2023: 25 milioné euro

Ndryshimi né % 23/22: +14

Numri i punonjésve: 220
Uendndodnja: Durrés

ROBERT MASHA

Turnover 2023: 25 million EUR
Difference in % 23/22: +14
No. of emplovees: 220
Location: Durrés

‘ ‘ accaferti Balkans™ has celebrated
15 years of activity in Albania.
For the longest petiod duting

these 15 years, it has met the needs of the markets
in Albania, Kosovo, and North Macedonia for
various materials such as gabions, geogrids,

binding wites, wire meshes, geomats, mattresses,
mesh curtains, etc. In 2022, an important
transformative project for the company began.
This process aimed to turn it from a merely
commercial company into the main production
center for the European and Middle Eastern
regions. This mission corresponded with the
appointment of Robert Masha, a young Albanian
man, as the head of the company. He graduated in
Bologna, Italy, and came from a career in Italian
auditing firms. Naturally, for him, fulfilling this
mission was and continues to be more than a
challenge. Undertaking production tasks and
completing them for a company founded in
1879, like Officine Maccaferti, means facing a
considerable test.

Address: Maccaferri Balkans Sh. P. k. Autostrada DR-TR; KM 6, SH2 Xhafzotaj,
Durrés, Albania

Tel:+355 4450 3882

E-mail: info.al@maccaferri.com



Té organizosh punén dhe prodhimin né
ményré té tillé qé té rezultojé né realizimin e
kérkesave té Oficciné Maccaferri, q¢ éshté njé lider
global né inxhinieriné civile dhe mjedisore, me mbi
20 fabrika né 4 kontinente dhe me mbi 600 milioné
euro gjaté vitit 2023, do té thoté té demonstrosh
aftési organizimi dhe menaxhimi. Dhe pérgjaté
kétyre 2 viteve té fundit, kur kompania éshté
kthyer né fabriké prodhuese pér llogari té Oficciné
Maccaferri, rezultatet kané qené mbresélénése.
Térésisht brenda pritshmérive dhe kalkulimeve
t€ drejtuesve té kompanisé dhe pronaréve t€ saj,
me njé trend rritjeje t€ réndésishme nga viti né vit.

Edhe pérgjaté vitit 2023, “Maccaferti Balkans”
realizoi njé performancé té kénagsshme pér té
gjithé. Aktiviteti 1 kompanisé rezultoi né mbi 2.8
miliardé leké, qé e krahasuar me vitin paraardhés
tregon pér njé rritje t€ volumit té aktivitetit prej 14
pér qind. Edhe sai takon performancés né drejtim
t€ pérfitueshmérisé, kompania ka pérmirésim té
ndjeshém nga viti paraardhés. Sigurisht, duke
gené kompani gé prodhon pér llogari té “Oficciné
Maccaferti”, fitimi i “Macaferti Balkans” éshté mé
shumé njé tregues 1 pérmirésimit t€ métejshém
t€ punés sé¢ kompanis¢ né Shqipéri, né drejtim té
optimizimit t€ kostove té saj. Pra éshté tregues
domethénés i cilésisé s¢ menaxhimit té kompanisé.

“Macafferri Balkans” ka avancuar edhe
disa treges té tjeré, sikurse éshté numri i fugisé
punétore, duke kaluar né 220 té punésuar nga

.
O

Organizing work and production in such a way
that meets the demands of Officine Maccaferti, a
global leader in civil and environmental engineering
with over 20 factories across 4 continents and over
600 million euros in 2023, means demonstrating
organizational and management skills. Over the
past two years, as the company has turned into a
manufacturing plant for Officine Maccaferri, the
results have been impressive. Entirely within the
expectations and calculations of the company’s
executives and owners, with a significant growth
trend year after year.

Evenin 2023, “Maccaferti Balkans” performed
satisfactorily for everyone. The company’s activity
resulted in over 2.8 billion ALL, indicating a
14% increase in activity volume compared to the
previous yeat. Regarding profitability, the company




160 qgé ishin njé vit mé paré. Ndérkohé, gjaté
vitit 2023 jané realizuar edhe rreth 500 mijé euro
investime t€ tjera nga ana e kompanisé, té cilat
konsistojné né vendosjen e paneleve fotovoltaike.
Eshté njé investim qé pér t&, si njé konsumator i
madh industrial, po rezulton mjaft efektiv; pasi
arrin t€ pérmbushé mbi 50 pér qind té nevojave
t€ kompanisé. Kurse shlyetja e investimit éshté
parashikuar t€ kryhet brenda dy viteve.

Edhe njé risi tjetér shénoi veprimtaria ¢
“Maccafferi Balkans” gjaté vitit t€ kaluar. Tregu 1
brendshém, g€ nénkuptohet tregu shqiptar, si dhe
ai kosovar e maqedonas, pati njé ecuri mé € miré
se parashikimi, ¢ka do té thoté se kjo kompani,
krahas pérmbushjes sé porosive t€ “Officiné
Maccaferti” duhet t€ parashikojé tritjen e kérkesave
edhe nga tregu ballkanik, si rrjedhojé e projekteve
t€ ndryshme né infrastrukturé qé po zbatohen e
do zbatohen aty. Edhe pse tashmé “Macafferri
Balkans” €shté njé kompani g€ ushtron aktivitetin
né njé territor t€ madh, né disa godina, e megjithése
jané né funksion 12 linja prodhimi, Robert Masha
tregon pér plane € tjera investimi, qé do té synojné
né vendosjen e dy lindjave té tjera t€ prodhimit, né
rritjen e kapaciteteve magazinuese t€ kompanisé,
etj. Né botekuptimin e tij si menaxher dhe drejtues
1 kompanisé ka zené vend koncepti 1 pérmirésimit
té vazhdueshém té menaxhimit, dhe késhtu e
percepton dhe interpreton ai punén né drejtim té
“Macafferti Balkans”.

Pra viti 2023 ishte i suksesshém pér
“Maccaferrin”, punonjésit dhe drejtuesit e

has seen a significant improvement from the
ptevious year. Being a company that produces for
Officine Maccaferri, “Maccaferri Balkans™ profit
is more an indicatot of the company’s improved
performance in Albania, in terms of optimizing
its costs. Thus, it is a meaningful indicator of the
company’s management quality.

“Maccaferri Balkans” has also advanced in
other areas, such as the number of employees,
increasing to 220 from 160 the previous yeat.
Meanwhile, in 2023, the company made additional
investments of around 500,000 euros, which
included the installation of photovoltaic panels.
This investment, as a major industtial consumet,
has proven very effective, meeting over 50% of
the company’s needs. The investment is expected
to pay off within two years.

Another novelty marked the activity of
“Maccaferri Balkans” last year. The internal
market, which includes the Albanian market, as
well as the Kosovo and Macedonian markets,
performed better than expected. This means that
the company, in addition to fulfilling Officine
Maccaferri’s orders, must anticipate growing
demands from the Balkan market due to various
infrastructure projects being implemented or
planned. Even though “Maccaferti Balkans” now
operates in a large area with several buildings
and 12 production lines, Robert Masha speaks
of further investment plans, aiming to set up

two additional production lines and increase
the company’s storage capacities, among other
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saj. Por “Maccaferri Balkans” si njé kompani
me pérgjegjshméri té theksuar sociale éshté
angazhuar edhe né drejtim t€ pérkrahjes financiare
té projekteve t€ ndryshme si¢ éshté ekspozita
Love as a Glass of Water e artistes Iva Lulashi
né Ekspozitén e 60-t¢ Ndérkombétare t€ Artit-
Bienale e Venecias.

Duke mbéshtetur Pavionin Shqiptat, Officine
Maccaferri synon té theksojé angazhimin e
kompanisé pér vlerésimin e artit dhe kulturés
vendase, ku Grupi éshté i pranishém prej mé
shumé se njézet vitesh, fillimisht me njé prani
tregtare dhe mé pas, prej vitit 2009, me njé fabriké
prodhimi, e sot ndér operatorét industrialé té
konsoliduar. Q¢ né fillim t€ viteve 2000, Maccaferti
Balkans ka marré pjesé né zbatimin e projekteve
té réndésishme té infrastrukturés dhe sé fundmi
ka inauguruar njé fabriké t€ re prodhimi né Shijak
me synimin qé ta kthejé né qendrén kryesore t€
prodhimit pér zonén evropiane dhe t€ Lindjes sé
Mesme, si dhe qendér ekselence pér zhvillimin e
teknologjive bashkékohore.

Bienalja e Venecias éshté ndér ngjarjet mé
prestigjioze t€ artit bashkékohor, e njohur né
té gjithé botén. B titulluar “T€ huaj kudo” —
“Foreigners Everywhere” dhe e kuruar nga
Adriano Pedrosa, sivjet Ekspozita Ndérkombétare
shogérohet me 88 Pjesémartje Kombétare né
pavionet historike né Xhardini, Arsenal dhe né
gendrén historike t€ Venecias.

“Kemi kénaqésiné té¢ mbéshtesim Pavionin
Albania dhe artisten Iva Lulashi né njé skené té
jashtézakonshme si Bienalja e Venecias, njé nga
ngjarjet mé té réndésishme artistike né mbaré
botén”, deklaroi Sergio Iasi, President i Officine
Maccaferri. “Duke promovuar vlerén e artit dhe
té kulturés shqiptare, ne synojmé té japim njé
demonstrim té¢ métejshém, pér lidhjen toné té
forté me vendin, ku pesémbédhjeté vjet mé paré
vendosém t€ hapnim njé degé prodhimi, duke
marré parasysh réndésiné e madhe qé ka tregu
ballkanik né strategjiné toné globale. Jemi krenar
pér investimet e kryera né Shqipéri dhe né njé
t¢ ardhme té shpejté do t€ angazhohemi pér t&
zhvilluar mé tej pranin€ toné industriale”.

things. His managerial philosophy revolves
around the concept of continuous management
improvement, which is how he perceives and
interprets his work at “Maccaferti Balkans.”

Thus, 2023 was successful for “Maccaferti,” its
employees, and its leaders. “Maccaferri Balkans,”
with a strong social responsibility, has also engaged
in financially supporting various projects such
as the “Love as a Glass of Water” exhibition by
artist Iva Lulashi at the 60th International Art
Exhibition - Venice Biennale. By supporting the
Albanian Pavilion, Officine Maccaferti aims to
emphasize its commitment to valuing local art
and culture, where the Group has been present
for over twenty years, initially with a commercial
presence and since 2009 with a production plant,
now among the consolidated industtial operators.

Since the early 2000s, “Maccaferri Balkans”
has participated in the implementation of
significant infrastructure projects and recently
inaugurated a new production plant in Shijak,
aiming to turn it into the main production center
for the European and Middle Fastern regions,
as well as a center of excellence for developing
contemporary technologies.

The Venice Biennale is among the most
prestigious contemporary art events globally.
Titled “Foreigners Everywhere” and curated
by Adriano Pedrosa, this year’s International
Exhibition features 88 National Participations in
the historic pavilions at Giardini, Arsenale, and
Venice’s historic centet.

“We are pleased to support Pavilion Albania
and artist Iva Lulashi on an extraordinary stage like
the Venice Biennale, one of the most important
artistic events worldwide,” stated Sergio lasi,
President of Officine Maccaferti. “By promoting
the value of Albanian art and culture, we aim to
further demonstrate our strong connection with
the country, where fifteen years ago we decided
to open a production branch, considering the
great importance of the Balkan market in our
global strategy. We are proud of the investments
made in Albania and will soon commit to further
developing our industrial presence.”




iznesi shqiptar tashmé ka njé histori
30-vjecare. Ai paraqitet i strukturuar

dhe i konsoliduar, me njé numér té
konsiderueshém operatorésh né ¢do sektor. Por
edhe pse ka mbi tri dekada g€ ushtrohet, t€ rralla
jané bizneset q¢ konkretizojné ideté ose veprimet
brilante t€ biznesit. Po qe se do t€ b&jmé njé
klasifikim me dhjeté ideté ose veptimet mé brilante
té biznesit shqiptar, padyshim qé vendimin e
biznesmenit t€ mirénjohur Ram Geci pér té bleré
“Hotel Tirana” do t€ duhet ta pérfshijmé né to.
Sepse nuk béhet fjalé thjesht pér blerjen e njé aseti,
sado i gmuar té jeté ai. Por népérmjet kétij veprimi
té guximshém — kujtojmé se Ram Geci ua bleu
kété hotel aksioneréve té tjeré private — ai shtroi
njé “rrugé” té re né veprimtariné e tij. Pra pas
gindra kilometrave rrugg té shtruara, té asfaltuara
¢ t€ riparuara, pas ndértimit ose rikonstruksionit
té dhjetéra objekteve t€ infrastrukturés, ai gjykoi
né momentin e duhur se kishte ardhé koha pér
njé diversifikim t€ veprimtarisé sé vet.
Zhvillimet e mépasme treguan se ky nuk ishte
njé diversifikim i thjeshté aktiviteti, pasi ecuria e
Tirana International Hotel, e mé voné ndértimi

Adresa: Zyra Qéndrore: Hotel Tirana Internacional, Nr 8 Tirane
Tel/Fax: +3554 2270723

Cel: +355 67 406 0370

E-mail: info@geci.com.al
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Emri | kompanisé: “GECI Group”
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RAM GECI

company name: “GECI Group”
Turnover 2023: 21 million EUR
No. of employees: 300
Location: Tirana

Ibanian business now has a 30-year
history. It presents itself as structured
nd consolidated, with a considerable
number of operators in every sector. However,
despite over three decades of activity, it is rare
for businesses to materialize brilliant business
ideas or actions. If we were to classify the
ten most brilliant business ideas or actions
in Albanian business, we would undoubtedly
have to include the decision of the well-known
businessman Ram Geci to purchase “Hotel
Tirana.” This is not merely about acquiring an
asset, however valuable it may be. Through this
bold move—recalling that Ram Geci bought this
hotel from other private shareholders—he paved
a new “path” in his activity. After hundreds of
kilometers of paved, asphalted, and repaired
roads, and the construction ot reconstruction
of dozens of infrastructure objects, he judged
at the right moment that it was time to diversify
his activities.
Subsequent developments showed that this
was not a simple diversification of activity, as
the progress of Tirana International Hotel, and

Address: Central Offices: Hotel Tirana Internacional, Skenderbej Square, Nr 8 Tirane
Tel/Fax: +35542270723

Cel: +355 67 406 0370

E-mail: info@geci.com.al



edhe 1 hotelit superluksoz InterContinental i
kané dhéné Ram Gecit njé identitet té ri: até
t€ njé biznesmeni t€ réndésishém né sektorin e
hotelierisé dhe té turizmit.

Askush nuk e di dhe nuk éshté né gjendje
té kalkulojé se si do té ishte statusi 1 tij sot, po
té vazhdonte né até sektor ku ka vepruar qé
né fillimet e tij, pra né sektorin e punimeve né
infrastrukturé. Mbase mund té kishte arritur
sot qé t€ kishte njé ndér kompanité qé¢ do té
realizonte ndonjé projekt ndértimi t€ ndonjé rruge
me koncension, ashtu sikundér kané vepruar

biznesmené té tjeré, por qé aktivitetin e kané

later the construction of the super-luxurious
InterContinental hotel, gave Ram Geci a new
identity: that of an important businessman in
the hospitality and tourism sector.

No one knows and no one is able to
calculate what his status would be today if he
had continued in the sector where he began,
namely in the infrastructure works sector.
Perhaps he could have achieved having one
of the companies that would carry out some
construction project of a road under concession,
just as other businessmen have done, but who
started their activities later than he did. Because




nisur mé voné se ai. Sepse, kapacitetet teknike i

kishte dhe i ka.

Shogéria GECI Sh.p.k. ka né pronési mbi 150
mekanizma, mjete dhe makineri, té cilat béjné t&
mundshém realizimin me sukses té projekteve né
fushén e ndértimit:

o Pabriké pér prodhim asfalti.

® TFabriké pér prodhim betoni.

o Linjé pér prodhim inertesh.

e Makineri té rénda gérmimi, eskavatoré me
kapacitete té ndryshme.

® Mjete transporti t€ tonazheve t€ ndryshme,
kryesisht mbi 25 toné.

o Makineri dhe pajisje pér ndértimin e shtresave
rrugore dhe asfaltike (asfaltoshtruese dhe
rula vibratoré té llojeve t€ ndyshme, mjete
pér shpérndarje bitumi, instrumente matése
t€ ndryshme).

o Makineri pér nivelime dhe ngarkime
(autogredera, buldozerg, fadroma, JBC) .

o Rimorkiator té tonazheve té ténda dhe té
lehta, autoving, autobote uji, autobote pér
transport dhe mbajtje karburanti.

® Mikser statiké dhe té lévizshém pér prodhim
dhe transport betoni.

o Servise statike dhe té lévizshme pér riparim
té makinetive.

e Njé numér té konsiderueshém pajisjesh si:
instrument pér provat e ngarkesave statike,
instrument pér matjen e té dhénave rrugore,
gjenerator trefazor e njéfazor, pompa uji,
matrapik, miksera, vibrator, aparate saldimi,

pajisje pér lidhje plastike, skeleri, etj.

Pra, me fjalé t€ tjera kemi t€ béjmé me njé
kompani qé ka aftésiné dhe kapacitetet teknike
dhe inxhinierike pér t€ marré pérsipér ¢do projekt,
sado 1 véshtiré e 1 komplikuar té jeté ai.

Por sikurse kemi théné edhe heré tjetér,
biznesi i rregullimit té infrastrukturés pérfaqéson
njé aktivitet q€ kryhet népérmjet prokurimeve
publike, e ku pretendenté pér t€ marré puné ka me
dhjetéra e gindra kompani, pérvegse ka qené dhe
mbetet biznes klientelist, ku shpesh nuk mjafton
t€ japésh ofertén mé t€ miré. Ndaj, devijimi i Ram

he had and still has the technical capacities.
GECI Sh.p.k. owns over 150 mechanisms,

tools, and machinery, which make it possible to

successfully implement projects in the field of
construction:

e Asphalt production plant.

e Concrete production plant.

e Inerts production line.

o Heavy excavation machinery, excavators with
various capacities.

e Transport vehicles of different tonnages,
mainly over 25 tons.

e Machinery and equipment for the
construction of road and asphalt layers
(asphalt pavers and vibratory rollers of
vatious types, bitumen spreaders, various
measuring instruments).

e Machinery for leveling and loading (motor
graders, bulldozers, front loaders, JCB).

e Heavy and light-tonnage trailers, cranes,
water tankers, fuel transport and storage
tankers.

e Static and mobile mixers for concrete
production and transport.

e Static and mobile services for machinery
repai.

o A considerable number of equipment such as:
instruments for static load tests, instruments
for road data measurement, three-phase
and single-phase generators, water pumps,
jackhammers, mixers, vibrators, welding
equipment, plastic connection equipment,
scaffolding, etc.

In other words, we are dealing with a
company that has the technical and engineering
capabilities to undertake any project, no matter
how difficult and complex it may be.

But as we have said before, the business of
infrastructure regulation represents an activity
catried out through public procurements, where
there are dozens and hundreds of companies
vying for work, besides being a client-based
business, where often the best offer is not
enough. Therefore, Ram Geci’s deviation from
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Gecit nga ky prioritet, por mosheqja doré prej
tij, pérbén njé leksion t€ vérteté biznesi. “Rama

1 rrugéve” njihej dikur ai si rezultat 1 profilit qé
kishte ndértuar népérmjet kompanisé GECI,
ndérsa tani idetiteti i tij kryesor éshté “Rama i
15-katéshit dhe i 37-katéshit”.

Se sa brilant ishte vendimi i tij pér blerjen 100
pér qind té kuotave t€ Tirana International Hotel
u verifikua mé voné dhe vazhdon t€ verifikohet
¢do vit, kur shikon rrugét e Tiranés té pérmbytura
me turisté. Se do vinte kjo dité, mund ta kené
parashikuar pak veté, por sigurisht q¢é Ram Geci
éshté njéri prej tyre. Ndaj dhe tashmé shijon
suksesin e vet, qofté népérmjet aktualitetit, qofté
népérmjet investimeve qé i forcojné sé tepérmi
petspektivén.

Prej té paktén tre vjetésh Grupi 1 tij realizon
njé aktivitet né kufirin e 25 milioné eurove dhe njé
fitim vjetor prej 3.5-4 milioné eurosh. Ndérkohé,
investimi pér pérfundimin e InterContinental
vazhdon pa ndérpreje, duke 1 ofruar kryeqytetit
edhe njé tjetér strukturé supetluksoze me mbi
300 dhoma.

Miliarderi John Paul Dejoria e sheh suksesin
si “shumé puné” gjaté gjithé kohés. Ai beson se
“suksesi nuk ka té béjé me paraté q¢ keni. As me
pozicionin qé keni né puné e shoqéri. Suksesi
ka t€ béjé me sa miré béni dicka kur askush nuk
éshté duke ju paré”.

Ky pércaktim i shkon fiks Ram Gecit.

this priority, without abandoning it, represents
a true business lesson. He was once known as
“Rama of the roads” due to the profile he had
built through the GECI company, but now his
main identity is “Rama of the 15-story and
37-story buildings.”

How brilliant his decision was to purchase
100% of the shares of Tirana International
Hotel was verified later and continues to be
verified every year, when you see the streets
of Tirana flooded with tourists. Few could
have predicted this day would come, but Ram
Geci was certainly one of them. Thus, he now
enjoys his success, whether through current
achievements or through investments that
greatly strengthen his prospects.

For atleast three years, his group has realized
an activity bordering 25 million euros and an
annual profit of 3.5-4 million euros. Meanwhile,
the investment for the completion of the
InterContinental continues without interruption,
offering the capital another super-luxurious
structure with over 300 rooms.

Billionaire John Paul Dejoria sees success
as “a lot of work” all the time. He believes that
“success is not about the money you have. Nor
about the position you have at work or in society.
Success is about how well you do something
when no one is watching.”

This definition fits Ram Geci petfectly.




ara pak kohésh komania LUFRA i ka
bété njé ndryshim emrit t€ saj. Tani quhet
“LUFRA Foods”. Nuk éshté manovér e
drejtuesve té saj pér t€ pérmirésuar a zbukuruar

emrin e kompanisé, sepse LUFRA éshté tashmé
nga brandet mé té njohura té krijuara nga
biznesmenét shqiptaré. Pér hir té sé vértetés,
brande shqiptate gé qéndrojné suksesshém né
treg nuk ka shumé. Kur i éshté dashur t'1 gjenin
njé emér biznesit g€ krijuan, kétu e 32 vijet mé
paré, cifti Ndreka mund t€ mos jené menduar
shumé. I béné njé bashkim shkronjave t€ emrave
té t€ dy djemve té tyre, Luis dhe Franc, dhe ja ku
lindi emri i biznesit, LUFRA.

Zhvillimi i kompanisé pérgjaté kétyre viteve e
ka kthyer LUFRA-n né brandin mé té suksesshém
shqiptar qé konkuron fugimisht edhe me brandet
e njohura ndérkombétare té késaj natyre. Por le t€
mos i ndahemi arsyes sé plotésimit té emrit, duke
i shtuar LUFRA-s edhe shtesén Foods. Kjo ishte
njé nevojé, qé népérmjet kétij emri mé t€ ploté,
t€ tregohej edhe mé miré e mé sakté natyra e

Adresa: Autostrada Lushnje - Fier km. 7
Lushnje - Albania

Tel: 037473074

(el:0689022120

E-mail: marketing@lufra.net
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Location: Lushnje

ecently, the company LUFRA has changed

its name. Itis now called “LUFRA Foods.”

This is not a maneuver by its executives
to improve ot embellish the company’s name, as
LUFRA is already one of the most well-known
brands created by Albanian entrepteneurs. To be
fait, there are not many successful Albanian brands
in the market. When they had to find a name for
their business, 32 years ago, the Ndreka couple
might not have thought much about t. They simply
combined the letters from the names of their two
sons, Luis and Franc, and thus the business name,
LUFRA, was born.

The development of the company over these
years has turned LUFRA into the most successful
Albanian brand, competing strongly with well-
known international brands of this nature. But
let’s not stray from the reason for completing the
name by adding the suffix Foods to LUFRA. This
was a necessity, as this mote complete name better
and more accurately reflects the nature of the
company; its cutrent physiognomy; and the stage

Address: Autostrada Lushnje - Fier km. 7
Lushnje — Albania

Tel:037473074

Cel: 0689022120

E-mail: marketing@lufra.net

Rrethet - Cel: 068 9022 123
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kompanisé; fizionomia aktuale e saj; stadi ku ka

atritur ajo. Sepse €shté e vérteté qé kompania
LUFRA, e themeluar q¢ né vitin tashmé té largét
1992, nisi si biznes né fushén e pérpunimit té
quméshtit. Mirépo, pérgjaté gjithé kétyre viteve
ajo &shté rritur shumé, qofté nga ana sasiore,
duke zgjeruar pjesén e tregut qé ka kapur né
Shqipéri, e duke kérkuar tregje t€ reja népérmijet
eksportit. Por nga ana tjetér, LUFRA ka zgjeruar
edhe gamén e produkteve t€ veta. Pra tashmé
LUFRA ofron edhe produkte t€ tjera pértej 43
produkteve dhe nénprodukteve té quméshtit,
rrjedhojé kjo e pérpunimit t€ mé se 60 tonéve
qumésht né dité, t€ siguruar nga bashképunimi
me fermat mé t€ médha t€ prodhimit t€ quméshtit
té freskét né vend, si dhe nga bashképunimi me
mé shumé se 1500 fermeré, e 1 pranuar pas njé
procesi analizash skrupuloze. Pjesé e aktivitetit té
kompanis¢ tashmé jané béré edhe shpérndarja dhe
tregtimi i produkteve té tjera té njohura né tregjet
globale si Estrela Damm, Paulaner, Bonizzi,
Cremona, Nom etj.

Pjesé e réndésishme e aktivitetit té
LUFRA-s éshté edhe ambalazhimi dhe tregtimi
1 ujit “Dukat”. Pra, éshté e vérteté qé kur
thuhet LUFRA, konsumatorét perceptojné
kompaniné e njohur té pérpunimit té quméshtit,
pasi konsumatori ‘takohet” ¢do dité népér
supermarketet ose marketet e lagjes me quméshtin
e freskét t€ saj, kosin, dhallén, e me djathrat

it has reached. It is true that the LUFRA company,
founded in the now distant year of 1992, started as
abusiness in the field of milk processing. However,
over all these years, it has grown significantly,
both in quantity, expanding the market share it
has captured in Albania and seeking new markets
through export. On the other hand, LUFRA has
also expanded its product range. So now LUFRA
offers other products beyond 43 dairy products and
sub-products, a result of processing mote than 60
tons of milk per day, secured through cooperation
with the largest fresh milk production farms in the
country, as well as collaboration with more than
1500 farmers, accepted after a scrupulous analysis
process. Part of the company’s activity now also
includes the distribution and trading of other well-
known products in global markets such as Estrella
Damm, Paulaner, Bonizzi, Cremona, Nom, etc.
An important part of LUFRA’s activity is also
the packaging and trading of “Dukat” water. So, it
is true that when LUFRA is mentioned, consumets
perceive the well-known milk processing company,
as the consumer “meets” its fresh milk, yogurt,
buttermilk, and various cheeses produced by
this company in supermarkets or neighborhood
markets every day. Over 60 refrigerated vans and
30 transport vans distribute the company’s products
daily to over 95 petcent of the country’s territory,
thus creating a close connection with the consumer.
In addition to the domestic market, LUFRA has




e ndryshme té prodhuara nga kjo kompani.
Mbi 60 furgoné frigoriferiké dhe 30 furgoné
transporti shpérndajné ¢do dité né mbi 95 pér
gind té territorit té vendit produktet e kompanisé,
duke krijuar késhtu njé lidhje té ngushté me
konsumatorin.

Pérveg tregut vendas, ka disa vite q¢ LUFRA
ka zgjeruar aktivitetin edhe né Kosové, duke
ndértuar njé qendér t€ madhe shpérndarjeje atje,
e cila i bashkéngjitet késhtu edhe 4 gendrave
té tjera moderne qé ka kompania né Lushnje,
Tirané, Sarandé dhe Korcé. Pér ta ruajtur e
forcuar reputacionin e kompanisé, drejtuesit jo
mé kot kané ndjekur strategjiné e shpérndatjes
né ¢do qytet té Shqipérisé me mjetet ¢ veta dhe
duke shérbyer né mbi 6000 pika shitjeje, pasi kjo
ményré éshté gjykuar nga ata si mé e mira pér té
ruajtur cilésiné e produkteve, pér t'i cuar ato te
konsumatori, ashtu sikurse ia kané premtuar. Pra,
si produkte t€ sigurta e cilésore.

Gjaté vitit 2023 LUFRA u vlerésua nga
organizata Icertias me seli né Zvicér me ¢mimin
“Best Buy” si kompania e pérzgjedhur nga
konsumatorét shqiptaré pér raportin mé té miré
cilési-¢mim pér produktet e quméshtit dhe kosit.
Ky éshté njé vlerésim shumé i réndésishém qé e
rendit “LUFRA”-n krah kompanive mé té mira
globalisht si Unilever, P&G, Danone, etj.

Investimet g€ 1 shérbejné perfeksionimit té
aktivitetit nuk kané munguar as gjaté vitit 2023.
Kéto investime strukturuan repartet e prodhimit

té produkteve t€ ngurta e té léngta, duke krijuar

expanded its activity in Kosovo for several years,
building a large distribution center there, which
joins the other 4 modern centers the company has
in Lushnje, Tirana, Saranda, and Korca. To maintain
and strengthen the company’s reputation, the
executives have deliberately followed the strategy
of distributing in every city of Albania with their
own means and serving in over 6000 points of
sale, as this method is judged by them as the best
to maintain product quality, delivering them to
the consumer as promised. So, as safe and quality
products.

During 2023, LUFRA was awarded by the
Icertias organization based in Switzerland with
the “Best Buy” award as the company chosen
by Albanian consumers for the best quality-price
ratio for dairy products and yogurt. This is a very
important recognition that ranks LUFRA alongside
the best companies globally such as Unilever, P&G,
Danone, etc.

Investments serving the perfection of
activity have not been lacking during 2023. These
investments structured the production departments
of solid and liquid products, creating more space
and opportunity to manage production more
efficiently. New storage spaces were created for
imported products, for which “LUFRA Foods”
distributes in the Albanian market.

Certainly, in the context of global crises,
LUFRA Foods’ activity would be somewhat
challenged, and yet it not only withstood the
storm but emerged stronger from it. Thus passing
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mé shumé hapésiré e mundési pér té menaxhuar
mé me eficencé prodhimin. U krijuan hapésira
té reja magazinuese pér produktet e importuara,
pér t€ cilat “LUFRA Foods” bén distribucion né
tregun shqiptar.

Sigurisht qé né kontekstin e krizave globale
edhe aktiviteti i LUFRA Foods do t€ sfidohej
disi, e megjithaté ajo jo vetém e pérballoi stuhiné,
por doli edhe mé e forté prej saj. Duke kaluar
késhtu njé vit shumé té réndésishém né zgjerimin
¢ kompanisé, inovacionin dhe angazhimin e
palékundur pér pérsosméri.

Po nga ana financiare si performoi kompania
pérgjaté vitit 20232 Aktiviteti 1 saj rezultoi afro 21
milioné euro, ¢cka do té thoté se krahasuar me njé
vit mé paré ai u rrit me afro 30 pér qind. Sigurisht
qé ndikimi i krizave globale ka ndikuar disi né
efektivitetin e kompanisé, megjithaté ajo mundi
té sigurojé sasiné e nevojshme té fondeve té
investimeve vjetore, t€ jeté korrekte né maksimum
me partnerét e saj, nga t¢ cilét siguron léndén e
paré, si dhe t'u pérgjigjet nevojave té kohés pér
t’i reflektuar e rritur pagat e punonjésve. “Lufra
Foods” éshté kompani qé bén pjesé né sektor t&
véshtiré, si¢c éshté sektori prodhues, ndaj vlera
e késaj kompanie éshté e pallogaritshme pér
ndikimin e saj né stimulimin e blegtorisé. Por
me manovrat e kohéve té fundit, duke shtuar né
“shportén” e saj edhe shumé produkte té tjera,
té njohura e mé pak té njohura, éshté e sigurté
se kompania do t€ njohé rritje t€ métejshme né

aktivitetin e saj.

a vety important year in the company’s expansion,
innovation, and unwavering commitment to
excellence.

How did the company perform financially
in 20237 Its activity tesulted in approximately 21
million euros, which means it grew by about 30
percent compated to the previous year. Of course,
the impact of global crises has somewhat affected
the company’s effectiveness, yet it managed to
secure the necessary amount of annual investment
funds, be maximally correct with its partners,
from whom it secures raw materials, as well as
respond to the needs of the time to reflect and
increase employee wages. “LUFRA Foods” is a
company that is part of a difficult sector, such
as the manufacturing sector, hence the value of
this company is immeasurable for its impact on
stimulating livestock. But with recent maneuvers,
adding many other products to its “basket,” both
well-known and less known, it is certain that the
company will see further growth in its activity.




iznesi éshté njé organizém gjigant,
B aktorét e té cilit pérjetojné realitete

dhe dinamika t€ ndryshme dhe kané
petceptime, gjykime e vizione t€ ndryshme. Pér
rrjedhojé marrin edhe veprime té ndryshme.
Pér shembull, aty ku dikush sheh se ka arritur
limitet dhe ka shteruar té gjitha mundésité e
rritjes, dikush tjetér sheh potenciale t€ médha,
perspektiva t€ mira. Pér rrjedhojé, i pari quan
veprim té arsyeshém shitjen, i dyti blerjen.

Né njé kontekst si ky, njé arsyetim dhe njé
logjiké e tillé éshté ndjeké né rastin ¢ NELT
Albania. Nuk éshté kompani e krijuar nga
fillimi, por pérfagéson njé rast shitblerjeje té
njé kompanie tjetér shqiptare, té themeluar né
vitin 2005, e qé kishte krijuar njé identitet té
caktuar né treg si kompani distribucioni dhe
tregtimi artikujsh t€ ndryshém. Por né vitin
2018, NELT Group e pa té arsyeshme dhe
té pérshtatshme pér planet e saj qé ta blente
kété kompani. Népérmijet késaj blerjeje, NELT
Group realizoi sé pari synimin pér shtrirje
edhe né njé treg si Shqipéria. Ashtu sikurse
ka vepruar né té gjitha vendet e Ballkanit, né

Adresa: Rr. Dhaskal Todri, Kashar, 203 Tirana, Albania
Tel: +3554 2454718
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business is like a giant organism, whose
actors experience different realities and

ynamics, and have varying perceptions,

judgments, and visions. Consequently, they take
different actions. For instance, where one person
sees the limits reached and no further growth
opportunities, another sees great potential and
promising prospects. As a result, one may find it
reasonable to sell, while the other sees it fit to buy.

In a context like this, such reasoning and
logic were applied in the case of NELT Albania.
It wasn’t a company created from scratch, but
the result of an acquisition of another Albanian
company founded in 2005, which had established
a certain identity in the market as a distributor
and retailer of vatious products. However, in
2018, NELT Group deemed it both reasonable
and fitting for its plans to purchase this company.
Through this acquisition, NELT Group achieved
its goal of expanding into a market like Albania,
as it had already done in other Balkan countries
like Serbia, North Macedonia, Kosovo, Bosnia
and Herzegovina, Montenegro, and pursued
expansion into the European and even Aftrican

Address: Rr. Dhaskal Todri, Kashar, 203 Tirana, Albania,
Phone: +3554 2454718
Email: info.al@nelt.com



Serbi, Maqedoniné e Veriut, Kosové, Bosnje
¢ Hercegoviné, Malin e Zi dhe sikurse ¢ ka

kérkuar zgjerimin né tregun europian e deri edhe
né tregje té kontinentit afrikan. NELT Albania
késhtu u bé dhe vazhdon té jeté njéra nga 22
kompanité e Grupit NELT, i cili duhet théné qé
éshté njé grup i madh, me rreth 165 mijé metra
katror sipérfaqe magazinimi, me mbi 5500 té
punésuar, 1400 mjete transporti dhe gé vetém
gjaté vitit 2023 ka realizuar 1.3 miliardé euro
xhiro biznesi. Ndérkohé qé kur éshté krijuar, né
vitin 1992, aktiviteti 1 kompanisé ka nisur me 2
makina, 4 punonjés dhe me 500 metra katroré
sipérfage magazinuese. Kemi té b&jmé pra me njé
dinamiké impresonuese biznesi t€ arritur brenda
pak mé shumé se 30 viteve. Béhet fjalé pér hapa
gjigandgé té realizuar, qé kané cuar né jetésimin e
njé realiteti t€ mrekullueshém biznesi.

Pérveg strategjisé pér zgjetimin e tregjeve,
NELT Group ka paré ndérkohé tek procesi i
pérthithjes s¢ kompanisé sé dikurshme shqiptare
edhe mundésité e rritjes sé saj. Dhe duket se
llogarité i ka béré miré, me laps né doré dhe me
realizém. Gjithcka éshté vértetuar me kalimin
e viteve. Q€ nga viti 2018, NELT Albania njeh
vetém rritje té aktivitetit, pér t& mbérritur né
vitin 2023, kur shénohet edhe performanca mé
e miré ¢ kompanis¢ ndér vite. Afro 21 milioné
euro aktivitet i regjistruar né vitin 2023, pérbén
rezultatin mé t€ miré té arritur nga NELT
Albania dhe pothuaj dyfishim i tij, krahasuar me
performancén e kompanisé vetém 4 vite mé paté.

Ecuria béhet edhe mé pozitive po qe se

markets.

NELT Albania thus became, and continues
to be, one of the 22 companies within the NELT
Group, which is worth noting as a large entity,
with around 165,000 square meters of warehouse
space, over 5,500 employees, 1,400 transport
vehicles, and a business turnover of 1.3 billion
euros in 2023 alone. Yet, when the company
was founded in 1992, it started with just two
vehicles, four employees, and 500 square meters
of warchouse space. This is indeed an impressive
business growth dynamic achieved in a little over
30 years. These are giant steps that have led to the
realization of an extraordinary business reality.

In addition to its market expansion strategy,
NELT Group saw in the acquisition of the
former Albanian company an opportunity for
its growth. It seems they did the math correctly,
calculating everything realistically and carefully.
Over the years, this has been proven true. Since
2018, NELT Albania has seen continuous growth
in its activities, culminating in 2023, when the
company achieved its best performance to date.
Neatly 21 million eutos in revenue wete recorded
in 2023, marking the company’s best result ever,
nearly doubling its performance compared to just
four years earlier.

The company’s trajectory becomes even
more positive when we note that NELT Albania
continues to operate as a distribution and sales
company for various wotld-renowned brands. It
should be emphasized that competition in this
sector is fierce, with many companies engaging in




nénvizojmé faktin se NELT Albania vazhdon
té funksionojé si njé kompani distribuimi dhe
shitjeje té produkteve té ndryshme, té brandeve
té mirénjohura né boté. Duhet theksuar se
konkurenca né kété sektor, kompanité qé kané
té njéjtén natyre aktiviteti dhe fizionomi té tillé,
pra qé shpérndajné dhe tregtojné produkte té
ndryshme né tregun shgqiptar, jané té shumta.
Ndérkohé, tregu shqiptar éshté i vogél, i
pamjaftueshém pér té kénaqur e plotésuar
ambiciet dhe objektivat e ¢do kompanie té tillé.
Megjithaté, rritja e aktivitetit t¢ NELT Albania
nga viti né vit, tregon se ajo e ka gjeté ¢elésin
e duhur pér té shtuar pranin€ e saj né tregun
shqiptar nga viti né vit. Konsumatorét shqiptaré
po shtojné gjithnjé e mé shumé preferencén e
tyre pér produkte té tregtuara nga NELT Albania
népérmjet partneréve té biznesit si SPAR, BIG
MARKET, Eco Market, Extra Market, Alb
Market, Xhangolli, ETC, Well. Dhe nuk jané
produkte dosido, por artikuj cilésoté, brande té
mirénjohura si HELL, JACOBS, NIVEA, Milka,
Philadelphia, ARCOR, BBE, MUTTI, TUC,
Toblerone, etj. Me kompanité qé i prodhojné
kéto produkte, NELT Group ka njé histori
partneriteti mbi 30 vjecare, dhe si¢ éshté e

kuptueshme, vlera e njé¢ bashképunimi té tillé

afatgjaté i shtrin efektet edhe né tregun shqiptar
népérmjet NELT Albania-s.

Duke analizuar ecuriné e NELT Group
ndér vite, duke paré historiné se si e ka nisur

similar activities, distributing and selling vatious
products in the Albanian market. Moreover,
the Albanian market is small and insufficient
to satisfy the ambitions and objectives of every
such company. Nonetheless, NELT Albania’s
year-on-year growth demonstrates that it has
found the right key to increase its market presence
annually. Albanian consumers are increasingly
favoring products distributed by NELT Albania
through its business partners such as SPAR,
BIG MARKET, Eco Market, Extra Market, Alb
Market, Xhangolli, ETC, and Well. These are not
just any products, but high-quality items from
well-known brands such as HELL, JACOBS,
NIVEA, Milka, Philadelphia, ARCOR, BBE,
MUTTI, TUC, Tobletrone, and more. NELT
Group has a 30-year-long partnership with the
companies that produce these brands, and the
value of such a long-term collaboration naturally
extends its effects into the Albanian market
through NELT Albania.

Analyzing NELT Group’s progress over
the years, observing how its operations began
and where they have reached today, and seeing
how the vision of its founders, managers, and
employees has been rewarded, the future of
NELT Albania becomes even clearer. What its
exact performance will be in the future remains to
be seen, but what can be said with certainty is that
each year’s performance will be better than the
previous one. This is the lesson NELT Albania
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aktivitetin dhe ku ka mbérrité derti tani, duke
konstatuar ményrén se si éshté shpérblyer
vizioni i krijuesve, menaxheréve dhe puna e
punonjésve té saj, atéheré edhe perspektiva e
NELT Albania-s qartésohet mé shumé. Se si
do té jeté performanca e saj né té€ ardhmen
konkretisht, kjo mbetet té shihet, por ajo gé
mund té thuhet me siguri éshté se performanca
e ¢do viti do té jeté mé e miré sesa ajo e vitit
paraardhés. Sepse kété leksion na ka dhéné Nelt
Albania deri tani, kété pritshméri na ka stimuluar
ajo. Sa mé shumé vite té kalojné, aq mé e madhe
do té béhet prania e produkteve té saj né treg, aq
mé i forté do té béhet pozicioni i saj né sektorin
ku operon e akoma mé shumé do té rritet fuqia
konkurruese e saj. Nése aktualisht Nelt Albania
pérfaqéson njé kompani jo t& vogél né biznesin
shqiptar, me rreth 3750 metra katroré sipérfaqe
magazinimi, me 105 makina shpérndarjeje dhe
me 160 punonjés, e sigurt éshté se né té€ ardhmen
kompania do té jeté edhe mé e madhe se kaq.

has taught us so fat, and it’s the expectation it has
encouraged. The more years that pass, the larger
its market presence will become, the stronger its
position in the sector in which it operates will
grow, and its competitive power will increase
even mote. If NELT Albania currently represents
a significant company in the Albanian business
scene, with around 3,750 square meters of
warehouse space, 105 distribution vehicles, and
160 employees, it is certain that in the future, the
company will be even larger than this.




ridan Skana pak kohé mé paré ka
inauguruar njé ambient t€ 1i prej 7000

metrash katroré prané Besancon-it pér

kompaniné e tij “Bourgogne Franche-Comté
Signalaux”, e cila prodhon sinjalistikén rrugore pér
autotitetet lokale, kompanité e autostradave (50% e
shitjeve) operatorét dhe tregtarét privaté té paneleve.

Né moshén 43-vjegare, Eridan Skana kryeson
njé grup lokal té specializuar né sinjalistikén rrugore,
me njé ekip prej 70 punonjésish té shpérndaré
né tri lokacione: “Global Signalization”, me
bazé né “Ecole-Valentin”, “Hicon” né Vesoul
dhe “Bourgogne Franche-Comté Signalaux”, e
themeluar sé fundmi né njé ambient prej 7000
metrash katroré, né njé truall prej 24000 m* né
komunén “Chemaudin et Vaux”. Kompania e
fundit u keijua né vitin 2020, pas bletjes nga Eridan
Skana t€ kompanisé “Franche-Comté Signaux”, e
vendosur mé pas né Rurey pér mé shumé se 30
viet dhe e véné né likuidim t€ detyrueshém. Né
vetém tre vjet, sipérmarrési jo vetém qé do ta kthejé
kompaniné né rrugén e duhur, q¢ éshté rezultat i
njé strategjie té bazuar vecanérisht né modernizimin
¢ objekteve té prodhimit dhe ripércaktimin e
proceseve t€ prodhimit, por do té rrisé né ményré
spektakolare edhe shitjet me dy milioné euro né vit.
Kjo e fundit tani arrin né nénté milioné euro dhe né
t€ ardhmen e afért pritet t€ kalojé 15 milion¢ euro.

ERIDAN SKANA
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ridan Skana recently inaugurated a
Enew 7,000-square-meter facility near

Besancon for his company, “Bourgogne
Franche-Comté Signalaux,” which produces
road signage for local authorities, highway
companies (50% of sales), and private panel
operators and traders.

At the age of 43, Eridan Skana leads a local
group specializing in road signage, employing
70 people across three locations: “Global
Signalisation” based in “Ecole-Valentin,”
“Hicon” in Vesoul, and the newly established
“Bourgogne Franche-Comté Signalaux” in a
7,000-square-meter facility on a 24,000 m* plot
in the commune “Chemaudin et Vaux.”

This latest company was created in 2020
after Eridan Skana acquired “Franche-Comté
Signaux,” which had been based in Rurey for
more than 30 years and had been placed into
compulsory liquidation. In just three years,
the entrepreneur not only put the company
back on track, thanks to a strategy focused on
modernizing production facilities and redefining
production processes, but also dramatically
increased sales from two million euros annually.
Today, sales reach nine million euros, with
projections to exceed 15 million euros in the
near future.



| VETEM NUK MUND TE BESH ASGJE
Kjo histoti suksesi éshté arritur kryesisht falé
t¢ aftcsisé sé Eridan Skanés pér té planifikuar né

ményré afatgjaté, pér t€ ndértuar njé vizion, pér ti
qgéndruar atij dhe pér tia transmetuar kété vizion
ekipit t€ tij. “T€ vetém nuk jemi asgjé! » pohon ai.

“Té¢ dish se nga cilét njeréz do té rrethohesh, ky
éshté njé nga celésat e suksesit. Nuk jam njeriilehté,
jam shumé kérkues. Nuk mé kané pélqyer kurré
fjalét e bukura, njerézit qé premtojné gjéra t€ médha
dhe né fund nuk i realizojné. Uné mendoj se vetém
veprimet kané réndési. Té gjithé mund té gabojmé.
E kush ¢ésht€ ai q¢ nuk ka gabuar asnjéheré? Por
duhet t€ jemi né gjendje t1 korrigjojmé gabimet
dhe kjo mund té arrihet vetém duke pasur né koké
njé qéllim t€ qarté.

“Kjo éshté ajo qé ua mésoj kolegéve, né
ményré g€ t€ jemi t€ gjithé né sinkron dhe té gjithé
t¢ lévizim né t€ njéjtin drejtim. Ideja Eshté qé ta
béjmé rrugétimin sé bashku. Nuk béhesh drejtues
ndérmarrjeje nisur nga interesa ekonomiké, té
paktén pér mua nuk éshté késhtu. Eshté njé
aventuré njerézore ¢ pérbéhet nga rreziqe g€ duhet
t€ dimé t'1 masim. Q€ njé ekip té funksionojé, duhet
t€ jemi t€ afté t€ tregojmé vendosméri, té japim
besim dhe té vlerésojmé ¢do njeri. Késhtu, uné ivé
vetes synimin qé té pérpigem dhe té pércaktoj njé
metodé pér ta arritur két€ géllim. Por nése dikush
mé sugjeron njé ményré mé t€ miré q¢ mund té
sjellé té njéjtin rezultat, uné e pranoj”.

ALONE, YOU CAN'T DO ANYTHING

This success story is largely due to Eridan
Skana’s ability to plan long-term, to build a
vision, to stick to it, and to communicate this
vision to his team. “Alone, we are nothing!” he
asserts.

“Knowing who to surround yourself with
is one of the keys to success. I am not an easy
person, I am very demanding. I have never liked
empty promises, people who talk big but fail to
deliver. I believe that only actions matter. We
all make mistakes. Who hasn’t? But we must be
able to correct our mistakes, and that can only
be achieved by having a clear goal in mind.

“This is what I teach my colleagues so
that we ate all in sync and moving in the same
direction. The idea is to make the journey
together. You don’t become a company leader
driven by financial interests; at least, that’s not
the case for me. It’s 2 human adventure full
of risks that must be measured. For a team to
function, we must be capable of demonstrating
determination, giving trust, and valuing each
individual. I set myself the goal of trying and
defining a method to achieve that goal. But if
someone suggests a better way that can lead to
the same result, I accept it.”

Eridan Skana exudes confidence and
determination, which have become part of him.
This persistence is rooted in his childhood. Born




Eridan Skana rrezaton njé vetébesim dhe njé
vullnet qé éshté béré njésh me té. Kjo kémbéngulje
1ka rrénjét né fémijérin€ e tij. I lindur né Shqipéri
nga nja baba inxhinier automobilash dhe nga njé
néné mésuese, ai u rtit né njé mjedis ku vlera e punés
nuk ishte fjalé boshe. “I kam paré gjithnjé prindétrit
duke punuar dhe megjithése jam rrité né njé vend té
varfer, né njé krahiné € krishteré, nuk kam pérjetuar
kurté dhuné dhe nuk i kam paré asnjéheré prindérit
té grinden. Pikérisht ky terten i shéndetshém, ky
themel i fort€, mé lejoi t€ nis rrugén drejt suksesit.
Nuk ka rrugétim té pérsosut, por kur ke kété lloj
trashégimie dhe bén njé hap pérpara, kjo té con
gjithnjé né rrugén e duhur”.

Djaloshi Eridan nuk kishte mbushur ende
20 vijet kur me kété déshiré pér liri u largua nga
Shqipéria pér té provuar fatin larg vendit, q¢ njé
dekadé mé paré kishte vuajtur njérén nga diktaturat
mé t€ egra komuniste né Europé. Kishte dégjuar
pér Francén, vendin ku nése punon fort, né fund
shpérblehesh. Késhtu mbérriti né Besancon dhe u
regjistrua né fakultetin e drejtésisé.

Pér t€ paguar studimet, gjeti njé puné sezonale
né “Franche-Comté Signalaux”, né Rurey, Doubs.
Pasi u diplomua né vitin 2002, iu bashkua ekipit t&
késaj kompanie té sinjalistikés rrugore si montues.
Né pak mé shumé se dhjeté vjet, filloi té ngrihej né

1]

in Albania to an automotive engineer father and
a teacher mother, he grew up in an environment
where the value of hard work was not an empty
word. “I always saw my parents working, and
although I grew up in a poor country, in a
Christian province, I never expetienced violence
or saw my parents argue. It was this healthy
environment, this strong foundation, that
allowed me to start my journey toward success.
There is no petfect path, but when you have
this kind of heritage and take a step forward, it
always leads you in the right direction.”

Young Eridan had not yet turned 20 when,
with this desire for freedom, he left Albania to
try his luck far from a country that a decade
catlier had endured one of Europe’s harshest
communist dictatorships. He had heard of
France, a country where if you work hard,
you eventually get rewarded. So, he arrived in
Besancon and enrolled in law school.

To pay for his studies, he found seasonal
work at “Franche-Comté Signalaux” in Rurey,
Doubs. After graduating in 2002, he joined
the team of this road signage company as an
assembler. In just over ten years, he climbed
the ranks, trying all positions until he became
the company’s director.




detyré dhe 1 provoi té gjitha pozicionet, detisa u bé
drejtor i kompanisé.

NEé vitin 2014, duke mos ndaré mé vizionin
¢ menaxherit, vendosi té krijojé kompaniné e
tij, “Global Signalisation”, t€ cilén e themeloi né
Fcole-Valentin, prané Besangon-it. Tshte njé sukses
i menjéhershém (mé se tre milioné euro shitje), gjé
qé i mundésoi Eridan Skanés t€ blinte, né vitin 2018,
konkurtentin e atéhershém “Hicon”.

Po até vit, Quentin Bourgeois, kontabilist i
kompanisé, u bé krahu i djathté i Eridan Skanés,
i cili mé pas i besoi drejtimin e késaj blerjcje té re.
Pas dy vjetésh, sipérmarrési méson se kompania,
qé i kishte dhéné njé shans kur mbérriti né Francé,
ishte né likuidim gjyqésor. “Propozimi i njé oferte
bletjeje ishte i qarté pér mua, por pérfagésonte
njékohésisht njé sfidé t& vértete”.

«JAM I BINDUR QE VETEM
PUNATE SHPERBLEN>

“Eridani mé pyeti nése doja té provoja.
Reagova menjéheré pozitivisht. Atéheré mé tha qé
t€ mendohesha dhe ta diskutoja me familjen, sepse
pérmasat ¢ sfidés késaj here ishin té ndryshme.
Té nesérmen pérgjigjja ime ishte pérséri po, duke
gené se isha i bindur se me Eridanin ¢do gjé ishte
e mundshme”, thoté Quentin Bourgeois, sot
pérgiegiés finance dhe prodhimi né “Bourgogne
Franche-Comté Signalaux”.

Oferta lokale e t€ dyve nuk u pranua nga gjykata
tregtare, e cila preferoi até té njé grupi t€ madh nga
Franca veriore. “Njé bletés i cili, ndryshe nga ne,
nuk kishte asnjé interes real industrial pér kété vend

In 2014, no longer sharing the vision of
the management, he decided to create his own
company, “Global Signalisation,” which he
founded in Ecole-Valentin, near Besancon. It
was an immediate success (with more than three
million euros in sales), allowing Eridan Skana to
acquire his then competitor “Hicon” in 2018.

That same year, Quentin Bourgeois, the
company’s accountant, became Eridan Skana’s
right-hand man, who then entrusted him with
the management of this new acquisition. Two
years later, the entreprencur learned that the
company that had given him a chance when he
first arrived in France was in judicial liquidation.
“The decision to make a purchase offer was clear
to me, but it also represented a real challenge.”

“I'M CONVINCED THAT ONLY
HARD WORK PAYS OFF.”

“Eridan asked me if I wanted to try. I
immediately responded positively. He then
told me to think it over and discuss it with my
family because the scale of the challenge this
time was different. The next day, my answer was
still yes, as I was convinced that with Eridan,
anything was possible,” says Quentin Bourgeois,
now responsible for finance and production at
“Bourgogne Franche-Comté Signalaux.”

The duo’s local offer was not accepted by
the commercial court, which preferred that of
a large group from northern France. “A buyer
who, unlike us, had no real industrial interest in
this site and had no intention of maintaining




DATA TE RENDESISHME

1880 U lind, mé 18 tetor né Mirdité, Shqipéri.

2000 Mbérrin né Francé.

2002 Punésohet né Franche-Comté Signalaux,
né Rurey, né Doubs.

2014 Kirijon kompaniné e tij "Global
Signalisation” né Ecole-Valentin.

2018 Blen “Hicon”-in né Vesoul.

2020 Blen “Franche-Comté Signals”, té cilén
¢ quan “Bourgogne Franche-Comté
Signalaux”.

2023 'Transferon kompaniné “Boutgogne
Franche-Comté Signaux” né
“Chemaudin et Vaux”, né njé ndértesé
prej 7000 metrash katroré, prané hyrjes
s€ autostradés A306.

dhe gé nuk kishte ndér mend té ruante punésimin”.
Né vend qé t€ hiqte doté nga ¢éshtja, dyshja
vijoi duke kérkuar mbéshtetjen e prokurorisé sé
Besanconit, e cila e apeloi vendimin. Katér muaj
mé voné, Gjykata e Apelit e Besanconit hodhi
poshté “Nord Signalisation”, né favor t€ Eridan
Skanés. Ky 1 fundit mé pas nisi rithemelimin e késaj
kompanie, € cilén e quajti “Bourgogne Franche-
Comté Signaux”. “Mjetet e prodhimit ishin vietruar,
m’u desh t€ investoja dy milioné euro né makineri
pér té rritur produktivitetin dhe pérgjegjshméring
¢ kompanisé, pérpara se t€ hidhja njé hap t€ i dhe
t€ transferoja ambientet né komunén “Chemaudin
et Vaux”, q¢ ndodhej né hyrje t€ njé autostrade.

NJE ETAPE E RE

E ndértuar né zonén industriale “Echange”,
ndértesa e re ka 1500 panele fotovoltaike (qé
mbulojné pothuajse 90% té catisé, ndérkohé qé
kuadri ligjor kérkon vetém 30%), duke e béré
ndértesén 100% té pavarur né energji. “Ne
gjenerojmé pothuajse dyfishin e nevojave tona pér
energji elektrike dhe mund tia shesim tepricén
EDF-s¢”, shpjegon Quentin Bourgeois.

“Kéto ambiente 1 projektuam né funksion
té tre aktiviteteve tona: prodhimit té sinjalistikés
rrugore, dorezave dhe shtyllave té€ larta (PPHM), t&
cilat ne jemi té vetmit ¢ i ofrojmé, si prej alumini

IMPORTANT DATES

1980 Born on October 18 in Mirdita, Albania.

2000 Atrives in France.

2002 Hired at “Franche-Comté Signalaux,” in
Rurey, Doubs.

2014  Creates his company “Global
Signalisation” in Ecole-Valentin.

2018  Acquites “Hicon” in Vesoul.

2020 Acquites “Franche-Comté Signals,”
which he renames “Bourgogne Franche-
Comt¢ Signalaux”.

2023 Transfers “Bourgogne Franche-Comté
Signaux” to “Chemaudin et Vaux,” into
a 7,000-square-meter building near the
entrance to the A36 highway.

employment.”

Instead of giving up, the duo continued
by seeking the support of the Besancon
prosecutor’s office, which appealed the decision.
Four months later, the Besancon Coutt of
Appeal ruled against “Nord Signalisation,”
in favor of Eridan Skana. He then began the
revitalization of the company, which he named
“Bourgogne Franche-Comté Signaux.” “The
production equipment was outdated, so I had to
invest two million euros in machinery to increase
productivity and the company’s responsiveness
before taking the next step and transferring the
facilities to the commune ‘Chemaudin et Vaux,’
located at the entrance to a highway.”

A NEW STAGE

Built in the “Echange” industrial zone, the
new building has 1,500 photovoltaic panels
(covering almost 90% of the roof, while the legal
requirement is only 30%), making the building
100% energy-independent. “We generate almost
twice our energy needs and can sell the excess to
EDE?” explains Quentin Bourgeois.

“We designed these facilities for our three
activities: road signage production, high pole
manufacturing (PPHM), which we are the only
ones to offer, both in aluminum and steel, and

I_Iﬂ.
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ashtu edhe prej celiku, dhe planifikimit urban. Né
seksionin e sinjalistikés bémé ridizajnim, me qéllim
qé t€ mos kthehemi mé. Investuam né njé prerés
lazer ¢ na lejon t€ punojmé tre telajo alumini
né t€ nj€jtén kohé. Pra, sot né tri oré prerje ne
konsumojmé dy toné material, ndérsa mé paré duhej
njé javé puné pér t€ njéjtin véllim. Njékohésisht,
jemi pajisur me njé makineri, e cila pérveg kursimit
té kohés dhe materialeve, ofron mundésiné e
zhvillimit t€ njé game t€ re produktesh. Kemi krijuar
edhe njé godiné dedikuar lyetjes, t€ cilén déshirojmé
ta japim me gira pér kompanité vendase, me 30%
destinacion t€ brendshém dhe 70% té jashtém”.
“Kéto investime, né shumén prej 12 milioné
curosh, na lejojné t€ fitojmé né korrektési ndaj
klientéve (ne mund té prodhojmé njé panel pér
klientét tané né vetém gjysém ore), né cilési (né
Francé jemi vetém dy qé pretendojmé njé nivel
té tillé cilésie me standardin e dyfishté CE dhe
NF), té rrisim normat e prodhimit, té reduktojmé
punén e mundimshme, té bashkérendojmé
veptimtariné me kompani t€ ndryshme simotra, €
rrisim besueshmériné e makinerive (pér shembull,
investim né njé stol saldimi gjysmautomatik dixhital
qé garanton zgjidhjen ¢ problemeve né mé pak
se 24 oté), té reduktojmé gjurmén ekologjike, etj.

Kjo éshté receta qé njé biznes t€ funksionojé sot”,

pérfundon Eridan Skana.

urban planning. In the signage section, we
redesigned it so we won’t have to go back. We
invested in a laser cutter that allows us to work
on three aluminum canvases at the same time.
Today, in three hours of cutting, we consume
two tons of material, whereas previously it took
a week to work the same volume. At the same
time, we equipped ourselves with a machine
that, besides saving time and materials, offers
the possibility of developing a new range of
products. We also created a building dedicated
to painting, which we wish to rent out to local
companies, with 30% internal and 70% external
destination.”

“These investments, totaling 12 million
euros, allow us to improve our accuracy
with clients (we can produce a panel for our
customers in just half an hour), quality (in
France, we are only two who claim such a level
of quality with the double standard CE and
NF), increase production rates, reduce strenuous
wotk, coordinate activities with vatious sister
companies, increase machine reliability (for
example, investment in a semi-automatic digital
welding bench that guarantees problem-solving
in less than 24 hours), reduce the ecological
footprint, etc. This is the recipe for making a
business work today,” concludes Eridan Skana.




éshtirésité me té cilat jané ndeshur

cksportuesit shqiptaré kohét e fundit

jané béré té njohura pér té gjithé. Arsyeja
kryesore ka té béjé me kursin e kémbimit, ose
mé sakté me zhvlerésimin e euros kundrejt
lekut shqiptar. Duke i pasur té ardhurat né euro,
ndérkohé qé shumicén e shpenzimeve i kané
né leké, kuptohet pra gé luhatja e “humorit”
té euros krijon situata problematike pér té
gjithé ata biznesmené qé produktet i destinojné
pér eksport. Té shumta kané qené ankesat e
eksportuesve shqiptaré né drejtim té qevetisé,
por prej saj kané marré rekomandimin pér
pérshtatje té aktivitetit né kushtet e reja té
krjuara. Duket pra se ato lloj industrish qé deri
tani kané funksionuar relativisht miré, sikutrse
éshté industria e prodhimit té képucéve me
porosi nga té tretét ose té prodhimit té tekstileve,
ndodhen tashmé pérpara domosdoshmérisé sé
pérshtatjes sé aktiviteteve.

Né kété kontekst, nuk kishte si té bénin
pérjashtim as kompanitté e Etleva Laros. Pra
EFA Solution dhe Prodyn. Sigurisht, zhvlerésimi
i euros né raport me lekun vendas ua ka prishur

Adresa:Rruga Gjergj Balshaj, Tirana
Phone: 04 562 0030

ETLEVA LARO

Emri | kompanisé:
Khiro e biznesit 2023:
Numri | punonjésve:

Uendndodhja:

EFA Solution dhe Prodyn
16 milioné euro

900

Tirané

ETLEVA LARO

EFA Solution and ProDyn

Turnover 2023: 18 million EUR
No. of employees: 900
Location: Tirana

he recent difficulties faced by

Albanian exporters have become

widely recognized. The primary reason
pertains to the exchange rate, specifically the
depreciation of the euro against the Albanian
lek. With revenues in euros and most expenses
in lek, the fluctuation of the euro creates
problematic situations for businesspeople who
export their products. Numerous complaints
have been directed at the government by
Albanian exporters, but the response has been
a recommendation to adapt their activities to
the new conditions. Consequently, industries
that have functioned relatively well so far, such
as the custom shoe production and textile
manufacturing industries, ate now faced with the
necessity of adapting their activities.

In this context, Etleva Laro’s companies,
ETA Solution and ProDyn, are no exception.
The depreciation of the euro relative to the
local currency has impacted these companies’
financial results and activity volumes. Both
indicators have been below what they showed
the previous year, but for objective reasons.

Addess:Rruga Gjergj Balshaj Tirana
Phone: 04 562 0030



disi tereziné kétyre dy kompanive sa i takon
rezultatit final financiar, pra, treguesit t€ fitimit,
por edhe sa i takon volumit té aktivitetit t&
realizuar prej tyre. T¢€ dy kéta tregues kané qené
poshté asaj qé treguan gjaté njé viti paraardhés,
por sikurse thamé pér arsye objektive. Por
domethénése né ecuri té kétyre dy kompanive
té Etleva Laros éshté fakti se ato edhe pér vitin
2023 e ruajtén réndésiné e tyre né kuadrin e
ckonomisé kombétare. Pra, t€ dyja kompanité
ruajtén numrin e fuqisé punétore si dhe
kontributin fiskal té buxhetin e shtetit.
Pérpara Etleva Laros, si krijuese dhe
administratore e dy kompanive té mirénjohura,
shpaloset tashmé njé sfidé e re —ajo e pérshtatjes
s¢ aktivitetit né kushtet e reja té krijuara, qé
¢ kané béré té véshtiré kété aktivitet. Si njé
identifikuese e sakté e problematikés me té cilén
ndeshet industria ku bén pjesé, si dhe me aftésiné
pér t'i gjeté zgjidhjet pérkatése pér té kaluar né
njé stad té ri, Etleva Laro ka filluar nga puna,
duke kérkuar qé numrit té klientéve kryesoré
t'1 shtojé edhe njé séré klientésh té rinj qé i
pérkasin segmentéve me ¢mime mé té larta sesa
ato qé ka aktualisht. Kjo éshté e vetmja ményré
pér vazhdimin e punés, duke pérballuar kostot
pérkatése. Pra, krahas klientéve sistematiké t€
saj si Clark’s, Josef Seibel, Waldlaufer (lugina),
Peter Kaiser, Kennel&Schmenger té sigurojé
edhe klienté t€ rinj. Me Clark’s qé éshté edhe

However, significant to the progress of Etleva

Laro’s companies is the fact that they maintained
their importance within the national economy in
2023. Both companies preserved their workforce
numbers and their fiscal contributions to the
state budget.

As the founder and administrator of two
well-known companies, Etleva Laro now
faces a new challenge—adapting activities
to the new conditions, which have made this
activity difficult. As an accurate identifier of
the problems facing her industry and with the
ability to find appropriate solutions to progress
to a new stage, Etleva Laro has begun working
to add new high-priced clients to her existing
key clientele. This is the only way to continue
operations and manage the associated costs.
Thus, in addition to her regular clients like
Clark’s, Josef Seibel, Waldlaufer, Peter Kaiser,
and Kennel & Schmenger, she aims to secure
new clients. A long-term cooperation contract
has been signed with Clark’s, one of the main
clients. ProDyn also collaborates with well-
known partners such as Puma and Alexander
McQueen. Everyone knows who Puma is—
founded in 1948, it achieved a turnover of 8.5
billion euros in 2022, with over 18,000 employees
and a profit of 358 million euros. Thus, ProDyn
and EFA Solution continue to concretize their
company philosophy, which involves not only




njé nga klientét kryesoré, éshté nénshkruar njé
kontraté afatgjaté bashképunimi. Por Prodyn
bashképunon edhe me partneré té tillésté
njohur, si Puma ose Aleksandre McQueen. Se
kush éshté Puma e dijné té gjithé. Mjafton té
kujtojmé qé éshté themeluar né vitin 1948 dhe
qé gjaté vitit 2022 realizoi njé garkullim prej 8.5
miliardé eurosh, me mbi 18 mijé té punésuar
e me fitim prej 358 milioné eurosh. Késhtu,
Prodyn dhe EFA Solution hedhin hapa té
métejmé t€ konkretizimit té filozofisé sé drejtimit
té kompanisé qé konsiston jo vetém né rritjen
e numrit té partneréve, por edhe né ngtitjen
e stadit t€ bashképunimit, duke béré pjesé té
veprimtatisé edhe produkte té shtrenjta.

Nga ana tjetér, Etleva Laro ka gjykuar
se kompanité e saj kané té nevojshme té
kontraktojné volume shtesé pune, pér té arritur
shfrytézimin optimal té kapaciteteve qé kané
kompanité e saj. Pra nuk kemi t€ béjmé me njé
biznesmene té dekurajuar nga rrethanat e reja e
disi té€ pafavorshme, té krijuara pér biznesin e
saj, por edhe kompanité e tjera t€ késaj natyre.
Pérkundrazi. Kemi té béjmé me njé luftétare té
vendosut, pér t€ mos hequr doré nga suksesi,
ashtu sikurse ka qené deri mé tani. Me pasé
petiudha té véshtira né biznes éshté normale,
me i tejkalu ato flet pér karakterin e forté té atij
ose asaj q€ e bén té mundshme kété.

A éshté e mundshme té realizohet strategjia
qé ka pércaktuar Etleva Laro pér forcimin e

increasing the number of partners but also
elevating the level of cooperation to include
high-end products.

Additionally, Etleva Laro has determined
that her companies need to contract additional
work volumes to optimize their capacities.
Thus, we are not dealing with a businesswoman
discouraged by the new and somewhat
unfavorable circumstances created for her
business and other similar companies. On the
contrary, she is a determined fighter who does
not give up on success, as she has demonstrated
so far. It is normal to experience difficult periods
in business; overcoming them speaks to the
strong character of the person who makes it
possible.

Is it possible to realize the strategy that
Etleva Laro has defined for further strengthening
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métejmé té perspektivés sé kompanive té saj?
Kjo s’ka as mé té voglin dyshim. Sepse duke

vepruar si deri tani, duke pasé si tipare kryesore
té kompanive té saj cilésiné dhe korrektésing, ajo
ka fituar besimin e palékundshém té partneréve
té saj q¢ pérmendém mé lart. Dhe jo partneré
dosido, por kompani t€ mirénjohura né rang
europian e botéror. Dhe pérderisa ajo ka qené
né gjendje té meritojé statusin e partneres sé
kétyre kompanive, kjo do té thoté se edhe
me klienté t¢ rinj ajo do t&€ mund ta keté kété
rezultat. Kuptohet qé objektivat e Eva Laros nuk
jané sigurimi i mbijetesés sé kompanive té saj,
por shndérrimi i tyre né kompanité mé té mira
té industrisé ku bén pjesé dhe realizimi i kétij
objektivi éshté thjesht ¢éshtje kohe.

her companies’ prospects? There is no doubt.
By continuing to operate as she has until now,
with the main characteristics of her companies
being quality and reliability, she has gained the
unwavering trust of the partners mentioned
carlier. These are not just any partners but
well-known companies on a European and
global scale. Since she has earned the status of
partner with these companies, it means she can
achieve similar results with new clients. It is
understood that Etleva Laro’s objectives are not
merely to ensure the survival of her companies
but to transform them into the best in their

industry. Achieving this objective is simply a
matter of time.




ek rasti 1 kompanisé “KID-ALB”
gjendet shembulli mé i miré se si

mund t€ lindé njé biznes, si mund t&
menaxhohet dhe si mundet té krijohet suksesi i
madh dhe i qéndrueshém. Njé leksion i vérteté.
Nijé pérvojé e shkélgyer dhe njé histori brilante
suksesi. Q€ nga ményra e lindjes sé tij. Sepse
“KID-ALB” lindi si nevojé pér vazhdimin e
konkretizimit té pasionit qé Asllan Baraj kishte
pér industriné e qeramikés. Pérvoja e gjaté e
punés né kété industri, si dhe skrupuloziteti i
pérhershém né puné ishin “pasaporta” mé e
miré, ishin dy garantuesit q€ njé sipérmarrje
e tillé, sikurse ishte ngritja e njé fabrike té
prodhimit té tullave do té kishte sukses.

Realiteti né até kohé nuk ishte shumé bujar
pér stimulimin e nismave té tjera né kété industri,
pasi ekzistonin kompani té shumta. Ishin
kompani qé kshin pozicione té mira né treg,
sikurse ishte fabrika e Lushnjes, e privatizuar
nga italianét, fabrika e Tiranés, edhe kjo proné
e italianéve, dhe kishte fabrika té tilla né Lezhé,
Fushé-Krujé, Korcé, Elbasan e né vende té tjera.

Mirépo plani dhe vizioni pér té mbérritur

Adresa: Maminas, Durrés, Albania
Tel: +355 57 580 637; Fax: +355 57 580 599
www.kid-alb.com

ASLLAN BARAJ

Khiro e biznesit 2023: 17 milioné euro

Ndryshimi né % 23/22: +40

Numri i punonjésve: 115
Uendndodnja: Maminas, Durrés

ASLLAN BARAJ

Turnover 2023: 17 million EUR
Difference in % 23/22: +40
No. of employees: 115
Location: Maminas, Durres

he story of “KID-ALB” stands as

a prime example of how a business

can emerge, be managed, and achieve
significant and sustainable success. It’s a true
lesson, an excellent experience, and a brilliant
success story from its very inception. “KID-
ALB” was born out of Asllan Baraj’s passion
for the ceramics industry, driven by his extensive
expetience and unwavering dedication to the field.
These qualities were the best passports for such
an enterprise, ensuring that a factory producing
ceramic tiles would thrive.

At the time of its establishment, the reality
wasn’t very conducive to fostering new initiatives
in this industry, given the presence of several well-
established companies like the privatized Lushnja
factory under Italians, the Tirana factory also
owned by Italians, and others in Lezhé, Fushé-
Krujé, Korgé, Elbasan, and beyond.

Nevertheless, the plan and vision for achieving
success were clear in Asllan Baraj’s mind. Utilizing
new and contemporaty technology to produce
unquestionably high-quality products and
managing costs to establish the right quality-

Address: Maminas, Durrés, Albania
Tel: +355 57 580 637; Fax: +355 57 580 599
www.kid-alb.com



tek suksesi ishte i qarté né kokén e Asllan Barajt.
Teknologji e re dhe bashkékohore qé do té
prodhonte produkt cilésor té padiskutueshém,
menaxhim 1 kostove me qéllim qé t& krijohe;
raporti i duhur cilési-cmim. Ecutia e kompanisé
ishte mé shumé se e habitshme. Ajo arriti
té ndértonte reputacionin dhe besimin e
palékundshém té klientit, zuri hapésirén e saj
té konsiderueshme né treg dhe e konsolidoi até
vit pas viti. Por ajo ¢ka e konfirmon edhe mé
shumé suksesin e kompanisé éshté se ajo arriti
té likuidojé para afatit krediné e marré me qéllim
ndértimin e fabrikés, bashké me interesat e saj.

ME pas, sikurse ka ndodhur shpesh né
biznesin shqiptar, i erdhi radha ndarjes sé
partneréve dhe Asllan Barajt iu desh té blinte
kuotat e aksioneve nga partneri i tij. Pér
t'u béré mé pas pronar i 100 pér qind té
aksioneve. T€ qenit pronar i vetém i kompanisé
1 shtoi “shpejtésiné e lévizjes” Asllan Barajt né
menaxhimin dhe zgjerimin e biznesit. Sepse fill
pas késaj, duke qené se vizionin pér njé kombinat
geramike nuk e kishte pérmbushur plotésisht, iu
pérvesh punés pér té ndértuar edhe njé fabriké
tjetér: até té tullave dekorative.

Pér investimin e saj, kompanisé sé “vjetér”
iu desh t€ merrte njé kredi té re prej 5 milioné
eurosh dhe tashmé fabrika e re éshté realitet.
Por edhe pse ajo nuk ka filluar akoma nga
puna, pér arsye strategjike t€ kompanisé, kredia
e marré né sistemin bankar né emér té saj
éshté likuiduar e téra nga simotra e saj. Dhe
kjo éshté béré e mundshme vetém né saje té
ecurisé sé shkélqyer t€ kompanisé, e cila ¢do

ptice ratio were pivotal strategies. The company’s
growth was remarkable. It built a reputation and
unwaveting customer trust, securing a significant
market share and consolidating it year after year.
What further confirms the company’s success is
its ability to settle its factory construction loan
well ahead of schedule, including the interest.
Subsequently, as often happens in Albanian
business, partnership divisions arose, leading
Asllan Baraj to buy out his partner’s shares,
becoming the sole owner of 100% of the
company’s shares. This move accelerated Asllan
Baraj’s decision-making and business expansion.
Shortly thereafter, driven by his unfulfilled vision
for a ceramic combine, he dedicated himself to
building another factory—a decorative tile plant.
For this new investment, the company had
to secure a new loan of 5 million euros. Today,
the new factory is a reality. Despite not yet being
operational for strategic reasons, the company
promptly repaid the entire loan and its interest
thanks to its excellent financial performance,
which records outstanding achievements year after
year. Each year sets envy-inducing benchmarks




vit regjistron performanca té shkélqyeshme.
Cdo vit shénon tregues pér t'u pasé zili. Cdo vit
pérjeton realiteteté mrekullueshme, gé i krijojné
mundésiné t€ jeté model né té gjitha aspektet.

Gjaté vitit 2023 “KID-ALB” regjistroi njé
aktivitet né nivelin e 17 milioné eurove, ndérkohé
qé né vitin paraardhés ai ishte 13 milioné euro.
Né vitin 2023 kompania regjistroi njé fitim
fiskal prej 767 milioné lekésh, ndérkohé qé njé
vit mé paré ai ishte 550 milioné leké. N€ vitin
2023 kompania ralizoi rreth 1.5 milioné euro
investime té reja, kryesisht né mirémbajtjen e
teknologjisé dhe pérmirésimin e métejshém té
sistemit t¢ filtrimit, cka e e kthen até né njérén
nga fabrikat e tullave mé migésote me ambientin.

Sektori i ndértimit né Shqipéri, sidomos né
Tirané, i éshté kthyer kohéve mé té mira té ij.
Kjo do té thoté njé rritje e madhe pér kérkesén
pér léndé té para si tulla. Por KID-ALB ka vijuar
me strategjiné dhe me politikén e gérshetimit t&
tregut t€ brendshém me eksportin. Duke qené se
kjo kompani éshté e fokusuar dhe ka déshmuar
prej vitesh aftési konkurruese né tregjet
rajonale, ajo nuk e ka 1éné pas dore eksportin,
pavarésisht konjukturés sé favorshme né tregun
e brendshém. Sepse historia 1 ka mésuar késaj
kompanie leksionin se pikérisht eksporti ka gené
“varka” e shpétimit té saj, at€heré kur sektori 1
ndértimit né Shqipéri u bllokua nga mosdhénia
e lejeve t&€ ndértimit pér disa vjet.

Jo vetém kagq, por edhe veté fabrikat, si
ajo e prodhimit té tullés masive, e ajo e tullave
decorative, jané konceptuar e ndértuar me njé
kapacitet té tillé qé njé pjesé té produktit ta
prodhojné e ta destinojné pér eksport. Ndaj,
nga ambientet e késaj kompanie, ¢do dité dalin
dhjetra e dhjetra kamioné t€ ardhur nga Kosova,
Magqedonia e Veriut, Mali i Zi e deri né Itali
dhe kjo ndodh sepse ndértuesit nga kéto vende
jané tashmé t€ bindur pér cilésiné e “tullés
s¢ Maminasit”. Pavarésisht se gjaté vitit 2023
eksporti 1 kompanisé zuri rreth 30 pér qind t€
totalit t€ aktivitetit, q& pér hir té sé vértetés duhet
théné se nuk éshté raporti mé 1 miré, pasi né
vitet e méparshme kompania ka mundur té keté

and experiences remarkable realities, making it a

role model in all aspects.

In 2023, “KID-ALB” recorded a turnover
of 17 million euros, up from 13 million euros
the previous year. The company achieved a
fiscal profit of 767 million leké, compared to
550 million leké a year eatlier. Additionally, it
invested approximately 1.5 million euros in new
technologies and further improvements to its
filtration system, making it one of the most
environmentally friendly tile factoties.

The construction sector in Albania, especially
in Tirana, is experiencing its golden age, leading to
increased demand for primary matetials such as
tiles. However, “KID-ALB” continues its strategy
of balancing domestic market focus with exports.
Known for its competitive edge in regional
markets, the company maintains its export
otientation despite favorable domestic market
conditions. History has taught this company that
exports were its lifeline during years when the
Albanian construction sector faced setbacks due
to permit issues.

Moreover, the factory itself, both the mass
production and decorative tile plants, were
designed and built with capacity to allocate a
portion of their products for export. Hence,
trucks leave the company’s premises daily, bound
for Kosovo, North Macedonia, Montenegto, and
even Italy, as builders in these countries trust the
quality of “Maminasit tiles.” Although exports
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edhe 40 pér gind té aktivitetit té saj né cksport.
Megjithaté duke ditur qé kushtet pér eksport
jané pérkeqésuar si rrjedhojé e zhvlerésimit té
euros, ulja e peshés né eksport duket e justifikuar.

Shumé kompani e biznese pérjetojné
problematika me sigurimin e fuqisé punétore.
Veté biznesi shqiptar ka qené sistematikisht
problematik me trajtimin, kryesisht financiar,
té punonjésve té vet. Por “KID-ALB” nuk
ka probleme té tilla. Dhe s’ka pse té keté, pasi
punonjésit i ka konsideruar gjithmoné si pjesé e
réndésishme t€ kompanisé, si pjesé t€ familjes,
duke i trajtuar financiarisht ashtu si¢ duhet.
Mjafton té kujtojmé se gjaté vitit 2023 paga
mesatare bruto e 115 punonjésve ishte 120 mijé
leké né muaj, nivel ky qé éshté thuajse dyfishi i
pagés mesatare bruto té biznesit shqiptar. E pra,
né t€ tilla kushte nuk ka se si suksesi té mos jeté
1 pranishém.

Koha ecén pér ¢dokénd, e prandaj edhe
pér Asllan Barajn. Por ai akoma nuk ka réné
né rutinén e menaxhimit té asaj q€ ka arritur
té ndértojé. Projekte té tjera ka ndértuar né
kokén e tij, pér té cilat ka filluar té punojé pér
konkretizim. Kur e filloi fabrikén e tullave,
sipérfaqgja e fabrikés ishte 2.5 hektaré. Tani ajo
ka arritur né 10 hektaré. Njé agrofermé moderne
me t€ gjitha perimet dhe frutat e mundshme ka
filluar t€ marré formé, aty, ngjitur me fabrikén,
produktet e t€ cilés do konsumohen nga veté
anétarét e familjes 115 vetéshe “KID-ALB”. Por
edhe pas mbarimit t€ kétij projekti nuk mund té
thuash me siguri q¢é Asllan Baraj do té bjeré né
qgetési. | mésuar me puné sistematike, i provokuar
né ményré t€ vazhdueshme drejt pérmirésimit
dhe perfeksionit, ai do t€ projektojé té tjera plane
e té tjera puné. Pér t€ qené gjithmoné ashtu
stkurse ka qené deri mé tani — njé personalitet i
suksesshém absolut i biznesit shqiptar.

accounted for about 30% of total activity in 2023,
down from previous years where it reached 40%,
this adjustment reflects justified considerations

amid the euro depreciation.

While many businesses in Albania struggle
with workforce challenges, “KID-ALB” stands
out for its systematic approach to treating
employees, viewing them as integral to the
company’s success and family. In 2023, the
average gross salary for 115 employees was
120,000 leké per month, nearly double the
Albanian business average. Thus, under such
conditions, success is inevitable.

Time moves forward for everyone, including
Asllan Baraj. Yet, he remains vigilant in managing
and expanding what he has built. He has other
projects in mind, such as the modern agrofarm
adjacent to the factory, where produce will be
consumed by the “KID-ALB” family membets.
Even after completing this project, Asllan Baraj
shows no signs of slowing down. Accustomed
to systematic work, continuously driven toward
improvement and perfection, he will design more
plans and projects to maintain his status as an
absolute success in Albanian business.




jergj Luca éshté sipérmarrés unik,
i ndryshém nga pothuajse e gjithé
klasa e biznesmenéve shqiptaré. Ai
ka déshiré té flasé, té kritikojé, té predikojé, t&
pércojé mesazhe. Pra ka déshirén pér té qené
me ndikim né jetén publike me veprimtariné
¢ tij publike. Njé sjellje e tillé nuk éshté ajo e
1jé njeriu t€ vetékénaqur, 1 cili, pasi ka shkruar
kapituj té réndésishém suksesi me veprimtariné
e tij kryesore si biznesmen, ka vendosé ta shijojé
e pérjetojé kété sukses né kété ményré. Pra me
protagonizém publik. Kjo ményré té vepruari e
té jetuari e t€ pérjetuari nga ana e Gjergj Lucés
éshté mé se normale, éshté thjesht e zakonshme
pér té. Sepse Luca, sikurse e thérrasin pothuaj té
gjithé, éshté njé njeri me njé raport té shkélqyer
me té vértetén, njé person intelegjent qé di se si
mund té ecé pérpara shoqéria e Shqipéria. Eshté
njé person spektakolar. Ndaj nuk ngurron té
“bértase”, t€ “ulurasé” e té tregojé konkretisht
se si ¢ ka fituar kété t€ drejté sepse, si shumé
persona té tjeré ka ditur € ndértojé njé kompani
tejet té suksesshme, Rozafa-n.
Njé kompani t€ vlefshme jo vetém pér té,

Adresa: Labinot-Fushe, Elbasan 3010, Albania
Tel: +355 69 666 6444
E-mail: elbasan@rozafa.al

GJERG) LUCA

Emri i kompanisé: “ROZAFA”
Kniro e biznesit 2023 16.5 miliond euro
Numri i punonjésve: 666
Uendndodnja: EIbasan

GJERG) LUCA

Company Name “ROZAFA”
Turnover 2023: 16.5 million EUR
No. of employees: 666
Location: Elbasan

jergj Luca is a unique entrepreneut,
distinct from almost the entire class
of Albanian businessmen. He enjoys
speaking, criticizing, preaching, and conveying
messages. He desites to have an impact on public
life through his public activities. This behavior is
not that of a complacent man who, after having
written important chapters of success with his
main activity as a businessman, has decided to
enjoy and expetience this success through public
protagonism. This way of acting, living, and
experiencing is entirely normal for Gjergj Luca. It’s
simply common for him. Because Luca, as almost
everyone calls him, is a2 man with an excellent
relationship with the truth, an intelligent person
who knows how society and Albania can move
forward. He is a spectacular person. Thus, he
doesn’t hesitate to “shout,” “yell,” and demonstrate
conctetely how he earned this right, because, like
many others, he knew how to build an extremely
successful company, Rozafa.
A company valuable not only to him but one
that represents, in its entirety, a national asset. A
company that has made a significant contribution

Address: Labinot-Fushe, Elbasan 3010, Albania
Tel: +355 69 666 6444
E-mail: elbasan@rozafa.al



por njé kompani qé pérfagéson né térésiné e saj
njé pasuri kombétare. Kompani, e cila ka njé
kontribut t&¢ madh né fugizimin e ckonomisé
detare né Shqipéri, duke grumbulluar, tregtuar
e pérpunuar peshk. Duke zéné me puné 666
punétoré té zonave té Elbasanit e Maligit.
Duke gené kompani aktive né eksport. Duke
shndérruar zona té vdekura me ngrehina té
amortizuara si ato té€ Labinotit apo Maliqit
né oaza té shkélqyera, ku punohet, jetohet e
argétohet. Por si pak t€ tjeré ose aspak té tjeré,
Gjergj Luca nuk ka si qéllim final lekét qé
té kushtézojé edhe sjelljen e vet né funksion
té tyre. Pra nuk i ka pérshtatur interesave té
tij si biznesmen, sjelljen e tij si njeri 1 lir€,
duke u mjaftuar me ecuriné e suksesshme té

to strengthening the maritime economy in
Albania, by collecting, trading, and processing fish.
Employing 666 workers from the areas of Elbasan
and Maliq. Being active in exports. Transforming
dead zones with dilapidated buildings like those
in Labinot or Maliq into excellent oases whete
people wortk, live, and enjoy themselves. But unlike
others, or perhaps no one else, Gjergj Luca does
not have money as the final goal to condition even
his behavior in their function. He hasn’t adapted
his behavior as a free man to his interests as a
businessman, content with the successful progress
of his business and remaining passive.

On the contrary, he wants to contribute to
society not only as a businessman but also as a
person who knows how to move forward, how




sipérmarrjes ¢ duke ndejtur pasiv.
Pérkundrazi. Ai déshiron té japé kontributin
e tij kundrejt shoqérisé, pérvegse si biznesmen,

edhe si njé njeri qé di se si ecet pérpara, se si
krijohet suksesi. Ai ka njé piké té dobét, ndryshe
nga biznesmenét e tjeré, q€ vetérrethohen me njé
heshtje misterioze dhe kércénuese né té bérit t&
gjérave. Ai nuk mund t€ heshté. Ai flet, ndoshta
m¢é hapur se ¢’na pélgen, thoté disa té vérteta,
pér té cilat nuk jemi gati t'i dégjojmé, zemérohet
pér shqetésimet qé pajtueshméria joné 1 asgjésoi
me zakonshméri. Ai i jep z& shpirtit t€ vet qé
trazohet keq nga gjérat e kéqija. Flet sinqerisht
dhe shpesh tregohet aq transparent, sa té na
ballafaqojé me ujdité dhe kompromiset qé
béjmé me té patolerueshmen, me fajet tona, té
cilat kurrsesi nuk jané problem dhe aq mé pak
shqetésim pér té, por si qytetar syhapur i kétij
vendi, flet, bértet, tensionohet, shpesh e tepron,
por ama ai i thoté gjérat trog, i bindur se pak jané
ata, t€ ciléve kjo u shkon sipas oreksit.

Né fund té fundit ai éshté ai, Gjergj
Luca, njeriu q€ merr energji nga densiteti i
veprimtarisé sé pérditshme, éshté ai q¢ nuk mund
ta parashikosh, éshté njé potencial njerézor
qé arrin té véré né lévizje njé superstrukturé
té pérbindshme té veprimtarisé ckonomike
shqiptare, si¢ éshté “Rozafa”. Ai mund té jeté
gjithkund dhe gjithkush né gjithcka dhe né ¢do
gjé qé prania e tij sfidueshém kérkon té jeté.
Eshté i njerézishém né totalin e sjelljeve té veta,
madje edhe kur shpérthen né urtési té dliré
dhe né “cmenduri” té skajshme. Pérgjithésisht
paragjykohet dhe keqkuptohet, sikundér ai kurré

success is created. He has a weak spot, unlike
other businessmen who surround themselves with
a mystetious and threatening silence in getting
things done. He cannot remain silent. He speaks,
pethaps more openly than we like, stating some
truths we aren’t ready to hear, getting angty at the
concerns that our compliance has normalized. He
gives voice to his soul, which is deeply disturbed
by bad things. He speaks sincerely and is often so
transparent that he confronts us with the deals and
compromises we make with the intolerable, with
our own faults, which are by no means a problem,
and even less of a concern for him, but as a vigilant
citizen of this country, he speaks, shouts, gets
tense, often overdoes it, but he speaks the truth
bluntly, convinced that few people will find this
to their liking,

In the end, he is who he is, Gjergj Luca, the
man who draws energy from the density of daily
activities, the one who cannot be predicted, a
human potential capable of setting in motion a
monstrous superstructure of Albanian economic
activity, like “Rozafa.” He can be everywhere
and anyone in everything and anything where
his presence challengingly demands to be. He

is humane in all his behaviors, even when he
bursts into pure wisdom and extreme “madness.”
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nuk e ka pretenduar se ka ardhur né realitetin
shqiptar si njé sipérmartés qé duke u shtirur

kérkon té tregojé se éshté ai g€ nuk mund té jeté.

Kjo pér ményrén se si ai ka zgjedhur t'i béjé
gjérat, pér ményrén e t€ bérit biznes, por edhe
pér konturimin e marrédhénieve me njerézit,
si “thembra e Akilit” té suksesit. Sepse tek
al ka dicka pértej kétij kategorizimi, ose mé
sakté, tek ai €shté mishéruar njé biznesmen i
kalkuluar nga tekstet e mjeshtérisé sé bétjes
biznes dhe suksesit. Ai éshté né kuptimin e
pakontestueshém njé biznesmen kalibri. Puna
qé ai shndérron né akt krijimi, tregon se ai
éshté armik i kétij profili biznesmenésh, me té
cilin ekonomia shqiptare ka pasur fatin e keq t&
lidhé té sotmen dhe té ardhmen e miréqenies
dhe té progresit.

E nisi aktivitetin rreth 30 vjet mé paré,
me pak varka t€ vogla, ndérsa sot ka njé floté
t€ vérteté peshkimi. Filloi aktivitetin me disa
ambiente t€ thjeshta né portin e Shéngjinit, sot
ka ndértuar “qytete” né zonén e Labinotit e té
Maligit, duke i kthyer ato edhe né destinacione
ku shkojné klienté té panumért pér géllime
shijimi ushgimesh e kalimi kohe té liré.

E nisi me kuota modeste peshku t€ zéné,
kurse sot aktivitetin e ka t€ sofistikuar, ku pérvec
tregut vendas, nj pjesé té miré pérfaqésohet nga
eksporti.

Ky pra éshté Gjergj Luca, biznesmeni gé
influencon pozitivisht né jetén e komuniteteve
me veptimtaring e tij konkrete si sipérmarrés i
suksesshém.

Generally, he is prejudiced and misunderstood,
just as he never claimed to have come to the
Albanian reality as an entrepreneur pretending to
be someone he could never be.

This is due to the way he has chosen to do
things, the way of doing business, but also for
shaping relationships with people, as the “Achilles’
heel” of success. Because there is something
beyond this categorization in him, ot rather, in him,
a businessman calculated from the texts of the art
of doing business and success is embodied. He is,
in the undisputed sense, a businessman of caliber.
The wotk he transforms into an act of ctreation
shows that he is an enemy of this profile of
businessmen, with whom the Albanian economy
has had the misfortune to tie the present and the
future of welfare and progtess.

He started the activity about 30 years ago, with
a few small boats, while today he has a real fishing
fleet. He began the activity with some simple
facilities in the port of Shéngjin, today he has built
“cities” in the area of Labinot and Maliq, turning
them into destinations where countless clients go
for the purpose of enjoying food and spending
leisure time.

He started with modest quotas of fish caught,
while today his activity is sophisticated, where
besides the domestic market, a good part is
reptesented by exports.

This is Gjergj Luca, the businessman who
positively influences the lives of communities

through his concrete activities as a successful
entrepreneu.




humica e biznesmenéve qé kané sot pozita
t€ forta dhe dominuese né biznesin shqiptar
jané béré té tillé népérmjet njé rrugétimi qé
ka nisur né fillim t€ viteve 90-té. Pra, atéheré kur

nisi ndryshimi i sistemit ekonomik dhe Shqipéria
pérqafoi sistemin qé bazohej pikérisht tek ushtrimi
1 iniciativés sé€ liré private. Dhe kur shumékush u
turr t€ ngulé flamurin e aktivitetit t€ vet né truallin
e liré, né truallin e pazéné t€ biznesit shqiptar. Por
ama, historité mé interesante dhe mé t€ bukura té
biznesit jané shkruar vite mé pas. Atéheré kur edhe
biznesi ishte i strukturuar dhe i konsoliduat, dhe
ckonomia ishte mé e formalizuar. Ashtu sikurse
ka béré Hekuran Brahimaj me kompaniné e tij,
EMANTE.

Pasi futi né xhep diplomén e bio-kimistit nga
Fakulteti i Shkencave t€ Natyrés, ai e zgjidhi dilemén
né kérkim t€ fatit e progresit té vet, né favor té
emigracionit. Dhe shpenzoi jo pak, por plot 12 vjet
né emigrim. Por nuk i konsumoi kéta vjet né ményré
rutiné. Nuk e pérjetoi kété periudhé t€ réndésishme
kohote duke u ndjeré i vet¢kénaqur e i vetérealizuar
pse arrinte t€ pérmbushte nevojat bazike t€ jetés

pét vete e familjen.

Adresa: Autostrada, Tirang - Durres, Mucaj, Voré
Mobile : 00355 68 803 3520
E-mail: emante@emante.al

HEKURAN BRAHIMAJ

Emri | kompanisé: EMANTE
Khiro e biznesit 2023: 16.5 milioné euro
Numri i punonjésve: 135
Uendndodnja: Durrés

HEKURAN BRAHIMAJ

Company Name: EMANTE
Turnover 2023: 16.5 million EUR
No. of employees: 135
Location: Durrés

ost businesspeople who hold strong

and dominant positions in the Albanian

business world today started their
journey in the eatly 1990s. This period marked the
beginning of a new economic system in Albania,
one that embraced the free market and private
enterprise. It was a time when many rushed to
stake their claim in the unoccupied business
landscape. However, the most interesting and
inspiring business stoties have been written in the
years since, as businesses became more structured
and consolidated, and the economy became more
formalized. Such is the case with Hekuran Brahimaj
and his company, EMANTE.

After earning a degree in biochemistry from
the Faculty of Natural Sciences, Brahimaj chose to
pursue his fortunes abroad. He spent 12 years in
emigration but didn’t pass these years in a routine
manner. Instead of feeling satisfied simply by
meeting the basic needs of life for himself and his
family, he was driven by a strong desire for change.
Armed with the willpower necessary to achieve
such missions, his experience as an immigrant in
Greece served as a valuable opportunity to explore

Address: Autostrada, Tirané - Durres, Mugaj, Voré
Mobile : 00355 68 803 3520
E-mail: emante@emante.al



I pajisur me déshirén e madhe pér ndryshime
t€ médha né statusin e vet, i “armatosut” edhe me
vullnetin qé duhet pér t€ béré té mundshme misione
té tilla, e gjithé ekspetienca si emigrant né Greqi i
shérbeu edhe si pérvojé pér t'u orientuar e piketuar
se cfaré aktiviteti mund t€ ndértonte. Dhe paralel
me kété realizoi njé mori vézhgimesh e studimesh,
pér t€ konkluduar nése ia vlente t€ merrej me até
qé kishte identifikuar si aktivitetin ¢ ardhshém.
Dhe kur argumentet i dhané pérgjigie pohuese
késaj dileme, nuk vonoi, por ndértoi né vitin
2006 njé piké tregtimi t€ materialeve t€ ndértimit,
paneleve sanduic, profileve metalike dhe plastike
dhe pérpunimit € llamarinés né Voré té Tiranés.
Sigurisht qé suksesi nuk mungoi, pasi nisma qé
ndérmori nuk ishte spontane apo e tipit “koké a
pil”, por ishte njé nismé e miréstudiuar.

Brenda njé dekade, avantazhet e shumta
konkurruese béné dallimin e EMANTE-s nga
kompanité e tjera. Mirépo Hekuran Brahimaj
e dinte q¢ me korré njé sukses nuk €shté mé e
véshtité sesa té vazhdosh té kortésh né vazhdimési
sukses. Ai ¢ kishte shumé t€ qarté se suksesi duhet
té jeté 1 géndrueshém dhe afatgjaté dhe pér ta
béré t€ mundshme kété, duhej qé tek EMANTE
t€ mbizotéronte inovacioni dhe tisité, cka do té
bénin t€ mundshme qé ajo té géndronte njé hap
pérpara konkurrentéve. Dhe késhtu, né vitin 2018
lindi fabrika e prodhimit ¢ paneleve sanduic dhe
e aksesoréve té tij. Né kété ményré, Hekuran
Brahimaj i béri njé ndryshim tejet t¢ réndésishém
biznesit, kur kaloi nga importues dhe tregtues
i produkteve, né prodhues dhe tregtues té tyre.
Eishté njé metamorfozé e réndésishme, gé i siguron
kompanisé njé perspektivé akoma mé t€ miré, e
mé t€ qéndrueshme. Népérmjet njé kompanie

|EMANTE

and identify potential business activities. Alongside
this, he conducted numetrous observations and
studies to determine whether pursuing his identified
business venture was worthwhile. When the
evidence pointed affirmatively, he didn’t hesitate,
and in 2000, he established a trading point for
construction matetials, sandwich panels, metal
and plastic profiles, and sheet metal processing in
Vora, Tirana. The success of this initiative was not
unexpected, as it was a well-studied move rather
than a spontaneous one.

Within a decade, EMANTE’s numetous
competitive advantages set it apart from other
companies. However, Brahimaj knew that achieving
initial success was not as challenging as maintaining
continuous success. He was well awate that success
must be sustainable and long-term, and to achieve
this, EMANTE needed to prioritize innovation
and new ideas, which would keep the company
ahead of its competitors. Consequently, in 2018, a
factory for the production of sandwich panels and
their accessories was established. This significant
shift transformed EMANTE from an importer
and trader of products to a manufacturer and
trader. This metamorphosis provided the company
with a mote stable and promising future. Through
a modern, automated company that operates
with only four employees and has significant
production capacities, EMANTE has not only met
the domestic market’s needs for quality products
but also exported 50% of its production. The
company’s success in international markets, where
quality and reliability are key, brings Brahimaj a great
sense of pride, as “you can’t break into international
markets through connections or favoritism, but
only through quality and correctness,” as he says.




moderne, té automatizuar, qé funksionon me
vetém 4 punonjés, me kapacitete shumé t€ médha
prodhimi, EMANTE ka arritur qé jo vetém té
pérmbushé nevojat e tregut vendas me produkte
cilésore, por njekohésisht, té destinojé e té shesé
50 pér qgind t€ prodhimit té saj né eksport. Dhe
éshté pikérisht treguesi 1 eksportit, projektet e
ndryshme t€ realizuara népér vende t€ ndryshme
t€ botés, ai qé i jep Hekuran Brahimajt njé kénaqési
t€ ligishme. Sepse, “né tregjet ndérkombétare nuk
cahet dot me njohje e me konjuktura, por me cilési
e korrektesé”, thoté ai.

Sé fundmi EMANTE, duke ndjekur edhe
trendet e investimeve, 1 ka shtuar portofolit t&
produkteve dhe shérbimeve edhe realizimin e
bazamenteve t€ parqeve fotovoltaike. Natyrisht,
me cilésiné maksimale, por edhe té harmonizuar
me ¢mimet e arsyeshme, krahasuar me produktet
e késaj natyre té ardhura nga importi. Kur njihesh
me histori té tilla impresionuese suksesi, ku njé
person braktis statusin e emigrantit dhe kthehet né
atdhe e ndérton njé biznes, mé pas transformohet
nga tregtar né prodhues, e mé voné nga importues
né cksportues, sigurisht q¢ éshté e pashmansshme
pyetja qé ka té béjé me celésin e kétij suksesi.

“Celési 1 suksesit toné? Déshira pér inovacion
dhe pér t€ qené gjithmoné njé hap pérpara trendeve
té industrisé. Teksa vijojmé té investojmé né
teknologjiné mé t€ fundit qé ne t€ kryesojmé né
industti dhe duke ofruar vazhdimisht produkte
dhe shérbime té cilésisé sé larté, ne kemi fituar
reputacionin e partnetit setioz dhe t€ besueshém
pér klientét tané. Fryma e ekipit dhe pérkushtimi
yné pér t€ garantuar cilési kané gené thelbésore né
rritjen dhe zgjerimin toné pértej territorit shqiptar.
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Recently, following investment trends,
EMANTE has expanded its product and setvice
portfolio to include the construction of foundations
for photovoltaic patks. Naturally, this work is
carried out with maximum quality, while also being
harmonized with reasonable prices compared to
similar imported products.

When you hear such impressive success
stotles—where someone leaves behind the status of
animmigrant, returns home to build a business, and
then transforms from a trader into a manufacturer
and finally from an importer to an exporter—it’s
inevitable to ask about the key to this success.

“The key to our success? A desite for innovation
and to always stay one step ahead of industry trends.
As we continue to invest in the latest technology
to lead the industry while consistently offering
high-quality products and services, we have earned
a reputation as a setious and reliable partner for
our clients. Team spirit and our commitment to
ensuring quality have been essential in our growth
and expansion beyond Albanian borders. We are
always open to new opportunities and partnerships
and welcome collaboration with our clients and
partners. Our goal is to work together to provide
the best possible solutions that meet your needs
and requirements. Client and partner relationships

are extremely important to us, and we are ready to
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Ne jemi gjithmoné t€ hapur ndaj mundésive dhe
partneriteteve té reja dhe mirépresim bashképunimin
me klientét dhe partnerét tané. Qé€llimi yné éshté
t& punojmé sé bashku pér té ofruar zgjidhjet mé
té mira t€ mundshme qé pérmbushin nevojat
dhe kérkesat tuaja. Marrédhéniet me klientét dhe
partnerét jané tepér té réndésishme pér ne dhe jemi
t€ gatshém t€ shkojmé edhe mé tej pér t€ vendosé
marrédhénie afatgjata”- shpejgon Hekurani.

Emante Manufacturing éshté kompani lider né
fushén e prodhimit t€ paneleve sanduic. Qéllimi 1
saj kryesor €shté artitja e standardeve mé t€ larta
t€ pérsosmérisé. T€ specializuar né prodhimin e
paneleve sandui¢c népérmijet teknologjisé sé fundit,
ne synojmé t€ sjellim produkte t€ besueshme qé
pérmbushin mé sé¢ miri kérkesat e investitoréve
moderné dhe té ekspertéve t€ industrisé. Vite t€
téra ia kemi kushtuar hulumtimit dhe inkorporimit
té teknologjisé sé fjalés s¢ fundit, kryesisht né
ndértimin e godinave publike dhe private. Emante
kérkon té pérqafojé teknika t€ suksesshme dhe
efikase, né ményré q¢ mé tej t€ keté rezultat né
punén e saj origjinale

Objektivi kryesor i saj éshté t€ ofrojé sisteme
ndértimi inovative t€ njé cilésie t€ larté, me kosto
t€ leverdishme, g€ t€ mos démtojné mjedisin dhe
me konsum t€ ulét t€ energjisé elektrike. Kapaciteti
prodhues i kompanisé pér ndértimin e kontenieréve,
kryesisht pér pérdorim industrial dhe komercial,
éshté 1 konsoliduar dhe 1 garantuar, duke ofruar
produkte té cilésisé sé lart€ e me kosto t€ ulét, ku
pérparési ka pérmbushija e kérkesave té klientit.
Né vitin 2015, kompania béri investime té médha
pér zgjerimin e veptimtatisé dhe pérmirésimin e
teknologjisé.

Emante ka njé fuqi punétore prej 135
punonjésish, 39 me kohé té ploté dhe 96 me kohé
t€ pjesshme. Stafi kryesor me kohé té ploté éshté
pérgjegiés pér veprimtaring bazé t€ kompanisé,
ndérsa stafi yné me kohé té pjesshme mbulon role
specifike, si puné t€ pérkohshme ose sezonale. Pasja
e njé pérzierje t€ personelit me orar t€ pjesshém
dhe atij me orar t€ ploté 1 mundéson kompanisé
t1 pérgjigiet n€ ményré efikase ndryshimeve né
kérkesé.

go further to establish long-term relationships,”
explains Hekuran.

Emante Manufacturing is a leading company in
the production of sandwich panels. Its main goal
is to achieve the highest standards of excellence.
Specializing in the production of sandwich panels
through the latest technology, Emante aims to
deliver reliable products that meet the needs of
modern investors and industry experts. Years have
been dedicated to research and incorporating the
latest technology, primarily in the construction
of public and private buildings. Emante seeks to
embrace successful and efficient techniques, which
will further impact the quality of its original work.

The company’s main objective is to offer
innovative construction systems of high quality, at
affordable costs, that do not harm the environment
and consume low amounts of electricity. Emante’s
production capacity for the construction of
containers, mainly for industrial and commercial
use, is consolidated and guaranteed, providing
high-quality products at low costs, with a focus
on meeting client demands. In 2015, the company
made significant investments to expand its
operations and improve technology.

Emante has a workforce of 135 employees, 39
full-time and 96 part-time. The core full-time staff
is responsible for the company’s basic operations,
while the part-time staff covers specific roles, such
as temporary ot seasonal wotk. This mix of part-
time and full-time personnel allows the company to
respond efficiently to changes in demand.




atos Cerenishti njihet tashmé nga t€ gjithé
si pionieri i turizmit shqiptar. Por fillimet
e tij né biznes 1 ka né sektorin e ndértimit.

Pra né até sektor ¢ ka qené dhe vazhdon té mbetet
bujar sa u takon fitimeve qé siguron si sektor.
Késhtu qé éshté e lehté t€ pérfytyrohet se po ge
se Fatos Cerenishti do té vazhdonte aktivitetin
né ndértim, pse jo, sot ai mund té klasifikohej tek
ndértuesit e médhenj té Shqipéisé. Por njé dité t&
bukur, shumé vite mé paré, ai vendosi t'i dedikohe;
turizmit, duke vlerésuar pikérisht ato avantazhe
qé ka Shqipéria, dhe g€ e béni né até kohé vendin
toné njé vend t€ prapambetur, por me potencial
e perspektivé turistike. Pra Fatos Cetenishti la njé
degé biznesi fitimprurése, sikurse ishte ndértimi,
pér t'1 hyré njé tjetér biznesi, i cili kishte té dobét
aktualitetin n€ at€ kohé, por perspktivén e kishte
té shkélqyer.

Dhe kjo éshté ajo qé dallon njerézit vizionaré.
Ata shikojné larg, shikojné até q¢ nuk mund ta
shikojné njerézit e zakonshém. Vizionarét e dijné
se do t€ shpérblehen njé dité pér saktésiné e

Adresa: Mali i Robit, Golem, Durres, Shqipéri
Cel: +355697001353

Fax: +355 55 800 800

Email: @fafa.al

Website: www.fafa.al

FATOS CERENISHTI

Khiro e biznesit 2023: 15 milioné euro

Ndryshimi né % 23/22: +80

Numri i punonjésve: 300
Uendndodhja: Durrés

FATOS CERENISHTI

Turnouer 2023: 15 million EUR
Dilerence in % 23/22:  +80
No. of emplovees: 300
Location: Durrés

atos Cerenishti is now widely recognized

as a pioneer in Albanian tourism.

However, his beginnings in business
were in the construction sector. This is the sector
that has been, and continues to be, generous
in terms of profits. It’s easy to imagine that if
Fatos Cerenishti had continued his activity in
construction, he might well have been classified
among the leading builders in Albania today. But
one beautiful day, many years ago, he decided
to dedicate himself to tourism, recognizing the
very advantages that Albania had at that time,
making our country a backward place but with
tourist potential and prospects. Thus, Fatos
Cerenishti left a profitable business sector like
construction to enter a different business that
had weak current relevance at the time, but
excellent prospects.

This is what distinguishes visionary people.
They look far ahead, seeing what ordinary
people cannot. Visionaries know that they will
be rewarded one day for the accuracy of their

Address: Robi Mountain, Golem, Durres, Albania
Cel: +35569 7001353

Fax: +355 55 800 800

Email: @fafa.al

Website: www.fafa.al



parashikimeve té tyre. Vértet qé Fatos Cerenishti

mund té kishte disa para mé shumé, nése do
té vazhdonte té ishte ndértues midis mijéra
ndértuesve, por kéngésiné qé ka pérjetuar duke
gené protagonist i turizmit shqiptar, nuk do ia
jepte kurré ndértimi. Sepse, edhe kur vendosi ti
pérkushtohet turizmit, nuk ishin parésore kérkesat
pér fitime t€ médha. Pra nuk e filloi eksplorimin
¢ kétij sektori me idené sé do té bénte pasuri
mé t€ madhe sesa me ndértimin. Pér kété ishte i
vetédijshém. Protagonizmi i tij né turizém filloi si
ambicie, si “kokéfortési” dhe sfidé e njé personi
q€ kur sheh resorte t€ bukura jashté, e kap déshira
dhe guximi pér té ndjekur té njéjtén rrugé. Njésoj
sikurse kané vepruar edhe kolegét e tij, pronaté t€
resorteve jashté vendit. Por duke gené ndér té parét
biznesmené qé guxuan té investojné né turizém,
Fatos Cerenishtit iu desh té pérballej edhe me
véshtirési, qé vinin nga infrastruktura ¢ dobét e pér
t€ cilén €shté pérgjegiése shteti, me skepticizmin e
t€ huajve pér ¢do gjé qé lidhet me Shqipériné, me
mungesén e personelit t€ pérshtatshém qé éshté i
afté pér t¢ ofruar shérbim cilésor, ¢ q¢ e duan aq
shumé t€ huajt.

Parésore né té gjithé veprimtariné e tij ka qené

forecasts. Indeed, Fatos Cerenishti might have
had a bit more money if he had continued to be
a builder among thousands of builders, but the
satisfaction he has experienced as a protagonist
in Albanian tourism could never have been
provided by construction. Even when he decided
to focus on tourism, high profit demands
were not a priority. He did not start exploring
this sector with the idea of making greater
wealth than in construction. He was aware of
that. His role in tourism began as ambition,
“stubbornness,” and a challenge for someone
who, when seeing beautiful resorts abroad, felt
the desire and courage to follow the same path,
just as his colleagues who own resorts abroad
did. But being among the first entrepreneurs to
dare to invest in toutism, Fatos Cetenishti had to
face difficulties, such as poor infrastructure for
which the state is responsible, foreign skepticism
about anything related to Albania, and the lack
of suitable personnel capable of providing high-
quality service, which foreigners greatly desire.

The primary focus of his entire activity has
been to contribute to the development of the
country, to the development of a sector for




dhénia e njé kontributi pér zhvillimin e vendit,
pér zhvillimin e njé sektori, pér té cilin Shqipéria
ka té gjitha avantazhet dhe bukurité natyrore. T¢
tjerat, ato q¢ varen nga njeriu, nga politika, béhen
me kalimin e kohés, mjafton t€ ekzistojé déshira e
miré. Me ngritjen e FAFA Premium Resort, e mé
voné té Grand Blue Fafa Resort, me pérshtatjen
edhe té godinave té tjera né funksion té turizmit,
Fatos Cerenishti e ka béré té veten. Ka ndértuar dy
komplekse gjigante, pas asnjé dallim, pér ményrén
si funksonojné nga resorte t€ tjera jshté Shqipérisé
e ku shkojné jo pak Shqiptarg.

Grand Blue Fafa Resort ndodhet pikérisht
pérballé Rivierés Shqiptare, né plazhin e bukur té
gjaté t€ Golemit, Durtés. Vetém 35 minuta nga
Acroporti i Tiranés Néné Tereza’ dhe mé pak se
20 minuta nga Porti i Durrésit.

Grand Blue Fafa Resort éshté njé hotel i
11 mbresélénés me njé arkitekturé mahnitése
té ndértuar né njé plazh té mrekullueshém té
Golemit, ideal pér ata q¢ kérkojné té kené pushimet
e tyre t€ geta dhe qé mbeten gjaté né kujtesé.

Resorti ofron pérvojat mé t€ mira té mikpritjes
pér familjet dhe ciftet, duke siguruar njé larmi té
gjeré shérbimesh dhe lehtésirash, si pér té pushuar
ashtu edhe pér nevojat e biznesit.

Ndérsa Fafa Premium pérfshin 98 dhoma
standarde, 12 dhoma familjare dhe 49 kostume.
Té gjitha dhomat kané ballkone me pamje nga
deti dhe jané té pajisura me kondicioner, minibar,
kasaforté, TV LCD dhe tharése flokésh. Fafa
Premium Resort ka dy tistorante (testoranti
kryesor all inclusive ku kuzhina shqiptare dhe ajo
ndérkombétare europiane kombinohen sé bashku
dhe restorant a la carte, bar pishine, bar plazhi, dy
pishina t€ hapura pér t€ rritur dhe pér fémijé, plazh
me 1éré t€ pajisur me ¢adra dhe shezloné, sallé
konferencash, miniklub pér fémijé, kénd lojérash,
wifi falas dhe parkim.

Tashmé t€ dy resortet e tij kané arritur té kené
aktivitete t€ konsoliduara, por qé vijné edhe né
rritje nga njéri vit né tjetrin. Késhtu, té dyja FAFA-t,
pra “Grand Blue Fafa” dhe “Fafa Resort” kané
regjistruar gjaté vitit 2023 njé aktivitet né kuotén
e 20 milioné eurove. Fishté njé aktivitet né nivele

which Albania has all the advantages and natural
beauties. The rest, those that depend on people
and politics, will be addressed over time, as long
as there is good will. With the establishment
of FAFA Premium Resort, and later Grand
Blue Fafa Resort, and the adaptation of other
buildings for tourism, Fatos Cerenishti has made
it his own. He has built two giant complexes,
without any distinction, for the way they operate
compared to resorts outside Albania where many
Albanians also go.

Grand Blue Fafa Resort is located directly
opposite the Albanian Riviera, on the beautiful
long beach of Golem, Durrés. Only 35 minutes
from Tirana International Airport ‘Mother
Tetesa’ and less than 20 minutes from the Port
of Durrés.

Grand Blue Fafa Resort is a new impressive
hotel with stunning architecture built on a
wonderful beach in Golem, ideal for those
secking a peaceful vacation that remains
memorable. The resort offers the best hospitality
experiences for families and couples, providing
a wide range of services and amenities for both
relaxation and business needs.

Fafa Premium includes 98 standard rooms,
12 family rooms, and 49 suites. All rooms have
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impresionuese dhe qé tregon se hotelet e kétyre
resorteve po mbushen né té gjithé kapacitetin e
tyre dhe né njé sezon turistik q¢ zgjatet deri né
fund té muajit shtator.

Tani qé resortet e Fafa-s, “Grand Blue Fafa”
dhe “Fafa Premium” kané krijuar fizionominé e
tyre, burimet e tyre t€ furnizimit me turisté t€ huaj,
kané arritur njé nivel € larté shérbimi, mundésuar
nga mbi 300 punonjésit e tyre, pérpara Fatos
Cerenishtit éshté shfaqur njé preokupim tjetér. I
vetédijshém se njé kompleks i miré dhe i bukur
stonon kur éshté i rrethuar nga ndértime demode,
1 bindur se suksesi nuk kérkon vetém resort té
bukur, por edhe zoné té bukur, ai ka filluar nga
puna pér “korigjimet” e duhura. Dhe nése kété
kapacitet e shton edhe né té ardhmen, ky nuk éshté
qéllim né vetvete 1 tij pér sa mé shumé kapacitete
hoteliere, por thjesht pérpjekje pér t'1 pérmirésuar
sa t€ jeté e mundshme zonat pérreth hoteleve té
veta. B vérteta éshté se tashmé edhe hotelet e tjera
né bregdetin e Durtésit dhe té Kavajés jané t&
standardeve mé té larta bashkékohore, té bukura

e me projekte t€ shkélgyera, por kjo nuk do t&
thoté se e kaluara anarkiste nuk ka 1éné gjurmé
qé duhet eleminuar. Dhe ky éshté qéllimi kryesor
i Fatos Cetenishtit dhe investitoréve té tjeré té
sektorit turistik.

balconies with sea views and are equipped
with air conditioning, minibar, safe, LCD TV,
and hairdryer. Fafa Premium Resort features
two restaurants (a main all-inclusive restaurant
combining Albanian and European international
cuisine and an a la carte restaurant), a pool bar,
a beach bar, two outdoor pools for adults and
children, a sandy beach equipped with umbrellas
and sunbeds, a conference room, a kids’ club, a
play atea, free Wi-Fi, and parking,

Both of his resorts have achieved
consolidated activities and ate continuously
growing year by year. Thus, both FAFA resorts,
namely “Grand Blue Fafa” and “Fafa Resort,”
tecorded an activity worth 20 million euros in
2023. This impressive activity level shows that
these resorts are filling to their full capacity and
maintaining a toutist season that extends until
the end of September.

Now that the Fafa resorts, “Grand Blue
Fafa” and “Fafa Premium,” have established
their identity, their sources of foreign tourist
supply, and have achieved a high level of
service, supported by over 300 employees,
Fatos Cerenishti faces another concern. Aware
that a good and beautiful complex contrasts
when surrounded by outdated constructions,
convinced that success requires not only a
beautiful resort but also a beautiful area, he has
started working on the necessary “cortrections.”
If this capacity is expanded in the future, it is
not his ultimate goal to increase hotel capacities
but simply an effort to improve the surrounding
areas as much as possible. The reality is that other
hotels on the coast of Durrés and Kavajé now
also meet the highest contemporary standatds,
are beautiful, and have excellent projects, but
this does not mean that the anarchic past has not
left traces that need to be eliminated. And this
is the main goal of Fatos Cerenishti and other
investors in the tourism sectof.




iti 2023 ishte shumé sfidues sa
u pérket aktiviteteve tona né
shkallé vendi, si dhe né aspektin
e eksporteve. Rritja e volumeve totale té shitjeve
— g€ regjistroi +5% krahasuar me vitin 2022 —

¢¢

kérkoi njé pérpjekje té madhe pér t€ menaxhuar
njé proces zhvillimi t€ lidhur me rritjen shumé
té shpejté t€ biznesit t€ orientuar drejt tregjeve
ndérkombétare”.

Nijé piképamje e pérgjithshme e vitit 2023
éshté béré nga Laurentiu Hutanu, drejtor i
pérgjithshém i Uji 1 Ftohté Tepelené, kompani e
ACIES Group Italy, e cila punon né bashképunim
té ngushté me Coca-Cola Bottling Shqipéria.

“Shitjet neto pér vitin 2023 - vazhdon
drejtori Hutanu - shkuan nga 14.1 milioné euro
né vitin 2022 né 14.7 milioné euro né vitin 2023,
njé rritje prej 4%. Sa i pérket EBIT mbi xhiron,
kompania arriti né 9.2%. Kjo pritje pozitive
éshté diktuar nga faktoré t€ shumté: nga njéra
ané, rritja e flukseve turistike né vend — me
njé bum té vérteté té pranisé — nga ana tjetér,

Adresa: Uji | Ftohte Rruga Nacionale —Tepelene
Tel: 0682026000
E-mail: @acquatepelene.com
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Turnouer 2023: 14.7 million EUR
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‘ ‘T he year 2023 was vety challenging
regarding our activities on a national
scale as well as in terms of exports.

The inctease in total sales volume —which recorded

a +5% increase compared to 2022 — required a

significant effort to manage a development process

related to the very rapid growth of the business
oriented towards international markets.”

An overview of the year 2023 has been
provided by Laurentiu Hutanu, General Director
of Uji i Ftohté Tepelené, a company of ACIES
Group Italy, which works in close collaboration
with Coca-Cola Bottling Shqipéria.

“Net sales for the year 2023 — continues
Ditector Hutanu —went from 14.1 million euros in
2022 to 14.7 million euros in 2023, a 4% increase.
Regarding EBIT over turnover, the company
reached 9.2%. This positive trend is driven by
multiple factors: on one hand, the increase in
tourist flows in the country — with a real boom in
presence —and on the other hand, strong demand
for the product in Sicily: a phenomenon linked

Address: Uji | Ftohte Rruga Nacionale —Tepelene
Mob: 0682026000
Email: @acquatepelene.com
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kérkesa e forté pér produktin né Sicili: njé

fenomen i lidhur me cilésiné e ujit toné, praniné
masive né kanalet e shpérndarjes dhe planin e
komunikimit t€ zhvilluar né Sicili, q¢ ka lejuar
Tepelenén té pozicionohet mes 5 ujérave mé té
mira té ishullit”.

Uji 1 Ftohté Tepelené ka investuar 1.3
milioné euro né vitin 2023 pér instalimin e njé
paletizuesi té ri, pér rinovimin e makinerive
mbéshtjellése PET dhe pér blerjen e linjés sé re
té shisheve: PET 5L dhe 10L Natural.

Tepelena ka mbéshtetur edhe iniciativa
edukative-kulturotre: «Ndér shumé aksione
té realizuara, éshté edhe sponsorizimi me
institutin “Méso pér Kosovén” - pérfundon
al - pér ngritjen e cilésisé s¢ arsimit né Kosové.
Ky program kishte fokus té vecanté pér fémijét
e Fshatit t€ Fémijéve SOS dhe u zhvillua me

to the quality of our water, massive presence in
distribution channels, and the communication plan
developed in Sicily, which has allowed Tepelené
to position itself among the top 5 waters on the
island.”

Uji i Ftohté Tepelené invested 1.3 million
euros in 2023 for the installation of a new
palletizer, the renewal of PET wrapping machines,
and the purchase of a new bottle line: PET 5L
and 10L Natural.

Tepelené has also supported educational and
cultural initiatives: “Among the many actions
cartied out, there is also the sponsorship with the
institute ‘Learn for Kosovo’ — he concludes — for
raising the quality of education in Kosovo. This
program had a special focus on the children of the
SOS Children’s Village and was developed with
the contribution of notable figures, including the
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Prime Minister of Kosovo. Their presentations
contributed to increasing awareness about the
importance of education and conveyed the latest
ideas and strategies to improve the quality of the
educational system.” Finally, a major commitment
to support the national football team: “A great
adventure — concludes Hutanu — that saw us on the
field as the main sponsor. Our president Luca Busi
embraced this project 20 years ago and not only
for the victories, firmly believing in the potential
of a dynamic and ambitious team like ours: in May
2024, the contract with FSHF (Albanian Football
Federation) was renewed; proud of supporting
Albania.”

kontributin e figurave té njohura, pérfshiré

edhe kryeministrin e Kosovés. Prezantimet e
tyre kontribuan né rritjen ¢ vetédijesimit pér
réndésiné e arsimit dhe pércollén ideté dhe
strategjité mé té fundit pér té pérmirésuar
cilésing e sistemit arsimor”. S€ fundji, angazhimi
i madh pér té mbéshtetur ekipin kombétar té
futbollit: «Njé aventuré e madhe — pérfundon
Hutanu — qé na pa né fushé si sponsor kryesor.
Presidenti yné Luca Busi e pérqafoi kété projekt
20 vjet mé paré dhe jo vetém pér fitoret, duke
besuar fort né potencialin e njé ekipi dinamik
dhe ambicioz si kompania joné: né maj 2024
u rinovua kontrata me FSHF-né (Federata
Shqiptare e Futbollit); krenar pér mbéshtetjen
¢ Shqipérisé”.




Doktor, cila ishte performanca e kompanisé Sombrero
pérgiaté vitit 20232

Sombrero sh.p.k. apo si¢ e njohin pjesa mé e
madhe e njerézve me emrin KEIT, po njeh rritje
nga viti né vit, kjo falé punés dhe pérkushtimit toné.
Jemi t€ kénaqur qé kemi realizuar objektivat e vitit
t€ shkuar dhe jemi duke punuar fort q¢ 2024 ¢ jeté
po ashtu vit suksesi. Kur e krahasoj até klinikén
e vogél, njé apartament 80 metér katror né vitin
2011, me até g€ éshté sot, spital ditor 1 kirurgjisé
estetike, mé emocionon kjo dhe aty kuptoj vértet
se sa éshté rritur Sombrero.

Caré risish ¢ karakteriznan afé gaté vitit 20232

Gjaté vitit 2023 KEIT inauguroi pavijonin e
11, me njé koncept arkitekturor ultra modern sipas
mjekésisé té sé ardhmes, gjithcka né sistemin smart.
Pavijoni 1 1 ka 4 dhoma me nga dy shtretér secila,
dhe njé sallé té re operacioni, duke shtuar késhtu
kapacitetet né 10 dhoma, 20 shtretér dhe 3 salla
operacioni. Pér saipérket arkitekturés sé repartit t&
11, éshté krijuar sipas konceptit t€ njé anije kozmike
dhe ¢do element éshté i kuruar né detaj. Jo vetém

Adresa: Rruga “Dritan Hoxha’, Tirana, Albanie
E-mail: info@keit.al

Web: keit.al

Tel: + 355 4430 8555

Mob:+355 68 2000 622
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SKERDILAJD FARIA

company Name: SOMBRERO
Turnover 2023: 9.5 million EUR
No. of employees: 180
Location: Tirana

Doctor, how was Sombrero’s performance during 2023¢

Sombrero sh.pk., or as most people know it
by the name KEIT, has been growing year by year
thanks to our work and dedication. We are pleased
to have met last year’s objectives and are working
hard to make 2024 just as successful. When I
compare that small clinic, an 80-square-meter
apartment in 2011, with what it is today—a day
hospital for cosmetic surgery—I am moved by how
much Sombrero has grown.

W hat were the innovations that characterized it in 20237

During 2023, KEIT inaugurated a new
pavilion with an ultra-modern architectural concept
according to future medicine, all in a smart system.
The new pavilion has four rooms, each with two
beds, and a new operating room, increasing the
capacity to 10 rooms, 20 beds, and 3 operating
rooms. The architecture of the new ward is
designed with the concept of a spaceship, with
evety detail meticulously crafted.

Moreover, in June of last year, we raised salaries
by 25%, including bonuses, for all employees. Every

Address: Rruga “Dritan Hoxha’, Tirana, Albanie
E-mail: info@keit.al

Web: keit.al

Tel: + 355 44 30 8555

Mob:+355 68 2000 622



kaq, pot pér té gjithé punonjésit u bé njé rritje
e pagave me 25% né qershor té vitit t€ shkuar,
pérfshiré kétu dhe bonuset. Cdo punoniés gé éshté

prind, pérveg pagés, merr edhe 70 euro shtesé pér
¢do fémijé nén 18 vjeg ose edhe punonjésit qé kané
né familjen e tyre persona me aftési té kufizuara.
Po ashtu, kur njé punonjés béhet prind, KEIT
e shpérblen me 100,000 leké dhe punonjésit né
pozicione drejtuese me 150,000 leké.

Sida ka arritnr KEIT 16 béhet dera kryesore fu
trokasin njeréy nga e githé Enrgpa pér & marré
shérbimet qé ajo ofron? Cila ka qené strategjia pér t'i
térhequr ata?

Ne térheqim pacienté nga e gjithé bota do
té thosha, jo vetém nga Europa, pasi te ne vijné
pacienté nga Kanadaja, Shtetet ¢ Bashkuara té
Amerikés, madje s¢ fundmi edhe nga Australia.
Nuk éshté se kemi ndjekur ndonjé strategiji té
caktuar mé shumé se sa pacientét tané kané
pércuar fjalén e miré tek t€ aférmit e tyre. Né Itali
pér shembull jemi béré aq t€ njohur sa mediat mé
t& médha shtetérore dhe private si Rai Uno, Rai
Due, Rete 4 dhe La 7 na kané dedikuar emisione
ose kronika pér kirurgjiné estetike. Pra, mund
té themi se strategjia joné ka qené né krijimin e
njé ckipi me ckselencén e kirurgéve italiané dhe
njé staf suportues shqiptar pér t'ia pérmbushur
pacientit déshirat pér versionin mé t€ miré té
vetes.

employee who is a parent, in addition to their
salary, receives an extra 70 euros for each child
under 18 or for family members with disabilities.
Additionally, when an employee becomes a parent,
KEIT tewatds them with 100,000 ALL, and those
in managerial positions with 150,000 ALL.

How has KEIT become the main destination for pegple
from all over Enrope seeking its services? What has been
the strategy to attract them?

We attract patients from all over the wotld, not
just Europe. We have patients from Canada, the
United States, and recently even from Australia.
We haven’t followed any specific strategy other
than our patients spreading the good word to their
relatives. In Italy, for example, we have become so
well-known that major state and private media like
Rai Uno, Rai Due, Rete 4, and I.a 7 have dedicated
shows or segments to us for cosmetic surgery.
Therefore, we can say that our strategy has been to
create a team with the excellence of Italian surgeons
and a supportive Albanian staff to fulfill the
patients’ desires for the best version of themselves.

W hat buman and technological infrastructure does
Sombrero have that ensures patients are satisfied affer
receiving the service they came for?

Sombrero has a well-organized infrastructure,
both in terms of human resources and physical
structures. Both are crucial for ensuring patient




Cfaré infrastrukture njerézore dbe teknologjike posedon
Sombrero gé garanton qé pacientét e ndryshém qé vijné
tek ajo 1¢ mbeten 1¢ kénaqur pas marrjes sé shérbimit pér
12 cilin keané ardhur?

Sombrero zotéron njé infrastrukturé té
mirorganizuar jo vetém pér sa i pérket aspektit té
burimeve njetézore, por edhe strukturave fizike.
Absolutisht qé té dyja jané té réndésishme pér
t€ pasur pacienté té kénaqur né pérfundim té
shérbimit t€ marré. Referuar burimeve njerézore,
ajo ¢cka ne ofrojmé dhe jemi tepér t€ kujdsesshém
né pérzgjedhje, éshté staffi i kualifikuar mjekésor
dhe jomjekésor. Kirurgét qé kryejné ndérhyrje né
KEIT Day Hospital jané profesionisté italiané me
mbi 30 vite ekspetiencé dhe t€ specializuar pér
ndérhyrie t€ ndryshme. Nuk do té lija pas as pjesén
tietér t€ staffit, t€ cilét marrin t€ gjitha trajnimet dhe
mbikqyrjet e nevojshme pér té pasur performancé
t€ larté né puné. Sa sai pérket pjesés sé teknologjisé,
konkretisht aparaturave, do té thosha se njé nga
investimet tona kryesote éshté konrektisht né kété
pjesé, nisur qé nga aparaturat e anestezisé, té cilat
jané mé té réndésishmet t& markés amerikane GE
- General Electrics, ose setet e veglave té kirurgéve
t€ markés prestigjioze Storz, e duke pérfunduar
te pajisjet e tjera, té cilat shérbejné pér kryerjen
e trajtimeve estetike. Shéndeti 1 pacientit €shté
patésoti dhe nuk kursehemi né kété drejtim, jemi
gjithmoné né kérkim té mé té mirés.

Cfaré domethénie ka emri Sombrero, ¢faré simbolizon
ajo dhe gfaré keni pasur parasysh kur keni pérdorur
keété emeér?

Ma kané béré kété pyetje disa heré dhe
emocionohem sa heré qé mé duhet t€ jap njé

satisfaction at the end of the service. Regarding
human resources, we offer and are very careful in
selecting a qualified medical and non-medical staff.
The surgeons performing procedures at KEIT
Day Hospital are Italian professionals with over
30 years of expetience and specialized in various
interventions. I would also highlight the rest of
the staff, who undergo all necessary training and
supervision to maintain high performance at work.
As for technology, specifically equipment, one of
our main investments is in this area, from anesthesia
equipment by the American brand GE - General
Electrics, to the surgical tool sets by the prestigious
brand Storz, and other devices used for aesthetic
treatments. The health of the patient is paramount,
and we spare no expense in this regard, always
secking the best.
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pérgjigie. Sombrero Eshté emér galaksie. Duket e
habitshme kur e dégjon, por qé né fillimet ¢ mia
synimi ka gené qé té krijoja dicka té madhe, t€
réndésishme, pra té arrija t€ kapja majat né kété
fushé. Sigurisht q¢ KEIT nuk éshté mé 1 njéjté
me até q¢ ka qené né momentin kur e krijova dhe
nuk do t€ jet€ i njéjt¢ as me até qé kam né plan té
artij né vitet e ardhshme, ndaj cka mé miré se njé
emér galaksie mund ta simbolizojé kété gjé. KEIT
disponon 3 salla operacioni dhe secila prej tyre ka
njé emér galaksie, konkretisht, Sombrero, Messier
dhe Centaurus.

A keni ndonjé bistori gé ju ka mbetur né mendje
e ndonjé pacient, i cili mund tju keté transmetuar
kénaqésing e tif pér cilésiné e shérbimit qé ka marré?

Ka shumé pacienté té cilét mé kané 1éné mbresa,
nuk di t'i ndaj sepse puna joné e pérditshme éshté
me ta. Né rrjetet e mia sociale mé kontaktojné ¢do
dité, qofté pér té pyetur, falenderuar ose dhe pér té
dhéné pérshtypjet mbi ndérhyrjet. Sigurisht qé mé
gézojné falénderimet e tyre dhe uné personalisht
bisedoj me ta kur mé shkruajné, pérpiqem té
kthej ¢do mesazh, edhe pse ato jané t& shumta.
Megjithaté, njé paciente qé éshté njé personazh
publik né Itali, Chloe Facchini, na ka dedikuar njé
paragraf falénderues né librin mbi jetén e saj dhe
kjo éshté vértet emocionuese.

W hat does the name Sombrero symbolize, and what was
the thought bebind using this name?

I've been asked this question several times,
and I get emotional every time I have to answer.
Sombrero is the name of a galaxy. It sounds
surptising when you hear it, but from the very
beginning, my goal was to create something
significant, to reach the pinnacle in this field. KEIT
is no longer what it was when I first established it,
and it won’t be the same as what I plan to achieve
in the coming years. So, what better than a galaxy
name to symbolize this? KEIT has 3 operating
rooms, each named after a galaxy: Sombrero,
Messier, and Centautus.

Do you have any memorable stories of patients who have
expressed their satisfaction with the quality of service they
received?

There are many patients who have left an
impression on me, and I can’t distinguish them
because out daily wotk is with them. They contact

me every day on my social networks, either to ask
questions, thank me, or give feedback on their
procedures. I am certainly pleased by their thanks,
and I personally try to respond to every message, even
though there are many. One patient, a public figure
in Italy, Chloe Facchini, dedicated a paragraph to us
in her book about her life, and that is truly touching.




arakteristika kryesore e biznesit shqiptar

pérgjaté gjithé kétyre viteve ka gené
hvendosja e tij nga qgytetet e tjera té
Shqipérisé né zonén Tirané-Durrés. Dhe jo pa
qéllim. Kjo zoné éshté tregu kryesor i Shqipérisé,
ndaj dhe pérqendrimi né kété treg éshté konsideruar
nga bizneset e rretheve t€ Shqipérisé si njé ményré
pér té garantuar rritjen e tyre. Né qytetet ose
zonat jasht€ aksit Tirané Durrés ka pérgjithésisht
pak biznese, qé nuk arrijné dot t€ ngjiten né
nivelin e kompanive kombétare. Pérjashtim bén
ndonjé kompani e mirénjohur si ajo e prodhimit
té sallameve, FIX PRO. Edhe pse ndodhet me
zyra qendrore dhe ambiente té kompanisé né
Korgé, ajo ia ka dalé mbané ta kalojé cakun e njé
ekonomie lolale ose té rajonit juglindor, duke qené
e pranishme né t€ gjitha tregjet e Shqipérisé. Madje,
e ka lehtésuar kété prani, duke krijuar edhe njé filial
t¢ sajin né Tirané, duke e theksuar akoma mé shumé
protagonizmin né treg,

FIX PRO sh.pk. nisi t€ ushtrojé aktivitetin
né fushén e sallamerisé prej vitit 2003, megjithése
themeluesi 1 saj, qé nga viti 1992 filloi aktivitet si
distributor ekskluziv i markave ndérkombétare

Adresa: Fix Pro adresa: Rruga “Eordej’; km 1, Korcg, Shqipéri
Tel: 082251135

Email: info@fixpro.al,

web: www.fixpro.al
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NESTI TARUSHA

Turnover 2023: 8 million EUR
Difference in % 23/22: +27
No. of employees: 156
Location: Horgé

he main characteristic of Albanian

businesses over the years has been their

relocation from other cities in Albania
to the Tirana-Durrés area, and not without
reason. This area is Albania’s primary market,
so concentrating in this market has been seen
by businesses from other regions of Albania as
a way to ensure their growth. In cities or areas
outside the Tirana-Durrés axis, there are generally
few businesses that cannot reach the level of
national companies. An exception is a well-known
company like the sausage producer FIX PRO.
Even though its headquarters and company
premises are in Kor¢é, it has managed to surpass
the confines of a local or southeastern regional
economy, being present in all markets of Albania.
Moreovet, it has facilitated this presence by
creating a branch in Tirana, further emphasizing
its market leadership.

FIX PRO sh.p.k. began its activity in the
sausage production field in 2003, although its
founder, since 1992, started his business as an
exclusive distributor of international brands
of spices, flavors, and additives for various

Address: Fix Pro adresa: Rruga “Eordej’, km 1, Korcg, Shqipéri
Tel: 082251135

Email: info@fixpro.al,

web: www.fixpro.al



t& erézave, aromave dhe aditivéve pér sallamerité
e ndryshme. Sipérmarrja me erézat, aromat
dhe aditivét e ndryshém béri t€ mundshme qé
themeluesi z. Nesti Tarusha té krijonte dhe
té shpérndante anembané Shqipérisé receta
té shuméllojshme sallamérash né sallameri t&
ndryshme t€ mirénjohura té kohés. Eksperienca
¢ akumuluar né vitet ¢ para pas 1990-&s me léndét
e para si dhe me artin e krijimit € recetave, solli si
rrjedhojé momentin e ndérmarries sé njé iniciative
t¢ guximshme pér z. Tarusha né vitin 2003, duke
themeluar sallameriné “FIX” né qytetin e tij t&
lindjes, Korgé. Tregu i sallametive né até kohé kishte
3-4 sallameri té tjera g€ kishin konsoliduar pozitat né
kété sektor. Megjithaté pér z. Tarusha ky fakt nuk
pérbénte pengesé pér ta iniciuar biznesin e tij, pasi
baza dhe elementét kryesoré, si njohja dhe aktiviteti
mé léndén e paré, arti i krijimit € recetave si dhe
guximi pér t€ penetruar né treg ishin pikat mé té
forta. Shuméllojshméria e produkteve me t€ cilat
“FIX” hyri né treg dhe evoluimi i shpejté brenda
pak viteve edhe né shpérndatjen gjeografike té
produkteve, shogéruar me recetat unike né shije dhe
aroma t¢ sallameve, bén t¢ mundshme qé brenda
1jé kohe relativisht té shkurté sallameria “FIX” té
renditej né kompanité kryesore né kété industri.

Inovacioni ishte hapi i rradhés pér t'u
konsoliduar drejt standardeve europiane pérmes
aplikimit té teknologjive mé t€ fundit gjermane né
kété sektor si dhe imazhi i 1i i kompanisé i zbatuar
né té gjithé linjén e produkteve.

sausage producers. The business with spices,
flavors, and vatious additives made it possible
for the founder, Mr. Nesti Tarusha, to create and
distribute various sausage recipes actoss Albania

in well-known sausage factories of the time.
The experience accumulated in the early years
after the 1990s with raw materials and the art of
creating recipes led to a bold initiative for Mr.
Tarusha in 2003, when he founded the sausage
factory “FIX” in his hometown of Korgé. At that
time, the sausage market had 3-4 other sausage
producers that had consolidated their positions
in this sector. However, for Mr. Tatrusha, this
fact did not represent an obstacle to starting his
business, as the main pillars and elements, such
as knowledge and experience with raw materials,
the art of creating recipes, and the courage to
penetrate the market, were his strongest points.
The vatiety of products with which “FIX”
entered the market and the rapid evolution within
a few years in the geographical distribution of
products, accompanied by the unique recipes in
taste and aroma of the sausages, made it possible
for the “FIX” sausage factory to rank among the
leading companies in this industry in a relatively
short time.

Innovation was the next step to consolidate
towards European standards through the
application of the latest German technologies in
this sector and the new image of the company
implemented across the entire product line.




Ndonése e themeluar si kompani tregtare
erézash dhe aditivésh ushgimoré, nga viti 1992 deri
né 2002, FIX PRO u transformua né kompani t&
pérpunimit t€ mishit dhe prodhimit té sallameve
nén markén FIX né 2003. Qéllimi i kompanisé éshté
t€ jeté lider né industriné ¢ pérpunimit t€ mishit
dhe prodhimit t€ sallameve, duke ofruar produkte
me cilési t€ larté, t€ aksesueshme pér t€ gjitha
grupet sociale. Me kalimin e viteve, kompania ka
zgjeruar ambientet nga 1,000 m* né 2008 né 5,000
m? né 2023 me tipar kryesor géndrueshméring,
duke krijuar mundési punésimi me kushte t€ mira
pune (SDG 8). Duke i dhéné pérparési miréqenies
s€ fuqisé punétore, kompania kontribuon né
njé mjedis pune pozitiv dhe nxit njé ndjenjé
pérkushtimi dhe besnikérie midis punonjésve té saj.

Si pjesé e angazhimit pér té ndihmuar njerézit
né nevojé, FIX PRO mbéshtet familjet e policéve
t€ vraré né krye t€ detyrés, fémijét me sindromén
Down, familjet vendase, t€ moshuarit e vetmuar dhe
ata ¢ jetojné né varféri. Kompania ofron pajisje
shkollore falas pér fémijét e punonjésve dhe 100 g
sallam né dité falas pér punonjésit e saj.

FIX- ofroi ndihmé té shtuar shéndetésore edhe
gjaté pandemisé dhe kujdeset qé té sigurojé rritje
t€ rregullta vietore té pagave, pér té siguruar (€
paktén) njé pagé jetese pér punonjésit e saj. Ndikimi
iiniciativave t€ FIX-it éshté i dukshém né fusha té
ndryshme, duke i dhéné pérparési shéndetit dhe
miréqenies sé€ punonjésve.

Pér sa i pérket strategjisé, kompania fokusohet
né prodhimin e produkteve me cilési té larté
duke respektuar politikat e mbrojtjes s¢ mjedisit,
menaxhimin e mbetjeve dhe trajtimin e wjit. FIX-i
ka investuar né njé impiant pér trajtimin e ujit
dhe planifikon t€ dyfishojé kapacitetin e vet. Ai
gjithashtu i pérdor mbetjet e kartonit nga léndét e
para, pér t' ricikluar pér ngrohje. Kéto investime dhe
veptime demonstrojné pérkushtimin e kompanisé
ndaj parimeve té ckonomisé qarkulluese dhe
qéndrueshmérisé mjedisore. Pér inovacionin, FIX-i
ka njé departament ¢ Kérkimit dhe Zhvillimit q¢
mbéshtet inovacionet e teknologjive dhe zhvillimin
e produkteve t€ reja. Kompania ka investuar né
njé laborator té kontrollit t€ cilésisé sé produktit.

Although founded as a trading company for spices
and food additives from 1992 to 2002, FIX PRO
transformed into a meat processing and sausage
production company under the FIX brand in

2003. The company’s goal is to be a leader in the
meat processing and sausage production industry,
offering high-quality products accessible to all
social groups. Over the years, the company has
expanded its facilities from 1,000 m* in 2008 to
5,000 m? in 2023, with sustainability being a key
feature, creating employment opportunities with
good working conditions (SDG 8). By prioritizing
the well-being of its workforce, the company
contributes to a positive work environment and
fosters a sense of dedication and loyalty among
its employees.

As part of its commitment to helping those
in need, FIX PRO supports the families of
police officers killed in the line of duty, children
with Down syndrome, local families, lonely
eldetly individuals, and those living in poverty.
The company offers free school supplies for
employees’ children and 100 grams of free
sausage daily for its employees. FIX PRO
provided increased healthcare support during
the pandemic and ensures regular annual salary
increases to guarantee at least a living wage for
its employees. The impact of FIX’s initiatives is
evident in various areas, prioritizing the health
and well-being of its employees.

Regarding its strategy, the company focuses
on producing high-quality products while
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Aktualisht, ajo po synon certifikim CE, g€ tregon
pérputhshmériné me standardet evropiane.

Pér mé shumé, FIX PRO po fotcon imazhin e
vet pozitiy, si brenda vendit ashtu edhe né té gjithé
rajonin. Ka béré investime né burimet njerézore,

duke pérfshiré njé rrjet teknologésh qé ofrojné
ckspertizé, dhe gjithashtu ka anétaré té stafit té
specializuar né pérdorimin e sistemit gjerman té
gjurmueshmérisé, i cili gjurmon produktet nga
origjina deri né shitje. FIX-i éshté angazhuar né
furnizimin me dhi, pér € siguruar njé zinxhir té
sigurt furnizimi. Ndryshe nga shumé pérpunues
t€ médhenj qé mbéshteten vetém tek mishi i
importuar pér operacione e tyre, FIX-i merr njé
qasje proaktive duke i siguruar furnizimet edhe
brenda vendit. Kjo tregon pérkushtimin e forté t€
kompanisé pér zhvillimin e sektorit t€ prodhuesve
té vegjél brenda Shqipérisé. Duke mbéshtetur
dhe promovuar prodhuesit vendas, kompania jo
vetém qé forcon ekonominé vendase bujqésore,
por gjithashtu kontribuon né géndrueshmériné e
prodhuesve t€ vegjél.

Pér ta pérmbledhur, qéllimi i FIX-it éshté té
jeté njé kompani lider né pérpunimin e mishit
dhe prodhimit t€ sallamit, ndérsa strategjia e
saj fokusohet né produkte me cilési té larté,
mbrojtjen ¢ mjedisit dhe menaxhimin e mbetjeve.
Kompania demonstron inovacion pérmes kérkimit
dhe zhvillimit dhe investimeve né sisteme dhe
laboratoré. Ndikimi 1 FIX-it vérehet né kontributin
¢ tij né punésim, uljen e varférisé midis punonjésve
dhe angazhimin pér miréqenien e punonjésve. S¢
fundmi, FIX-i pérpiget té projektojé njé imazh
pozitiv pérmes investimeve té tij né burimet
njerézote dhe menaxhimin e zinxhirit t€ furnizimit.

respecting environmental protection policies,
waste management, and water treatment. FIX has
invested in a water treatment plant and plans to
double its capacity. It also uses waste cardboard
from raw materials for recycling as heating,
These investments and actions demonstrate the
company’s commitment to circular economy
principles and environmental sustainability. For
innovation, FIX has a Research and Development
department that supports technology innovations
and new product development. The company has
invested in a product quality control laboratory
and is currently aiming for CE certification, which
indicates compliance with European standards.

Furthermore, FIX PRO is strengthening
its positive image both within the country and
throughout the region. It has invested in human
resources, including a network of technologists
who provide expertise, and also has specialized
staff in the use of the German traceability system,
which tracks products from origin to sale. FIX is
committed to supplying goats to ensure a secute
supply chain. Unlike many large processors who
rely solely on imported meat for their operations,
FIX takes a proactive approach by securing
supplies domestically. This shows the company’s
strong commitment to the development of small
producers within Albania. By supporting and
promoting local producers, the company not
only strengthens the local agricultural economy
but also contributes to the sustainability of small
producers.

In summary, FIX’s goal is to be a leading
company in meat processing and sausage
production, while its strategy focuses on high-
quality products, environmental protection, and
waste management. The company demonstrates
innovation through research and development
and investments in systems and laboratories. FIX’s
impact is seen in its contribution to employment,
reducing poverty among employees, and its
commitment to employee well-being. Finally,
FIX strives to project a positive image through
its investments in human resources and supply
chain management.




ékurse euro éshté zhvlerésuar karshi
lekut, duke u stabilizuar né raportin
ku 1 euro kémbehet me 100 deri 105
kané reshtur ankesat dhe kérkesat

leké, n
e eksportuesve shqiptaré. B kané béré kété
qofté né ményré individuale, qofté né ményré
institucionale népérmijet shoqatave té biznesit qé
i pérfaqésojné. Kane kalkuluar dhe argumentuar
démet qé ka sjellé ky zhvillim, sipas tyre negative,
pér ekonominé shqiptare. Dhe nuk éshté se nuk
kané té drejté. Si biznese eksportuese, qé kontratat
dhe t€ ardhurat e tyre i kané né valutén euro,
zhvleftésimi i saj, né kushtet kur mbi 60 pér qind
e shpenzimeve t€ tyre jané né leké, u ka sjellé
véshtirési té konsiderueshme. Por megjithaté,
deri tani shumé prej kétyre eksportuesve kané
mbeté thjesht né rolin e ankuesit. Prej tyre nuk
po kuptohet se sektori i punés me porosi, ose
si¢c quhet ndryshe fason, €shté tashmé pérballé
njé realiteti té ri. Rritja e pagés minimale,
emigrimi dhe mungesa e fuqisé punétore né
térési né ekonominé shqiptare ia ka hequr
avantazhin konkurrues kétij sektoti, duke béré té

Adresa: Rruga “"Aleksander Goga’, Durres, Shqiperi
Tel +3555223 8730

Fax+35552227936

Email @ambra.al

Web: www.ambra.al

JULIAN BERXULLI

Emri i Kompanisé: AMBRA
Khiro e biznesit 2023: 7.5 milion EURO
Numri i punonjésve: 550
Uendndodnja: Durrés

JULIAN BERXULLI

company name: AMBRA
Turnover 2023: 7.5 million EUR
No. of employees: 550
Location: Durrés

ince the euro has depreciated against

the Albanian lek, stabilizing at a rate

where 1 euro is exchanged for 100 to 105
lek, complaints and demands from Albanian
exporters have not ceased. They have expressed
their concerns both individually and institutionally
through business associations representing
them. They have calculated and argued the
damages caused by this depreciation, which
they sce as negative for the Albanian economy.
And they are not wrong, As export businesses,
whose contracts and revenues are in euros, the
depreciation, especially when over 60 percent of
their expenses are in lek, has brought significant
difficulties. However, until now, many of these
exporters have remained merely as complainers.
It is not understood among them that the
custom work sectot, or as otherwise known, the
CMT sector, is already facing a new reality. The
increase in minimum wage, emigration, and the
lack of workforce in the entirety of the Albanian
economy has removed the competitive advantage
of this sector, making it necessary to adapt to the

Address: Rruga “Aleksander Goga’, Durres, Shqiperi
Tel +3555223 8730

Fax+35552227936

Email @ambra.al

Web: www.ambra.al



detyrueshme pérshtatjen e tij me rrethanat e reja
t€ krijuara. Po si mund té béhet kjo pérshtatjer Si
mund t€ modifikohet aktiviteti né kushtet e njé
realiteti t€ ri pér té vazhduar t€ jeté cfikas dhe me
impakt social?

Njé leksion perfekt me kété temé e jep
Julian Bérxulli, Administrator i pérgjithshém i
kompanis¢ AMBRA né Durrés. Edhe gjaté vitit
2023, pra gjaté vitit kur pothuajse t€ gjith¢ ata
biznesmené qé punojné me porosi ankohen pér
tkurrje aktiviteti, AMBRA né t€é kundért i ka
avancuar t€ gjithé treguesit kryesoré té vet. Ka
realizuar njé aktivitet prej rreth 7.5 milioné eurosh
faturim, qé krahasuar me njé vit mé paré, pérbén
njé rritje 80-90 pér qind. Edhe numrii punonjésve,
qé éshté edhe tipari dhe impakti kryesor i kétyre
lloj kompanive né ekonominé e vendit éshté
rritur, duke shkuar né 600 té punésuar, nga 400
qé ka qené vetém njé vit mé paté. Po késhtu,
nése gjaté vitit 2023, Julian Bérxulli vendosi té
zgjerojé kapacitetet e kompanisé sé tij, duke

new circumstances. But how can this adaptation
be achieved? How can activity be modified in
the conditions of a new reality to continue to be
efficient and socially impactful?

Julian Berxulli, General Administrator of
AMBRA Company in Durtés, provides a perfect
lesson on this topic. Even during 2023, a year
when almost all businessmen working on a CMT
basis complained about a decrease in activity,
AMBRA, on the contrary, advanced all its key
indicators. It achieved a turnover of around 7.5
million euros, which compared to the previous
year, represents an increase of 80-90 percent.
Also, the number of employees, which is also
the main characteristic and impact of these
types of companies on the country’s economy,
has increased, reaching 600 employees, up from
400 just a year carlier. Likewise, if during 2023
Julian Berxulli decided to expand the capacities
of his company by taking another space in a
block of industrial warehouses, this maneuver




marré edhe njé ambient né njé bllok magazinash
industrialé, kjo manovér rezultoi e dobishme, por
e pamjaftueshme. I rezultoi e dobishme sepse
népérmjet saj u realizua me sukses manovrimi
pér té ndaré prestariné me repartet e tjera té
kompanisé, cka parashikohej t€ rriste rendimentin
e saj. Nga ana tjetér, suksesi ishte aq i madh, zénia
me puné e kétij objekti t€ i ishte aq e ploté, sa
tashmé ai nuk mjafton pér t€ pérballuar fluksin e
punéve té siguruara nga kompania. Kjo ka sjellé
si nevojé edhe zgjerimin me njé tjetér objekt
t€ késaj natyre. Duke u njohur me kété realitet
t¢ AMBRA-s dhe duke e krahasuar me até qé
pétjetojné kompanité e tjera, pyetja se siia ka dalé
kjo kompani éshté shumé e natyrshme. AMBRA
nuk ka ndryshuar aktivitet. Me até aktivitet qé
éshté marré gékurse u themelua, me até aktivitet
vijon té merret. Pra realizon puné pér klienté té
huaj porosités. Por ajo nuk e ka béré aktivitet né
ményré rutinore: pra merr dhe realizon porosi
nga t€ njéjtét klienté. Pérgjaté viteve, AMBRA e
ka pérsosur vazhdimisht veprimtariné népérmjet
investimeve t€ shumta dhe teknologjive té reja.
Duke fituar késhtu aftésiné dhe mundésiné pér t&
rritur spektrin e klientéve. AMBRA nuk ka ndejtur
né shpresé dhe né “méshiré” té klientéve historiké
té saj, ndonése vazhdon bashképunimin korrekt
me ta, por e ka zgjeruar rrethin e partneréve. Pjesé
e kétij rrethi jané béré mjaft kompani cilésore si:
Saint Laurent, Givenchy, Maje, Sandro, Claudie,
e Lacoste né Francé; Burrbery, Belstaff, Stela
McCartney né Angli; ose Max Mara dhe Miroglion
Fashion né Itali. S¢ fundmi jané shtuar edhe
kompani té mirénjohura si Versace dhe Fendy.
Jané qé té gjitha kompani shumé prestigjoze né
industriné e veshjeve e aksesoréve.

Ndryshe nga kompanité e tjera shqiptare
t€ fushés, Julian Bérxulli ka vendosé me ecé né
drejtim t€ kundért, duke 1 dhéné kompanisé sé vet
statusin unik t€ t€ qénit partner i kompanive t€
veshjeve luksoze. Sipas késaj filozofie pune, nuk
éshté shumé e réndésishme sasia e produkteve
té prodhuara kétu, por vlera e tyre. Q€llimi éshté
qé edhe pjesa financiare pér copé qé 1 mbetet
kompanisé, té jeté sa mé e larté. Kjo ményré

proved beneficial but insufficient. It was beneficial
because it successfully managed to separate the
CMT with other departments of the company,
which was expected to increase its performance.

On the other hand, the success was so great, the
occupation of this new facility was so complete,
that it is no longer sufficient to cope with the
workload secured by the company. This has
necessitated the need for expansion with another
facility of this nature.

Knowing this reality of AMBRA and
comparing it with what other companies are
expetiencing, the question of how this company
has succeeded is very natural. AMBRA has not
changed its activity. It continues with the activity
it undertook since its foundation. Thus, it carties
out work for foreign clients on a CMT basis.
But it has not carried out its activity routinely:
that is, it takes and completes orders from
the same clients. Over the years, AMBRA has
continuously improved its operations through
numerous investments and new technologies,
gaining the ability and opportunity to expand its
client base. AMBRA has not relied on the mercy
of its historical clients, although it continues
to cooperate correctly with them, but has
expanded the circle of partners. Many prestigious
companies have become part of this circle, such
as Saint Laurent, Givenchy, Maje, Sandro, Claudie,
and Lacoste in France; Burberry, Belstaff, Stella
McCartney in England; or Max Mara and Miroglio
Fashion in Italy. Finally, renowned companies
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pune jo vetém e forcon shumé kompaniné

nga ana financiare, por ia zgjeron sé tepérmi
perspektivén asaj. Por qé té konkretizohej njé
qéllim i tillé, duheshin kryer investimet pérkatése,
té cilat rrisin aftésiné profesionale t€ kompanisé.
Duhej pérmirésuar organizimi i punés e njé séré
veprimeve té tjera. Dhe fakti g€ kontratat me
partneré cilésoré sa vijné e shtohen tregon se
Julian Bérxulli po e realizon me sukses strategjiné
e tij dhe tashmé po vjel edhe rezultatet pérkatése.

Situata e véshtiré me té cilén ndeshen
eksportuesit shqiptaré nuk éshté se nuk ka dhéné
efekt negativ edhe tek veprimtaria e tij. Por ndérsa
té tjerét ulurasin e bértasin se po falimentojné
ose se do t’ju mbeten punétorét pa puné, Julian
Bérxulli pakénaqésiné mé t€ madhe e ka se ka
béré mé shumé xhiro gjaté vitit 2023, por me njé
fitim t€ rritur jo shumé, krahasuar me até € vitit
paraardhés. Megjithaté njé gjé éshté e sigurté.
Rruga qé ai ka pérshkuar dhe do té pérshkojé

né t€ ardhmen Eshté sugjerimi mé i mité se si té

veprojné edhe biznesmenét e tjeré té kétij sektori.

such as Versace and Fendi have also been added.
They ate all highly prestigious companies in the
fashion and accessories industry.

Unlike other Albanian companies in the
field, Julian Berxulli has decided to move in
the opposite direction, giving his company
the unique status of being a partner of luxury
clothing companies. According to this work
philosophy, the quantity of products produced
here is not very important, but their value.
The aim is for the financial part remaining
with the company to be as high as possible.
This way of working not only strengthens
the company financially but also expands its
perspective considerably. But to achieve such a
goal, appropriate investments had to be made,
which increase the professional capacity of the
company. Organizational improvements and
a series of other actions were necessary. And
the fact that contracts with quality partners
are increasing indicates that Julian Berxulli is
successfully implementing his strategy and is
already reaping the corresponding results.

The difficult situation faced by Albanian
exporters has also had a negative effect on his
activity. But while others lament and shout that
they are going bankrupt or that their workers
will be left without jobs, Julian Berxulli’s biggest
dissatisfaction is that he made more turnover
during 2023, but with a not very increased profit
compared to the previous year. However, one
thing is certain. The path he has taken and will
take in the future is the best suggestion for how

other businessmen in this sector should act.
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K-Invest, shoqéri aksionere e regjistruar
me vendim t€ Gjykatés Tirané nr. 28915
¢ Janar 2003, me kapital te regjistruar
aksionar ALL 1,083,567,918; licencuar nga Banka
e Shqipérisé si Institucion Financiar Jobankar dhe
Institucion Pagesash pér ofrimin e shérbimeve
financiare népérmijet agjentéve né té gjithé vendin.
AK-INVEST sh.a. éshté Institucion Financiar
dhe Institucion Pagesash licensuar nga Banka e
Shqipérisé me licencé nr. 7/1 dhe 7/2, pér té
ushtruar veprimtarité e méposhtme:
o Shérbimet e pagesave
T¢ gjitha format e kredidhénies
Kémbimin valutor
Faktoring
Shérbimet késhilluese, ndérmjetése dhe
shérbime té jera ndihmése pér té gjitha

veprimtarité e listuara si mé sipér
Oftimin e garancive dhe martjen e angazhimeve

o Agjent né sigurime (Miratuar nga Autoriteti
i Mbikqyrjes Financiare me licencén pér
ushtrim veprimtarie agjenti né sigurime me
nr 1284 daté 26.11.2018)

Adresa: Rruga Bardhok Biba Pallati Lid, hyrja 2/9
Tel 00355 4 224 0148/274243

Mobile 0692088200

Fax: 3554223 0690

Web: www.ak-invest.com

Email: @ak-invest.com

KOMPANIA AK-INVEST

Emri i kompanisé: AK-Invest
Khiro e biznesit 2023: 5.5 milioné euro
Numri | punonjésve: 50
Uendndodhja; Tirané

AK-INVEST COMPANY

company name: AK-Invest
Turnover 2023: 5.5 million EUR
No. of employees: 50
Location: Tirana

K-Invest is a joint-stock company
registered by the Tirana Court with
ecision no. 28915 in January 2003, with
a registered share capital of ALL 1,083,567,918.
The company is licensed by the Bank of Albania
as a Non-Banking Financial Institution and
Payment Institution for providing financial
services through agents across the country.
AK-Invest sh.a. is licensed by the Bank of
Albania with license no. 7/1 and 7/2 to petform
the following activities:
e DPayment services
All forms of lending
Currency exchange
Factoring
Advisory, intermediary, and other auxiliary
services related to the above-listed activities

o Offering guarantees and taking on
commitments

e Insurance agent services (Approved by the
Financial Supetvisory Authority with license
no. 1284 dated 26.11.2018)

Address: Rruga Bardhok Biba Pallati Lid, hyrja 2/9
Tel 003554 224.0148/274243

Mobile 0692088200

Fax: 3554223 0690

Web: www.ak-invest.com

Email: @ak-invest.com
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Prej vitit 2017 AK- Invest éshté aksioner né
Bursén e Tiranés (ALSE).
Vendndodhja e shoqérisé:
o Zyra Qendrore e vendosur né rrugén
“Bardhok Biba, objekti LID”, Tirané
e 8 Zyra me adresé sekondare,
® 400 agjenté né té gjithé Shqipériné.

Kemi arritur njé numér klientésh / véllimesh

deri né fund té vitit 2021:

e pér transferimin e parave dhe shérbimin e
pagesave ndérkombétare/vendase: 450,000
klienté;

o pér shérbimet e atketimit té pagesave té
shérbimeve: 500,000 konsumatoté.

e pér huaté: portofol prej ~ 2,000,000 EUR.

Viti Qarkullimi (ALL) Fitimi Neto (ALL)
2023 571,621,034 85,005,815
2022 646,813,505 201,518,245
2021 689,740,752 274,097,558
2020 575,355,768 173,410,249
2019 444,947,704 148,184,805

Liberalizimi né oftimin e shérbimeve financiare
nga Institucionet Financiare Jobankare (SFJB) dhe
Institucionet e Pagesave (IP), kané nisur zbatimin
me kohé, duke krijuar klimé mé t€ shéndetshme né
tregun e konkurrencés dhe duke lehtésuar klientét

AT

Cortifkatd Viesdsimi

el A

Since 2017, AK-Invest has been a shareholder

in the Tirana Stock Exchange (ALSE).
Company Location:

e Head Office: Located on “Bardhok Biba”
street, LID Building, Tirana

e 8 Secondary Offices

e 400 Agents throughout Albania

Client and Volume Metrics (as of the end

of 2021):

o Money Transfer and Payment Services
(International/Domestic): 450,000 clients

e Utility Bill Payment Services: 500,000
consumers

e Loans Portfolio: Approximately EUR
2,000,000

Year Turnover (ALL) Net Profit (ALL)
2023 571,621,034 85,005,815
2022 646,813,505 201,518,245
2021 689,740,752 274,097,558
2020 575,355,768 173,410,249
2019 444,947,704 148,184,805

The liberalization of financial services offered
by Non-Banking Financial Institutions (SF]Bs)
and Payment Institutions (IPs) has been timely
implemented, creating a healthier competitive
market environment and providing clients with




né kohé, largési dhe kosto. SFJB, pér ofrimin e
shérbimeve financiare, krijojné rrjet té gjeré dhe
intensiv (agjentésh), qé €shté njé realitet tashmé
i ndértuar e i kérkuar nga klienti, qé ka ndikuar
né rritjen e cilésisé sé ofrimit t€ shérbimit te ata,
népérmjet vendndodhjes sé ¢do agjenti, pérpunimit
t€ shpejté n€ kohé reale té transaksioneve dhe uljes
sé kostove pér transaksion. Rrjeti i SFJB-ve tashmé
funksionon si njé one-stop-shop pér shérbimet
financiare, pra klienti pérfton paketé shérbimesh
financiare. Me licensimin si Institucion Pagesash,
AK-Invest do té shtojé gamén e shérbimeve té
pagesave t€ ofruara pér klientét né pérputhje me
aktet rregullative t€ Bankés sé€ Shqipérisé.

Prej 20 vitesh, AK-INVEST éshté pérshtatur
pér klientét me pakicé dhe bizneset ¢ vogla ¢ té
mesme, duke ofruat shérbime financiare, si: Kredi,
Faktoring, Garanci dhe Angazhime Bankare,
Pagesa (ndérkombétare/kombétare), Transferta

ACINVEST
PANITYED.

more convenience in terms of time, distance,
and cost. SFJBs create an extensive and intensive
network of agents, a reality now established and
demanded by clients. This has led to improved
service quality through real-time transaction
processing and reduced transaction costs. The
SEJB network now functions as a one-stop-
shop for financial services, offering clients a
comprehensive package of financial services.
With its licensing as a Payment Institution,
AK-Invest will expand its range of payment
services offered to clients in accordance with the
regulatory acts of the Bank of Albania.

For 20 years, AK-Invest has catered
to retail clients and small to medium-sized
businesses by offering financial services such
as Loans, Pactoring, Guarantees and Banking
Commitments, Payments (International/
Domestic), International Money Transfers

G

MoneyGram
transfenim parash

El TRANSFERTA ME
Plk TEMDE ME TE AFERT
AK-INVEST & MONEYGRAM.




-m_l

Biznesi shqiptar - ME TE MIRET 2024

TRANSFEROJME GEZIME
BREMDA DHE JASHTE
WEMDHT.

ndérkombétare té parave — partner i MoneyGram
Int. pér Shqipériné dhe kombétare - TRAK, Pagesa
Utilitare, Agjent né Sigutime, Kémbim valutor,
Ndérmjetésim Financiar dhe Konsulencé.

AK-Invest u licencua nga Banka e Shqipérisé
mé 2021 dhe pér shérbimin e parasé elektronike
népérmjet aplikacionit eReja, duke dhéné késhtu
mundési klientéve té marrin shérbime dhe té
kryejné pagesat e tyre tashmé dhe online pa
nevojén e prezencés fizike.

Gjithashtu népérmjet eReja klientét kané
mundési t€ dérgojné para kudo né boté direkt
nga walleti népérmijet partneritetit té¢ eReja me
MoneyGram International.

AK-Invest do t€ vijojé t€ investojé né burime
té teknologjisé informatike dhe né burime
njerézore duke i konsideruar si dy asetet me vleré
té shtuar pérkundrejt kohés.
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(MoneyGram Int. partner for Albania) and
Domestic Transfers (TRAK), Utility Payments,
Insurance Agency Services, Currency Exchange,
Financial Intermediation, and Consultancy.

In 2021, AK-Invest was licensed by the Bank
of Albania to provide electronic money services
through the eReja application, allowing clients to
access services and make payments online without
the need for physical presence.

Through eReja, clients can also send money
anywhere in the world directly from their
wallet via the partnership between eReja and
MoneyGram International.

AK-Invest will continue to invest in IT
resources and human resources, considering them
as two valuable assets in adapting to the future.

-——
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RUPPO KONI éshté themeluar né Milano, ne
Gviﬁn 1998 dhe zhvillon aktivitetin né fushén e
ndértimit duke realizuar vepra té ndryshme
rezidenciale, civile dhe industriale. Zhvillimi i kétij
aktiviteti realizohet népérmjet kompanive té méposhtme:
e “GRUPPO KONTI” s.t.l.
“KONT” s.t.l.
“KONI CONSTRUZIONTI” s.t.l.
“M3” s.tl.
“GRUPPO KONTI” sh.p.k.
Me eksperiencén e punés qé né fillimet e aktivitetit
deri né ditét e sotme duke ndjekur proceset e zbatimit
té punimeve pér ndértimin e objekteve civile dhe
industriale, g€ nga fazat e projektit deri né realizimin
e tyre, solli qé né vitin 2015 “Gruppo Koni” sh.p.k.
t€ fillonte aktivitetin edhe né Shqiperi.

MOTOJA: “WE GIVE LIFETO YOUR PROJECTS”
Slogani i kompanisé toné lidhet ngushté me zhvillimin
e teknikave té reja t€ pérpunimit t€ produkteve dhe
optimizimin e prodhimit duke garantuar standarte té larta
té cilésisé, sigurisé dhe besueshmerisé, duke i siguaruar
klientéve dhe bashképunetoréve fleksibilietet né hartimin
dhe zbatimin e projekteve té ndryshme.

Adresa: Rruga Markatomaj, Ndertesa 4 kateshe, Shenkoll (Lezhe-Tirane Km 7),
Lezhé, Albania

Tel: 069 406 6800

infoal@gruppokoni.com

ANTON NDRECA

Emri | Kompanisé: Gruppo Koni sh.n.k
Khiro e biznesit 2023: 5 milioné euro
Numpi | punonjésve: 80

Uendndodhja: Lezhé

ANTON NDRECA

Company name: Gruppo Koni LLC
Turnover 2023: S million EU
No. of employees: 60
Location: Lezha

ruppo Koni was established in Milan in
1998 and operates in the construction

sector, undertaking various residential, civil,

and industrial projects. The company’s activities are
carried out through the following companies:

o “GRUPPO KONI” s.t.l.

“KONI” s.t.l.

“KONI CONSTRUZIONI” s.t.l.

“M3” s.tl.

“GRUPPO KONI” LLC

With work experience gained from the beginning

of its activities until today, following the processes
of implementing works for the construction of civil
and industrial buildings, from the project phases to
their realization, in 2015, “Gruppo Koni” LLC also
began operations in Albania.

MOTTO: WE GIVE LIFE TO YOUR PROJECTS”

Our company’s slogan is closely tied to the
development of new product processing techniques
and the optimization of production, ensuring high
standards of quality, safety, and reliability, while
providing flexibility to our clients and partners in
the design and implementation of various projects.

Address: Rruga Markatomaj, Ndertesa 4 kateshe, Shenkoll (Lezhe-Tirane Km
7), Lezhé, Albania

Tel: 069 406 6800

infoal@gruppokoni.com
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BASHKEPUNETORET:

“Gruppo Koni” sh.p.k. e ka zhvilluar dhe zgjeruar
aktivittin, duke u rritur si biznes i qéndrueshém ndér
vite, bazuar né krijimin e marrédhenieve korrekte
dhe afatgjata me partnerét dhe bashképunetorét tané,
vendas dhe té huaj.

ALUMIL-Me njé experiencé mbi 30 vite,
specializuar né dizenjimin dhe prodhimin e sistemeve
t€ aluminit.

SCHUCO-Lider botéror, mbi 60 vite ekspetincé,
qé ofron produkte inovative, sisteme alumini, pvc-
je dhe celiku, pér ndértesa banimi dhe komerciale,
sisteme dyersh dhe dritaresh, sisteme rréshgitése,
sisteme fasadash, et].

ALUK- Njé lider global né inxhiniering,
shpérndarjen dhe projektimin e dritareve, dyerve
dhe zgjidhjeve té fasadave prej alumini.

GUARDIAN GLASS-Njé nga prodhuesit dhe
novatorét mé t&€ médhenj t€ xhamit né boté. Nga
krijimi i xhamit arkitektonik pér strukturat me famé
botérore, historike deri te krijimi i ambjenteve mé t&
géndrueshme té jetesés dhe punés.

EVEREST-Njé nga firmat kryesore né prodhimin
e profileve té aluminit né rajon me mé shumé se 25
vite pérvojé dhe me njé kapacitet prodhimi gjithmoné
né rritje.

SINANI-Njé marké suksesi né sektorin e
materialeve hidraulike, sistemeve t€ ngrohjes-ftohjes
né Shqipéri.

EDIL-AL-IT- “Edil-Al” éshté njé shoqéri
e specializuar né fushén e ndértimeve civile,
infrastrukturés dhe industrisé. Puna né “Edil AI” éshté
e pérqendruar né njé marrédhénie besueshmérie dhe
partneriteti me té gjithé bashképunétorét dhe klientét.

MET-INVEST- Veprimtari né fushén e ndértimit,
studimit, projektimit, supervizimit.

TDT & PARTNERS-Veprimtari né fushén ¢
ndértimit.

ATELIER 4-Njé nga Studiot kryesore té
arkitekturés né Shqipéri g€ pérbéhet nga njé skuadér
arkitektésh, projektuesish dhe inxhinierésh qé
ofrojné shérbime duke ndérthurur arkitekturén me
inxhinieriné.

TEXAS DEVELOPMENT-Ndértim dhe
investime ne fushén e ndértimit.

DATON CONSTRUCTION-Veprimtari ne
fushén e ndértimit.

PARTNERS:

Gruppo Koni LLC has developed and
expanded its activity, growing into a sustainable
business over the years, based on creating correct
and long-term relationships with our local and
international partners and collaborators.

ALUMIL - With over 30 years of experience,
specializing in the design and production of
aluminum systems.

SCHUCO - A global leader with over 60
years of experience, offering innovative products,
aluminum, PVC, and steel systems for residential
and commercial buildings, door and window
systems, sliding systems, facade systems, etc.

ALUK - A global leader in the engineering,
distribution, and design of aluminum window,
doot, and facade solutions.

GUARDIAN GLASS - One of the world’s
largest glass producers and innovators, creating
architectural glass for world-renowned structures
and sustainable living and working environments.

EVEREST - A leading firm in the production
of aluminum profiles in the region, with more
than 25 years of experience and an ever-growing
production capacity.

SINANI - A successful brand in the hydraulic
materials sector and heating-cooling systems in
Albania.

EDIL-AL-IT - A company specialized in civil
construction, infrastructure, and industry. Edil-Al
focuses on building trust and partnerships with
all collaborators and clients.

MET-INVEST - Engaged in construction,
study, design, and supervision activities.

TDT & PARTNERS - Active in the
construction sectot.

ATELIER 4 - One of the leading architecture
studios in Albania, consisting of a team of
architects, designers, and engineers, offering
services that blend architecture with engineering,

TEXAS DEVELOPMENT - Construction
and investment in the construction field.

DATON CONSTRUCTION - Engaged in

construction activities.




PROJEKTIMI, ASEMBLIMI DHE MONTIMI | FASADAVE TE
VAZHDUARA PER NDERTESA

“Gruppo Koni” sh.p.k. ka njé eksperiencé té
gjaté pune ndér vite dhe sot éshté njé nder kompanité
lider né Shqipéri pér pérpunimin dhe furnizimin me
Sisteme Alumini Termik, sic jané:
® Fasada xhami gjysém strukturale dhe Strukturale.
® Dyer dhe Dritare te dimensioneve, serive dhe

tipologjive te ndryshme.

e TFasadat e ventiluara: me veshje qeramike, Gur,

Hpl dhe Alukobond

Gruppo Koni ka realizuar sisteme té€ ndryshme
vetratash dhe fasadash brenda dhe jashté vendit né
objekte me funksione té ndryshme me funksion:
banim, hoteleri, objekte industriale dhe shérbimi.

Gjaté eksperiencés s¢ punés né kéto vite né
pérpunimin dhe implementimin e sistemeve té
aluminit, “Gruppo Koni” ka investuar vazhdimisht
duke ndjekur ritmet e zhvillimeve dhe inovacioneve
teknologjike. Gijithashtu éshté insistuar né krijimin e
njé ekipi profesional dhe t€ specializuar.

Bashkérendimi i kétyre faktoréve né kéto vite
ka ofruar produkte cilésore, jané rritur kapacitetet
prodhuese duke mbajtur standarte té larta,
éshté zgjeruar aktiviteti i kompanisé, jané shtuar
bashképunetorét duke béré qé “Gruppo Koni” t&
jeté pjesé e projekteve t€ réndesishme pér realizimin
e fasadave komplekse t€ objekteve shumé katéshe dhe
Resorteve té ndryshme turistike.

Objektet né té cilat jané implementuar kéto
sisteme per realizimin e fasadave né Shqipéri, sipas
projekteve te zbatimit, detajeve dhe specifikimeve
teknike t€ tyre jané si mé poshté:

1. KOMPLEKSI TURISTIK “SAN
PIETRO?”, éshté ndértuar ne Gjirin e Lalézit, né
Durrés duke alternuar objektet rezidenciale, katér
lloje vilash dhe katér lloje te ndryshme palazinash jo
mé shumé se tre kate dhe MELIA RESORT, hotel

DESIGN, ASSEMBLY, AND INSTALLATION OF
CONTINUOUS FACADES FOR BUILDINGS

Gruppo Koni LLC has extensive work
experience over the years and is now one of the
leading companies in Albania for processing and
supplying Thermal Aluminum Systems, such as:
e Semi-structural and structural glass facades.
o Doors and windows of vatrious dimensions,

series, and typologies.
® Ventilated facades: with ceramic cladding,

stone, HPL, and Alukobond.

Gruppo Koni has implemented various glass
and facade systems both domestically and abroad
in buildings with various functions: residential,
hospitality, industrial, and service.

Over the years, Gruppo Koni has continuously
invested in the processing and implementation
of aluminum systems, following technological
developments and innovations. The company
has also focused on creating a professional and
specialized team.

The combination of these factors over the
years has produced high-quality products, increased
production capacities while maintaining high
standards, expanded the company’s activities, and
added new collaborators, making Gruppo Koni
part of significant projects for realizing complex
facades for multi-story buildings and various
tourist resorts.

The buildings where these systems have
been implemented in Albania, according to the
implementation projects, details, and technical
specifications, are as follows:

1. TOURIST COMPLEX “SAN PIETRO”,
located in Gijiri i Lalézit, Durrés, alternating between
residential buildings, four types of villas, and four
different types of three-story buildings, as well as
MELIA RESORT, a four-story, 5-star hotel.




4 katesh me 5 yje.
Architectural Designer: “Ettore De Lellis”
Sistemet e pérdorura: sisteme te vetratave me
hapje, Sisteme supreme, sistemet me rrékitje, Sisteme

skylight, etj.

2. MET TIRANA BUILDING, ndodhet né
njé zoné strategjike dhe qéndrore té qytetit té Tiranés,
ne ané té Bulevardit “Zhane D’Ark”. Architectural
Designer: “Mario Cucinela Architechts”

“Gruppo Koni” sh.p.k si bashképunetor i
shoqerisé “MET INVEST” ka realizuar furnizimin
dhe instalimin e fasadave, vetratave dhe dritareve té
késaj godine polifunksionale.

Fasada éshté realizuar me shumé kujdes nga
kompania Gruppo Koni dhe pérmban njé artikulim
t€ moduleve opake dhe transparente mbi njé nivel té
tokés plotésisht me xham, duke optimizuar dritén
natyrale t€ dités duke reduktuar rrezatimin diellor.

Sistemet qé jané perdorur pér realizimin e
fasadave t€ kétij objekti jané sisteme “SCHUCO”.

i
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Architectural Designer: “Ettore De Lellis”

Systems used: window systems with opening,
supreme systems, sliding systems, Skylight systems,
etc.

2. MET TIRANA BUILDING, located in
a strategic and central area of Tirana, along the
“Zhané D’Ark” Boulevard.

Architectural Designer: “Mario Cucinela
Architects”

Gruppo Koni LL.C, as a collaborator of MET
INVEST, has supplied and installed the facades,
windows, and doors of this multifunctional
building.

The facade has been carefully crafted by
Gruppo Koni and features an articulation of
opaque and transparent modules, with the ground
level fully glazed, optimizing natural daylight while
reducing solar radiation.

Systems used for the facades: SCHUCO
systems.




3. BOOKBUILDING éshté njé godiné
shumékatéshe me nje dizanj unik qé po ndértohet
né qéndér té Tiranés, ndérmjet rrugés “28 Nentori”
dhe rrugés “Abdi Toptani”. Architectural Designer:
“5IN4E & CENTRAL”. “Gruppo Koni” sh.pk si
bashképunetor i shoqérisé “I'D.T. & PARTNERS”
do té realizoje furnizimin dhe instalimin e

fasadave, vetratatave dhe dritareve te kesaj godine
polifunksionale. Sistemet qé jane perdorur: Sistem
Fasade Alumil M7, Sistem me hapje Alumil S77 phos,
Sistem me rréshkitje Alumil Supreme S650 phos,
Sistem me rréshkitje Alumil Supreme S700.

4. GALERIA ROMA
Objekti: “GALERIA ROMA” me vendodhje né

Rrugén e Kavajés, Tirané. Architectural Designer:
“Atelier 4”.

5. HOTEL M-GALLERY

Objekti: “HOTEL M-GALLERY”, 5 STARS
HOTEL, me vendodhje ne kompleksin “Green
Coast”, Palase. Architectural Designer: “5IN4E &
CENTRAL”

NDERTIMI

Objekti: “SEASIDE 2”, me vendodhje prané
zonés sé Ranés sé Hedhun, Shéngjin, Lezhé.
Architectural Designer: “ATELIER 4”. Zhvillues:
“GRUPPO KONTI” sh.p.k. Koni Seaside 2, njé nga
projektet mé té reja rezidenciale e cila shtrihet buzé
detit ¢ nderthurur me natyrén unike te zonés dhe
ujrat e kristalta té Adriatikut. Eshté e lokalizuar né
vijén bregdetare té Shéngjinit, prané zonés sé Ranés
se Hedhun. Zona ku po zhvillohet projektii ri tashmé
ka potencial té larté zhvillimi né fushén e turizmit

3. BOOKBUILDING, a multi-story building
with a unique design, being built in the center of
Tirana, between “28 Néntori” street and “Abdi
Toptani” street.

Architectural Designer: “51N4E & CENTRAL”

Gruppo Koni LLC, as a collaborator of T.DT.
& PARTNERS, will supply and install the facades,
windows, and doors of this multifunctional building,

Systems used: Alumil M7 Facade System, Alumil
S77 Phos Opening System, Alumil Supreme S650
Phos Sliding System, Alumil Supreme S700 Sliding
System.

4. GALERIA ROMA

Location: “GALERIA ROMA”, located on
Rruga e Kavajés, Tirana.

Architectural Designer: “Atelier 4”.

5. HOTEL M-GALLERY

Location: “HOTEL M-GALLERY”, 5 STARS
HOTEL, located in the “Green Coast” complex,
Palase.

Architectural Designer: “51N4E & CENTRAL”.

CONSTRUCTION

Project: “SEASIDE 2”, located near the Rané e
Hedhun area, Shéngjin, Lezhé.

Architectural Designer: “ATELIER 47

Developer: “GRUPPO KONI LLC”?

Koni Seaside 2 is one of the latest residential
projects situated by the sea, blending with the unique
nature of the area and the crystal-clear waters of the
Adriatic. Itis located along the coastline of Shéngjin,
near the Rané ¢ Hedhun area. The area where the
new project is being developed already has high
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falé numrit € larté t€ ndértimeve t€ komplekseve

rezidenciale pér vendasit dhe t€ huajt. Rezidenca éshté
konceptuar si njé strukturé e vecanté e cila do t€ jeté
uniform me natyrén, me 4 thyerje secila e zhvilluar
né 5-6 kate. Punimet né kété objekt do té jené tepér
cilesore, fasadat qé do t€ kené elementé dekorativ,
imitim té grilave prej alumini, sistem kapote, té gjitha
ballkonet do t& kené gjelbérim natyral duke e béré
kété objekt njesh me natyrén ekzistuese. Vetratat
dhe dritaret jané t¢ médha té cilat mundésojné
ndricim natyral. T¢ gjitha hapésirat e pétbashkéta dhe
sistemimet e jashtme jané t€ miréorganizuara dhe do
t€ jené né sherbim t€ gjithé banoréve pérgjaté gjithé
vitit. Objekti éshté godine banimi dhe sherbimesh 5-6
kate mbi toké me 1 kat dhe 2 kate parkimi néntoké. Né
kété objekt jané 99 apartamente banimi, me tipologji
te ndryshme: 1+1, 2+1 dhe 3+1.

PUNIMET E SISTEMEVE MEKANIKE (HVAC):

“Gruppo Koni” sh.p.k. éhté specializuar né
realizimin dhe zbatimin e punimeve t€ sistemeve
mekanike. Teknikét dhe inxhinierét e kompanisé
realizojné montimin dhe instalimin e sistemeve
t€ ngrohjes, ventilimit dhe t€ ajrit té kondicionuar
(HVAC), né objekte me funksione té ndryshme
si, objekte rezidenciale duke filluar nga njé kat
deri né objekte shumé katéshe, dhe né godina jo
rezidenciale si¢ jané objektet industriale, hotelet,
objektet publike, shkolla, konvikte, ambjente sportive,
spitale etj. “Gruppo Koni” sh.pk. éshté distributor
i produkteve té¢ SYSTEM AIR né Shqipéri dhe
gjithashtu bashképunon ndér vite pér produktet e
sistemeve HVAC, té brandit lider botéror DATKIN.

SYSTEM AIR éshté furnizues kryesor global i
produkteve dhe sistemeve t€ ventilimit, ngrohjes dhe
ftohjes me cilési té larté, duke ju, shérbyer klientéve
me produkte HVAC qe japin zgjidhje t€ géndrueshme
dhe efikase t€ konsumimit t€ energjisé.

development potential in the tourism sector due to
the high number of residential complexes built for
both locals and foreigners. The residence is conceived
as a unique structure, which will be uniform with
nature, with 4 breaks, each developed over 5-6 floors.
The work on this project will be of high quality, with
facades featuring decorative elements, aluminum
grille imitation, insulation systems, and all balconies
will have natural greenery, making the building blend
with the existing nature. The windows and glass
facades will be large to allow natural light to enter.
All common areas and external landscaping will be
well-organized and serve all residents throughout
the year. The building is a 5-6 story residential and
service structure above ground with 1 and 2 floors
of underground parking. This building contains 99
residential apartments, with various typologies: 1+1,
2+1, and 3+1.

MECHANICAL SYSTEMS WORKS (HVAC):

Gruppo Koni LLC is specialized in the
implementation of mechanical systems works.
The company’s technicians and engineers carry
out the installation of heating, ventilation, and air
conditioning systems (HVAC) in buildings with
various functions, including residential buildings
ranging from single-story to multi-story structures,
and non-residential buildings such as industrial
facilities, hotels, public buildings, schools, dormitories,
sports facilities, hospitals, etc. Gruppo Koni LLC is
a distributor of SYSTEM AIR products in Albania
and has also collaborated for years on HVAC systems
products with the global leader DAIKIN.

SYSTEM AIR is a leading global supplier
of high-quality ventilation, heating, and cooling
products and systems, serving customers with
HVAC products that offer sustainable and energy-
efficient solutions.




akonisht drejtuesit ¢ kompanive té
ndryshme jané té ndikuar nga natyra

e aktivitetit t€ asaj g€ kané krijuar dhe

e drejtojné. Késhtu, nuk éshté e zakonshme té
shohésh njé drejtues té njé kompanie, bie fjala
tregtimi makinash BMW; té keté si mjet kryesor
udhétimi t€ tijin njé Mercedes. Njé arsyetim t&
tillé e ilustron mé sé miri edhe biznesmeni fierak
Krienko Memo. Né dhjetor té vitit t€ kaluar ai
festoi 30-vjetorin e kompanisé, ¢cka e rendit até
ndér biznesmenét e paré, jo vetém né zonén e
Fierit, por té t€ gjithé Shqipérisé. Né ambientet
¢ kompanisé ku ke 1éné takim me t€, ai shfaqet
1 veshur hijshém me pantallona e bluzé té
prodhuara nga kompania e tij, duke qené késhtu
njé nga “topmodelét” e paré reklamues té tyre.
Sot, ai njihet si njé nga prodhuesit e mjaft
firmave prestigjoze né boté, q¢é mbajné firmén
“Made in Albania”. “Krienko ka arritur té
prodhojé, pér markat mé té famshme si: “Meltin’
Pot”, “Versace” “Only jeans”, “Jack & Jones”,
“Tommy Hilfiger”, “Angel Devil”, “Free Soul”,
“Ted Baker” dhe tanimé, ne kemi sjellé né treg
markén toné “Krienko Jeans”, pohon z. Memo,

Adresa: Lagjia“16 Prilli”, Rruga “Rruga Llukan”, FIER
Kontakt: +355 67 40 67 000
Email: info@krienko.com, a.zaka@krienko.com

Emri | Kompanisé: Blue SKy sh.p.k (Krienko Jeans)
Khiro e biznesit 2023: 3 milion EURO
Numpi | punonjésve: 300
Uendndodhja: Fier

company name: Blue Sky sh.p.k (Krienko Jeans)
Turnover 2023: 3 million EUR
No. of employees: 300
Location: Fier

sually, the leaders of different companies

are influenced by the nature of the

activity of what they have created
and manage. Therefore, it is uncommon to
see a leader of a car trading company, say
BMW, using a Mercedes as their primary mode
of transportation. Such reasoning is best
illustrated by the businessman from Fier, Krienko
Memo. Last December, he celebrated the 30th
anniversary of his company, placing him among
the first businessmen, not only in the Fier area
but in all of Albania. In the company’s premises
where you have an appointment with him, he
appears elegantly dressed in trousers and a shirt
produced by his company, thus being one of the
first “top models” promoting them.

Today, he is known as one of the producers
for many prestigious brands in the world that
carry the “Made in Albania” label. “Krienko has
managed to produce for famous brands such
as: ‘Meltin’ Pot’, ‘Versace’, ‘Only Jeans’, Jack &
Jones’, “Tommy Hilfiger’, ‘Angel Devil’, ‘Free
Soul’, “Ted Baker’, and now, we have brought our
brand ‘Krienko Jeans’ to the market,” states Mr.

Address: Lagjia“16 Prilli", Rruga “Rruga Llukan”, FIER
Kontakt: +355 67 40 67 000
Email: info@krienko.com, a.zaka@krienko.com



né két€ bashkébisedim.

Ai pohon se né njé moshé fare té re, ka qenéi
prirur pér modén, ashtu si¢ edhe ndodh gjithnjé,
me njerézit e késaj fushe. Pohon se ka filluar t&
stilojé dhe té pérgatisé veshje pér vete dhe miqté,
duke tentuar té dilnin pértej pretjeve standarde,
qé do té thoté, njé fasheté mé shumé, apo pak
kauboj, pot pa i hapur shumé telashe vetes, nén
regjimin e dikurshém. Fill pas késaj pérvoje
dhe pasioni, q¢ me siguri nuk e dinte se ku do
ta shpiente, ai pohon se pérfundoi studimet né
Univestitetin e Tiranés pér financé, madje njé
degé qé do ta ndihmonte mjaft né profesionin
e tij té preferuar.

Né fillim, ai ka drejtuar njé punishte té
veshjeve t& njohura pér ato vite t€ para t€ ‘90,
pér té vijuar mé tej, sérish po me drejtimin e
njé kompanie veshjesh, por kété radhé, duke u
lidhur me firmat prestigjioze, fillimisht té vendit
fqinj, Italisé.

“Nisém bashképunimet me firmén Italiane
“Eldo S.P.A” me biznesmenin Luciano Fragolo né
Firence. Filluam t€ realizonim veshje pér fémijé,
kryesisht xhinse. M€ pas, mora njé kredi dhe
formova njé repart prej 19 vetash”. Sot, numti
i punétoréve té kompanisé “Krienko” arrin né
300 dhe jané ndértuar fabrika me teté reparte, qé
pérfshijné: prestari, laboratoprestati, laboratoré
konfeksionesh, repart pér punimet artistike,
qéndistari, stampim, repart té rrudhosjes, reparte
ambalazhimi, lavanteri industrial, etj. dhe shumé
prej kétyre proceseve kryhen me doté, duke
ndérthurur qepjen me makinerité moderne

dhe gepjen me doré té disa proceseve vizive.

Memo in this conversation.

He admits that from a very young age, he
was inclined towards fashion, as is always the
case with people in this field. He states that he
began designhing and prepating clothes for himself
and his friends, trying to go beyond the standard
cuts, meaning an extra flap, or a bit of cowboy
style, but without causing too much trouble for
himself under the former regime. Following this
experience and passion, which he surely didn’t
know whete it would lead him, he completed his
studies at the University of Tirana in finance,
a field that helped him a lot in his preferred
profession.

Initially, he led a clothing workshop known
in those early 90s, and later, he continued by
managing a clothing company, but this time by
connecting with prestigious firms, initially from
the neighboring country, Italy.

“We started collaborations with the Italian
firm ‘Eldo S.P.A’ with businessman Luciano
Fragolo in Florence. We began making children’s
clothing, mainly jeans. Then, I took a loan and
formed a department with 19 people.” Today,
the number of workers in the “Krienko”
company reaches 300, and factories have been
built with eight departments, including cutting,
confectionery laboratories, an artistic works




Prodhimet, fillimisht eksportoheshin né Firence,
t€ papérfunduara, pasi ende nuk kishim investuar
pér lavanterin€ industriale qé éshté tani ndér mé
t€¢ médhaté né Ballkan, duke eksportuar né té
gjithé Europén. Fillimisht, ata prodhonin 100
palé konfeksione t€ ndryshme né dité, ndérsa sot
kané arritur dhe deri mé 4 mijé palé té tilla, duke
qené fleksibél né treg, me mbi 25 modele té reja
né muaj dhe me ¢mim konkurrues.

Njé mirénjohje t€ vecanté, zoti Krienko ka
marré nga qarku i Fierit, si «Nderi i Qarkut»
dhe Bashkia e Fierit, pér zbutjen e papunésisé,
kontributin né zhvillimin rajonal té qytetit dhe
pér kujdesin ndaj mjedisit.

Viti 1 mbrapshté pér té gjithé shqiptarét, ai
famékeq 1“97-€s, béri g€ firma italiane té térhiqej.
Por edhe né kété moment, Krienko Memo moti
frytin e partneritetit té singerté e besnik me
partnerin e tij italian, i cili kishte bleré disa vila
né Sauk té Tiranés. Dhe kur i duhej té largohej e
ftoi Krienko Memon dhe i ofroi blerjen e kétyre
vilave. Kur dégjoi ¢mimin, biznesmeni fierak
reagoi “i trembur” duke théné: “Ku kam uné
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aq leké?!”. Mirépo miku i tij italian vazhdoi ta
bindte, se ky ishte njé okazion i shkélqyet pér t&
dhe i ofroi ndérkohé edhe garanci té shumta, té
tilla, g€ blerjen e bénin veprim thuajse pa asnjé
risk. Nén efektin e kétyre garancive, Krienko
Memo i bleu vilat, duke marré njé kredi, té cilén
e shleu né njé kohé té shkurtér dhe zhvillimet
e mévonshme i zbuluan akoma mé shumé
dashamirésiné e partnerit italian, i cili nuk kérkoi
né Shqipéri blerésin mé t€ miré e mé me interes
pér té, por vlerésoi s€ tepérmi miqésiné dhe
pérkushtimin e Krienkos, duke e shpérblyer até
me njé oferté, pérfitimet e té cilés u béné té qarta
me kalimin e kohés.

Me ikjen e kompanisé italiane, ai do té lidhej
me njé firmé tjetér italiane né Lece, “Romano
S.PA”, pronare e markés “Meltin’ Pot”. Me
bashképunétorin e tij mé t€ ngushté Carmelo
Romano (i ndaté nga jeta kohé mé paré), krijoi
njé bashképunim shumé té suksesshém né
gjetjen e tregjeve nordike.

Duke qené se kjo kompani ka pasur njé

department, embroidery, printing, a wrinkling
department, packaging departments, industrial
laundry, etc., and many of these processes are
done by hand, combining sewing with modern
machinery and hand sewing for some visual
processes. Initially, the products wete exported
unfinished to Florence, as we had not yet invested
in the industrial laundry, which is now one of
the largest in the Balkans, exporting throughout
Europe. Initially, they produced 100 different
garments per day, while today they have reached
up to 4,000 such pieces, being flexible in the
market, with over 25 new models per month and
at competitive prices”.

Mr. Krienko has received special recognition
from the Fier district as “Honot of the District”
and the Municipality of Fier, for reducing
unemployment, contributing to the regional
development of the city, and caring for the
environment.

The infamous year of 1997 for all Albanians
caused the Italian firm to withdraw. But even at
this moment, Krienko Memo reaped the fruits
of a sincere and loyal partnership with his Italian
partner, who had bought several villas in Sauk,
Tirana. When he had to leave, he invited Krienko
Memo and offered him the purchase of these
villas. When he heard the price, the businessman
from Fier reacted “fearfully” saying, “Where
would I get that much money?!”. However, his
Ttalian friend continued to convince him that this
was an excellent opportunity for him and offered
numerous guarantees, making the purchase
almost risk-free. Under these guarantees, Krienko
Memo bought the villas, taking a loan, which he
paid off in a short time, and later developments

revealed even more the goodwill of the Italian




Biznesi shqiptar - ME TE MIRET 2024

bashképunim té frytshém me firmat prestigjoze,

me gjithé siguriné e ploté, ato tashmé mund té
prodhojné veshje té njé cilésie té larté, krahasuar
kéto me tregjet ndérkombétare dhe firmat mé me
emér sot né boté. Tek Krienko Jeans prodhohen
modele t€ reja veshjesh, ¢ka do té thoté xhinse
té njé cilésie té larté, bluza, kémisha, pér djem
dhe vajza, por edhe pér mosha mé té médha.
MEé e réndésishmia éshté se ¢mimet jané shumé
konkurruese.

Aktualisht, “Krienko Jeans” gjendet né
gendrat tregtare mé t€ médha té Shqipérisé,
me nénté dyqane té celura, té arreduara nga
arkitekté italiané, ku ndérthuren druti, hekuri
dhe guri. Tani do t€ jené t€ pranishém edhe né
Prishtiné dhe duan té dalin edhe né Montreal
dhe Milano, me prodhimet e tyre. Shumé me
réndési pér klientét e Krienkos éshté fakti se té
gjitha materialet q€ ata pérdorin pér prodhimin
e veshjeve, jané té njé cilésie shumé té larté.

partner, who did not seck the best and most
profitable buyer in Albania but greatly valued
Krienko’s friendship and dedication, rewarding
him with an offer whose benefits became clear
over time. With the departure of the Italian
company, he would connect with another Italian
firm in Lecce, “Romano S.P.A”, owner of the
“Meltin’ Pot” brand. With his closest collaborator
Carmelo Romano (who passed away some time
ago), he created a very successful collaboration
in finding Nordic markets.

Since this company has had a fruitful
cooperation with prestigious firms, with complete
certainty, they can now produce high-quality
garments, comparable to international markets
and the world’s most renowned brands. At
Krienko Jeans, new clothing models are produced,
meaning high-quality jeans, shirts, and blouses
for boys and gitls, but also for older ages. The
most important thing is that the prices are very
competitive. Currently, “Krienko Jeans” can
be found in the largest shopping centers in
Albania, with nine stores opened, designed by
Italian architects, combining wood, iron, and
stone. Now they will also be present in Pristina
and aim to expand to Montreal and Milan with

their products. Very important for Krienko’s
customers is the fact that all the materials they
use for producing clothes are of very high quality.




und t€ thuhet tashmé se Arjeta Puca
éshté njé person i njohur, e pse jo,
edhe i famshém, né Shqipéri. Pér té

shkruajné e flasin mediat ¢ ndryshme, e thérrasi
pér intervista népér televizione ose podcaste, por
ndryshe nga shumé t€ rinj té tjeré, Arjeta Puca ka
prodhuar shkakun real pér t'u béré e njohur. Ka
krijuar dicka té réndésishme dhe t€ vecanté, qé i
“detyron” mediat ¢ ndryshme ta kené personazh
té tyrin. Ajo ka themeluar dhe drejton kompaniné
“Timak”, objekti i veprimtarisé s¢ té cilés éshté
prodhimi i autoambulancave, zjarrfikésve,
makinave t€ policisé, makinave ushtarake, etj.

Né pak vjet ia ka dalé t€ prodhojé disa qindra
té tilla mjete, e sé fundi dhe prototipin e makinés sé
paté t€ blinduar ushtarake, e cila do té ekspozohet
né panairin Eurosatory né Paris. Nén moton
“oraté né timonin e ndryshimit”, zonja Puca po
ndérton té ardhmen e saj né Shqipéri, pas kthimit
nga emigracioni. “Pas 25 viteve t€ ngarkuara me
mall pér Shqipériné, mé né fund e vendosa té
kthehem. Né familje vazhdimisht dégjoja té thuhe;
“do kthehemi né Shqipéri”. Nuk dija asgjé, thjesht
kisha mallin pér vendin tim”, nis rréfimin, Arjeta
Puca, themeluese e Kompanisé “Timak”.

Adresa: Tirana Industrial Park, Nr. 37
Tel +355 69 2056663

Cel +3554 4803383

E-Mail: info@timak.com
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ARJETA PUCA

Gompany Name: Timak
No. of employees: 25
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rjeta Puca is now a well-known and
even famous figure in Albania. The
edia frequently writes and talks about

her, inviting her for interviews on television
and podcasts. Unlike many other young people,
Arjeta Puca has earned her recognition through
substantial achievements. She has founded and
leads the company “Timak,” which specializes in

manufacturing ambulances, fire trucks, police cats,
military vehicles, and more.

Injusta few years, she has managed to produce
several hundred of these vehicles, including the
prototype of the first armored military vehicle,
which will be showcased at the Eurosatory fair in
Paris. Under the motto “Women behind the wheel
of change,” Arjeta Puca is building her future in
Albania after returning from emigration. “After
25 years filled with longing for Albania, I finally
decided to return. In my family, I always heard, “‘We
will return to Albania.’ I knew nothing, just had a
deep longing for my country,” begins Arjeta Puca,
the founder of “Timak.”

Arjeta, originally from Dibra, returned to
Albania after 25 years, having left for Ankara,
Turkey, with her parents in the eatly 1990s when

Address: Tirana Industrial Park, Nr. 37
Phone +355 69 2056663

Mobile +355 4 4803383

E-Mail: info@timak.com



Arjeta éshté vajza nga Dibra g€ pas vitesh 25
vitesh vendosi t¢ rikthehet né Shqipéri, prej nga
ishte larguar pér né Ankara té Turqisé me prindérit
né fillim t€ viteve *90, né moshén 4-viecare. E
arsimuar n€ degén e inxhinierisé kompjuterike,
me njé pérvojé pune né Japoni dhe Gjermani,
ajo vendost té sjellé me vete gjithé cka kish fituar
krah prindérve. Ata zotérojné njé kompani pér
prodhimin e makinerive borépastruese si dhe té
atyre pér panelet diellore prej gati 20 vitesh né
Ankara. Fillimi pas rikthimit para nénté vjetésh
ishte 1 véshtiré.

“Fillimi ishte 1 véshtiré, nuk e dija miré gjuhén,
nuk kisha shoqéti, e ndjeja veten té izoluar.
Pérpiqesha té krijoja rejetin e duhur t€ komunikimit,
t€ mésoja sa mé shumé. Ka qené mé shumé mésim
dhe krijim 1 njohjeve té reja. Kam mésuar jashté
mase shumé. Puna ime e paré ka qené shitja e
automjeteve borépastruese. Nuk ka pasur shumé
kérkesé dhe béja ¢do puné tjetér”, tregon Arjeta.
Por ajo nuk dorézohet, dhe krijon Kompaniné
“Timak” si njé nismé pér shtimin e produkteve
“Made in Albania”. Gjaté fillimeve t€ punés qé
bazohej né tregtimin e automjeteve t€ ndryshme,
Arjeta tregon se e térhoqi autoambulanca dhe ia
doli ta prodhonte até pér heté t& paré né Shqipéri.

“Dy deri né tri vite nuk kishte puné, thjesht
béja aplikime. Né kohén e Covid19 ishte kaos.
Mé pas filluam prodhimin e autoambulancave.
Né bashképunonim me njé kompani né fillim
pér prodhimin e tyre. Ajo na e la punén né mes

she was just four years old. She was educated in

computer engineering and gained work experience
in Japan and Germany. She brought back all the
knowledge and skills she had acquired while
working alongside her parents, who have owned
a company producing snowplows and solar panel
machinery for neatly 20 years in Ankara. The
beginning after returning nine years ago was tough.
“The start was difficult; I didn’t know the
language well, had no friends, and felt isolated. I
tried to build the right communication network
and learn as much as I could. It was mostly about
learning and creating new connections. I learned
an enormous amount. My first job was selling
snowplows. There wasn’t much demand, so I did
any job available,” Arjeta explains. But she didn’t
give up and founded “Timak” as an initiative to
increase “Made in Albania” products. During the
catly days, focused on trading various vehicles,
Arjeta was drawn to ambulances and managed to
produce them for the first time in Albania.




dhe e pérfunduam veté. Pas késaj filluan t€ vijné
kérkesa té tjera. Patém dhe kérkesa pér prodhimin
e makinave zjarrfikése, t€ makinave té policisé
apo té klinikave mjekésore té lévizshme. Pér té
gjitha ne thamé po. I studivam dhe i bémé. Pér
Ukrainén né morém njé kérkesé nga OKB-ja
pér té€ prodhuar autoambulanca. la dolém té
prodhojmé 11 té tilla pér dy javé. Kemi punuar
naté-dit€”, shprehet ajo.

Kjo ishte njé pikénisje e forté dhe sot kompania
¢ themeluar prej saj, e cila ka né qendér punén e
vajzave, prodhon disa lloj automjetesh dhe i tregton
ato né mé shumé se 20 shtete.

Sé fundi Arjeta synon té preké njé tjetér
pérmasé. “Shota” quhet prototipi i makinés sé
paré té blinduar ushtarake t€ prodhuar né Shqipéri
nga kompania “Timak”, e themeluar prej saj 8 vjet
mé paré. Ka zgjedhur emrin e luftétares shqiptare
“Shota”, g€ luftoi pér mbrojtjen e trojeve shaiptare,
né fillim t€ shekullit t€ kaluar.

“Ishte shumé e mundimshme. E kemi
projektuar pér dy muaj. Kemi pasur mbéshtetjen
e dizajnuesit shqiptar Gregor Andoni. Bashké

“For two to three years, there was no work, just
applications. During the Covid-19 pandemic, it was
chaotic. Then we started producing ambulances.
Initially, we partnered with a company for their
production. They left the work midway, and we
finished it ourselves. After that, more requests came
in. We received orders to produce fire trucks, police
cars, and mobile medical clinics. We said yes to all
of them, studied, and made them. For Ukraine,
we received a request from the UN to produce
ambulances. We managed to produce 11 in two
weeks, working day and night,” she says.

This was a strong starting point, and today, the
company she founded, which focuses on women’s
work, produces various types of vehicles and
exports them to over 20 countries.

Recently, Arjeta aims to reach another
milestone. “Shota” is the prototype of the first
armored military vehicle produced in Albania by
“Timak,” founded by her eight years ago. She
chose the name of the Albanian fighter “Shota,”
who fought to defend Albanian territories at the
beginning of the last century.
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me inxhinierét dhe vajzat e stafit kemi punuar

me shumé emocione, sepse €shté makina e paré
ushtarake shqiptare. Ne emrin e kishim 1éné
surprizé. T€ gjithé ishin t€ emocionuar pér emrin
kur e pané. Kemi punuar me t€ vérteté me shumé
dashuri”, tregon Arjeta Puca.

Makina ushtarake, vepér e mendjes dhe
pasionit t€ njé vajze si Arjeta Puca, u ekspozua né
panairin e mbrojtjes dhe t€ sigurisé “Eurosatory”
né Paris nga data 17 deri mé 21 qershor, ku morén
pjesé rreth 60 vende. Shqipéria u pérfagésua me
‘Shotén’ e Kompanisé “Timak”, nén logon “Graté
né timonin e ndryshimit”. Arjeta éshté e rrethuar
nga 20 vajza. Ka zgjedhur t€ punojé me to, t€ ofrojé
dhe t€ marté prej tyre mé t€ mirén. “Nuk éshté
projekti i paré kaq sfidues. Na pélqejné sfidat dhe
gjithmoné i martim pérsipér. Nuk 1 themi jo asnjé
oferte dhe projekti t€ 11”, thoté ajo.

Por “Timak” a €shté rastési, produkt
rrethanash, apo ka njé bazé reale dhe Arjeta Puca
a ka arritur deri kétu si destinim dhe si ndjekje
e éndrrés sé saj? E vérteta éshté se botékuptimi
profesional i Arjetés éshté mbrujtur né industriné
automotive népérmjet intershipeve t€ ndryshme,
népérmjet punéve té realizuara né kompani t€ kétij
lloji, etj. Por edhe mé herét, Arjeta pérfagéson
fémijén qé €shté mésuar herét me “hekurat” e
makinés, pasi qé e vogél shkonte pas t€ atit.

Atjeta Puca éshté né fillimet e rrugés pér
realizimin e éndrrave t€ bukura t€ saj, t€ cilat jané
shumé mé t€ avancuara e t€ sofistikuara sesa kéto
qé ia ka dalé mbané té realizojé deri tani.

“It was very challenging. We designed it in two
months with the support of Albanian designer
Gregor Andoni. Together with the engineers and
the female staff, we worked with great emotions
because it is the first Albanian military vehicle. We
kept the name a surprise. Everyone was excited
about the name when they saw it. We truly worked
with a lot of love,” Arjeta Puca explains.

The military vehicle, a product of the mind
and passion of a woman like Arjeta Puca, was
exhibited at the “Eurosatory” defense and security
fair in Paris from June 17 to 21, whete around 60
countries participated. Albania was represented
by “Shota” from the “Timak” company, under
the logo “Women behind the wheel of change.”
Atjeta s sutrounded by 20 women. She has chosen
to work with them, offering and receiving the best
from them. “This is not the first challenging project.
We like challenges and always take them on. We
don’t say no to any new offer or project,” she says.

But is “Timak” a coincidence, a product of
circumstances, or does it have a real foundation, and
has Arjeta Puca reached this point as a destination
and pursuit of her dream? The truth is that Atjeta’s
professional outlook has been shaped in the
automotive industry through various internships
and jobs at companies of this kind. Even eatlier,
Arjeta represented a child accustomed eatly to the
“irons” of machinery, as she would follow her
father around from a young age.

Arjeta Puca is at the beginning of her journey
to realize her beautiful dreams, which are much
mote advanced and sophisticated than what she
has achieved so far.
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Renditja e kompanive mé t€ médha, sipas fitimeve (euro)

FITIMI

NR  Subjekti Aktiviteti 2023

1 BANKA KOMBETARE TREGTARE Veprimtari bankare 76415194
2 RAIFFEISEN BANK SH.A Veprimtari bankare 76018718
3 DEVOLLHYDROPOWER Prodhim energjie elektrike 65085 091
4 OPERATORI SISTEMIT TRANSMETIMIT 0ST Transmetim i energjse elektrike 59 669 987
5 KURUM INTERNATIONAL SH.A. Prodhim hekuri 51249002
6 TIRANA INTERNATIONAL AIRPORT SHPK Sherhime agroportuale 40585 469
7 BANKA OTP ALBANIA Veprimtari bankare 39,680 097
8 INTESA SANPAOLO BANK ALBANIA Veprimtari bankare 35456 194
9 ANTEA CEMENT Prodhim dhe tregtim | cimentos 33236728
10 GJOKA KONSTRUKSION Punime infrastrukture 32560 223
11 BANKA AMERIKANE E INVESTIMEVE SHA Veprimtari bankare 30410155
12 BANKAE TIRANES Veprimtari bankare 22766 786
13 CREDINS BANK Veprimtari financiare 21000000
14 GSA Import energjie elekrike, prodhim ferrokrom 17901233
15 ITXALBANIA Tregtim veshjesh 16734039
16 ENERGJI ASHTA Prodhim dhe tregtim | energjise elektrike 16 346 604
17 KASTRATI GROUP Tregti hidrokarburesh 13460435
18 AYEN AS ENERGJI Prodhim energjie elektrike 12366 591
19 SHOQERI E THJESHTE INTEKAR - ASL Projekti  tunelit té Llogarasé 12288 397
20 FIRSTINVESTMENT BANK- ALBANIA Veprimtari bankare 11984029
21 TIRANAEAST GATE Qender tregtare 11126508
22 ROSSMANN-LALA Zinxhir supermarketesh 10854 369
23 EHW. Perpunim mishi 10705 331
24 COCA-COLA BOTTLING SHOIPERIA Prodhim i pijeve freskuese 10481252
25 ALBBUILDING Punime infrastrukture 9450099
26 ALFASHA. Import-eksport mallrash té ndryshme, prodhim pijesh freskuese 9281553
21 UNION BANK SHA Veprimtari bankare 9249348
28 ELKASA Prodhim i artikujve te brumit, tregtim i artikujve te ndryshem 8701642
29 ALBANIAN DISTRIBUTION & DEVELOPMENT ~ Tregti me shumicé dhe pakicé té artikujve té ndryshém 8555 339
30 SALILLARI Punime infrastrukture 7854579
31 AGNA Tregti me shumicé, pérpunim pije 7853915
32 TYRES GROUP ALBANIA Tregtim gomash 7463987
33 KID-ALB Prodhim i artikujve geramike 1449731
34 IUTECREDIT ALBANIA Institucion financiar 7317958
35 INFOSOFT SYSTEMS Tregtimi sistemeve t& teknologjisé s& informacionit, pérpunimi i t8 dhénave 7136970
3 RBH.BELINE Prodhim i nenprodukteve nga nafta e parafinuar 6970831
37 ALBANIAN AVIATION MANAGEMENT Menaxhim i transportit ajror 6866 855
38 FUSHA Ndertim 6517430
39 INTER TRADE & DISTRIBUTION Distribucion dhe tregtim | mallrave te ndryshem 6360 666
40 NEPTUN Tregtim artikujsh elektroshtepiake 6330330
41 INCSPA. Ndertim 6271261
42 KIDZONE Tregti me shumicé e pakicé e produkteve té ndryshme (Jumbo) 6222843
43 BRUNES Tregtimi paisjeve hidrosanitare 6142987
44 BMSHPK Tregtim mallrash t& ndryshém, kryesisht pije 6019855
45 INSPORT Tregti e artikujve sportive 5934319



46 ADRIA ENTERTAINMENT Lojera fati 5880 268
47 DITEKO Prodhim dhe tregtim i energjise elektrike 5824 303
48 NOAENERGY TRADE Prodhim, tregtim energjie 5774670
49 CONAD ALBANIA Zinxhir supermarketesh 5769 976
50 SOFT & SOLUTION Veprimtari [T 5574169
51 BLESSED INVESTMENT Zhvillim i pasurive te paluajtshme 5213311
52 ALB-ENERGY Prodhim dhe tregtim i energjise elektrike 5093 901
53 ARLIS - NDERTIM Ndertim 4995932
54 ELETTROMIL ALBANIA Riparim transformatoresh 4980167
5 7100 Tregtimi hidrokarhureve me pakice 4869273
56 ASSIST Call Center 4854 466
57 AGRO BLEND GROUP Tregtim inputesh bujgesore dhe artikujsh ushgimore 4847431
58 KASTRATI Tregtim me pakice e hidrokarbureve 4801096
59 ALGLOBALOIL Tregti i hidrokarbureve 4741528
60  NOA Institucion financiar 4660 252
61 ADVANCED BUSINESS SOLUTIONS - ABS Dizejnim dhe mirembaitie softuer 4522952
62 INFO-TELECOM Telekomunikacione 4503604
63 ADRTRADING Transport mallrash 4399 664
64 ALEAT Prodhim i dokumenteve te identifikimit 4333118
65  MEGATEK Tregtimi i produkteve industriale 4313800
66 G.P.G. COMPANY Punime infrastrukture 4282109
67 ALIUROAD HOUSE Ndertim, tregtim e materialeve te ndertimit, nxjerrje mineralesh 4128442
68 DAST (DELTA ADHESIVE STRUCTURAL TECH)  Prodhim dhe tregtimi artikujve te ndertimit 4058788
69 BRIANZA DENT Tregtim i pajisieve miekesore, klinike dentare 39682824
10 INTERBRANDS Distribuim dhe tregtim i artikujve te ndryshem 3947 364
71 SPARALBANIA Zinxhir supermarketesh 3946 456
72 ALBSTEEL Prodhim i profileve te hekurit dhe celikut 3946456
73 SIGMA VIENNA INSURANCE GROUP SH.A Sigurime 3891312
74 SIGAL UNIQA GROUP AUSTRIA Sigurime 3810399
75 LABOPHARMA SHPK Depo farmaceutike 3745661
76 BILA&CO Tregtim artikujsh hidrosanitare 3739149
71 EURON ENERGY Prodhim energjie elektrike 3620859
78 LCWAIKIKI RETAIL AL SH.P.K Tregtim i artikujve te veshmbathjes 3619380
79 KADU Tregtimi pjeseve te kembimit per automjete, servis 3506 906
80  SOMBRERO Miekési e specializuar 3487443
81  GENER2 Punime infrastrukture 3467479
82 GJO-SPAPOWER Prodhim energjie elektrike 341
83 BAMIHOLDING Nertim, punime ne infrastrukture 3409039
84 EKMA ALBANIA Tregu i gytetit 3398 506
85 ALDENT Institucion | arsimit te larte 3288637
86 GECI Nertim, hoteleri 3281486
87 DEKOLL Prodhim i aksesoreve te ndertimit 3153684
88 TVKLAN Veprimtari televizive 3146833
89 CORAL Kultivim, tregtim dhe eksport i peshkut 3108202
90  PROFARMA Farmaceutike 3069 124
91 ENERGY PLUS Prodhim energjie elektrike 3003578
92 DELTAPHARMA - AL Farmaceutike 2936963
93 HYDROSETA Prodhim energie elektrike 2954 990
94 STAR BROKER Ndermietesim sigurimesh 2911944
95 CONCORD INVESTMENT Ndértime industriale, rezidenciale, turistike 2891308
96 CFO PHARMA Farmaceutike 2874154
97 MEKTRIN MOTORS Tregtim dhe servis automjetesh 2811017
98 TEUTA DURRES Tregti e artikujve te ndryshem 2853640
99 PEGASUS Farmaceutike, tregti e artikujve te ndryshem 2831723




100 TOBACCO HOLDING GROUP Tregti e artikujve te ndryshem 28234271
101 MARKETING & DISTRIBUTION Distribucion dhe tregtim i mallrave te ndryshem 2815340
102 IZVOR 99 SHA Tregtim hitumi 2812002
103 MEGAPHARMA Farmaceutike 2778 948
104 ANMETAL Tregti me shumice o e specializuar 2698107
105  INTER DISTRIBUTION SERVICES Tregti e artikujve te ndryshem 2681037
106  TRIMED Farmaceutike 2604 389
107 KLAR Tregtim i artikujve te ndryshem 2600509
108 SISAL ALBANIA Dizajnim dhe mirembajtie softuere 2584435
109 DRAGOBIA ENERGY Prodhim energjie elektrike 2573085
110 ALBAELETTRICA Tregtim pajisjeve elektrike 2555512
111 € &S CONSTRUCTION ENERGY Prodhim energie elektrike 2529216
112 ITEGROUP Tregtim i pajisjeve elektrike 2490431
113 ALBSIG Sigurime 2475557
114 QENDRA TREGTARE UNIVERS Qender tregtare 2485780
115 AD.PASCUCCI CAFFE Import dhe tregtim i kafese 2437402
116 ITDSHPK Tregtim pajisjesh kompjuterike, softuere 2436551
117 NELT Tregti e artikujve te ndryshem 2430158
118 CONAD FOOD TRADE Shitje me pakice t& produkteve ushgimore dhe jo ushgimore 2419206
119 NEPHROMED ALBANIA Farmaceutike 2382816
120 AGS Prodhim dhe tregtim i ushgimit ne spitale 2378 363
121 ALKOS Tregtim i artikujve te ndryshem 2376905
122 MATRIX KONSTRUKSION Ndertim 2314415
123 ALES CONSTRUCTION Ndertim 2353558
124 BALFIN CONSTRUCTION Ndertime rezidenciale 2 344806
125 ERDATLURA Prodhim energje elektrike 2330914
126 SALIELEKTRIK SHPK Tregtim i pajsjeve elektrike 2259543
127 REJSI FARMA Farmaceutike 2247048
128 POWER-ELEKTRIK-SLABINJE Prodhim energie elektrike 2223153
129 HYDROPOWER Prodhim i energjise elektrike 217793
130 QAFSHTAMA Prodhim dhe tregtim i ujit te ambalazhuar 2204 353
131 PROCREDIT BANK Veprimtari bankare 2200343
132 EUROELEKTRA Montimi pajisjeve fotovoltaike 2162854
133 ENER TRADE Import dhe tregtim | energjise elektrike 2153 040
134 ILLYRIAN GUARD Sherhime sigurie 2142167
135 RAFAELO 2002 Ndertim 2131735
136 DUEF AUTO PARTS Tregtim pjesesh kembimi per automjgte 2131728
137 ALBANIA MOTOR COMPANY Tregtim dhe servis automjgtesh te reja 2130442
138 AGIKONS Ndertim 2110039
139 KLOSI Aktivitet ne nxjerrien e mineraleve 2107794
140 ALBANIAN HIGHWAY CONCESSION Koncension i rruges se Kombit 2073678
141 BALKAN SPORT Tregtim i artikujve te ndryshem sportive 2070748
142 TIRANA CAPITAL TRADE Kembimi valutor, faktoring 2086 296
143 KOSMONTE FOODS TIRANA Tregtim i artikujve te ndryshem ushgimore 2059475
144 PARK CONSTRUCTION ALBANIA Aktivitet ne fushen e ndertimit 2055 836
145 AUTO-PASION Tregtim pjesesh kembimi per automjete 2037729
146 FONDI BESA Institucion financiar 2032562
147 EUROTECH CEMENT Import eksport | produkteve te cimentos 2028689
14 TIRANA CASH & CARRY Tregti e artikujve te ndryshem 2025498
149 ROALFOOD Tregti e artikujve te ndryshem 2008 321
150 PORSCHE ALBANIA SH.P.K Tregtim automjeteshe te reja dhe servis | tyre 1955 898
161 IKONA Tregtim hekuri 1956537
152 ALBA KONSTRUKSION Ndertim 1938807
153 AS CONSTRUCTION Ndertim 1920338




154 RL SERVICES Call center 1888 051
185 EMANTE PANEL Prodhim materialesh sanduic 1884 347
156 ALBPETROL SHA Prodhim i hidrokarbureve 1823583
157 ARTIFICIAL INTELLIGENCE BUSINESS SOLUTIONS Dizejnim dhe mirembajtie softuer 1800 668
158 UFO Veprimtari ne arsimin ¢ larte 1800201
159 ERZENI SHPK Pradhim produktesh bylmeti 1796117
160 NAZERI- 2000 Siguri dhe ruajte fizike 1786 301
167 DELOITTE ALBANIA SHP.K Sherhime auditimi dhe konsulence 1781295
162 TIRANA INTERNATIONAL DEVELOPMENT Ndertim 1754 595
163 RAFAELO RESORT Hoteleri, turizem 1739490
164 EVEREST Prodhim i profileve te duraluminit 1721021
165 MONTAL Tregtimi pajisieve mjekesore 1720896
166  ALB-STAR Punime infrastrukture 171278
167 AVINTERNATIONAL GROUP Tregtim karburantesh 1703081
168 FAFARESORT Turizem 1663233
169 ALBA SKELA CONSTRUCTION Skela me gera 1636 189
170 IGLA Import i purove, produkteve te duhanit, aksesoreve 1631945
171 UNION FINANCIAR TIRANE Institucion financiar 1622146
172 PROFTRANS Sherbime transporti 1617555
173 ORION Ndertim 1605227
174 GENIUS LAB Laborator migkesor 1591044
175 EVITA Tregtimi produkteve farmaceutike 1568 986
176 MINIINVEST ALBANIA Import eksport i produkteve te ndryshme 1565298
177 ICMS Sherhime konsulence 1565137
178 INTERSIG VIENNA INSURANCE GROUP Sigurime 1563 296
179 ALBAMER Prodhim dhe perpunim mermeri 1550373
180 LARTI- SHPK Tregtim i mallrave te ndryshem te ndertimit, ndertim 1539193
181 MULLIRIT VJETER SH.PK Tregti e kafes dhe e nenprodukteve te saj 1538763
182 DELTA Tregtim artikujve hidrosanitare, mobiliesh 1537941
183 BOLV-OIL SHA 1515721
184 MESDHEU EDUCATION Veprimtari e arsimit te larte 1443 896
185 KONTAKT SHPK Ndertim 1377951
186 DENAS POWER Prodhim energjie elektrike 1365315
187 ATLANTIK - SHOQERI SIGURIMESH Veprimtari siguruese 1349570
188 PELIKAN Sherbime transporti 1325634
189 MAXIMUM GROUP S.P.A. Prodhim dhe tregtim i impianteve te filtrimit te ujit 1320901
190 GEGA OIL GROUP Tregti karburantesh 1310230
191 ALBA COSMETIC INTERNATIONAL Prodhim dhe ambalazhim i bombolave te gazit 1268 600
192 SCANDINAVIAN LIVING Tregtia me pakice e mobilieve dhe artikujve te tiere shtepiake 1285 693
193 ABKONS Konsulence 1282 259
194 ANK. Ndertim 1266579
195 EUROPETROL DURRES ALBANIA Tregtim hidrokarhuresh 1229 456
196 ROZAFA Grumbullim, perpunim peshiu 1215399
197 GOLDEN EAGLE Veprimtari hoteliere 1213922
198 TRANS-CEMENT Tregtim cimentoje 1171750
199 INTERMEDICA CENTER Rriet laboratoresh dignostifikues 1146215
1200 WORLD FOAM Riciklim dhe tregtim | sfungjereve 1143413

Burimi: KB, tatimet (kursi 1 euro=103 leké, sipas kursit mesatar zyrtar 2022 t§ Bankés & Shaipérisé)




Renditja e kompanive mé t€ médha t€ industrisé prodhuese dhe pérpunuese sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 KURUM INTERNATIONAL SH.A. Metalurgjia 448 366
2 BANKERS PETROLEUM ALBANIA LTD Nxjerrja e naftés bruto 260 194
3 ALBAMETAL Metalurgjia [l 141
4 ANTEA CEMENT Prodhimi i cimentos 119 17
5 ALBPETROL SHA Nxjerrja e naftés bruto 136 116
6  ALBCHROME Nxjerrja e mineraleve & tjera jo-metalore 180 I
7 EHW Prodhimi dhe pérpunimi i mishit dhe produkteve me bazé mishi 73 72
8 FUSHE-KRUJE CEMENT FACTORY Prodhimi i cimentos 39 68
9 YURA CORPORATION ALBANIA Prodhimi i mjgteve té transportit, 52 57
10 COCA-COLA BOTTLING SHQIPERIA Prodhimi i pijeve freskuese 50 57
11 SEWS-CABIND ALBANIA Prodhimi | pjeséve té mjeteve té transportit, 29 40
12 EVEREST Prodhimi i aluminit 72 39
13 KOMBINATI MISHIT Prodhimi dhe pérpunimi i mishit dhe produkteve me bazé mishi 30 36
14 LAJTHIZA INVEST Prodhimi i ujit mineral dhe ujérave té tjeré né shishe 27 36
15 COLACEM ALBANIA SHPK Prodhimi i cimentos 35 U
16 BERDICA CEMENT Prodhimi i cimentos 29 31
17 CORAL Pérpunimi dhe konservimi i peshkut, krustaceve dhe molusgeve 33 30
18 ALUMIL - ALBANIA Prodhimi i aluminit 3 P
19 FERROBETON & CONSTRUCTION CO Prodhimi i artikujve prej betoni, cimento dhe allgie 24 28
20 MACCAFERRI BALKANS Prodhimi i telava dhe kabllove té izoluara 2% 2
21 ALBACO SHOES Prodhimi i képucéve 2 2
2 D& Konfeksionimi i veshjeve 9 2
23 CWI-ALBANIA (COKYASAR WIRE INDUSTRY ALBANIA)  Prodhimi i telava dhe kabllove té izoluara 26 2
24 ERZENI SHPK Pérpunimi i produkteve té quméshtit 18 2

Burimi; KB, tatimet
* Kursi 1 euro=103 lek

Renditja e kompanive mé t€ médha té energjis¢ sipas xhiros (mln euro¥)

Emri subjektit 2022 2023
1 OSHEE GROUP SHA Shpérndarje e energjise elektrike 136 126
2 KORPORATA ELEKTROENERGJITIKE SHQIPTARE (KESH) Prodhimi i energjisé elektrike 357 408
3 NOA ENERGY TRADE Tregtia e energjisé elektrike 144 187
4 GSA Tregtia e energjisé elektrike 402 186
5 DEVOLLHYDROPOWER Prodhimi i energjisé elekrike 199 160
6  ENERTRADE Tregtia e energjisé elektrike 415 101
7 OPERATORI SISTEMIT TRANSMETIMIT 0ST Transmetimi i energjisé elektrike 105 98
8  GEN-ITIRANA Tregtia e energjisé elektrike 195 69
9 AYEN AS ENERGJI Prodhimi i energjisé elekrike 102 37
10 ENERGJI ASHTA Prodhimi i energjisé elektrike 19 2

Burimi; OKB, tatimet
* Kursi 1 euro=103 lek

Renditja e kompanive mé t€ médha té telekomunikacionit, sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 INFO-Telecom Telekomunikacione té tiera 216 176
2 VODAFONE ALBANIA Telekomunikacioni 167 175
3 ONE ALBANIA Telekomunikacioni 93 17

Burimi; QKB, tatimet
* Kursi 1 euro=103 lek




Renditja e kompanive mé t€ médha t€ tregtimit té karburanteve, sipas xhiros (mln euro¥*)

Emri subjekit 2022 2023
KASTRATI GROUP Tregtia me shumicé e Iéndéve djegése 905 675
GEGA OIL GROUP Tregtia me shumicé e [éndéve djegése 430 354
EUROPETROL DURRES ALBANIA Tregtia me shumic e léndéve djegése 192 215
KASTRATI Tregtia me pakicé e karburantit 209 195
AVINTERNATIONAL GROUP Tregtia me shumicé e Iéndéve djegése 161 156
BOLV - OIL SHA Tregtia me shumicé e [éndéve djegése 132 125
EROIL Tregtia me shumic e léndéve djegése 153 94
SKENDERI G Tregtia me pakicé e karburantit 82 i
TENET Tregtia me shumicé e léndéve djegése 83 n
GEGA CENTER GKG Tregtia me pakicé e karburantit 75 10
0LsI Tregtia me pakicé e karburantit 74 62
NOSTA OIL Tregtia me shumicé e éndéve djegése 73 55
EXFIS Tregtia me pakicé e karburantit 56 b4
AL.GLOBAL OIL Tregtia me shumicé e [éndéve djegése 40 49
RB.H. BELINE Tregtia me pakicé e karburantit 34 44
EUROPETROL EXPORT Tregtia me shumicé e [éndéve djegése 31 )
KLODI SH.A Tregtia me shumicé e léndéve djegése 3 37
AIR BP ALBANIA Tregtia me pakicé e karburantit 12 3
RDA PETROL Tregtia me shumic e léndéve djegése 44 32
EVEREST OIL Tregtia me shumicé e éndéve djegése 45 31
2A& 2 Tregtia me shumicé e Iéndéve djegése 31 28
VELIAJ PETROL Tregtia me pakicé e karburantit 28 26
DAS OIL Tregtia me pakicé e karburantit 30 25
IZVOR 99 SH A Tregtia me shumicé e éndéve djegése 21 21

Burimi; QKB, tatimet

* Kursi 1 euro=103 lek

Renditja e kompanive mé t€ médha té shérbimeve spitalore dhe farmaceutikés sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 CFO PHARMA Tregtia me shumicé e artikujve farmaceutike 70 72
2 AMERICAN HOSPITAL Aktivitete té spitaleve b4 52
3 REJSIFARMA Tregtia me shumicé e artikujve farmaceutike 4h 49
4 DELTAPHARMA - AL Tregtia me shumicé e artikujve farmaceutike 44 46
5  TRIMED Tregtia me shumicé e artikujve farmaceutike 34 31
6 INTERMED Tregtia me shumic e artikujve farmaceutike 32 34
7 ALFARMAKOS Tregtia me shumicé e artikujve farmaceutike 30 3
8 INTERNATIONAL HOSPITAL Aktivitete té spitaleve 2 2
9 ILMA Tregtia me shumicé e artikujve farmaceutike 21 28
10 MEGAPHARMA Tregtia me shumic e artikujve farmaceutike 24 2
11 EVTA Tregtia me shumicé e artikujve farmaceutike 2 2

Burimi; OKB, tatimet

* Kursi 1 euro=103 lek




Renditja e kompanive mé t€ médha té ndértimit dhe aktiviteteve t€ lidhura me té sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 GJOKA KONSTRUKSION NDERTIMI-Punime inxhinjerike 78 105
2 SHIJAKU NDERTIMI-Purime inxhinjerike m 97
3 GENER2 NDERTIMI-Punime inxhinjerike 85 92
4 NEPTUN Tregtia me pakicé e pajisjeve elekroshtépiake 81 82
5 SHOQERI E THIESHTE INTEKAR - ASL NDERTIMI-Purime inxhinjerike 51 n
6 GREEN COAST Ndgrtimi i ndértesave, Punime inxhinjerike 55 69
7 SALILLARI NDERTIMI-Punime inxhinerike 76 67
8 LARTI - SHPK Tregtimi i materialeve té ndértimit 60 53
9 BRUNES Tregtia e materialeve té ndértimit dhe pajisjeve hidrosanitare 51 52
10 BALFIN CONSTRUCTION Ndgrtimi i ndértesave, Punime inthinjerike 47 49
11 GJIKURIA NDERTIMI-Punime inxhinjerike 38 46
12 ALB-STAR NDERTIMI-Punime inxhinjerike 63 44
13 RAFAELO 2002 Ndértimi i ndértesave, Punime inxhinjerike, hoteleri 59 43
14 DAST (DELTA ADHESIVE STRUCTURAL TECH) Tregtia e materialeve té ndértimit dhe pajisjeve hidrosanitare 3 38
15 FUSHA Ndgrtimi i ndértesave, Punime inxhinjerike 32 36
16 G.P.G. COMPANY Ndértimi i ndértesave, Punime inxhinjerike 40 36
17 HAKI SINANI Tregtia e materialeve té ndértimit dhe pajisjeve hidrosanitare 32 35
18 BILA&CO Tregtia e materialeve té ndgrtimit dhe pajisjeve hidrosanitare 37 3
19 ALB-BUILDING Ndgrtimi i ndértesave, Punime inxhinjerike 2 33
20 AGIKONS Ndértimi i ndértesave, Punime inxhinjerike 43 33
21 INCSPA. NDERTIMI-Punime inxhinjerike P 32
22 ORION Ndgrtimi i ndértesave, Punime inxhinjerike 17 30
23 KONTAKT SHPK Ndértimi i ndértesave 34 30
24 NOVA CONSTRUCTION GROUP Ndértimi i ndértesave, Punime inxhinjerike 21 29
25 GJOKAS7 NDERTIMI-Punime inxhinjerike 26 28
26 PARK CONSTRUCTION ALBANIA Ndgrtimi i ndértesave, Punime inthinjerike 2 2
21 KASTRATI CONSTRUCTION Ndértimi i ndrtesave, Punime inxhinjerike 23 26
28 ALESIO-2014 Ndértimi i ndértesave, Punime inxhinjerike 26 26
29 DENISA Tregtimi i léndgs drusore dhe materialeve & ndértimit 28 26
30 S&DINVEST Ndértim, Menaxhimi dhe administrimi i prongs 3 214
31 DELTA Tregtia e materialeve t& ndrtimit dhe pajisieve hidrosanitare 3 %
32 GECl Ndértimi i ndértesave, Punime inxhinjerike, hoteleri 2 214
33 ANTE-GROUP Ndrtimi i ndrtesave, Punime inxhinjerike 14 23
K i Ndgrtimi i ndrtesave, Punime inxhinjerike 19 P/
35 ARLIS - NDERTIM Ndrtimi i ndértesave, Punime inxhinjerike 53 Al
36 ALBANIAN HIGHWAY CONCESSION Punime inxhinjerike, zbatim koncesioni mirémbaitjes Durrés-Kukés 2 2
37 PROGEEN Ndértimi i ndrtesave, Punime inxhinjerike 19 2

Burimi; KB, tatimet

* Kursi 1 euro=103 lek

Renditja e kompanive mé t€ médha té tregtimit té automjeteve sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 PORSCHE ALBANIA SH.P.K Tregtia e automjeteve dhe pjeséve t& kémbimit 2 45
2 ALBANIA MOTOR COMPANY Tregtia e automjeteve dhe pieséve tg kémbimit 37 39
3 MEKTRIN MOTORS Tregtia e automjeteve dhe pjeséve t& kémbimit 30 37
4 AUTO STAR ALBANIA Tregtia e automjeteve dhe pjeséve té kembimit PA] 30
5  KADU Tregtia e automjeteve dhe pjeséve t8 kémbimit 26 30
6 AUTO-PASION Tregtia e automjeteve dhe pjeséve té kembimit 23 2
7 TYRES GROUP ALBANIA Tregtia e pjeséve dhe aksesoréve té automjeteve 16 25

Burimi; OKB, tatimet

* Kursi 1 euro=103 lek




Renditja e kompanive mé t€ médha té tregtimit me shumicé e pakicé t€ ushqimeve, sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 INTER DISTRIBUTION SERVICES Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 172 188
2 AGNA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 17 154
3 PHILIP MORRIS ALBANIA SHPK Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 132 146
4 ALFASHA. Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 119 124
5 SPAR ALBANIA Tregtia me pakicé e produkteve ushgimore né dygane & specializuara 91 104
6 EDUART 2010 Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 98 103
7 TOBACCO HOLDING GROUP Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 91 101
8  MARKETING & DISTRIBUTION Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 82 88
9 ALBANIAN DISTRIBUTION & DEVELOPMENT Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 58 60
10 BRITISH AMERICAN TOBACCO-ALBANIA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 52 59
11 ELKASA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 53 56
12 FERRA&CO Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 46 4
13 CONAD ALBANIA Tregtia me pakicé e produkteve ushgimore né dygane té specializuara L) 40
14 CONAD FOOD TRADE Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 34 38
15 DIAMBE Tregtia me pakicé e produkteve ushgimore né dygane té specializuara 21 37
16 HYSEN XHANGOLI Tregtia me pakicé e produkteve ushgimore né dygane t8 specializuara 2 3
17 TEUTA DURRES Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 2 33
18 ECOMARKET FOOD Tregtia me pakicé e produkteve ushgimore né dygane té specializuara 31 33
19 BMSHPK Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 28 32
20 ZENIDISTRIBUTION 2020 Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 33 30
21 TIRANA CASH & CARRY Tregtia me shumicé e produkteve ushgimore 28 P
22 INTERLOGISTIC Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 28 29
23 INTER TRADE & DISTRIBUTION Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 24 28
24 INTERBRANDS Tregtia me shumic e produkteve ushgimore, pijeve dhe duhanit 2 25
25 EXTRAMARKET Tregtia me pakicé e produkteve ushgimore, pije duhan dygane té specializuara 2 25
26 KOSMONTE FOODS TIRANA Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 24 25
21 BALKAN MONARK TRADE Tregtia me shumicé e produkteve ushgimore, pijeve dhe duhanit 2 2

Burimi; KB, tatimet

* Kursi 1 euro=103 lek

Renditja e bankave sipas xhiros (mln euro*)

Emri subjektit 2022 2023
1 BANKA KOMBETARE TREGTARE 169 211
2 RAIFFEISEN BANK SH.A 121 166
3 BANKA CREDINS 139 163
4 BANKA OTP ALBANIA 10 108
5 INTESA SANPAOLO BANK ALBANIA 66 90
6 BANKA AMERIKANE E INVESTIMEVE SHA 45 68
7 BANKAE TIRANES 46 66
8 UNION BANK SHA 43 52
9 BANKAE PARE E INVESTIMEVE-ALBANIA/ FIRST INVESTMENT BANK- ALBANIA % 3%
10 PROCREDIT BANK 17 2

Burimi; KB, tatimet

* Kursi 1 euro=103 lek




Renditja e kompanive mé t&€ médha té telekomunikacionit, sipas xhitos (mln euro¥)

Emri subjektit 2022 2023
1 INFO-TELECOM Telekomunikacione té tjera 276 176
2 VODAFONE ALBANIA Telekomunikacioni 167 175
3 ONEALBANIA Telekomunikacioni 93 17

Burimi; OKB, tatimet

Renditja e kompanive mé t€ médha té sigurimevesipas xhiros (mln euro*)

* Kursi 1 euro=103 lek

Emri subjekit 2022 2023
1 SIGAL UNIQA Group AUSTRIA Aktivitete sigururese dhe t8 fondeve té pensioneve 52 54
2 ABSIG Aktivitete sigururese dhe té fondeve té pensioneve 30 35
3 EUROSIG SHA Aktivitete sigururese dhe t& fondeve té pensioneve 26 3
4 SIGMA VIENNA INSURANCE GROUP Aktivitete sigururese dhe té fondeve té pensioneve 2 30
5 INTERSIG VIENNA INSURANCE GROUP Aktivitete sigururese dhe té fondeve té pensioneve 2 PA]

Burimi; QKB, tatimet

* Kursi 1 euro=103 lek




Renditja e 100 kompanive mé té médha sipas qarkullimit vjetor, 2023, Slloveni (euro)

Emri Vendi Total revenues
1 PETROLD.D., LJUBLJANA LJUBLJANA 5587814196
2 BELEKTRON D.0.0. LJUBLJANA 3305 993 250
3 GEN,D.0.0. KRSKO 2 960 536 584
4 GORENJE, D.0.0. VELENJE 2550 426 000
5 KRKA, D.D., NOVO MESTO NOVO MESTO 1720925 000
6 LEKD.D. LJUBLJANA 1649 043 301
7 MERCATORD.0.0. LJUBLJANA 1320085 570
8  IMPOLD.0.. SLOVENSKA BI... 1023 463 705
9  MOL&INAD... KOPER - CAPO... 875788 187
10 REVOZD.D. NOVO MESTO 830 842 000
11 NLBD.D. LJUBLJANA 814577 000
12 TELEKOM SLOVENIJE, D.D. LJUBLJANA 616 808 000
13 ADRIA MOBIL, D.0.0. NOVO MESTO NOVO MESTO 601932 621
14 GEND.0.0. KRSKO 562 156 271
15 PORSCHE SLOVENIJA, D.0.0. LJUBLJANA 557 295 440
16 DARSDD. CELJE 546 004 108
17 GA ADRIATIC D.0.0. LJUBLJANA 536 474 000
18 OTP BANKA D.D. LJUBLJANA 505 696 000
19 KEMOFARMACIJA D.D. LJUBLJANA 489220016
20  SALUS, VELETRGOVINA, D.0.0. LJUBLJANA 485635 291
21 ECED.0.. CELJE 483 385 151
22 SANDOZD.D. LJUBLJANA 448787000
23 BSH HISNI APARATI D.0.0. NAZARJE NAZARJE 415881575
24 LTHCASTINGS D.0.0. SKOFJA LOKA 397587 807
25  ENERGIJA PLUS D.0.0. MARIBOR 392075 909
26 TOBACNA GROSIST, D.0.0. LJUBLJANA - .. 384 639 861
27 HELLA SATURNUS SLOVENIJA D.0.0. LJUBLJANA 365315114
28 ORBICOD.0.0. LJUBLJANA 348568 189
29 TALUM D.D. KIDRICEVO KIDRICEVO 343 883 244
30  NOVARTIS D.0.. LJUBLJANA 339 766 000
31 MOL SLOVENIJA D.0.0. MURSKA SOBOT... 324 309 569
32 PORSCHE INTER AUTO D.0.0. LJUBLJANA 322 830 052
33 LUKA KOPER, D.D. KOPER - CAPO... 320 989 188
34 TELEMACH SLOVENIJA D.0.0. LJUBLJANA - .. 307531060
35  GOODYEAR SLOVENIJA, D.0.0. KRANJ 301712 363
36 INTERENERGO D.0.0. LJUBLJANA 297083019
37 EUROSPIN EKO, D.0.0. RENCE 289 304 052
38 ENERGETIKA LJUBLJANA, D.0.0. LJUBLJANA 279 669 200
39 PERUTNINA PTUJ D.0.0. PTUJ 279579 849
40 TABDD. MEZICA 271617 455
41 MERKUR TRGOVINA, D.0.0. NAKLO 247137 000
42 CARTHAGO D.0.0. ODRANCI 245132 238
43 A1 SLOVENIJA, D.D. LJUBLJANA 244 237 250
44 LJUBLJANSKE MLEKARNE D.0.0. LJUBLJANA 244228513
45 SHELL ADRIA D.0.0. LJUBLJANA 240 985 682
46 PALFINGER D.0.0. MARIBOR 240 556 023
47 KOLEKTOR KOLING D.0.0. IDRIJA 240 397 985
48 NEKD.0.0. KRSKO 239991197
49 KOLEKTOR ETRA D.0.0. LJUBLJANA - .. 236 541503
50  JAGROS, D.0.0. ROGASKA SLAT... 232053 337




Emri Vendi Total revenues
51  ATLANTIC DROGA KOLINSKA D.0.0. LJUBLJANA 229543313
52 KOVINTRADE D.D. CELJE CELJE 228 108 845
53 KNAUF INSULATION, D.0.0., SKOFJA LO... SKOFJA LOKA 225586 719
54 S7-INFRASTRUKTURA, D.0.0. LJUBLJANA 225 239431
55  SKBD.D. LJUBLJANA 225 221 000
56 RIKO, D.0.0. LJUBLJANA 221077009
57 AKRAPOVIC D.D. IVANCNA GORI... 219 884 946
58 CIMOSD.D. KOPER - CAPO... 219822 087
59 PIVOVARNA LASKO UNION D.0.0. LJUBLJANA 219584 982
60  UNIORD.D. ZRECE 208968 311
61  DOMEL D.0.0. ZELEZNIKI 207431740
62 SZ- TOVORNI PROMET, D.0.0. LJUBLJANA 199 402 301
63  LEKARNA LJUBLJANA LJUBLJANA 194172 157
64 TPV AUTOMOTIVE D.0.0. BREZICE 191 643 448
65 BAYERD.0.0. LJUBLJANA 189 479 562
66 VALIANT D.0.0. LJUBLJANA 185017 608
67  CINKARNA CELJE, D.D. CELJE 184730916
68  BANKA INTESA SANPAOLO D.D. KOPER - CAPO... 178193000
69 E3 D.00. NOVA GORICA 177 852 354
70 DM DROGERIE MARKT D.0.0. LJUBLJANA 170217 426
71 DANFOSS TRATA, D.0.0. LJUBLJANA - .. 164 886 110
72 Si-POTNISKI PROMET, D.0.0. LJUBLJANA 164 197 104
73 ATLANTIC TRADE D.0.0., LJUBLJANA LJUBLJANA 162 361 661
74 MUELLER DROGERIJA D.0.0. LJUBLJANA 160 131026
75 ETI,D.00. ZLAKE 158 645 455
76 HSPLUSD.0.0. TRZIN 157 412 304
77 MMKOLICEVO D.0.0. DOMZALE 157 206 000
78 STORE STEEL D.0.0. STORE 152776 850
79 ELEKTRICNI FINANCNI TIM D.0.0. LJUBLJANA 149 969 557
80  HIT D.D. NOVA GORICA NOVA GORICA 149 854 427
81  ELRAD ELECTRONICS D.0.0. GORNJA RADGO... 149 141 642
82 INCOMD.0.0. AJDOVSCINA 141 420 951
83 SCANIA SLOVENIJA D.0.0. LJUBLJANA 140 858 358
84 ISKRA, D.0.0. LJUBLJANA 139 894 460
85 ALPACEM CEMENT, D.D. DESKLE 139103 950
86  MEDIS, D.0.0. LJUBLJANA - .. 138 459 818
87  IMPOL PCP D.0.0. SLOVENSKA BI... 135736 122
88 SZ-VIT,D.0.0. LJUBLJANA 133499 046
89  RASTODER, D.0.0. LJUBLJANA 129 883 501
90 FILCD.0.0. SKOFJA LOKA 129789 377
91 INTEREUROPA D.D. KOPER - CAPO... 129293519
92 KONTRON, D.0.0. KRANJ 127142000
93 SPORTNA LOTERIJA D.D. LJUBLJANA 125 484 706
94  FOTONAD.0.0. LJUBLJANA 124 905 974
95  SUROVINA D.0.0. MARIBOR 122 942 068
96  ELEKTRO LJUBLJANA D.D. LJUBLJANA 121992829
97  POMGRAD D.D. MURSKA SOBOT... 120983517
98 GBD.D. KRANJ KRANJ 119600 000
99 MIMOVRSTE D.0.0. LJUBLJANA 119 468 868
100  KAPITALSKA DRUZBA, D.D. LJUBLJANA 118 593 245




Renditja e 100 kompanive mé té médha sipas qarkullimit vjetot, 2023, Kroaci (euro)

Emri Vendi Total revenues
1 INADD. ZAGREB 3870254 742
2 HEPD.D. ZAGREB 3661670249
3 PRVO PLINARSKO DRUSTV0 D.0.0. VUKOVAR 3501536 281
4 KONZUM PLUS D.0.0. ZAGREB 1877547 048
5  HEP-PROIZVODNJA D.0.0. ZAGREB 1716938 122
6  MET CROATIA ENERGY TRADE D.0.0. ZAGREB 1239301197
7 LIDL HRVATSKA D.0.0. K.D. VELIKA GORIC... 1192549 937
8  PETROLD.0.0. ZAGREB 1185555214
9  SPARHRVATSKA D.0.0. ZAGREB 988 041505
10 HEP ELEKTRA D.0.0. ZAGREB 894 872 001
11 PLODINED. D. RIJEKA 889 978 356
12 HTD.D. ZAGREB 883 269 559
13 KAUFLAND HRVATSKA K.D. ZAGREB 738 329 906
14 MEDIKA, D.D. ZAGREB 730325770
15 PLIVA HRVATSKA D.0.0. ZAGREB 730116 280
16 ORBICO D.0.0. ZAGREB 674 963 827
17 STUDENAC D.0.0. omis 659 100 440
18 TOMMY D.0.0. SPLIT 611658 914
19 MVM CEENERGY CROATIA D.0.0. ZAGREB 607 935 696
20  PHILIP MORRIS ZAGREB D.0.0. ZAGREB 588 598 610
21 HEP-OPERATOR DISTRIBUCIJSKOG SUSTAV... ZAGREB 537 389 465
22 ATHRVATSKAD.0.0. ZAGREB 531738 403
23 PORSCHE CROATIA D.0.0. ZAGREB 522 929 664
24 VINDIJA D.D. VARAZDIN VARAZDIN 473505 820
25  PEVEXD.D. SESVETE 446104 945
26 HRVATSKE AUTOCESTE D.0.0. ZAGREB 438 880 636
27 HSD.0.. ZAGREB 415406 143
28 OKTAL PHARMA D.0.0. ZAGREB 403 356 880
29  PHOENIX FARMACIJA D.0.0. ZAGREB 376936 244
30  DM-DROGERIE MARKT D.0.0. ZAGREB 373215973
31 HOPSD.D. ZAGREB 367 488 698
32 PODRAVKAD.D. KOPRIVNICA 359 395 263
33 DUKATD.D. ZAGREB 352943 113
34 METRO CASH & CARRY, D.0.0. ZAGREB 348 844 072
35  MEDICAL INTERTRADE D.0.0. SVETA NEDJEL... 339766 424
36 M SAN GRUPA D.0.0. DUGO SELO 339121848
37 PORSCHE INTER AUT0 D.0.0. ZAGREB 336 440 162
38 MESNA INDUSTRIJA BRACA PIVAC D.0.0. VRGORAC 334317 946
39 KONCAR - DISTRIBUTIVNI | SPECIJALNI... ZAGREB 328 601502
40  PIK VRBOVEC PLUS D.0.0. VRBOVEC 327586 379
41 7IT0D.0.0. 0SIJEK 326 552 311
42 AGS HRVATSKA D.0.0. ZAGREB 322130976
43 ZAGREBACKI HOLDING D.0.0. ZAGREB 319 839 675
44 GRADSKA PLINARA ZAGREB-OPSKRBA D.0.... ZAGREB 311737417
45 HRVATSKE CESTE D.0.0. ZAGREB 310 143 566
46 MULLER TRGOVINA ZAGREB D.0.0. ZAGREB 305180813
47 VALAMARRIVIERA D.D. POREC (PAREN... 299 488 406
48 TIFOND.0.0. ZAGREB 297 298 600
49 TISAK PLUS D.0.0. ZAGREB 295730 926
50  ATLANTIC TRADE D.0.0. ZAGREB 292 358 708




Emri Vendi Total revenues

51 PPKDD. KARLOVAC 289 147 656
52 TELEMACH HRVATSKA D.0.0. ZAGREB 278534 097
53 KTCD.D. KRIZEVCI 217710612
5 HPDD. VELIKA GORIC... 269 752 413
55 GA CROATIAD.0.0. ZAGREB 269 658 660
56 GEN-I HRVATSKA D.0.0. ZAGREB 267775 321
57 KAMGRAD D.0.0. ZAGREB 264 648 331
58  CROATIA AIRLINES D.D. ZAGREB 261821972
59 LUKOIL CROATIA D.0.0. ZAGREB 251653776
60  BELJEPLUS D.0.0. DARDA 246 972 855
61  BAUHAUS-ZAGREB, K.. ZAGREB 244 442 308
62  PBZCARDD.0.0. ZAGREB 243 556 572
63 ALUFLEXPACK NOVID.0.0. ZADAR 243 205 761
64  ERICSSON NIKOLA TESLA D.D. ZAGREB 239 258 171
65  TANKERSKA PLOVIDBA D.D. ZADAR 237277913
66 MAISTRAD.D. ROVINJ (ROVI... 230 181 345
67  HEP-PLIN D.0.0. OSIJEK 228727 338
68  ITXHRVATSKA D.0.0. ZAGREB 225015390
69  E.ON ENERGIJA D.0.0. ZAGREB 220621 885
70 ENNA OPSKRBA D.0.0. VUKOVAR 217278 254
71 CORAL CROATIAD.0.0. ZAGREB 217270123
72 STRABAG D.0.0. ZAGREB 216999 359
73 FIBISD.0.0. ZAGREB 216931900
74 PLAVA LAGUNAD.D. POREC (PAREN... 214610 398
75 KOKAD.0.0. VARAZDIN 214425 085
76 CEMEX HRVATSKA D.D. KASTEL SUCLR... 212832576
77 VETROPACK STRAZA D.D. HUM NA SUTLI 211767978
78 COCA-COLA HBC HRVATSKA D.0.0. ZAGREB 210734 049
79 ZAGREBACKI ELEKTRICNI TRAMVAJ D.0.0.. ZAGREB 207 829 685
80  INTER CARS D.0.0. ZAGREB 20320172
81  SUPER SPORT D.0.0. ZAGREB 203109 774
82 CE-ZA-RD.0.0. ZAGREB 202 699 896
83  JAMNICA PLUS D.0.0. ZAGREB 201372713
84  KONCAR-ENERGETSKI TRANSFORMATORI, D... ZAGREB 201101 047
85  STARIMPORT D.0.0. ZAGREB 199 872 321
86 HZINFRASTRUKTURA D.0.0. ZAGREB 199 206 032
87  ZAGREBACKA PIVOVARA D.0.0. ZAGREB 199 102 437
88  KLIMAOPREMA D.0.0. SAMOBOR 197 986 284
89  D.TRADING D.0.0. ZAGREB 197 350 344
90 ADRIAOILD.O.0. KASTAV 187887 175
91 GLOBALNA HRANA D.0.0. ZAGREB 187 886 080
92 TDRD.0.0. ROVINJ (ROVI... 185273 969
93 LESNINAH.D.0.0. ZAGREB 183 267 985
94 JTINTERNATIONAL ZAGREB D.0.0. ZAGREB 181842519
95  LEDOPLUS D.0.0. ZAGREB 179291 285
96 NARODNI TRGOVACKI LANAC D.0.0. SESVETE 178 339 054
97  TRGOVINA KRKD. D. MALINSKA 176 385 691
98 ENNAFRUIT D.0.0. DUGO SELO 170786 982
99 KRASD.D. ZAGREB 167 235 065

100 JADROLINIJA RIJEKA 166 867 326




Renditja e 100 kompanive mé té médha sipas qarkullimit vjetor, 2023, Serbi (euro)

Emri Vendi Total revenues
1 EPSADBEOGRAD BEOGRAD 4382 806 039
2 NISAD.NOVI SAD NOVI SAD 3437229 037
3 JP SRBIJAGAS NOVI SAD NOVI SAD 1552576 474
4 TELEKOM SRBIJA A.D., BEOGRAD BEOGRAD 1424 208 257
5 DELHAIZE SERBIA DOO BEOGRAD NOVI BEOGRAD 1353002 602
6  SERBIA ZIJIN MINING D.0.0. BRESTOVAC 1161754 267
7 TIGAR TYRES DOO PIROT 1101139 035
8  SERBIA ZIJIN COPPER DOO BOR 1098482 714
9 YUGOROSGAZ AD BEOGRAD BEOGRAD 1005 090 596
10 ELEKTRODISTRIBUCIJA SRBIJE D.0.0. B... NOVI BEOGRAD 997657913
11 LIDL SRBIJA KD NOVA PAZOVA 890914574
12 MERCATOR-S D00 NOVI BEOGRAD 885 741 766
13 HBIS GROUP SERBIA IRON & STEEL D.0.... NOVI BEOGRAD 838 767 556
14 NELT CO. DOO BEOGRAD DOBANOVCI 822 248 662
15 MERCATA VT D00 NOVI SAD 737918415
16 AIR SERBIA A.D. BEOGRAD NOVI BEOGRAD 718459 765
17 CHINA RAILWAY INTERNATIONAL CO., LT... BEOGRAD 611814102
18 PHOENIX PHARMA DOO BEOGRAD BEOGRAD 593508 125
19 MOL SERBIA D.0.0. BEOGRAD NOVI BEOGRAD 582 610483
20 JP PUTEVI SRBIJE BEOGRAD 548 143 457
21 KNEZ PETROL DOO ZEMUN BEOGRAD 521567 314
22 YETTELD.0.0. NOVI BEOGRAD 519 055 274
23 HEMOFARM AD VRSAC VRSAC 512435 615
24 ZF SERBIA D.0.0. PANCEVO 512 100 958
25 DOO VIMEKSIM SRB NOVI SAD 505 545 118
26 HENKEL SRBIJA DOO BEOGRAD BEOGRAD-VOZD... 500 244 765
27 ROBERT BOSCH DOO BEOGRAD NOVI BEOGRAD 480191203
28 COCA-COLA HBC - SRBIJA DOO ZEMUN ZEMUN 445120 944
29 CENTROSINERGIJA NOVI BEOGRAD 430426 009
30  OMV SRBIJA DOO BEOGRAD NOVI BEOGRAD 421115617
31 LEONI WIRING SYSTEMS SOUTHEAST DOO ... PROKUPLJE 415803726
32 YURA CORPORATION DOO RACA RACA 412439011
33 LUKOIL SRBIJA D.0.0. BEOGRAD NOVI BEOGRAD 399 978 365
34 A1 SRBIJAD.0.0. BEOGRAD NOVI BEOGRAD 391162539
35  EMS AD BEOGRAD BEOGRAD 368 271677
36 SCM POWER D.0.0. BEOGRAD BEOGRAD 362 609 749
37 BECHTEL ENKA UK LIMITED OGRANAK BEO... BEOGRAD 361647 255
38 GORENJE DOO VALJEVO VALJEVO 332393 327
39 MILSPED DOO BEOGRAD NOVI BEOGRAD 331862107
40 UNIVEREXPORT DOO NOVI SAD NOVI SAD 325878393
41 COMTRADE DISTRIBUTION D.0.0. BEOGRA... NOVI BEOGRAD 322 699 565
42 VEGA DOO VALJEVO VALJEVO 308291135
43 METRO CASH & CARRY DOO BEOGRAD BEOGRAD 305 887 866
44 JP POSTA SRBIJE BEOGRAD BEOGRAD 301488 508
45  DELTA AGRAR D00 NOVI BEOGRAD 292 626 724
46 JKP BEOGRADSKE ELEKTRANE BEOGRAD NOVI BEOGRAD 287 706 806
47  BEOGRAD NA VODI D.0.0. BEOGRAD 279400 266
48 AMAN DOO BEOGRAD, SURCIN SURCIN 275 387 284
49 PHILIP MORRIS OPERATIONS A.D. NIS NI 275082079
50 HIP-PETROHEMIJA DOO PANCEVO PANCEVO 272 930 905




Emri Vendi Total revenues
51  SBBDOO BEOGRAD BEOGRAD-VOZD... 271628548
52 AGROMARKET DOO KRAGUJEVAC KRAGUJEVAC 264 777 941
53 ATLANTIC BRANDS DOO BEOGRAD BEOGRAD-VOZD... 263 380 050
54  GEN-ID00 BEOGRAD NOVI BEOGRAD 262 239095
55 ELIXIR ZORKA - MINERALNA DUBRIVA DO... SABAC 260 149 692
56 TETRA PAK PRODUCTION DOO BEOGRAD NOVI BEOGRAD 259 203 226
57 ADIMLEK PADINSKA SKE... 259 026 249
58 JOHNSON ELECTRIC DOO NIS NIS 256 945 099
59 ELIXIR PRAHOVO DOO PRAHOVO 251724 867
60  STARIMPORT D.0.0. NOVI BEOGRAD 245 818 294
61  APOTEKARSKA USTANOVA LILLY DROGERIE BEOGRAD-RAKO... 245515 316
62 VALJAONICA BAKRA SEVOJNO AD SEVOINO SEVOJNO 239405 805
63  GRUNDFOS SRBIJA DOO INDIJA 238013 206
64  METALFER STEEL MILL DOO SREMSKA MIT... SREMSKA MITR... 237 756 041
65  PTP DIS DOO KRNJEVO KRNJEVO 236503 746
66 SUNOKO DOO NOVI SAD NOVI SAD 226977 726
67  AZVIRT OGRANAK BEOGRAD NOVI BEOGRAD 226 505 052
68 DM DROGERIE MARKT DOO BEOGRAD BEOGRAD 221728 058
69  MINTH AUTOMOTIVE EUROPE DOO LOZNICA 221721828
70 CHINA CIVIL ENGINEERING CONSTRUCTIO... ZEMUN 216196 501
71 APTIV MOBILITY SERVICES DOO NOVI SAD 214 842 409
72 MEI TA EUROPE D.0.0. BARIC 214794 651
73 BALL PAKOVANJA EVROPA BEQGRAD, D.0.... ZEMUN 213999 430
74 EKO SERBIA AD BEOGRAD (NOVI BEOGRAD... BEOGRAD 208702 217
75  GEBIDOO PO CANTAVIR CANTAVIR 208 591 254
76 APOTEKARSKA USTANOVA “BENU” BEOGRAD-CUKA... 204791826
77 MOZZART DOO BEOGRAD (PALILULA) BEOGRAD 200 239 934
78 FARMINA PET FOODS DOO INBIJA INDIJA 199 878 923
79 IMMATIJEVIC DOO NOVI SAD NOVI SAD 199 600 900
80  MILLENNIUM TEAM DOO BEOGRAD BEOGRAD 195 993 683
81  JTINTERNATIONAL AD SENTA SENTA 193 600 501
82 BELGRADE AIRPORT D.0.0. BEOGRAD 192501073
83 AGROGLOBE DOO NOVI SAD NOVI SAD 191 378 005
84 SOJAPROTEIN DOO BECEJ BECEJ 191342716
85 GSP BEOGRAD 189 939 253
86  STAMPA SISTEM DOO BEOGRAD NOVI BEOGRAD 189 495 399
87 D00 GOMEX ZRENJANIN ZRENJANIN 189 426 416
88 SPORT VISION DOO BEOGRAD NOVI BEOGRAD 186 206 085
89  FARMALOGIST DOO BEOGRAD BEOGRAD 185 542 003
90 ITX RS DOO BEOGRAD NOVI BEOGRAD 184 231009
91 JINSHAN CONSTRUCTION D.0.0. BOR BOR 182 928 294
92 GASTRANS D.0.0. NOVI SAD NOVI SAD 180 734 747
93 COFICAB SERBIA D.0.0. DEC 179566 729
94 TRNAVA PROMET D00 KRAGUJEVAC KRAGUJEVAC 178 035 967
95  LAFARGE BFC SRBIJA D00 BEOCIN BEOCIN 175 993 555
96  PREDUZECE AUTO CACAK DOO KONJEVICI,... CACAK 170218129
97  INGRAM MICRO DOO BEOGRAD NOVI BEOGRAD 168 204 580
98 DIJAMANT D00 ZRENJANIN ZRENJANIN 166 748 835
99 PORSCHE SCG DOO BEOGRAD BEOGRAD 166 660 693
100  VICTORIAOIL DOO SID SID 165913 366




Renditja e 100 kompanive mé t€ médha sipas qatkullimit vjetor, 2023, Bosnjé Hercegoviné (euro)

Emri Vendi Total revenues

1 “BINGO"D.0.0.TUZLA TUZLA 996 516 406

2 "HOLDINA”" D.0.0 .SARAJEVO SARAJEVO 705 260 849

3 JPELEKTROPRIVREDA BIH D.D. - SARA... SARAJEVO 596 118 301

4 MH"ERS" MP A.D. TREBINJE TREBINJE 589 014 451

5 “OPTIMA GRUPA" D.0.0. BANJA LUKA BANJA LUKA 485811 241

6  “HIFA-OIL" D.0.0. TESANJ TESANJ 389 141931

7 “TELEKOM SRPSKE" A.D. BANJA LUKA; "... BANJA LUKA 389 046 417

8  "HIFA- PETROL" D.0.0. SARAJEVO SARAJEVO 376477774

9 “BOREAS” D.0.0. KRESEVO KRESEVO 376 136 965

10 ARCELORMITTAL ZENICA, D.0.0. ZENICA 374686 133
11 G-PETROL D.0.0. SARAJEVO SARAJEVO 330037 372
12 PHILIP MORRIS BH D.0.0. SARAJEVO SARAJEVO 295098 491
13 “TROPIC MALOPRODAJA" D.0.0. BANJA L... BANJA LUKA 286 452 726
14 “BH TELECOM" D.D. SARAJEVO SARAJEVO 271 246 697
15 “ANTUNOVIC AGS” D.0.0. ORASJE ORASJE 269210179
16 “KONZUM" D.0.0. SARAJEVO SARAJEVO 252 069 244
17 JP “ELEKTROPRIVREDA HZ HB" D.D. MOS... MOSTAR 237 742521
18 “ALFA GLOBAL" D.0.0., BRCKO DISTRIK... BRCKO 233158 680
19 “GLOBAL ISPAT KIL" D.0.0. LUKAVAC LUKAVAC 230 343 385
20  ATACOD.0.0. MOSTAR MOSTAR 226 325 264
21 "SSL"D.0.0. LUKAVAC LUKAVAC 206 467 418
22 VIOLETA D.0.0. GRUDE GRUDE 205 457 994
23 "HERCEGOVINALIJEK" D.0.0. MOSTAR MOSTAR 203981 294
24 "ORBICO” D.0.0. SARAJEVO ILIDZA 189583 487
25 GEN-D.0.0. SARAJEVO SARAJEVO 182799443
26 "FIS"D.0.0.VITEZ VITEZ 182290 261
27 "ALUMINA" DOO ZVORNIK 178 342 131
28 "FRUCTA-TRADE" D.0.0. DERVENTA DERVENTA 174 893 305
29 "KOMERC-MALI" D.0.0. PRNJAVOR PRNJAVOR 174 265 557
30 “PETROL BH OIL COMPANY” D.0.0. SARA... SARAJEVO 172 474 276
31 "NELT"D.0.0. ISTOCNO SARAJEVO ISTOCNO SARA... 172 366 966
32 TTKABELI D.0.0. SIROKI BRIJEG SIROKI BRIJE... 172330033
33 DM DROGERIE MARKT D.0.0. SARAJEVO LIDZA 169777379
34 ALUMINIJ INDUSTRIES D.0.0. | ALUMIN... MOSTAR 169070 003
35 JZU UNIVERZITETSKI KLINICKI CENTAR ... BANJA LUKA 168 722 052
36 “NESTRO PETROL” A.D. BANJA LUKA BANJA LUKA 157 457 717
37 KLINICKI CENTAR UNIVERZITETA U SARA... SARAJEVO 153409 436
38 "SPORT VISION" D.0.0. BIJELJINA BIJELJINA 148 459 145
39 PORSCHE BH D.0.0. SARAJEVO SARAJEVO 146 336 203
40 "MADI" D.0.0. TESANJ TESANJ 142 269 953
41 "BELAMIONIX" D.0.0., BRCKD BRCKO 141148 676
42 "ELEKTRANE STANARI” D.0.0. STANARI STANARI 140 685 088
43 "EURD - ASFALT" D.0.0. SARAJEVO SARAJEVO 139819438
44 “LEBURIC-KOMERC" D.0.0. PRNJAVOR PRNJAVOR 133900 609
45 JPS “SUME REPUBLIKE SRPSKE” A.D. SO... SOKOLAC 126 607 901
48 FEALD.0.0. SIROKI BRIJEG SIROKI BRIJE... 124030932
47 "ROBOT GENERAL TRADING €0 D.0.0. S... SARAJEVO 123107 387
48  ENERGOPETROL D.D. SARAJEVO SARAJEVO 107 421 271
49 JPHTD.D. MOSTAR MOSTAR 106932 114
50 NIS PETROL DOO BANJA LUKA BANJA LUKA 106 433437




Emri Vendi Total revenues

51 CCHBC B-H D.0.0. SARAJEVO SARAJEVO 106 377918
52 “BIMAL" D.D. BRCKO DISTRIKT BIH BRCKD 106 202 275
53 “NESKOVIC" D.0.0. BIJELJINA BIJELJINA 104531 073
54 “AKOVA IMPEX” D.0.0. SARAJEVO SARAJEVO 101 868 899
55 MJESOVITI HOLDING “ERS” - MP A.D.T... UGLJEVIK 101638 823
56 ENERGOINVEST D.D. - SARAJEVO SARAJEVO 100 729 621
57 MIVIKOD.0.0.POSUSJE POSUSJE 96535 204
58 BOSNALIJEK D.D. SARAJEVO 95772016
59 PHOENIX D.0.0. BIJELJINA BIJELJINA 95429 392
60  D.0.0."SUPER-PETROL” BANJA LUKA BANJA LUKA 95214530
61  “INTEGRAL INZENJERING” A.D. LAKTASI LAKTASI 94428 381
62 AXPOBHD.0.0. MOSTAR 94185 759
63 MEPAS D.0.0. SIROKI BRIJEG SIROKI BRIJE... 94032 225
64 MJESOVITI HOLDING “ERS”, MP A.D. TR... GACKOD 92084 417
65  “AS"D.0.0. JELAH-TESANJ JELAH 91090 230
66 HSEBHD.0.0. SARAJEVO 89,876 751
67  JZU UKC TUZLA TUZLA 87 267 185
68 SKBMOSTAR MOSTAR 85 952 859
69 JP “PUTEVIRS” D.0.0. BANJA LUKA BANJA LUKA 85674 314
70 MCID.0.0. SIROKI BRIJEG SIROKI BRIJE... 83753 644
71 ITXBHD.0.. SARAJEVO 83 686 435
72 NATRON-HAYAT D.0.0. MAGLAJ MAGLAJ 82 048 799
73 0DS “ELEKTROKRAJINA" A. D. BANJA LU... BANJA LUKA 80814 308
74 “MGM FARM” D.0.0. KAKANJ KAKANJ 80761819
75  “AGRAGOLD” D.0.0., BREKO DISTRIKT B... BRCKO 80 580 353
76 JP “AUTOPUTEVIRS” D.0.0. BANJA LUK.. BANJA LUKA 80325 223
77 “RAFINERIJA NAFTE BROD" A.D MODIFIK... BROD 80 132 248
78 RMU “BANOVICI” D.D. BANOVICI BANOVICI 78883911
79 “YIMOR" D.0.0. DOMALJEVAC DOMALJEVAC 78872230
80  JP AUTOCESTEF BIH, D.0.0. MOSTAR MOSTAR 77428793
81 UTD “BEST” D.0.0. TRAVNIK TRAVNIK 76150 977
82 LUKAS TP NAKIC D.0.0. SIROKI BRIJEG SIROKI BRIJE... 75 887 498
83 “TMD GROUP” D.0.0. GRADACAC GRADACAC 75 358 366
84 BROVIS D.D. VISOKO VISOKO 75164 538
85  GRAFOTISAK D.0.0. GRUDE GRUDE 74771784
86 “GOLIC-TRADE" D.0.0. GRADISKA GRADISKA 74237153
87 JP ZFBIH D.0.0. SARAJEVO SARAJEVO 74149557
88 “ELEKTROPRENOS- ELEKTROPRIJENOS BOS... BANJA LUKA 73977751
89 TEMA RETAILBAD.0.0. SARAJEVO 73973000
90 KJKP “SARAJEVOGAS” D.0.0. SARAJEVD SARAJEVO 73662314
91 “MLIJEKOPRODUKT” D.0.0. KOZARSKA DU... KOZARSKA DUB... 73623721
92 “MARKET AS" D.0.0. BANJA LUKA 73574913
93 HM CEMENT BIH D.D. KAKANJ KAKANJ 73462 243
94 COMTRADE DISTRIBUTION D.0.0. SARAUE... SARAJEVO 73439978
95  MESNA INDUSTRIJA “TULUMOVIC" D.0.0.... LAKTAS 72246 313
96  PLANET D.0.0. POSUSJE POSUSJE 71386 650
97 “LUKAVAC CEMENT” D.0.0. LUKAVAC LUKAVAC 70914569
98 “TELEMACH BH" D.0.0. SARAJEVO ILIDZA 70235482
99 “INTERPROMET” D.0.0. NOVI GRAD NOVI GRAD 69 766 308

100 “BAJRA"D.0.0. TRAVNIK TRAVNIK 68 852 440







